


a man need only look at them to 


“THESE ARE THE FINEST TO 


beauty ... All light forks have FLEX-BEAM, the 


handle of super-strength. All forks have the new 


UNION tools for 1948 have visible, self-selling quality 
beyond anything you’ve ever put before customers 
. . . Heads are solid one-piece forgings, heat treated, 


“SURFACE-PEENED” to greater toughness, brilliantly 


polished . . . Handles are individually selected ash, shapely forging of fork tines, the taper-rolling of all 
picked for choice grain and texture from the best of hoe blades, the streamlined fit of heads and handles, 
the tree, with improved finish to display their natural the brilliant “eye appealing” trim of other metal parts, 


“TAPERTITE” ferrule, satin-smooth to hand and eye. 
50 years of UNION craftsmanship stand out in the 





s J // 
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SPEEDLINE Garden Tools offer this same UNION quality of steel 
and workmanship, with the famous blue handle in improved metallic 
finish that resists wear and weather as effectively as it attracts the eye. 


RAZOR-BACK, with the famous red handle, offers your customers 
the strongest light weight shovel on the market——the only shovel 
forged with a backbone and tapered sides and “‘SURFACE-PEENED” 
to add up to 5 times greater toughness to the steel. 


THE UNION FORK & HOE COMPANY 


General Sales Office, Columbus 8, Ohio 


Visible, self-selling quality, under these nationally advertised brand 
names, identifies your hardware store as “‘the place to buy good tools.” 





















Big ads--- on big-selling products 
and plenty of big tie-ins by thousands of 
That's the success story on the tremen- 
Oo 1947 Promotion. it’s a success story 
ofits for dealers everywhere- 
et your share if you 
for ad mats, counter 
And push the 


trea y': 
ghout this hard-hitting promotional 


dealers. 
dous EK 
that means pr 
You can still g 











A tremendous advertising drive 
now selling EKCO, the simplest— 
safest Pressure for ad 


display cards, 


cards, 
EKCO line throu 


campaign. 










mats, 





EKCO 
1949 North Cicero 
Sold in Canada by 
EKCO PRODUCTS COMPANY (CANADA) Ltd., Montreal 








y ad- 


Now nationall 
s of 


vertised to million 
housewives in Better 
Homes & Gardens, 
Good HousekeeP- 
ing, Ladies’ Home 
Journal. Ads that 
sell plus plenty of 
features that sell 
will make “BEST” 
Egg Beater the 
best in profits for 
you. Dispicy 


FLINT Vana 















The wonderful FLINT 
“plier-Grip” CAN OPENER 
1948 FLINT WALL 











Now offered in 








ee Ads every other week ‘ 
in LIFE (including 1 FULL-PAGE in 4 beautiful fost ; 
and The SATURDAY ed by FULL- and the Improve 
CAN OPENER - - - advertised every 
er week to g,691,512 readers of BEST’. Push 
uy. Show both “BEST” now: 
























FULL-COLOR) 
EVENING post. Special Get- 
Acquainted Offer (59c for ° regular . ° 
75c Flint Vanadium Paring Knife) will ; The AMERICAN Ei 
make sales for you: Send for mats value. Retails at only © FLINT CAN OPENERS 1ow- It pays 
and tie in now- mendous sales possi 
ae RS CASHING IN! 
RIBUTOR TODAY! 


tiful e market . - - 
advertised to millions in lead- 
Piece Gift Set (in- 


Special 7- 
yailable at special sales- 
lue $11.00. Retails at 


The most beau | line On th 


and powerfully 
gazines. 
ck) now @ 
e. Regular va 


ing ma 
cluding * 
building pric 
only $9.95. 
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‘ist Your eyes will pop when ¥ 
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And what a rang ~ 
thrill will come w 
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e true” — Jour dream 
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Truly 
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a “dream range 
4 labor-saving and conv ne 
ght to perfection by the €xP a 
ooked on L & H Ranges. See ¥ 


you want 


he time an 


jhudomealce 
ELECTRIC 
RANGE 


CD. Milwaukee 7, Wis 
KEROGAS oil Range 





consin 


& HOVERSON 
er Heaters and 


A.J. LINDEMANN 


Also Makers of Electric Wat 























L&H dealet. 


TO BRING YOU 

THE GREATEST L&H 
PROFIT OPPORTUNITY 
IN 71 YEARS! 


Styled to sell, built to satisfy, 
this great L&H Electric Range 
,typifies the qualities that 
have made L&H the “profit-line” 
for dealers for nearly 
three-quarters of a century. 
Nationally advertised, 
L&H products,today bring you 
even greater opportunities 
for profits and progress. 
Write for complete information. 
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A. J. LINDEMANN & HOVERSON CO., Milwaukee 7, Wisconsin 
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To thousands of women-the griddle’ that. 
became THE CHEE / 


ep a as 










THE VERSATILE 
SUNDAY NITE CHEF 











Steaks and chop 
zling deliciousness. 


pee? 
Women everywhere have discovered the sur- 


¥, i prising versatility of the Sunday Nite Chef. This unique utensil—the Senior 
t ELL a 2-burner size or the Junior one-burner version—cooks more food and more 
kinds of food at one time than the old-type one-use griddle. Magnesium 
gives even heat distribution over the entire cooking surface. Magnesium means 
Every woman who sees the Sun- mazing lightness, too, making the Sunday Nite Chef a ‘“‘natural’’ for gifts— 
day Nite Chef in its smart carton easy to handle, easy to mail. 
with mouth-watering cover illus- 
tration wants one for herself. And 
its appeal to gift shoppers is 
"sure as Christmas" —they'll want 
it for holiday, birthday, shower, 
hostess and other gift occasions. 


to siz 





! 
| 
! 











Cash in on the forthright selling power of the Sunday Nite Chef. See your 
jobber today—or wesite or wire your order. 


Lyounds 


SPECIALTY PRODUCTS DIVISION 
THE DOW CHEMICAL COMPANY 


First and Water Streets, Bay City, Michigan 
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DORMEYER 


ADS IN ALL THESE 
MAGAZINES 
MONTHLY 


m SATURDAY EVENING 


POST *. 
*. 


m LADIES HOME 
—— JOURNAL 


at 


m ELECTRICAL 
MERCHANDISING 


mw HARDWARE AGE 


m RETAILING HOME 
FURNISHINGS 


@ ELECTRICAL DEALER 


m HOUSE FURNISHING 
REVIEW 


wm JEWELERS CIRCULAR 
— KEYSTONE 
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DORMEYER'S “‘GREATEST-IN THE INDUSTRY ADVERTISING CAMPAIGN 


TELLS 34,800,000 CHRISTMAS SHOPPERS FOR YOU 


Another Dorme 


Dorme 
yer 
of 1 Puts 



























“Tt's A Cinch To Be Accurate With 
The MASTER sare 


Say MR. WARREN T. MOORE, 
CIVIL ENGINEERING STUDENT 
CLASS OF ‘47* 


RETAILS AT 


$00 


6 ft. spare blade 80c each 
408 Streamline 8 ft.. .$2.50, Spare blade. .85¢ each 


“The Streamline is certainly a handy tool. It’s a fine rule and depend- 
ably accurate. | like the way it fits in my hand always ready to use.” 


Mr. Moore’s statement is added encouragement to our ceaseless efforts to keep Master Streamline 
America’s No. 1 steel tape rule. You'll find in the Streamline every detail developed with care to 
bring your customers a superb measuring instrument. The 
finest tempered steel blade is permanently etched in easy- 
to-see black on all edges, and tipped with 7/16” claw for 
quick one arm measurements. Other outstanding features 
include channel slide for minimum wear; provisions for re- 
placing blade; lever brake for transfer reading, and direct 
reading inside measurement. Case is tempered steel dressed 


in mirror-finish chrome. Any way you look at it, Master ‘ 
Streamline is the right rule to buy . . . the right rule to sell. HAVE YOU SEEN THE NEW MASTER COMBINATION PACKAGE! 


Identify your name with the best in rules . . . Master Steel It's Boosting sales and jumping profits 
Tape Rules. Write today for information. for dealers everywhere 
*Georgia Tech 


Send for full information .. . 





MASTER RULE MFG. CO., INC. 


201 MAIN STREET © WHITE PLAINS, N. Y. 
General Field Sales Office: 
105 W. ADAMS ST. » CHICAGO 3, ILL. 
BRANCH: P.O. Box 1587, Oakland, Calif. 
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THE DE LAVAL NAMEPLATE 
IS YOUR ASSURANCE OF 


Performance ~ Quality 
Service and 


DE LAVAL 
Sterling 
MILKER 


DE LAVAL 


THE wis ‘taba pv vesssssiaaaiaabol ach pncanee “ 
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Builds \ 
Volume and \ 
Profits — 

FOR YOU! 


Eclipse Lawn Mowers are widely and 
favorably known for the clean, smooth 
lawn cutting job they do over long trou- , 
ble-free years of service. That's because . 
. | MODEL “L” 


they are correctly designed and con- 

. ‘ 1 A preferred favorite in 

structed with the proper balanced weight to | adiutiactivequaity Hen, 
mow efficiently yet easily. 
Superior features pay off in steadily 
mounting sales. Consistent national ad- 
vertising backs up selling effort. The top 
name in lawn mowers has plenty of sales 
appeal. Smart merchandising of quality 
mowers piles up profits for dealers hold- 
ing a prized Eclipse franchise. 


s 
THE Eclipse LAWN MOWER CO. 


PROPHETSTOWN, ILLINOIS 


Eclipse has the 


features that sell 
Lawn Mowers 
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DEALERS SAY SO! 


with tremendous repeat orders 

for Congowall. With ever- 
ting volu With their own 

advertising—at the rate of 

7000 ads a year (that’s 

1,000,000 lines!) 














CONGOWALL’S EXCLUSIVE DUPLEX BACKING makes installation 
easy and highly successful wherever it’s used—on almost 
any wall, old or new. 


CONGOWALL’S EASY-TO-CLEAN BAKED ENAMEL finish in tile ef- 
fects, attractive decorator colors and exclusive designs give 
America streamlined luxury—at really low cost. 





© 1947 Ccnzo eom-Nuirn Inc 
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CONSUMERS SAY SO! 


with a steadily snow-balling 
demand for Congowall—in new 
houses, old houses, in kitchens, in 
bathrooms—everywhere, 

North and South, coast to coast! 


















AND HERE’S WHY 


CONGOWALL’S IMMEDIATE EYE-APPEAL and fast turnover are 2 
dealer’s delight; its beauty, quality, and durability make 
for super-satisfied customers. 


$O — STOCK CONGOWALL. Show Congowall. Se// Congowall 
Get your share of this big, booming business rs s getting 
bigger and better every day! 





-»-» TAP A BRAND NEW MARKET FOR CONGOWALL 


Double your sales, double your profits with Congowall in pastel plain effects 
for over-wainscot, upper wall installation. It’s 54’ wide in colors that corre- 
late perfectly with the 412” tile patterns. Available now! 


Congowall carries the same famous Gold Seal Trade-Mark and Money Back Guarantee 
that have made Congoleum America’s best-selling floor covering. 


CONGOLEUM > NAIRN ue 


KEARNY, Wig. Congeun Conga ai 
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SAY SO! 


w-balling 
I—in new 
itchens, in 
erywhere, 
| fo coast! 


Cold feet are cold facts to those who have them—and it's 
a cold fact that a Dearborn puts heat where it's wanted— 
on the floor. Together with the many other exclusive fea- 
tures of the Dearborn—the world's finest, safest heater 
—you have more selling points than you need. 


wer are 8 TELL THEM WHY AND THEY'LL BUY! 


ity make 

You can tell prospects how the Dearborn will give them warm 
ongowall floors, wall to wall* .. . how it will heat the living zone* . . . how 
S getting the Dearborn heats the far corner* ... how heating experts okay 


: the Dearborn*. 
hy 


AL You can tell them, too, about the famous gas-saving, automatic 
»@ lighting, High-Crown Burner, and how it is specially machined 
ee to operate most efficiently on each different type gas; about the 
revolutionary Dearborn “siphon” chassis, which constantly forces 
warm air floorward; about the marvelous Saf-T-Cabinet, which 
stays cool all the time and won’t scorch drapes, blister furniture 

or sear young fingers. 


JUST TELL THEM—AND YOU'LL SELL THEM! 




















Headlines of Dearborn advertisements . . . full- 
page and half-page, full-color and black and 
white advertisements appearing this fall and 
winter in The Saturday Evening Post, Better 
Homes & Gardens, Progressive Farmer, Hol- 
land’s and Sunset Magazine. This is only part 
of the Dearborn consumer advertising cam- 
paign to bring more heater hunters to your 
store. 





1700 W. COMMERCE ST., DALLAS, TEXAS 
CHICAGO e LOS ANGELES 
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G-E lamp 


OCTOBE 


-.. ANOther powerful Promotion to create 
more sales for G-E Lamp Dealers 


REACHES HUGE AUDIENCE OVER 166 ABC STATIONS 


Heard the latest in radio? General Electric now spon- _ casting Co. network of 166 radio stations—bringing G-E 


sors “The Tales of Willie Piper” every Thursday eve- 
ning at 9 o’clock over a coast-to-coast American Broad- 


Lamp advertising messages to millions of families. It’s 


the newest voice of the best-known name in lamps. 


THIS FRIENDLY COMEDY MAKES FRIENDS FOR YOU 


Piper, his wife Martha, his meddlesome father-in-law 


The Tales of Willie Piper” is a happy half-hour drama 


that’s heart warming, human and filled with chuckles. Mr. Gillespie, and other small town folk who make 


Each Thursday evening show tells the story of exciting, up the cast. It’s the kind of family entertainment that 


typically American events in the lives of young Willie | makesfriendsforG-ELamps—and friends tor your store! 


ANOTHER REASON WHY 9 OR BIGGER Lam. 
IT PAYS TO SELL G-E LAMPS | Fir. 


Now G-E lamps are pre-sold every week to your cus- 
tomers by the powerful combination of radio and mag- 
azine advertising. It builds preference that puts profits 
in your pocket. So remind customers to tyne in the 
Willie Piper show every Thursday night. The oftener 
they listen to the new G-E Lamp program,.the more 





G-E lamps you'll sell! 


i a Display this colorful | \ \\ ee | 
poster to remind 2 sow» WILLIE PIPER a 
i customers to tune 
in Willie Piper. It's = G-E. LAMPS 
ner oer” 


in your September 


Y *, 
GENERAL@QELECTRIC = fbr 
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/ A NEW KIND OF LIQUID GLUE 
NOW: “ 


CASCOREZ offers these 4 advantages: 


1. As easy to use as household cements 
just apply, press, let dry. 


2. As clean as library paste — white, non- 
staining, forms transparent film. 


3. As strong as liquid glues—shows high 
shear strength on wood-to-wood joints. 


4. As fast-setting as hot glue—sets almost 
instantly on porous materials. 


R E Aa DY TO U Ss E Now CASCO rounds out its “glue line” to offer you a 


complete gluing service...under the best-known 
name in the glue business. 


CASCO Casein Glue 
CASCAMITE Urea Resin Glue 


CASCOPHEN Resorcin Resin 
Glue 

CASCO FLEXIBLE CEMENT 
(casein-latex) 

CASCOREZ Polyvinyl Resin Glue 


Widely used in the furniture in- 
dustry, this new type resin is 
.- proved for strength and fool- 
proofness. Be ready 
when CASCOREZ ad- 
vertising spreads the 
news about it! Order 
your stock through 
your wholesaler 
today! 


SIZES AND PRICES: 


Size of Units 4 Liq. Oz. , 1 Qt. 5 Gal. Drum 


Packed 12 to Packed 6 to display 
display unit unit (as above) 


Retail Price 25¢ each 40¢ each $1.20 each $2.10 each $5.36 per gal. 


Units in Carton... 48 24 12 12 1 


Dealer Price $2.00 perdoz. $3.20perdoz. $9.60perdoz. $16.80perdoz. $3.57'2 per gal. 


CASEIN COMPANY OF AMERICA 


Division of The Borden Company + 350 Madison Avenue, New York 17, N. Y. 
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on EZ IS AMERICA’S FASTEST 
| | SELLING PLASTIC PAINT 































vs high q 
| joints. P 
almost 3 
i 
2 # A GENEROUS cee 
best-known 
a 
1 SAMPLE IS YOURS 
3 
‘sin Glue & 
n Resin 3 
. The name PLASTI-KOTE is magic for sales! Thousands 
MENT of dealers all over the nation are featuring this 
plastic paint successfully! If you aren't already 
esin Glue one . ° > ‘ 
iia familiar with this nationally advertised brand — 
apelges is _—_= by we want you to prove to yourself just why this 
-and fool § | Good Housekeeping Sia acceptance of PLASTI-KOTE has been so phenome- 
Be ready  Aren AS 1 Fe ° 
Revecteaniet GP % fawn ~4op AS apyeansto WES nal! Fill out the coupon below and we will rush 
preads the — MAC AZINE you a generous free sample for your own use. 
it it! Order Sinise 
k through 
nolesaler Plasti-Kote offers complete merchandising helps, including 


window displays, store displays, Neon signs, electric clocks, 
newspaper mats, and radio transcriptions. Get on the 
Plasti-Kote bandwagon—send this coupon today. 


PLASTI-KOTE, Inc. i evelend 13, Ohio 


al Send free sample can of Plasti-Kote Transparent V-2 


ee 


ran 


a : Sane ........)...0:. ssachdnasessandatinieblatte 


dativachncindsdnvsneons 
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 T. Finest Chinese bristles should be 2. Nylon brushes give you maxi- 






















boiled, straightened and scientifi- mum paint pickup and delivery lengths 
cally mixed, as in the Rubberset when filaments are crimped with even fl 
process, to guarantee uniformity the Permanent Wave, exclusive surface 


and perfect performance. Rubberset development. 


























4 
4. Slightly chiseled tip eliminates 5. Minimum of short length bristles 6. Bris’ 
breaking-in— assures smooth, even on outside of brush prevents splat- perfect t 
film from the first dip. tering of paint. of bristle 














7. To test permanency of setting, 8. Ferrule should be beaded for 9. Look 


hit bristles lightly against table edge. additional strength and rigidity, not just 
(Rubberset’s exclusive setting locks securely nailed to block. ‘ genuine | 
bristles everlastingly in place.) Rubberse 


UBBERSET 


Made only by the Rubbers 









The Rubberset Company, 56 Ferry Street, Newark 5, New Jersey. 
Established 1873. Factories: Newark, N. J., Salisbury, Md., Graven- 
hurst, Ont., Canada— Branches: Los Angeles, Cal., St. Louis, Mo. 
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#472 —Pure Bristle 


Made of finest imported hog bristles 








for smooth, fast performance. 














#1472 —Permanent Wave Nylon 








Long-lasting, Exclusive Rubberset 
ive you maxi- 


3. Full stock of carefully selected Permanent Wave development 
and delivery lengths of bristle to assure speedy, gives greater coverage. 


crimped with s even flow of material over large 







surface areas. 






ive, exclusive 
ive 
ent. 











wo 





ETNYLON * 




















length bristles | &, Bristles set at slight angle assures | 
orevents splat- perfect taper to chisel tip. Full weight : 
of bristles should be at working end. i ng if é 





Ba Moh ded pie Mod 





a 
. 4 ue Ses, ° : Es 
e@ beaded for 9. Look for the name Rubberset— 
and rigidity, not just “Set in Rubber.” Only a 
ck. ‘ genuine Rubberset brush carries the 
Rubberset guarantee. 
# 





ET | BRUSHES 


Made only by the Rubberset Company 
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36%+profit on these fast-selling 
brushes out of regular stock! 


You’ve been waiting for this—now you can get it! This 
great new Wall Brush Assortment in a handsome display 
box that invites customers to handle the brushes—to buy 
them. Each brush is a best-seller . . . each is finest imported 
hog bristle . . . in the fastest-selling sizes. Compact display 
contains 12 brushes, measures 1114" x 1134". 


Russerset BRUSHES 


Made only by the Rubberset Company, 56 Ferry Street, Newark 5, New Jersey— 
Established 1873 + Factories: Newark, N. J., Salisbury, Md., Gravenhurst, 
Ont., Canada + Branches: Los Angeles, Cal., St. Louis, Mo. 





Cente 
RUBBERSET 
BRUSHES 





Here’s the Assortment: 


Ys doz. 3" Wall Brushes @ $1.59 $ 6.36 

Ys doz. 3Y%2" Wall Brushes@ 1.89 7.56 

Ys doz. 4" Wall Brushes @ 1.99 7.96 
Your selling price $21.88 
Your cost 14.00 
Your profit (36% + mark-up) $ 7.88 

compared to normal mark-up of 3343% 

Order from your Wholesaler Now! 
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“Previews” in important cities 
foretell big sales for the new 
Yale Compact Door Closer — 
the world's most beautiful 
door closer. 

















= THE PRODUCT! 


More Beauty...Smaller Size... Smoother Action...No Bulgy “Hips”. 





PASS FEDERAL S$ 


APPROVED BY UN 


a : | LEAK. PROOF 
| : ! SMOOTH, FLEXIB 
se ; LONG-LASTING Q 


ai 





al 





| 
HIGH NET OPERA 
: ; - E O § ' A te Ay S 2 PROTECTED ADJUS 


Unlimited ... Any New Construction ... Replacements in Offices, — 
fon 
aera 
DUE TO WORN PA 

e . | EASILY REVERSIBL 

Architects, Contractors, Dealers, Building Managers...— Say “Yes”, eae evra 

Emphatically! 


e 
Factories, Institutions, Stores, etc. 
i 


Dallas Architect: “Best-engineered closer I’ve 
seen. It will be well received.” 


Recently we previewed the Yale Compact Door 
Closer for architects, contractors, dealers and build- 


ing managers in certain large cities. , 
8 g b N. Y. Bank Superintendent: “Swell appearance!” 


Here are typical reactions: N. Y. Building Manager: ‘“Best-looking closer 


Chicago Architect: ‘“‘We’ll insist upon it!” 
N. Y. Architect: “Jt has everything.” 


Buffalo Contractor: “A great improvement — 
when will it be ready?” 


Los Angeles Architect: ‘We will specify this... 
in preference to all others.”’ 


Detroit Chain Store Designer: ‘‘J have often wished 
door closers were better-looking. I like this 
and will use it.” 


N. Y. Contractor: “Jt’s about time somebody 
got out a decent-looking closer.”’ 


Detroit Architect: “We certainly will specify 
this.” 


N. Y. Hotel Operator: ‘‘Good-looking job.” 





we’ve had shown to us.”’ 
Buffalo Architect: “J will indeed specify it.” 


Detroit Building Manager: “‘That’s what we 


need.”’ 


Chicago Architect: ‘‘A splendid job and a great 
improvement both in appearance and me- 
chanically.”’ 


Los Angeles Building Operator: ‘‘We’ll be very 
&lad to use them.” 


ORDER YOUR STOCK OF THE 
YALE COMPACT DOOR CLOSER— NOW 


And Equip Your Own Door — for Customers’ Convenience 
---and to Demonstrate This New, Salesworthy Product 








New Operating Structure 
Permits Compact Design. . 











DOOR CLOSER QUALITY CHECKING CHART 


12 Leading Makes of Closers and— -@ 


A} BIC/DIE|F/G H/I)J |K|\L| YALE compact poor close 


MODERN STYLING, NO BULK OR BULGES 










CHECK FOR THESE 
FEATURES 








ATTRACTIVE APPEARANCE 






FULL 180° CHECKING ACTION COMPLETE CONTROL OF CLOSING SWING 





PASS FEDERAL SPECIFICATIONS YES TYPES 3000, 3001, 3002 AND 3003 








YES|YES 





APPROVED BY UNDERWRITERS’ LABS. YES FOR CLASS “A” FIRE-SCREEN DOORS 









LEAK-PROOF NO THREADED JOINTS IN COMPRESSION CHAMBER 





FINEST QUALITY FLAT RIBBON SPRING MEANS 
LONGER LIFE 








SMOOTH, FLEXIBLE POWER 





YES 





LONG-LASTING QUIET OPERATION SELF-LUBRICATING BRONZE ARM BEARINGS 

















UNIFORM CHECKING, SILENT OR “RELEASE 
ACTION AT LATCH 

NEW METHODS, HIGHEST STANDARDS, PARTS 
INTERCHANGE 100°; 

MORE CL POWER, LESS OPENING 
RESIST 
CLOSE-G 
BLACK “W 





J CLOSING ACTIONS YES |YES/YES YE 













PRECISION CONSTRUCTION YES 













YES YES| YES 





HIGH NET OPERATING EFFICIENCY 














ROUS: NO DIRTY 





SEEP-PROOF SHELL YES YES! YES 






















FREEDOM FROM IRREGULAR ACTION 
DUE TO WORN PARTS 





YES} ROTARY PISTO CIPROCAL PISTON 








PACKED WITH TR 
ANYONE CAN A 


REMOVING THU 
“KEY” TYPE, TA 


NO TOOLS NEEDED, 
“HAND” QUICKLY CHAN 


INTERCHANGEABLE ST 
CAN MATCH PREVIOUS 


ATTRACTIVELY STYLED 
ATTACHING FOOT OMI 





ONS, 






EASY TO INSTALL YES) YES|YES YES YES) YES 

















LVE 


\ 





PROTECTED ADJUSTMENT YES 

























EASILY REVERSIBLE YES|YES YES 







ADAPTABILITY 








STREAMLINED BRACKETS 















Quality Checking Chart shows Yale Compact Door 
Closer scores highest on 17 out of 17 points of comparison 
with 12 other makes! No other door closer even ap- 


oser I’ve 


arance!”’ 
proaches the Yale Compact Door Closer in beauty, 


& closer economy and smoothness of operation. 


AND IT IS EASILY REVERSED! 


city it.” | | 
The spring band is marked ‘‘RIGHT”’ on one side, 




















‘hat we ‘“‘LEFT”’ on the other. Just turn the spring over to change 
the hand. 

a great 

and me- 
Free Folder Describes New Profit Op- 

be very portunities, and Free Merchandising 
Aids... send this coupon now. 

iw 

: THE YALE & TOWNE MFG. CO. reaoe A [ a ween 
venience 
Product Stamford, Connecticut. 


Please send “Let Me Show You”, which will tell me what 
Yale is doing to help me increase my door closer business. 


EY ic crime mionede mwbepe-ee se bawdw wd age dae Ne Seow ws CRON 
id sca eenkll areeeeteeeeshebseet tei east kaveseweekewes . 
os croc. undiats See aeies paw dd we we tuw see sae adeeens eta ; 


nie saci ranvennrwedesreensonteetestessenareehan 
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HERE'S WHY 


the world’s most beautiful 
door closer is also... 





THE YALE & TOWNE MANUFACTURING COMPANY 
Stamford, Conn. 


Makers of the Famous Yale Line of Locks and Hardware 
The Name YALE Helps Make the Sale 





“ONE DUAL REGULATING VALVE 
ADJUSTS EASILY FOR ANY CLOSING 
SPEED AND LATCH ACTION” 


“ATTACHING FOOT CAN BE 
ORDERED TO FIT EXISTING 
HOLES. (FOOT OMITTED wHen 
N BRACKET 
“JUST TURN THE 
SPRING OVER TO 
CHANGE THE 





SIMPLE AND ADAPTABLE 


“IT USES MINERAL 
Oil LIQUID — WHICH 
WON'T GUM UP THE 


“WO GEAR TEETH 
TO WEAR OUT” 


“THERE'S NO PLACE 
FOR LEAKAGE HERE” 





“BIG SALES PROMOTION 
CAMPAIGN ANNOUNCES 


“THE NAME 
YALE 
IS A BIG SELLING 
y POINT—KNOWN 
EVERYWHERE” 


“WITH ALL ITS 
ADVANTAGES, 
IT COSTS NO 

MORE” 


YOU'LL FIND THE MARKET READY TO BUY 


CHING FOOT CAN BE 
RED TO FIT EXISTING 


S. (FOOT OMITTED WHEN 
BRACKET 
aie (5 USED)” 


USES MINERAL 

(ft LIQUID —- WHICH 

N’T GUM UP THE 
WORKS” 


“THE NAME 
YALE 
1S A BIG SELLING 
r POINT—KNOWN 
EVERYWHERE” 


Sales of Alcoa Aluminum Roofing Sheet continue to 
climb! Farmers everywhere want more of this long- 
lasting, non-rusting roofing and siding. They find that 
it is easy to put on; that it keeps buildings cooler 
inside, and that it is extra economical because it 
eliminates painting costs. 

Right now is the time for you to cash in on the 
profits alert dealers are making on Alcoa Roofing 
Sheet. Alcoa Roofing Sheet and accessories are sold 
only through established trade channels. Order a 
complete stock from your supplier today. 

For information, write to ALUMINUM COMPANY OF 
America, 1753 Gulf Building, Pittsburgh 19, Penn- 


sylvania. Sales offices in principal cities. 


Available in three popular types 
Alcoa Roofing Sheet is available in 2'/2-inch 
and 1%-inch corrugated and 5V crimp. All 
sheets 26 inches wide; 6, 8, 10 and 12-foot 
lengths. , 


Stock these Accessories of 
ALCOA ALUMINUM 
Ridge roll, flashing stock, nails and lightning 
rods made of Alcoa Aluminum are available 
now. Order a complete stock from your sup 
plier today. 





jlo Ke y "20s The Dominant, colorful monthly 
selling messages to 72,000,- 
la The 000 readers of consumer 
WIAD TOE magazines. 
GUAR 7 
— m . é é 
" f 


eR RBA TAPS 


An aggressive, complete point- 
of-sale program for cash-regis- 
ter action in your tackle de- 
partment. 


PRIZEWINNER Reel a 


COLORFUL 
Here they are... the reels you've been Vere eal CONSUMER 
asking for. We invited over 50,000 of c 4 Pam LITERATURE 
you —-experienced fishermen every ow | 
é HANGER 

one —to write the specifications. We : 
put your ideas through our research 
division, tested them in action — and 
combined the best features in the 1948 
PRIZEWINNER Reels by Ranger. Your 
new PRIZEWINNER is built to cast 
farther, smoother, straighter — built for 
easier upkeep and longer life—broken 
in-at the factory. Ranger's guarantee 
and insurance policy make every 
PRIZEWINNER a lifetime investment. So 

. have fun with your Ranger-built 
reel. It's rugged. Down-to-earth prices 
allow you to enjoy your PRIZEWINNER! 


Send for Ranger's new catalog. Learn »! —— 
how your pet ideas are built into “The FREE Beautiful modern counter 
Reels the Fishermen Asked For.” Drop seas siti anneal 
us a postcard! P isplay al, p 


>» 2 Sanaa? 


with parts drawer. Write, wire 
or ask your jobber today for 
details on the New Ranger Line 
of Quality Reels and power 


house advertising program. 


DEALERS — Ask your jobber. PRIZEWINNER Reels are backed by telling, selling publication and point-of-sale advertising. 
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6... The Bays. yf Amenioa 


ROW believe in these OUR RIGHTS: 
the right co CLIBERGY, hard-won by our 
forefathers a the right to HAPPINESS 
that comes with the growth of a healthy 
body and mind <y the right co GRAIN- 
ING, choughefully planned by parents, 
school and church ythe right to OP- 
PORCTUNIGY, to live, learn, play and 


mER,S ah 
wee Nk 


t “eeTHE RIGHTS OF THE PEOPLE TO KEEP AND BEAR ARMS GHALL NOT - INFRINGED” 


grow up in che time-honored traditions of 
a free people <y and the right to learn to 
SHOOG SAFELY. We recognize and 
cept the responsibility imposed by these 
ights. But < until we are old enough to 


vote we expect YOU dour fathers, 2 


mothers and other citizens who elect 
America’s city, county, state and federal 
officers <y to be eternally vigilant chat 
our RIGHTS be not abridged! é 





ATION PROM THE GROOND 





For 61 years Daisy has provided American boys 
with quality air rifles and literature enabling them 


SOYS ... PICTURE FOR YOUR ROOM! 
4 large. fond color r 





in. of the 





to practice effectively the correct principles of safe 
shooting before handling firearms. Daisy Air Rifles 
are America’s approved, traditional, juvenile 
safety shooting training tools. PARENTS! Be 
sure your boy gets to enjoy his constitutional rights 
to learn to shoot safely. If he abuses this right 
and privilege, his Daisy Air Rifle should be taken 


i 
: 
f 


a your ong is yours postpaid for on. 
1Sc. plus Jc unused stamp WGoder now 


2 We'll send postpaid both Bill of Rights oil painting 
away from him. (Boys, show this ad to your Dad.} and He 


(DAISY MANUFACTURING COMPARY, 9011 UNION ST., PLYMOUTH, MICHIGAN, U.S.A 


BULLS EVE SHOT and Rush to me postpaid your: 
; ‘i 
AIR RIFLES {GWE OF RIGHTS PicTuRE! 


¢ OF enclose 15c coins plus 3c stamp. 


loys Billoft "Rianoea, ciipeinuing. fi 






GET YOUR DAISY HANDBOOK 














For safer neecroneay J oe fun ate strips 


jokes. 





complete Daisy Catalog. ete Pocker-s -o18e Sena 


10c, unused Jc stamp, and coupon below 


BIG BARGAIN SPECIAL! 


reproduc 
indbook...for only 25c incoin...while supply howe Hurry! 


DAISY MANOBOOK' 
OO! enclose 10c plus 3c stamp. 


PICTURE & HANDBOOK BARGAIN! 
OI enclose 25c. Send me both 




























DAISY MANUFACTURING COMPANY 
6011 Union St., Plymouth, Michigan, 





U. S.A. | Name. 














_ |& Sh00r sare BUDO, @:.;"~ Siar 
‘ No. 111 (aD YRER COWBOY CARBINE (Illustrated above) 
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Ean)! Sala ie 
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The potent push of Daisy Air 





Rifle advertising has backed the 






selling effort of Daisy dealers 






year after year for sixty-one 






years. The American Boys Bill 






of Rights advertisement, repro- 






duced on this page, is represen- 






tative of Daisy’s current adver- 






tising—planned to build future 






sales for you. 


















As always, Daisy quality mer- 
chandise is priced to give your 


customers unsurpassed valve. 


QUALITY DAISY PRODUCTS 
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store-tested...store-proved 
by successful hardware and 


guRE 
rue NEW yar 5! 


sporting goods dealers everywhere 


A new, tested sales technique now makes the Nydar Shotgun Sight a fast turnover, long profit item. 
Developed and proved in key markets, the technique is being used by Nydar dealers in all parts 
of the country, with many outlets showing sales increases of several hundred per cent. The new 


method is easy to use and will pay good dividends in your own store. 


USE THE NEW, FREE USE NEW DESCRIPTIVE eee g 


Your customer cannot get best results from 
NYDAR GUN RACK the Nydar Shotgun Sight unless he knows 

how to use it. The latest Nydar folder an- 
swers his questions and helps him get the 
most out of the sight. This new FREE 
Nydar folder is attractively designed and 
illustrated. It tells the shotgun shooter exactly he 
bow the Nydar sight works and how to use on we 
it for greater accuracy. Be sure your folder | Neer 
supply is adequate. 


The first principle of this proved sales method is: Use 
the new Nydar counter gun rack to display the sight on a 
gun. It’s not a revolutionary idea, but it usually spells the 
difference between “no sale” and cash-in-the-register. 
Your prospect wants to know how the sight looks, feels, 
and works on the gun. He wants to actually pick up the 
gun and look through the sight. He wants to see the 


projected dot and circle, the “bullseye in the sky.” To 
make it easy for him to do so, you need the attractive 
Nydar gun rack, now being distributed FREE by the FREE NEWSPAPER ADVERTISING 
Swain Nelson Company. If you have not as yet received 
your free Nydar gun rack, write today. MATS AVAILABLE 

Nydar Shotgun Sights and accessories are available 
from most qualified hardware-sporting goods whole- 
salers. If you have difficulty obtaining stock, contact 


the factory. Your order will be drop-shipped to the 
credit of a qualified hardware-sporting goods wholesaler. 


The Nydar Shotgun Sight is fair-traded at a 
retail price of $27.45, ready for installation. 
Your wholesaler allows you a discount of 
33144%, plus normal cash discount. 


Factory installation service is available for retailers who do not have the services 
of a gunsmith. Just send in each Nydar Sight and shotgun via express prepaid, 
and the factory will install and return, C.O.D. $5.00, plus shipping charge. 


SEND TODAY FOR FREE NYDAR COUNTER GUN RACK, ILLUSTRATED FOLDERS, AND NEWSPAPER ADVERTISING MATS 


THE NYDAR DIVISION 
SWAIN NELSON COMPANY 


2326 Glenview Road, Glenview, Illinois 
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More Than 23'2 Million of These 
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Kicking a goal, or selling kitchens, it’s the same idea 


Teamwork scores! And with the greatest sales in : 





kitchen history looming up, that’s especially true, so... 
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@ Here’s what Mullins is doing 
for Youngstown dealers 


Producing every Youngstewn Kitchen possible... 
with production dedicated 100% to supplying the 
needs of Youngstown Kitchen dealers only. 


Continuing mass market promotion with full 


4-color pages in top publications like... 


American Home, Better Homes and Gardens, 
Collier’s, Country Gentleman, Farm Journal, 
Ladies’ Home Journal, Life, Saturday Evening 
Post and True Story. 


Supplying franchised dealers with latest methods of 
merchandising as only Mullins knows them. Dealers 
are currently getting such exclusive merchandising 
aids as the new and revolutionary Youngstown Flex- 
ible Display, the Youngstown Kitchen Story and 
the Youngstown Kitchen Measuring Rule. 


PIONEERS 








BY MULLINS 


MULLINS MANUFACTURING CORPORATION, WARREN, OHIO 
Porcelain Enameled Products, Large Pressed Metal Parts, Design Engineering Service 


OF KITCHEN MERCHANDISING 









@ And here’s what Youngstown ~ 
Kitchen dealers are doing 

















Featuring permanent live Youngstown Kitchen dis- 
plays for most effective demonstration. 

Taking advantage of every sales training oppor- 
tunity. 

Developing their skill in using all Youngstown 
sales helps. 

Promoting Youngstown Kitchens as a basic line 
and establishing their stores as kitchen merchandising 


headquarters in their communities. 










This teamwork between Mullins, its distributors The Ult 
and dealers has made the Youngstown Kitchens ha 
franchise the most coveted in the field. A few dealer- Custome 
ships are open, under the proved Mullins plan. It all the fe 
you are interested, write for details about “the modern 
sweetest line on the floor.” j ; 
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Porcelain Fluorescent Light Set 





Smart New Beauty 








Every Sales Feature for 
Every Selling Advantage 





The Ultramatic CALORIC has all the features your 
customers want in the range they plan to buy... 
all the features you want for more sales. The fast, 
modern Ultramatic CALORIC is built to give 
carefree service for a lifetime of virtually auto- 
matic cooking. There is no finer range to own 
—no easier range to sell than the new Ultra- 
matic CALORIC. 

If you sell fine gas ranges write for full infor- 
mation to: 
Caloric Stove Corporation, Widener Building, Philadelphia 7, Pa. 


All CALORIC L.P. Gas Models Have Specially y) 
Engineered Burners, Guaranteed for Life. pb 





147,000,000 SELLING MESSAGES to 3 out of 4 POTENTIAL CUSTOMERS 
12 Months a Year CALORIC’s Nationwide Advertising is 
Building a Big Market for the Ultramatic CALORIC through 


LADIES’ HOME JOURNAL « BETTER HOMES & GARDENS + AMERICAN HOME 
WOMAN'S HOME COMPANION «+ SMALL HOMES GUIDE 
GOOD HOUSEKEEPING + McCALL'S 


L.P. Gas Range Advertising 
SUCCESSFUL FARMING « HOUSEHOLD + FARM JOURNAL 
COUNTRY GENTLEMAN + PROGRESSIVE FARMER 
Behind this advertising campaign is a complete dealer mer- 
chandising plan and an aggressive promotional program 


Ultiamatin 


REG. U. S. PAT. OFF. 


THE GAS RANGE YOUR CUSTOMERS WANT 
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Aristo’s “Sunken Knob”. Recessed Top Canisters 


In 3 Fast-Selling Gift and Utility Assortments 


New! Knob-top Canisters 





12-Pc. Presentation Set 
(Shown above) 
Popular giant gift set, 
of “Quad-coat”’ enam- 
el, underglazed, guar- 
anteed not to chip. All 
canister covers have 
Aristo’s famous easy- 
to-stack ‘‘Sunken 
Knob” tops. Shipped 
nested. Package size, 
11x11x20in. Wt. 11 Ibs. 


you can stack ! 
















9-Pc. Presentation Set 
Smart kitchen ensem- 
ble of the stunning 
“*Refresher’’ pattern, 
includes large round 
waste basket, one large 
flour can and 4-pc. 
canister set with 
“Sunken Knob” cov- 
ers, 3 hot pads. Solidly 
nested. Package size 
10x 10x13 in. Wt. 8 lbs. 


Packed in heavy, serviceable cartons, 


suitable for re-shipping ° , ° 


Now you can get Aristo-ware, in the gay 
five-color “‘ Refresher’’ pattern, in three fast-selling 
assortments—a price range to please everyone. 


5-Pc. Canister Set 
The finest, largest 
canisters on the mar- 
ket, ensembled as an 
ideal, practical gift! 
13-qt. flour can, 5-qt., 
4-qt., 2-qt. and 1-qt. 
sizes. All with bright 
red, ‘‘Sunken Knob,” 
easy-to-stack covers. 
Solidly nested. Package 
size 9x9x 13in. Wt.51bs. 


presents . 
gifts .. 
Aristo-ware first and faster... 
because it’s nationally advertised, 
known quality! Order now... 


Your customers will want the sets for shower 
. . for wonderful all-occasion 


. for themselves. You sell 


immediate delivery! 





1lso Availabie as 
Individual Items: 


7004 Waste Basket, large, round, 
roomy. White enamel inside. Packed 
6 to 16 lb. carton. 

3004 Flour Can. Bright Red “Sunk- 
en Knob” lid. Big capacity for sugar 
or flour. 6 to 15 lb. carton. 

2004 Canister Set, 4 pc., five colors 
on white. Generous size cans. Packed 
12 sets to pkg., 30 Ibs. 

1004 Appliance Aristomats. Extra 
heavy asbestos padding, “‘Kant-Kut 
Korners.”’ 12 to pkg. 16 Ibs 

5004 Cookie Can. 6 \b. capacity 
Aristo’s ‘‘Refresher’’ pattern. 
Packed 12 to carton, 15 Ibs 
1004 Hot Pads. Highly protective 
utility mat, asbestos padded. 7 in 
diameter. 6 doz. to carton, 19 Ibs 


See us in Booth 424, NATIONAL HARDWARE SHOW! Grand Central Palace, N. Y. C., Oct. 15-18 


PHOENIX TABLE MAT 
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WEST CONGRESS STREET ¢ CHICAGO 7, ILLINOIS 








COMPANY 


HARDWARE 















he 


... Beautif 
in perforn 
ynanimous 
sign polls 

And bene 
Proctorcot 
unusual ac 
“Color Gu: 

Other im 
ation, cush 
tray. The n 
Most Distii 





“¥ 


DNS. 


> gay 
lling 
yone. 
ower 
asion 
1 sell 
ae 
ised, 
4 ee 
yery! 


yund, 
icked 


sunk- 
sugar 


olors 
cked 


xtra 
-Kut 


RE 


AGE 


‘The new 1948 PROCTOR Automatic Pop-up Toaster! 


The Toaster 


. .. Beautiful in appearance, remarkable 
in performance. The design was the 
ynanimous first choice of women at de- 
sign polls throughout the country. 

And beneath the handsome exterior the 
Proctorcontains a toasting mechanism of 
unusual accuracy, the exclusive Proctor 
“Color Guard”. 

Other important features are silent oper- 
ation, cushioned pop-up, sliding crumb 
tray. The new Proctor is truly America’s 
Most Distinctive Toaster. 


The Promotion 


Proctor presents America’s most distinc- 
tive advertising campaign ... A million 
ads a day. 

Magnificent Full-color Spreads in The 
Saturday Evening Post: October 4— 
Double page—November 22—Junior 
Spread — Dec. 6— Another Double page. 

PLUS Full-page, 4-color ads in Oct. 
and Dec. Ladies’ Home Journal —Good 
Housekeeping — McCall’s — True Story 
—American Home— Better Homes & 
Gardens. 


PLUS ads in 11 other magazines. 


...and what they mean to you 


Take a toaster rich in beauty and in fea- 
tures, a toaster that by #tse/f will attract 
women to any window. 

Add an advertising campaign to reach 
almost every woman in your town! 

What’s that mean to you? 

STORE TRAFFIC and Store Profits 
every time you display the new Proctor 
on your counters, in your windows, or 
show it over your name in ads. 

Everything you'll need to build store 
traffic is in a Free Tie-In Package. See 
your Distributor now! 


; i 0 CTO @ NEWSMAKER IN APPLIANCE MERCHANDISING 


PROCTOR ELECTRIC COMPANY, PHILADELPHIA 40, PENNSYLVANIA 
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REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division « Rome, New York 
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HUDSON 
AUTOMATIC Lektrik-Heet TANK HEATER 


The first good freeze and farmers will thank you for 
selling the Hudson Lektrik-Heet* stock tank heater. But 
the smart dealer won’t wait until then to stock this “hot” 
item. Look at the sales-making story. Saves labor AND 
saves fuel. Needs NO attention—it’s completely automatic. 
Uses electricity only when.needed! Easy to install! Tested 
and Proved by farmers in every climate! 


Pre-sold by HUDSON Advertising 


Leading farm papers in your advertising—display them now. 
territory tell your customers Sales-making display unit in 
about the Hudson Lektrik-Heet-* each carton. Be ready—order 
Cash in_on this tremendous from your jobber now. 











TO ROUND OUT YOUR LINE 


Hudson Alaskan* ‘ 8 Hudson Klondike” 

> The depend- 1 == =3 «Burns anything 

3 able, efficient Rx “3 —— pa ) from corn cobs 

57 Oil-burning ([é\eS \u=} _) to coal. Welded 

—4 heater, all Got into one piece 
welded. for long life. 








*PATENT PENDING © 1947 KH. D. A. MFG. CO. 


. D. HUDSON MANUFACTURING COMPANY « 589 E. Illinois Street, Chicago, Illinois, U. S. A. 


Sprayers and Dusters Poultry Equipment 


Hay Tools and 


Barn Equipment Farm Ventilation 


Livestock Equipment Equine 
TESTED AND PROVED EQUIPMENT 


OCTOBER 
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15 wot GIFTS FEATURED IN BIG. 


Including Taylor's NEW INDOOR: | 


ERE is the biggest Christmas bundle of thermometers and barometers since 
way before the war! Fifteen fast-selling high-profit Taylor gift items. A red-hot 
. promotion including: 


@ 1. Special deal! A home instrument assortment hand-picked 
for fast turnover at a special big profit for you! 








2. Seven other popular items—all tops in gift merchandise. 
6 } See opposite page! 


ASSORTMENT 14AN1 

















WOME INSTRUMENTS. CONTENTS = RETAIL EACH 
ao. |, aan 3 pes. 5127 Utility 
‘Hegnemicel & Efficient Caabiag Thermometer...... $1.25 
Accurate Wenther Sorecants ‘ = 
MAKE YOUR SELECTION © 3 pcs. 5316 Window 
_ Thermometer...... 1.25 
6 pcs. 5140 Wall] 
Thermometer...... 75 
3 pes. 17AA1 Wall 
Thermometer...... 1.25 
1 pe. 5304 DeLuxe 
Window Ther- 
MOMETtEL.... ee ees 3.00 
2 pcs. 5928 Oven 
Thermometer...... 2.50 
2 pcs. 5908 Candy # 
Thermometer...... 2.50 am 
3 pcs. 5936 Roast Meat ts 
Thermometer...... 1.75 
1 pc. 2510 Berkeley 
Baroguide.......... 7.50 
1 pc. AA Display..... Ne 
Charge 


List Value......$41.50 
Your Cost.....$24.00 


Your Profit.....42 9 
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OUTDOOR THERMOMETER> 


3. Big ads in the Saturday Evening Post plus bright new displays and selling 
helps. New Informatags put exactly the right words in the clerk’s mouth. 


4. A brand new Taylor Indoor-Outdoor Thermometer in a brand new design! 


! 


Appeals to any customer because it tells both indoor and outdoor temperatures with- 
out going outdoors. Easy for any customer to install. No carpentry needed—tube just 
slides across window sill. Warm ivory (1AP1) or walnut (1AP2) plastic case, $6. 
Taylor Instrument Companies, Rochester, New York, and Toronto, Ontario. Prices 


slightly higher in Canada. 





2233 Ship’s Wheel Stormoguide. 
Popular everywhere! Smart—easy to 
read. Just show ’em that handsome 
maple finished wood case with solid 
brass spokes! Excellent movement, 
too. $13.50 ea. 





5546 Ashton Humidiguide. Popu- 
larly priced combination Humidi- 
guide and Thermometer. Square- 
shaped 314” ivory plastic case. Easy- 
to-read dial, with red and black 
pointers. Brass bezel and easel. 
$18.00 doz. 
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2068C Auto Altimeter. A perfect 
gift for every motorist. 24” dial in 
brown plastic case. 3 ranges: 5000 
ft. (2068 C) $7.50 ea.; 10,000 ft. 
(2068 D) $9.00 ea.; 15,000 ft. (2068 
F) $10.00 ea. 





2269 Fairmont Stormoguide. Truly 
a distinctive gift! Combined Storm- 
oguide-Thermometer-Humidiguide. 
Standard movement plus exclusive 
Taylor Automatic Signal Device and 
automatic altitude adjustment. Wal- 
nut or ivory plastic case. $20.00 ea 


2287 Fleetwood Baroguide. An 
accurate barometer that practically 
sells itself! Lustrous, gracefully 
formed blue plastic case with white 
hase. 234” silvered metal dial with 
simplified forecasts. $7.00 ea. 
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For King Size Profits .. . 







© Attractive 
enomel finish 
rubber-tired 
™ easy on the 
sturdy, hea 
sheet steel to: 
knocks .. . big 
top opening 2 
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PENNSYLVANIA 


SPORTING GOODS COMPANY 
514 MARKET STREET 
PHILA. 6, PA. 












HARDWARE AGE OCTOBER 





aa 


© Attractive baked- 
enomel finish... large, 
rubber-tired wheels — 
easy on the lawn... 
sturdy, heavy-gauge 
sheet steel to stand hard 
knocks... big capacity 
top opening 28”x1834" 
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Milcor Pick-up Cart 
does the hard work where 
there is hauling to do... 





¥ Hauls leaves, ashes, sand, dirt, gravel 


¥ ¥ Carries coal and kindling wood 
3 ¥ Ideal for spreading gravel on drive- 
way 


v Brings home groceries 

v Carries laundry from wringer to line 
and back to house 

v Does dozens of other jobs on farms, 
in orchards, greenhouses, stores, gar- 
ages, warehouses, and factories, 


1A 


»ANY 
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Fall is pick-up season—clean-up season 
for your customers. You clean up too, 
when you offer the popular Milcor 
Pick-up Cart. Your customers really go 
for this handy pick-up cart when they 
see the time, steps, and effort it saves 

. . when they see how much easier 
it makes yard and household work. 

With the Milcor Pick-up Cart, they 
can take as many as several basketfuls 
in one load—and wheel it away easily. 
The front end of the cart tilts to the 


BALTIMORE 24, MD. @ 





When leaves 
come down, 


sales go up- 
on the 


“\ RAILCOR 


y, . “a ™ 


MILCOR STEEL COMPANY, MILWAUKEE 1, WISCONSIN 
Inland Steel Products 


BUFFALO 11, N. Y. @ CHICAGO 9, ILL. 
CINCINNATI 25, OHIO @ CLEVELAND 14, OHIO © DETROIT 2, MICH. 
KANSAS CITY 8, MO. ® LOS ANGELES 23, CALIF. @© ROCHESTER 9, N. Y. 
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ground for convenient loading and un- 
loading. The weight of the load rests 
on the wheels—not on the user’s arms. 
Balance is perfect—no tipping! Is it any 
wonder these carts sell by the score... 
especially in the Fall when there are so 
many hauling chores around the home! 

Get set to haul in the profits the 
fast-selling Milcor Pick-up Cart offers 
you! Stock and display them now. 


Write today for free descriptive literature, 
advertising, and dealer helps. 
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Swan has simplified and greatly improved its SWAN NO. 127 FULL % INCH 

complete line of quality garden hose! You now DOUBLE BRAID GREEN SWE 

have only three grades to stock and sell—a This is the finest DeLuxe Quality garden hose we've 

: ° — ° h ever manufactured! Has smooth, tough inner tube, 

single braid black none a single braid red hose cad Sex Caaeee oh Gciie-ecd, Waledie. teak Double the. 

—and a double braid DeLuxe green hose. Each tensile cotton cords, (known as double-double), cords goes 

‘nos— To this rugged hose carcass, a beautiful, smooth, Swan Black 

grade has patented MAXIFLOW couplings g 

talki re Pine self-cleansing green cover of scientifically com- resistance | 

alking merchandise tags—more eye and sales pounded blend of rubbers is vulcanized into one sturdy carer 
& . . homogeneous unit. Result . . . a full size 5g" 1.D. Sa blend ; 

appeal—a complete line at three price levels hose which will withstand ten times average city vie oye 

guaranteed to fit every purse and purpose! water pressure, and will last indefinitely. sight ieee 


PATENTED le a 
SWAN MAXIFLOW COUPLINGS GIVE: | BOO: 
Hy “ 


1. Swan solid brass MAXIFLOW couplings are | 
expanded from inside .. . not crimped from outside ~ 
.. . thus permanently locking and sealing coupling | 
to hose carcass. F 
2. Inside diameter of MAXIFLOW couplings is per- 
fectly smooth, and as large as, or larger than |.D, 





of hose. Result . . . 50% more water volume! ee 
SWAN NO. 205 % INCH x 1% INCH 3. Patented MAXIFLOW locking device prevents coup- 
TWO BRAID INDUSTRIAL HOSE lings from creeping or blowing out under pressure. 
4 ‘ : 4. MAXIFLOW solid brass nut is beautifully knurled & 
A special purpose, extra heavy-duty industrial and carefully machined, thus assuring once Bee cut PO 
type hose for estates, golf courses, green houses, threads. Result . . . fast, easy attachment of Swan 
etc., with Swan exclusive MAXIFLOW couplings. hose to sill cock. Nut will never bind, is easy to 


Delivers the vohene of walter where wented when tighten. Makes an absolute water-tight connection. 


wanted. Extra heavy construction throughout. 
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SWAN NO. 708 FULL % INCH 
SINGLE BRAID RED 


Double the amount of high-tensile, tightly-woven cotton 
cords goes into the carcass of Swan Red hose as in 
Swan Black hose—thus protection against bursting and 
resistance to kinking is assured. Vulcanized to this 
sturdy carcass is an attractive red cover compounded 
of a blend of natural rubbers which resist wear, abra- 
sion, sun checking, and weathering. Will withstand 


eight times average city water pressure! 


Swan is running a hard-hitting, colorful national adver- 


HOW feed Yd 


SWAN NO. 705 FULL % INCH 
SINGLE BRAID BLACK 


A single braid hose with smooth, seamless inner 
tube, reinforced with a strong body of double-weave 
cotton cords to which is vulcanized a tough wear- 
resisting natural rubber covering. Solid brass 
MAXIFLOW couplings. Will withstand six times 
average city water pressure! 


_...aad <f2 NATIONALLY ADVERTISED TO 
_BOOST YOUR SWAN GARDEN HOSE BUSINESS! 


suplings are y 
| from outside 
ling coupling | 


tising campaign before and right through the heart of 
the 1948 Garden hose season in such magazines as The 
Saturday Evening Post and Better Homes and Gardens 
to drive home to the millions of American families who 
have top buying power, the story of Swan Quality Garden 
Hose and directing them to your own store to buy it. 


Tie in with this powerful, direct selling effort and reap 


TALKING SALES TAGS 


Attached to each length of Swan 


hose is a colorful “talking sales 
tag'’ which tells the complete 
Swan story. These silent salesmen 
do an excellent selling job! 


your share of the golden profits! 


. Why sell anything but the best? 

. Why offer your customers anything but Swan quality? 

. The price on each grade meets and beats the siiffest 
competition ! 

. Remember — Swan Garden Hose is nationally advertised 
and backed by the World's Largest Manufacturers of 
Garden Hose. 

. Order your season supply of Swan Garden Hose from 
your jobber today. 

6. Grow profitably with Swan in the years to come. 


ifully knurled 
porknath cut 
nent of Swan 
d, is easy to 
+ connection. 


\NY SWAN RUBBER COMPANY 


BUCYRUS, OHIO 
Hose World’s Largest Manufacturer of Garden Hose 





octoper 1947 + 2 














Sherwin-Willioms 
Sonnebor® 
Textolite 


iscELLANeoUs 


INSULATION 

rvombertin WeOMer ee ping 
Cotton Insulation Association 
Eagle-Piche’ 

Gold Bond 











er 
Outdoor Fireplace 
wn mower 











rden Tools 
KITCHENS 
American Central 
Crosley 
Guiberso" Cuprinol 
St. Charles Dutch Boy 


; Glidden 
own Kitchens by Kyanize 


























er 
onarch Appliances 


n & Hoverso" Lyminoll 











Minwo* 
Murphy 
Rocktite 








nov Radi ir Filter Enamele 


Maiesti Electromod® orto Council Sapolin 


CIRCULATION OVER 3 000,000 


yy 
py pias Hoot Soe Magarie 











OCTOB! 


“HOW MUCH WILL 300 FEET OF %” 
MANILA ROPE COST ME?” 


“ILL HAVE THE 
ANSWER 


RIGHT 
AWAY 


ON THE 
COLUMBIAN 
CALCULATOR!” 








THAT'S RIGHT! This FREE Rope Chart 
Figures the Selling Price of Any Length of Any Rope —and does it 


Easily, Quickly, Automatically ! 


Now you can save time and eliminate all possible errors 






in figuring the price of rope that sells by the pound. 
This amazing chart does all the work for you, and it’s 







absolutely free! Anyone can use it. Here’s how it works: 





sony 


< eS 






@ Spin the dial until the selling price of rope per 









Cotte 
x 







pound appears at this window. 





@ Your selling prices per 100 feet for different 
diameters appear here. ‘ 





TTR Seay 
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@ On the reverse side, an automatic chart for 
calculating selling price: at any desired mark-up 
from’5% to 50%. 
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s - COLUMBIAN ROPE COMPANY - 
aed 400-70 Genesee St. 
| ; Auburn, N. Y. ; 
= , I want that free chart that figures e 
” selling prices automatically. 
sind a . P ¥ a7 
rf Li ® 
ofl oS FI 6 wow ehcccawnsccieescccases 
ad a ' ? 
is Get yours today Without Delay. There's & ceed aeinkeeesche+-osetns id 
%5 no charge or obligation! ® a 
& JUST MAIL THIS COUPON! GMb RL dtednd Cesewndeesonens a 
0,000 
, 2 dish iain Pabdwinniadie ; 
: ‘= COLUMBIAN Rope Company 
Wl ys 400-70 Genesee Street, Auburn, ‘‘The Cordage City”, N.Y. a 
TELL IELrtetseeas tf 
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FOUR 
OF A KIND 








#16 Ror 
Stone. Ir 
ally 





UGGED construction, top grade material and many new, exclusive 
features make these four Parker Hack Saws your customers’ on-sight, first 






choices for heavy duty, all ‘round service. Each orle has a patented, forged fe 

one piece end and forged one pi@ce stud, exclusive features with Parker j P te 

Saws. There are no welded clips to break off and no pins to come loose. 4 J ae ie 

Square studs completely eliminate blade twist. Blades can be faced in four f. B er 34s tee} 

directions. Adjustable frames permit use of 8” to 12” blades. Wing nuts te —“ 4 CERN 

allow for easy and secur@ adjustment. Like all items in the Parker Line of & ae — & in eae 
‘ Individually | 


Quality Small Hand Tools, these improved Hack Saws are sure-fire profit FALCON GRIP SCREW DRIVERS 
builders for you. 


Bu Y in € TEN | ra 
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PRUNING SHEAR GRASS SHEAR SANDING BLOCK 


‘i 
PARKER MANUFACTURING CO. b to REACH-ALL WEATHER KING 


Worcester . 2 Mass. COPING SAW KEYHOLE SAW SASH OPERATOR 
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#MP21 With thousands of hand 
grinders in use in home workshops, 
Simonds Abrasive Utility Kits are 
natural Christmas sellers. 


3216 Round Axe 
Stone. Individu- 
ally Boxed 


#10 Combina- 
tion Oilstone 
Individually 
Boxe 


2 $C NS F: 
te Ne ae ee 
CE Q #55 Household 
; Knife Sharpener 
Individually Boxed 


W DRIVERS 


SIMONDS ABRASIVE COMPANY 


is a division of 


SAW AND STEEL bad 
_ 


Saws Meche hine inom, Files 


Other Divisions: 


Z Lockport, IV Y. 4 


Special Steels 


FB Montreal, Can. 4 


Simonds Products for Canada 


HER KING 
OPERATOR 
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Treat yourself to extra profits this Christmas. Get 
your copy of the Simonds Abrasive Hardware 
Catalog and select your stocks of Simonds Abra- 
sive’s top quality hardware specialties . . practi- 
cal, useful gifts for fast selling to every segment 
of your customer trade. Complete line includes 
knife sharpeners for the housewife, sharpening 
stones for sportsmen and hobbyist . . . abrasive 
files and stones essential to each tool chest . . 
mounted wheels and points in compact Utility Kits 
for the home craftsman . . . all precision made 
products priced to give you top profits. Promi- 
nently displayed these handy utility items readily 
suggest themselves as practical, welcome gifts. 
Set up for extra Christmas profits now. Send for 


free catalog today. 


SIMMONDS ABRASIVE COMPANY 
Tacony and Fraley Streets, Philadelphia 37, Pa. 


= SIMOND 


ABRASIVE CoO. 


Send for this 
catalog 

















NUCUT WA tooth FILES 


H it h t | fit 
Nucut Files, with Vixen Files, including the 
patented “wavy new VIXEN “Wizcut’’ for 
teeth” cutting soft metals with- 
out clogging 


COMPLETE HELLER LINE 















Rasps, including S Rotary Files, both hand cut 


horse, shoe, cabinet and ground-from-solid cut- 
and wood rasps fers 





Machinists’ Ball Pein Carpenters’ Bell Face Masterenches, with pipe or Hand Punches and Hand 
Hammers Nail Hommers smooth jaws Chisels 


Swiss Pottern 
Files, for die, 
tool and other 
intricate work 





Tungsten Point Files, for 
dressing electrical contacts 








Tirners’ Riveting and Pone- Blacksmiths’ Hand or Engi- 
ing Hammers neers’ Hommers 


YOU MAY THINK of Heller primarily as your 
source of outstandingly fine files ... such 
as faster-cutting, smoother-finishing ‘“wavy- 
‘teeth” NUCUTS ... self-clearing curved-tooth VIXENS 
. in fact, files in patterns, lengths, shapes and cuts to 
Sree mae meet every need. 
That’s only part of the story. Heller hammers and 
Masterenches, punches and chisels, tongs and nippers— 
all are leaders. Experienced users know these Heller 
tools handle easily, balance perfectly, work faster, eas- 
ier, longer! 
Don’t limit your sales opportunities. Hitch your tool 
profits to the complete Heller Tool Line! 





Dinging Hammers and 
Bumping Hammers 





File Handles and File Cords Big Five Counter Displays 


BROTHERS 
COMPANY 


Good Tools Since 1836 
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YOUR RED-HOT MARKET/ 


? 

8’ MILLION READERS 
Farmers in every county are read- 
ing Billings monthly ads in Country 
Gentleman, Popular Mechanics and 
other national magazines. They are 
being told to buy Billings wrenches 
at their Hardware store - your store. 
Tie up with Billings, now! 


THE BILLINGS & 
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THE AMERICAN 
FARMER 


Mechanization is making him 
successful. He’s buying more and 
more equipment plus tools and 
wrenches to service it. Nearly 
every farmer does his own repair 
work - more than half has his own 
tool shop. He buys wrenches and 
more wrenches. Get your share of 
this Red-Hot market - tie up with 
the Billings Farmer Market Mer- 
chandising program now in full 
swing. 


























Attractive 1 x 2 ft. wood panels for 
window, counter or wall display - the 
style and size wrenches farmers 
want. Sales are easy. Farmers can 
handle, examine ... and BUY from 
these sales propelling displays. 


ORDER FROM WHOLESALERS 


a 
SPENCER CO., HARTFORD 1, CONNECTICUT, U.S. A. 

















STAINLESS STEEL 
KITCHEN TOOLS 


CATALIN HANDLES 
TST users of stainless steel for kitchen tools... pioneered by Washburn in 1928. 


IST users of beautiful catalin handles. 


IST users of “balanced” handle design. 


ATR PRIOR _ i OO Ed OLE Rae 6 re ve ge a seen rset 
: "oe eg ; inks as. ’ es ‘ 
ins SOO Rast mane” 


swank pete 
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FACTORIES: WORCESTER, MASS. @e ROCKFORD, ILL. e NILES, MICH. 
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lifted off 


‘Women \ 


And there’s where the top 

Wear-Ever sales feature is . . . the sensational 
(patented) Snap-Tite Cover. It’s so simple even a 
child could operate it. This cover is pressure locked 
against the inside rim of the cooker. Even with 

the Lid-Lock unfastened, the 

patented Snap-Tite Cover can’t be 

lifted off while pressure is on. 

Women want this assurance. 


At the bottom of every product is the 
reputation behind it. The Wear-Ever trade mark 
has been a kitchen pride mark for nearly half a 
century. The Wear-Ever Pressure Cooker, made 
from hard, thick sheet aluminum, has an extra- 
thick bottom for even heating and added 
durability. It’s strong, yet light to lift... 
weighs only 3 Ibs. 7 ounces! 

Our full color advertisements are working 


for you month after month in leading 
national magazines. 


AR°EVER 


Snap* 











Easy to use as 
any light bulb. 


Z Fits any standard 
110-125 volt AC socket. 


4 Inexpensive source of beneficial 


Has Seal of Acceptance of ultraviolet ...3 times the 
American Medical Association sun-tan power of the July sun 


Council on Physical Medicine. 


5 Made of splash-proof Pyrex glass. 
oe — 


HERE’S YOUR COMPLETE POINT-OF-SALE PACKAGE... 


NEW 
set THE 
NANO 
come! 


| 
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in Westinghouse Sun Lamps 


STOCK UP NOW 


LIST PRICE 


Do as hundreds of dealers did last year and get 
extra sales and profits by featuring Westinghouse 
ultraviolet sun lamps. With the Westinghouse 
lamp priced at less than $10, you can now get 
real volume on this high-profit item. 

Here’s what you should do to get your share of 
this attractive business: 


@ Check your stock of Westinghouse Sun 
Lamps and order more now if you need them 
from your Westinghouse Lamp distributor. 


$0) 95 


distributor can supply you with the fixtures you 
need. 


© Use the coupon below to order the complete 
point-of-sale promotion package that Westing- 
house offers free to spark your sun lamp sales. 


@ Watch for the Westinghouse national pro- 
motion that is preselling your customers on the 
benefits of daily use of sun lamps. Paste up the 
ads that will appear in “This Week” and “Life” 
in your windows and identify your store as the 


place to buy. 
Lamp Division, Westinghouse Electric Corp., Bloomfield, . J. 


EM 
OuSe 


FICES EVERYWHERE 


@ Offer a complete package of sun lamp and 
convenient fixture. Your Westinghouse Lamp 


Westin 


PLANTS IN 25 CITIES... 





ORDER TODAY! 
Ps ee 


Westinghouse Electric Corp. 
Lamp Division, Bloomfield, N. J. 


Please send me the free Sun Lamp Point-of-Sale Package 
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70 fre{p You 
Moke More Sales 


To help you sell more Dust-Stop* Filters this 
Fall! That’s the whole purpose of the big Fall 
Advertising and Promotion Program— including 
these colorful ‘‘reminder”’ window streamers now 
available for your use. 

Remember! Every owner of a forced-warm-air 
furnace needs new air filters at least once (and 
usually twice) a year. Remember, too, that Fall 
is your big selling season . . . and there are more 
than two million families that can be sold. » 

So, continue to display Dust-Stops promi- 
nently inside your store .. . and tie in your win- 
dows by using these window streamers during 
every cold spell. If your Dust-Stop supplier 
hasn’t already furnished you with this material, 
-write Owens-Corning Fiberglas Corporation, 
Dept. 934, Toledo 1, Ohio. 


In Canada: Fiberglas Canada Ltd., Toronto, Ontario. 








AIR FILTERS s 
£08 Yous | 
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LF MD OF Last WINTER'S oipy Ow: 


Again this Fall 


IN THESE POPULAR MAGAZINES 


wUStor 


REPLACEMENT ADS _ 7a 
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in between... 


Above: 

Electric Room Heater 
Left: 

Intcrmediate Washer 
Relow: 

Electric Water Heater 


Here are three sure-fire ways to pick off handsome profits 
in the vast, unexploited intermediate market. Remember, 


the intermediate market is a profitable market . . . one you 

F a | | can’t afford to overlook. Each of these three Tepfer ap- 
pliances suggests the sale of the other two. Feature and 

GAZINES promote them on this basis . . . as companion items that 


increase your unit of sale and, in turn, your profits. 


The Tepfer Intermediate Washer 


The “in-between” size for use when a standard machine is 
too large, a conventional portable too small. Positive, but 
gentle washing action. All aluminum tub. Minimum opera- 
tion cost. Outer jacket polished to a high lustre, motor 
mechanism guaranteed unconditionally for one year. 


The Tepfer Automatic Electric Water Heater 


For commercial or domestic use. Rated temperature re- 
covery of normal to 180° in one hour. 6-gallon capacity. 
Operates economically on 110-120V AC. 1000 Watt heat- 


ing unit. Underwriters’ Approval. Fits snugly into re- 
stricted space. 
The Tepfer Electric Room Heater = > = - 


The heater of unlimited uses. Even when tipped, cannot 
_ ignite rugs, furniture or upholstering. Weighs only 61% Ibs. 
Attractively trimmed in bronze and aluminum. Distributes 


“heat quickly and evenly. Underwriters’ Approval. Tepfer Appliance Company, Inc., 49 Central Ave. 
Cincinnati, Ohio 
Export Sales Dept., 201 N. Wells St., Chicago 6, Ill., U.S.A. 
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Reach for a new high on your cash register this 
Christmas with Edwards Door Knocker Chime .. . 
the novel door knocker that sings! 

A snap to sell because it’s smart, sweet-toned and 
priced at only $6.95. A snap to install because it’s 
non-electric . . . needs no wiring. 


Look at this for sales appeal! 


Bright and Beautiful . . . Polished, weatherproofed 
® brass, designed to harmonize with any style door. 


Behind the Scenes . . . Handy last-peek mirror goes 
#-inside door, conceals chime mechanism. 


3 Bother-proof ... A cinch to install. Non-electric, no 
¢ wires, or batteries. Just fastens on door. 


Tone Beyond Compare .. . Electronically tested on 
@ the Sonoscope for purity of tone. 


NATIONALLY ADVERTISED. .. compelling advertisements 
appearing in Saturday Evening Post, Better Homes and 
Gardens and American Home are pre-selling Edwards Door 
Chimes to over 10,000,000 American home-makers. 


EDWARDS & COMPANY 


NORWALK, CONN. 


In Canada: Edwards of Canada, Ltd. 




















EYE CATCHER 


Every chime is packaged in a 
carton that doubles as a display. 
Effective in grouping for mass 
window or counter display. 





EAR CATCHER 


Operating counter display 
shows off chime to good advan- 
tage. Tempts customer to lift 
knocker and hear chime. Shows © 
“last-peek”’ mirror. j 


Fe 
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¥ OFFERS THIS MODERNLY- 
NIGHT LATCH NO. 3547 


SLEEK is the word for this Eagle Night 
Latch creation, newest in Eagle’s 
constantly growing family of money-makers. 
oth lines and appealing finish have 

§ blended with traditional Eagle 

security to meet the demand of 

mers who are looking for a night latch 

that will be at home in the most modern 
tting. And Eagle No. 3547 fills the bill... 
at a price that is bound to keep sales 
clicking steadily. Better order 

AW; from your jobber today. 


America’s First Lockmakers — Since 1833 


s LE I NDUSTRI ES, f NC. Subsidiary of Bowser, Inc. 


National Sales Representative of The Eagle Lock Company 
110 North Franklin St., Chicago 6, Illinois 

















SELL THE REAL THING 


SELL GUM TURPENTINE 


MEN who know paint-on-the-job best (the painting con- 
tractor and master painter) prefer Gum Turpentine 9 to 1. 

There’s more profit— more satisfaction in selling the 
real thing, instead of poor substitutes which often result 
in sub-standard paint jobs. 

No matter how good otherwise, paint which has not 
been mixed and reduced with 100% genuine Gum Tur- 
pentine cannot give best results. You owe it to yourself and 
to your customers to recommend Gum Turpentine —the 
original, standard paint thinner for all types of oil paints. 

And remember, Gum Turpentine is nationally adver- 


tised in magazines reaching 40,466,900 American homes. 


AMERICAN TURPENTINE FARMERS ASSOCIATION COOPERATIVE 
General Offices VALDOSTA, GEORGIA 


NATIONALLY ADVERTISED IN: 
Circulation 


| Se ee ee ee ee 
The Saturday Evening Post. . . . 3,848,031 
Better Homes & Gardens. . . . . 2,770,787 
American Home... . . . «. « 2,330,446 
House Beautiful. . . . 2. 2 «© « 382,402 
House& Garden ....... 233,729 
American Weekly . . . . . « «+ 9,052,251 
i ee 
(0) 
| ae ee | 
Country Gentleman. « . . « « « 2,162,979 
The Progressive Farmer... . . 987,996 

40,466,978 


Gum Turpentine is packed in 5-gallonand 1-gallon tia 
containers and in the famous emerald green bottle in 
quart, pint and 8-ounce sizes. Be sure the AT-FA Seal 
of Approval is on every package. It’s your assurance of 
100% genuine Gum Turpentine. 
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(PLASTIC GLATING 225% 325° 25 
» VUTRA-VIOLET LIGHT 
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LOWER PRICES... 
BETTER PROFITS... 
FREE DISPLAYS 


for glass substitutes 


Readers of Hardware Age report brisk sales of storm windows due to 
fuel scarcity and higher fuel prices. Sharp upward turn in sales of 
glass substitutes already being felt by retailers, with further expan- 


sion widely predicted. 


You can take full advantage of this huge winter market by pushing 
lowest-cost, highest quality Doplex and Sunfed, with heat insula- 
tion equal to glass. 

Users like the new, low prices and ease of making their own 
“storm protectors”. New plan gives you better discounts for 


pushing DOPLEX and SUNFED. 


CHOOSE THE PLAN THAT SUITS YOU BEST 


Re 1 Buy from your wholesaler at 333% discount for 1 to 9 rolls. 


> 2 Get an extra 10% reduction in net price—41% profit on the 
selling price—by ordering 10 or more 100-ft. rolls of either 
Doplex or Sunfed (or a combination) from your wholesaler. 


We ship direct to you, freight prepaid. 


Under either plan, to help you display and sell DOPLEX and 
SUNFED, we give you a one-roll rack, free, with 3 rolls (of 
100 feet each). With six rolls of DOPLEX or ten rolls of SUNFED, 
we supply you, free, the handsome, double-duty metal rack, with 
display space for other merchandise. 

Tell your wholesaler, now, that you want to get going with 
DOPLEX and SUNFED. Better do it quickly as display offer is 
limited and your customers will be looking to you for these low- 
price, high-quality glass substitutes. 

THE DOBECKMUN CO., Cleveland 1, Ohio 
West Coast Division — Berkeley 2, California 
First and largest manufacturer of laminated plastic glazing 
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G. W. ANDERSON 
Rockford, Mlinois 


BRUSHES by PITTSBURGH 


A full line for every painting need 


THREE FAMILIES 


Pittsburgh's 100% Pure Bristle. No 
finer brush made today. 


Pittsburgh's exclusive Bristle- 
Neoceta. Top quality perform- 
ance. Cost about one-third less. 


Pittsburgh’s 100% Neoceta. 
Cost about half as much as 
pure bristle, yet gives excellent 
performance and has special 
advantage, such as high resis- 
tance to water, 


Mr. Anderson, owner of a large hard- 
ware and paint store, knows through 
experience that a sound business de- 
pends on the confidence customers have 
in the dealer from whom they buy. He 


tells you why: 

“Many of my eustomers often ask me, 
“What is a good paint’ or ‘What brush 
will do the job best?’ They depend on 
me and I’ve got to have the answer —on 
the shelves. Good merchandise means 
repeat sales, so I must be right or I 


suffer in the long run. That’s why I 
depend on quality products—on Pitts- 
burgh Brushes, to be specific. I know 
Pittsburgh makes fine brushes. I’ve 
used them myself and master painters 
bear out my opinions. They’re made 


with quality materials. I can’t afford 


not to stock Pittsburgh Brushes.” 
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EW MERCHANDISING HELPS! NEW ADVERTISING CAMPAIGN! NEW ‘coal prices are higher. The need 
tite and get ‘em. Free mats and elec- | Margie sells Mortite regularly in power- to save fuel is greater than ever! You'll 
0s, a right-size window-and-counter dis- ful, sales-pulling magazines: Saturday sell a load of Mortite to meet the de- 
jay, colorful circulars, radio scripts. Ask ie oo — ete ae — oo pn endlng manage 
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BE READY FOR THE RUSH ON MORTITE! STOCK 
UP! ORDER FROM YOUR JOBBER TODAY 





—_~ 
—_——— | 





ane 
— 
—_——_— 





—_-- 








Dept. HA. Kankakee, Ill. 


FREE JR. BOX of 
Dealer Aid sheet too. 


J. W. MORTELL CO.. 


Yes! Please send me a 


Mortite. ( Send new 









NAME_ 





ADDRESS 






ARE AGE 





Cry .$——— 





“Thermos” Brand! 











* Workmen, school children, housewives, sportsmen—everyone who buys 
vacuum ware asks for Thermos brand. 

This is natural. ““Thermos”’ is one of America’s best-liked trade names— 
one your customers know and trust as the first and the finest brand of 
vacuum ware. For more than forty years, “Thermos” has set the standard in 
efficient vacuum-insulation, in smart design, in long and dependable service. 

Identify yourself with this valuable trade-mark. When you sell vacuum 


ware, show your customers the name “Thermos” on the bottom. 


THERMDs 


TRADE MARK REG. U.S. PAT. OFFICE 


BRAND VACUUM WARE 


NEW S/ 
Ray-O-V 
Triple Bu 
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oe a 
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Thermos Bottle Co., Ltd., Toronto 
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TRIPLE DARKNESS eee TRIPLE BUSINESS SEASON 


October 


Gives YOU HUNTING SEASON PROFITS 


s fans need lanterns, 


HUNTING, FISHING. Sport 
O-Vac LEAK 


flashlights, and plenty of Ray- 
PROOFS. 

LIGHTING SUPPLIES. Earlier sunsets 
darkness - + * more need for flashlights and 
patteries. 

FALL FARM NEEDS. 
feature ample supP 


4 ee 
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mean more ' 
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Batteries 8° fast on farms --- 
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Fans need lighting supplies 
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WINTER sports. 
as well as major outdoor sport 
OPPING. Feature flashlight 
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_ oats SALES Fla S H L i G HT 
iM grab BATTE RY 


Girts FOR MEN. Women shoppers W 
¢ flashlights and patteries for 


gift packages © aac 
Dad or Brother. -¥.S. PAT. OFF. 


GIFTS FOR WOMEN. Small penlights and pocket- 
lights are appropriate _.. with extra batteries! 


hile customers are 


DARKNESS. More darkness W 
. for triple 


awake than any time of year: 
LEAK PROOF sales. 
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Ray-O-Vac, Dept.H-97: 
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nd me the f 
for the Tri ree Ray-O-Vac LE 
riple Darkness-Triple Business a PROOF sales helps 
eason. 
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SAN FRAN 
CISCO — 423 Sheldon Building 

















Housewives and Buyers Alike Call [+ 


THEMOSTstnsarionat 
LOW-COST HOUSEHOLD 


NEW Bruce Doozit Cleans, Waxes, 
Polishes Floors in ONE Operation! 


The hottest really new houseware item 
in years! That’s what leading buyers 
are already saying about the wonder- 
ful new Bruce Doozit. 

Behind this exciting enthusiasm is 
the miracle-working ability of the 
Doozit ... ability that is thrilling news 
to every scrub-weary housewife in the 
nation. No more down-on-the-knees 
floor scrubbing! With the Doozit and 
wax-rich Bruce Floor Cleaner, wood 
and linoleum floors are cleaned, waxed 
and polished in a single operation 
standing up! 


Now Available to You! 


Until recently, distribution of this sensa- 
tional new invention has been limited to a 
few leading major market areas. Now, 
with greatly increased production, the 
Bruce Doozit is immediately available to 
all stores everywhere. It’s a brand new 
profit opportunity you can’t afford to miss! 


# R Phone, write PGi ~s 
oRDE / €.L. BRUCE CO. 


NOW, 


BRUCE 
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PASTE, SELF-POLISHING WAXES, FLOOR FINISH, LINOLEUM SEAL 
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Made for Water Paint 









This Fine 


I bhigce hated 4) 


Brush 
by Baker 





You've seen how Water Paint sales jumped in the last few 
years. Now watch your Brush profits grow — with Baker’s 
new specially-made-for-water-paint Brush! Baker builds 
this brush so it holds thin paint, saves trips to the pail, gives 
professional results every time. Full five inches wide and 
priced so everyone can afford it — it's a tremendous valuel 


Leading jobbers carry Baker Brush No. W-4055. Ask for 





it today. 


Wri 





BAKER BRUSH COMPANY, INC., 83 GRAND STREET, NEW YORK 13 
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Write Today for further particulars and a cata- 
log of the 40 other Sheffield fast sellers, as 
well as the dealer helps Sheffield offers. Win- 
dow and counter displays, window streamers, 
newspaper mats, envelope enclosures,—Write 
Department H.A. 


Shetticld Arcreze PAINT Te <5 


ONE OF THE WORLD'S (A Acovege 
MANUFACTURERS OF ALUMINUM PAINTS CLEVELAND 6, OHIO 
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Ever think aboot ; 


PROFIT / 
INSURANCE? | 


Prrrecrion Oil Burning Space Heaters 
come to you with the nearest thing to profit 
insurance you can get . . . Made by the most 
experienced manufacturer of oil-burning 
equipment, with more advertising back- 
ground than any other in the field. There 





are more satisfied Perfection product users 
(some 12,000,000 altogether) helping you 


sell. The most complete and active research 


Its o 
laboratory in the industry keeps Perfection : 
Quality at the top. That’s why consistent 
profits have come to Perfection dealers for ; Be 4 
more than a half-century. It’s “paid-up | 
insurance” on quality, satisfaction and 
profit leadership for half-centuries to come. : 
Perfection “Firelight” Portable heater. 4 ut 
The world’s most widely used and; Ligh a : 
easiest to sell heater. Variety of 2 | A - , 
_models to fit every customer demand. “2 “a 





This is Model 750 Vase 


talks ab 
And s 


Perfection Stove Company | ==: 


7926-C Platt Avenue « Cleveland 4, Ohio . eae 


The Mark 
saucepar 


Mfrs. of Oll Cookstoves, Oil Heaters, Oil Water Heaters, Oll and Gas Winter Air-Conditioning Furnaces of Quality 
Copyright 1947, Ger 


ee ¢@ 
ATLANTA * CLEVELAND « CHICAGO « JERSEY CITY » KANSAS CITY * OAKLAND « ST. PAUL > Cx) . 
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Take a good look at the Saturday Eve- 
ning Post ad above. It tells you about 


appliance news 
® 
since the the biggest plus any pressure saucepan 
ever had . . . Betty Crocker! She’s the 


Tru-Heat { ron i nation’s best known, best loved home 
* service personality. Women by the mil- 
lions write to Betty Crocker, listen to 
her radio broadcasts, use her recipes, 
trust her advice. When Betty Crocker 
talks about pressure cooking women will listen . . . and buy! 

And she’ll be talking to them regularly ...in magazine and news- 
paper ads—on the Betty Crocker Magazine of the Air over the ABC 
network— in personal correspondence with literally millions of her friends. 

.Watch for the opening ad on the back cover of the November 12 Post. 
It’s the start of something new and big and important in pressure 
saucepan selling. 


Copyright 1947, General Mills, Inc. 
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Betty Crockef is a trade 
name of General Mills 














STANT USE 


can do a workmanlike job. 
One coat is all you need. Driex to 
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For Stop Watch aps In 
0] MAGAZINE! 


Each ad will be seen by more than 20,000,000 
readers. That means customers, who will be look- 
ing for STOP WATCH ENAMEL in your store. 


STOP WATCH is the sensational, new 
enamel that dries in 57 minutes*. . . dries dust- 
free in sixteen minutes! It is a specialty item 
for household use. Comes in 14 fast moving 
decorator selected colors. 2 sizes only (10 oz. and 


4 oz.) for small inventory—quick turnover. 
* Average drying time. {Minimum time—40 minutes) 


SAVE $2.85 ON BASIC ASSORTMENT 


To help dealers cash in on this dramatic, hard- 
hitting advertising campaign, STOP WATCH 
ENAMEL offers a profit-worthy basic assortment 
of seventy-two 4 oz. and forty-eight 10 oz. cans. 




























COLOR SMALL LARGE COLOR SMALL LARGE 
















WHITE 12 8 CANARY YELLOW 3 2 
BLACK 6 3 PILGRIM GRAY 3 2 
IVORY 6 « IMPERIAL RED & 5 
FOAM GREEN 3 2 ORANGE 3 2 
JADE GREEN 6 4 ROYAL BLUE 6 4 
ROBIN BLUE 3 2 FOREST GREEN 6 4 
RICH CREAM 4 2 JAVA BROWN 3 a 












SPECIAL PRICE — Bosic Assortment: $29.95 


(Western States add 5%) 
Regular Cost: $32.80 


oe our SOD Wate 


71> ENAMEL 


THOMAS C. DUNHAM INC., Long Island City, N. ¥. Founded 1852 















Reproduction of first 44 page advertisement in STOP 
WATCH campaign to appear in LIFE Magazine. © 
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RRUGATED FASTENERS 





Profit Passibilities! 





7 Self selling Fast turnover Acme Fasteners... 


to save steps up : versatile home 
° dollar volume ° repair need 





your sales efforts 


oeeree#e#ee#e#e#e#etee#e#8%# 8 @8@ @ ee 6 @ 


HANDY AS NAILS 
SHARP AS TACKS 
MORE HOLDING POWER 


e : eee f : '’ 
sets co o 
“Wouldn’t be without ’em,” home-  * i. «we “eg 
makers say. And no wonder. Time Sy 
and again Acme Corrugated Fasteners Siig eS. , 
have proved the answer to home re- f by “ae” 
pairs of wooden articles. Let them & ” 


prove their value in your store. Just 
display them in the colorful, attrac- 
tive carton of 12 small boxes, 50 fast- eee 
, i “7 It’s your c 
eners each. In three sizes, 3gx4, x5 Tw / 
» 3x4, 1x5, " Ver j the Du Pon 


5x5. See your jobber now or write us. vt / producing 1 
but it seems 


NEW YORK ¢ ATLANTA CHICAGO 8 LOS ANGELES 11 i | bu D P 
7 ya Uu F¢ 


ACME STEEL COMPANY ga 
your needs. 
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It’s your customers who have created 
the Du Pont Sponge “‘shortage.”” We’re 
producing more than ever before . 
but it seems that everybody wants to 
buy a Du Pont Sponge. 


Keep asking for the Du Pont Sponge. 
We’re doing our best to take care of 
your needs. 


OCTOBER 9, 1947 
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A leading jobber in each section of the 
carries the camittius line. Look them over and 
oyer the CAMILLUS program. 


right combination—modern high speed 
* ture, plus highly skilled hand craftsmanship 
duces fine quality that satisfies customers an 
prices that complete sales. 


] Precision Production—at reasonable cox; ‘ 


in leading magazines . . . to trade ad 

... to handsome cataloging . . . to colorful 
of sale displays . . . to smart packaging—this f 
promotion speeds sales through to the con 


? Promotion—From national consumer ad 
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Pride—in handling the outstanding pock 
3 line in America, produced by one of the e A oo. 
* and largest manufacturers with over 70 
of success to recommend it. Pride in the fine 
built into every knife that enables you to 
the utmost confidence. And it all adds up 
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high speed 
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es customers anim good quality pocket knives at lowest possible 
...to establish CAMILLUS as the leading producer 
quality pocket knives. The program functions 
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OX, Coyote and Bobcat create a big demand 
for traps. Many sections of the country are 
overrun by one of these destructive but valuable 
furbearers. Wherever they are at large, trappers 
are out to get them and cash in on their pelts. 
Victor Traps mean cash on the counter. 
Victors are famous for sure grip, quick action 
and husky construction. Each of the three traps 
shown has been profitably used time and again. 
Sales of Victors are sparked by intensive and 
consistent advertising in leading farm, boys’ and 
outdoor publications. The best known traps, the 
most often used, Victor is the line of least sales 
resistance. Order them from your jobber now. 


Animal Trap Company of America » Lititz, Pa. 


1m» YCTOR 


the TRAP that trappers know 


Sales-Making 
FR ¢ F Vicor Coonter Display 
in Eye-Filling Colors 


Captures your trap customers’ attention... 
produces extra Victor sales for you. It’s a cinch 
to set up. Select from your stock the Victor 
trap you want to feature and place it on dis- 
play platform. Chain conveniently links to 
hook on front. Order your free display today. 
Just write your name, company and address 
in margin—clip and mail to us now. 


2 ee ee ee ee ee ee ee es es 

















No. 2 Oneida Victor Coil Spring*. Single jaw fox 
trap. Lightning fast, a grip that holds. Designed to 
the specifications of many successful fox trappers. 


No. 3 Oneida Jump*. For coyote, fox, beaver, 
otter. No. 4 Oneida Jump Trap*. Recommended for 
beaver, otter, wolf, cougar. No. 14 Oneida Jump*. 
Has jaws with teeth; for wolf, cougar, beaver. 


No. 3 Oneida Victor Double Spring*. Excellent for 
coyote, fox, lynx; also for beaver and badger. 
No. 4 Oneida Victor Double Spring*. Extensively 
used by Predator Control Trappers for both coyote 
and wolf. 


*Equipped with tempered spring steel wire chain that 
practically eliminates damage from bites and lunges. 
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BIGGEST NEWS IN FISHING TACKLE... 








Here’s the new Actionrod that’s not round . . . not square 
... but triangular. You’ve never seen anything like it. 
This new rod is triangular for lighter weight . . . triangu- 
COMPLETE LINE? YES! lar for faster action. It’s the rod the experts have been 
Ee ae looking for. The Tri-Angler blade has the tip-action that 
ae : has made Actionrod famous as the-rod of “solid steel 

Triangular . ” 

with bamboo feel. 

3 Lengths —3’ 7”, 4’ 7”, Actionrod Tri-Angler retails at $25.00. Order now 
5/1” in 3’ 7”, 4’ 7”, and 5’ 1” lengths, under the name of 


6 Price Groups—$10.95 your distributor. 


to $25.00 


ORCHARD SE} 
Ja , 
INDUSTRIES. Sk | 
INC. 


MORANG ROAD 







“Solid Steel With Bamboo Feel” 
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MAKE NEW SALES RECORDS ALL THE TIME 
BY FEATURING THE WILSON HACK SAW LINE 








) 





No. 107 UTILITY SAW 

Takes 6 inch steel cutting pin blade. 
Swinging blade provides variable 
clearance. Welded assembly. Knurled 
metal handle. Burnished nickel finish. 
Carded for counter selling. 


A COMPLETE LINE FOR THE DEALER 


The seven Hack Saw numbers comprising the 
Wilson Line provide the dealer with a complete 
price range for profitable merchandising. 





All Wilson Saws are built to the same high 
quality specifications. They enjoy wide dealer No. 106 WILSON CHALLENGER 
acceptance acai and mechanics everywhere swear Adjustable wage — meni Knurled tubular, 
by them. Ask your jobber about the Wilson Line. aida tai 

No. 102 WILSON SPECIAL 
Simplified rotating blade. Plastic Butcher Boy 

WILSON HACK SAW AND PIN BLADES handle. 
HACK SAW BLADES PIN BLADES 

No. 103 WILSON HERCULES 


Nos. 117-122 MOLYBDENUM No. 123 TUNGSTEN ALLOY 
For use with Wilson Utility Saws Bulk Rotating blade. Molded pistol grip handle. 


For all high speed and heavy duty service 





Package 


Nos. 111-116 TUNGSTEN No. 124 CARDED 6” PIN No. 104 WILSON STANDARD 


The flexible quality blade for generaJ service Blades for Counter and Bin Merchandising 
Adjustable position blade. Molded pistol grip 
handle. 











Sold only through recognized jobbers 
CATALOG SHEETS ON REQUEST No. 105 WILSON JUNIOR 
Adjustable position blade. Pistol grip handle. 


No. 101 WILSON DELUXE 


Rotating blade, Plastic Butcher boy handle. 
€ 
Hardware Manufacturing Co., 
oe IE 


Manufacturers of Mechanics Tools 
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ANOTHER CORBIN SCREW “MONEY-MAKER” 


/ 
_FOR YOU AND YOUR DISTRIBUTOR 


Corbin Screws’ 10-gross cartons make a hit with the 
Hardware Trade. This packing 


SAVES TIME in filling your order at the Whole- 
saler’s warehouse. No wrapping needed — you 
may get it sooner! zs 


SAVES TIME in your own storeroom. A carton is 
easier to handle and stack — easier to open in 
the store. 


-HALLENGER 
». Knurled tubsier PREVENTS BROKEN PACKAGES, lost and tangled 
le. shipments, with their endless delays and book- 
keeping. 
ce c : He adi © Order Corbin Screws — Nuts — Stove Bolts through 
> - your Hardware Distributor. You’ll find that Corbin 


, ‘ “‘Quick-Sight’”’ Labels make it easy to keep a safe supply 
HERCULES : fren 4 on your shelves — Corbin Strong Packages avoid break- 
age — Corbin Uniform Quality wins repeat business. 
You’ll make more Sales Per Minute with Corbin Screws. 


STANDARD . ae 


olded pistol grip 


tol grip handle. 


JUNIOR pivisiOnN 
stol grip handle. . “., Oo K 1 nd S Cc R EW Corporation 
; Cc rican Hardw uT 


DELUXE 7 nN 
ITA! 
: NEW BR w Chicago 


er boy handle. 
e 


Wew York 


g Co., 
REE : 
, ILLINOIS 
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NEW HAVENS LANE 
FOR PALL GEADS EM ALL 


... low prices—good looks —traditional skill—pre-sold in nation’s mass-million magazines! 
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MARTHA 
HOME Ft 


Down-Draft | 
insures maxim 
duty special 
and large hec 
chamber, add 
face, insure | 
yeors of safis 


“DICK TRACY” WRIST WATCH features 
famous detective character on its 
dial — a perfect first-watch gift for 
children. This traditional good 
value, with chrome-plated top and 
stainless steel back, retails for $6.95 


“ORPHAN ANNIE” WRIST WATCH fea- 
tures the ever-popular comic char- 
acter on its dial and makes a perfect 
children’s first-watch gift. Sturdy 
and reliable, with chrome-plated 
top and stainless steel back, retails 
for $6.95 plus tax. 


NEW “IDEAL” ALARM CLOCK — New 
Haven's beautifully designed new 
spring-wind, 30-hour alarm has 
gorgeous gold finish, luminous dial 
and unbreakable crystal. It stands 
344 inches high and retails for 
$6.50 plus tax. 


NEW “PULLMAN” TRAVELING CLOCK— 
exquisitely designed new timepiece, 
compactly encased in genuine leather 
(red, brown, black or green), with 
gold-finished metal trim. It stands 
3% inches high and retails for 
$6.95 plus tax. 


THE ‘VITAL NERVE CENTER’’ is famous*New 
Haven compensating hair spring which makes 
New Haven watches and. clocks keep better time 
through wide variations in temperature which 
affect ordinary steel hair springs. No other watch 


or clock in low price field can offer this remark- 
able compensating hair spring: it is a patented 
exclusive New Haven feature. Result: New 
Haven clocks and watches are more accurate, day 
in, day out. 





mae NEW HAVEN CLOCK uno WATCH 


COMPANY 
THE RIGHT TIME 


SINCE 1817 
NJ 
NEW HAVEN 4, CONN. 
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Higher fuel prices this year (oil, gas and 

coal) have made home owners more economy 

minded in the purchase of heating and cook- 

Ai ing equipment. They prefer appliances that 
® are efficient in their use of fuel. 


yazines! With the WASHINGTON Line, backed by 
85 years of stove-making experience, you can 
capitalize on the fuel saving advantages that 
are built into these heaters and ranges. 


MARTHA WASHINGTON 
HOME FURNACE (Coal) 


Down-Dratft Hot Blast Combustion 
insures maximum efficiency. Heavy- 
duty special alloy slotted fire pot 
and large heavy ribbed combustion 
chamber, adding extra heating sur- 


i 
; 
' 
! 
F 
H 





face, insure long life and added 
years of satisfactory service. 


VELING CLOCK= 


pay ar tease - GEORGE WASHINGTON 
a COAL RANGE 


trim. It stands 


ind retails for The modern styling, rounded corn- 


ners for easy cleaning, the striking 
lines, the gleaming porcelain en- 
Lg = J amel finish—all contribute to the 
»mark- | | Ke) | 4 smart appearance of the George 
tented Washington Cast Balanced Range. 


New | esate > Sim, WASHINGTON Frugal OIL BURNING 
e, day | + 4 Af HEATER 
. Down-Draft Hot Blast spreads flame in the radiator-type 


combustion chamber, insuring maximum heating capacity. 
A truly beautiful, powerful and durable heater. 


—____— TARYN Zea yal) Hob G 


NASHVILLE, TENNESSEE COM - PAN Y 


H 
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LADIES HOME | 


JOURNAL 
oct 35,000,000 ADVERTISEMENTS 


NOV , a IN THREE MONTHS 


DEC 
Another smashing campaign for JUICE KING! The 
big JUICE KING Fall and Christmas promotion. 
35,000,000 sales messages in 3 months—delivering 
a tremendous impact at the peak of the gift-buying 
season. A tremendous sales force in your own com- 
munity. 
This powerful campaign 
will illustrate Single-Stroke 
: JUICE KING superiority . . . 
(\\ \} and dramatically empha- 
| Wy Bs size the unusual gift-appeal 
of this smart, modern ap- 


00) 

aces errno pliance. ' 
— , ) woes snr Everything is ready to help SINGLE-STROKE 

. er you capitalize on this MODEL JK-30 
promotion. Complete ads 

for your local paper . . . 

colorful circulars, striking 

4 color displays. Plan your 


tie-in NOW. 


GOOD HOUSEKEEPING 
NOV NATIONAL DIE CASTING CO. 


DEC Touhy Ave. at Lawndale - Chicago 45, Ill 
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YOUR — 


CUSTOMERS WILL 


READ THIS AD 
IN THE NOVEMBER 
LADIES’ HOME 


JOURNAL 


> 
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A ssa aa ' _ GLASS COMPANY 
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Here’s General Electric with) the 
in the coffee ma 





THE FEATURE: ‘The General Electric TASTEGARD—that tiny third hole in 
the stem of every G-E Coffee Maker. By precisely locating the Tastegard 
vent, the coffee—whether two cups, eight, or any number in between—is 
brewed at the perfect temperature for perfect coffee. That’s why General 
Electric needs to make only one size of coffee maker. No other coffee maker 
has the Tastegard! 

THE ADVERTISING: General Electric is telling this exclusive coffee maker story 


right through the Christmas season with full-page ads in Look and Collier's. 


THE PROFITS: Plenty for you! Compare these great coffee maker values. 
model by model, feature by feature, with competitive makes. You'll see why 





more and more customers are coming your way for G-E Tastegard Coffee 
Makers. Stock up now. 











SEMIAUTOA 


One heat to | 
-_* ns o 
A COMPLETE LINE—A TOP-QUALITY FILTER ROD panei 
” anaice 
and table m: 





TATAATTHAOS | 


GLASS FILT 


Convenient. 
make coffee 1 


its Corning-g 


TOP OF THE RANGE MODEL $4.95 SPECIAL ELECTRIC MODEL $6.95* DE LUXE ELECTRIC MODEL $9.95° EXTRA REP| 


Makes two to eight cups of perfect coffee Among the three leaders, this is the lowest- This two- to eight-cup electric model fea- Coffee maker 
on stove or hot plate. Like all G-E Coffee priced complete electric coffee maker sold! tures a cool-to-the-touch plastic base. tomers .. . b 
Makers, it features visible cup measure- All the features of the range model, plus a Clamp-on lid permits easy removal of up- of replacemer 
ments and convenient handle on lower bowl, durable, quick-heating chromium-plated per bowl, and acts as a table mat when hot #% required to 
and the exclusive Tastegard. Wide-mouth G-E Electric Stove. Makes two to eight upper bow] is set on table. Plug-in cord and “specials” te 


bowls, easy cleaning. Lay-on lid, filter. cupfuls. Plug-in cord and filter. glass filter rod. = simplified ins 


Prices subject to change without notice No other Coffee Makers —regardless of price—have the Tastegard! GE 
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SEMIAUTOMATIC MODEL $12.95* 


One heat to brew 2 to 8 cups of perfect coffee 
... flip a switch, another heat to keep it 
warm. Cool-to-the-touch plastic base, upper 
bowl handle and combination clamp-or lid 
and table mat. Plug-in cord and glass filter 


rod. 


GLASS FILTER ROD 50¢* 


Convenient. Easy to clean. Fits almost any 
make coffee maker. None other can surpass 


its Corning-glass quality! 


EXTRA REPLACEMENT BUSINESS! 


Coffee maker customers are come-back cus- 
tomers ... bring you up to 30% extra sales 
of replacement bowls! Only two sets of bowls 
required to service the entire line. No 
“specials” to reorder. Less storage space, 


simplified inventory, and high turnover. 


TASTEGARD 
COFFEE 
MAKERS 


ALL-AUTOMATIC MODEL $17.95* 


Lowest-priced, all-automatic vacuuin cofce naker sold! Brews 
2 to 8 cups automatically . . . then keeps coffee warm until 
you're ready. Go about your work; no need to watch. In- 
cludes all other G-E features. Appliance and Merchandise 
Dept., General Electric Co., Bridgeport 2, Conn. 


GENERAL @ ELECTRIC 
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Watch women go for this 
NEW SINGLE-STROKE Juicer 


with the Feather-touch Action! 


The new Champion with its feather-touch action makes an instant hit 
with every housewife. Gives you a new and important selling point that 
means increased sales—at liberal profit. 
Think of it! The Champion requires only 2 to 4% the hand pressure 
needed with ordinary juicers operating on a single stroke. That's been 
proved by comparison tests. ... Its extension handle gives far greater 
leverage. This, plus its superior gear mechanism, results in an astonishing 
reduction in effort. Extension base, which can be slipped into position in 
a flash, prevents juicer from tipping while in use. Modern in design. 
Beautifully finished in chrome and white enamel. 
Stock your Champions now—and get the benefit of extra sales in 








your territory. Write us for particulars. 


The F 
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The SINGLE-STROKE JUICER with ! There’s a 


or wood rz 


Jeather-touch Action i i tow ie 


Remembe 
new range i 


Superflame’s 
P NT NDIN 

ATENTS PENDING feature pave 
the Superfla 


information. 


nal SAFETY LOCK 
y When the headpiece is at 
ZA its highest elevation, the 
is slid in and out of the EXTENSION E lever locks automatically 
Headpiece can’t drop acci 


handle, telescope-fashion, By ; BASE LOWER CUP & STRAINER Paes agli. 4 . 


affording greater leverage, this prevents juicer from tipping lif ily. Eli pat f 

unique handle vastly reduces when pressure is applied. Can ee ee ie a ogee Wh ws back and strike you. 
the amount of hand pressure be brought into position for use strainer prevents pected or cl of 

needed for extraction, with a flick of the finger. pulp; makes cleaning easier. 


EXTENSION LEVER 
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with every new coal and wood range 


Sell em 


@ Mr. Dealer, there’s a big demand in your 
community... RIGHT NOW ...for oil burning 
ranges. It means a chance for you to add another 
$50.00 worth of business every time you sell a 





new coal or wood range. 

How? By selling and installing Superflame in 
each new range before it leaves your floor. This 
amazing POT-TYPE range burner brings added 
comfort, convenience and economy to thousands of 
homes... because it provides really modern cook- 
ing and kitchen heating plus low-cost operation on 
fuel oil. Superflame is simple and trouble-free .. . it 
does away with dirt and soot, puts an end to carrying 
wood omcoal and ashes. 


There’s a big replacement demand, too. Every coal 
or wood range in your community is a prospect. 
Demonstrate the many Superflame advantages and 
see how fast these prospects become customers. 


Remember, it’s a two-way profit proposition— 

new range installations and old range conversions. 

: Superflame’s “cool in summer, warm in winter” 

— feature paves the way for year ‘round profits. Get on 
the Superflame bandwagon today! Write for more 


information. 








ES: 

DVANTAGS 

flame ! A No Noise 
* clectricity 


“gacontes 


MANUFACTURERS OF THE FAMOUS wperflome Line of Oil Heaters « Kitchen Heoters - 
Floor Furnaces - Water Heaters - Range Burners 
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HOTSTREAM } COMING YOUR WAY! 


condlen THE GREATEST NATIONAL |} Y 
Marita Came SY | ADVERTISING CAMPAIGN C 

—> ae OF ITS KIND... 
FOR STOVES, eY 4 el 


RANGES AND ae ee 
FURNACES A hs 








@ Automatically controls coal or wood-fired 
stoves, ranges, and furnaces by thermostatically 
regulating flue damper. Adjustable to maintain 
any desired temperature. 





Elimination of over-heating and cool- 
ing means greater health and com- 
fort. No need to fuss constantly with 
draft or fire to keep comfortable in 
any weather. Control may be set for 
low over-night temperature with as- 
surance that fire will not go out for 
want of draft. 


Overheated flues are responsible for 
a large percentage of fires in homes. 
Often manually operated drafts are 
opened and forgotten—but Thermo- 
draft never forgets—it opens and 
checks draft automatically. 





Thermodraft provides constant, eco- 
nomical comfort by using fuel to 
best advantage. Also prevents dam- 

age to stove or other property | SAFETY FIREPLACE CURTAINS 
caused by overheating. Pays for its 
low cost in a single heating season. 





Flexscreen has always been a good seller. 
But this buying season, Flexscreen’s quick, 
on-the-spot sales appeal will be backed by 





. aoe If you were t 
Thermodraft is easily installed between two stuttering sal 
sections of chimney pipe, and requires no elec- the greatest consumer promotion ever put be- : ky. 
‘ ’ ; agg : ; . —quickly—no 
trical or other connections. Sizes for 6”, 7”. and hind a firescreen! This means bigger-than- ee 
8” flue pipes. ever Flexscreen profits for you. 
pip P y 


Literally millions of firescreen prospects 
will see and read about Flexscreen in leading 
consumer magazines. Watch for the strik- 
ing, full-page, full-color Flexscreen adver- 

tisement in the October issue of House 

Beautiful—and the other sales-building ads 
in leading home magazines throughout the 
season. You'll see why your Flexscreen de- Point out 


mand will be bigger than ever this season. toast two 
meats, fr 


You'll want the complete Flexscreen mer- heat sou 
chandising service. If you’re not on our 
DISTRIBUTORS AND DEALERS WANTED IN mailing list, write us at 1017 North Street for 
THE HARDWARE FIELD. WRITE FOR PRICES details, or ask for our repzzsentative to call. 

AND DISCOUNTS 


THE HOTSTREAM HEATER CO. BENNETT - IRELAND INC. 


2365 E. 69th ST. « CLEVELAND 4, OHIO ny ry 


Manufacturers of water heaters and draft controls 
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If you were the customer, you'd have little patience with a That’s why—particularly when you show the Manning- 
stuttering salesman like this. Today, the buyer wants facts Bowman Automatic Table Grill, an appliance with a lot of 
—quickly—not alibis and uncertainty! selling points—you'll want to feature them all... 


“Comes with quick-change grill 

plates, frying pan, waffle grids. 

# cook, bake or fry to taste. Light in * Heavily chrome plated, with in- 
cover glows when current is on? sulated white plastic handles’ 


Point out: “With this grill you can Show customer: “By setting this 
toast two full-size sandwiches, grill x dial, you regulate temperature to b 


meats, fry eggs, bake waffles, and 
heat soups or vegetables: 


Manning Bowman Means Best 


Manning, Bowman & Co., Meriden, Connecticut. In Canada: Manning, Bowman & Co. (Canada) Ltd., Oakville, Ont. 
Makers of M-B quality Toasters, Percolators, Broilers, Irons, Automatic Grills, and Waffle Bakers 


THE LINE THAT'S ALWAYS IN DEMAND 
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@ Cork 


CLOCKS AND WATCHES * ” ral 


@ 10,01 


Cash in on 40 million readers every month who “Guard Your y Sime 9 @ Emb 


get the Sentinel story from America’s largest 

circulation magazines! Build business with a line @ Com 
that sells and stays sold, thanks to advanced SULTAN telep 
styling, moderate price and precision manufac- Sede dee, Che mini cuniie 
ture. Sentinels “Guard Your Precious Time”— modern Sentinel 1-day 


; Cee ‘ Alarm Clock with single 
and your business as well. lade Gath dlawes aa 
time. Watch-type escape- 
ment, pleasant bell alarm. 
Metal case, durable baked 
enamel finish, nickel trim. 


Unusuallyclear dial. $3.25. 


ree 


LORNA TENN ATR, 


@ Indiv 





@ One- 
taine’ 


@ Now 
AUTOCRAT 


PW-12. The popular 
Sentinel Pocket Watch. A 
chromium-plated winner 
with vutside black enamel 
numeral dial. Sturdy and 
reliable. Has modern, red, 
dial-type second indica- 


tor. $2.50. 


LYRIC | “ CABI 


SA-14. The graceful Sen- CAMEO 


tinel miniature self-start- 

ing electric Alarm Clock WW-123.The truly beautifu The An 

with the 1-2-3 alarm. Metal — Sentinel Wrist Watch. Cast 

case, silver plated or dur- 10 kt. rolled gold, stainless | 

able baked enamel finish, steel back. Raised numer 

easily read numerals. Only dial. Pigskin strap. Clea: 

4,” high. $4.95. view crystal. $7.95. 
SK-135. The Sentinel aa 
modern design electric \ Safety 
self-starting Kitchen 
Clock. Metal case, dur- 
able baked enamel fin- 
ish. Easy to see, easy to 
keep clean; 544” white 
dial, convex glass, 
convenient bottom set. 
$4.95. 


tot 
7202 


Retail prices exclusive of taxes. 


THE E. INGRAHAM COMPANY : Established 1831 + BRISTOL, CONN. 
In CANADA —THE INGRAHAM CANADIAN CLOCK CO., LTD., TORONTO 
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23.The truly beautiful 
1el Wrist Watch. Case 
rolled gold, stainless 
k. Raised numeral 
sskin strap. Clear 
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Aere ¢s the 
FINEST 
COMBINATION 
LOCK 


Ever Made 


@ Corbin-Sesamee —— the “Personal” 


Padlock without a key. 
@ 10,000 possible combinations. 
@ Embodies strength and simplicity. 


@ Combination set by the owner to 
telephone or house number, birth or 
anniversary date. 


@ Individually packed in attractive box. 


@ One-half dozen in a colorful con- 
tainer for counter display. 


@ Now available for immediate delivery. 


CORBIS 
CORBIN 


CABINET LOCK DIVISION 


The American Hardware Corporation 


New Britain, Connecticut 
& 
“Safety First... And Last . . . When Corbinlocked”’ 
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YOU KNOW IT’S JUME2 STAINLESS STEEL BY THE NAME IT BEARS! TT] 





Beautiful new 


NESCO 
Crewheat 


Stainless Steel Utensils 


ROM the tips of their finger-fit handles to 

their smartly styled, scientifically propor- 
tioned exteriors, the new Nesco Evenheet Stain- 
less Steel Utensils are of superlative quality. 


COOKING 
WARE 





Heat is distributed quickly and evenly by a 
special heat-spreading metal fused between sur- 
faces of the finest stainless steel. Fuel and time 

Multiple Purpose are saved because heat is more efficiently utilized. 

Double Boiler— g 

oe ger. 4 Without scouring or special cleansers, the sur- 

Combination of % i 4 ° . 

sauce pan and ~ faces of Nesco Evenheet Stainless Steel Utensils 

mixing bowl a  —«~, stay bright indefinitely with just simple washing. 
They resist food-acids, stains, rust, corrosion, 


cracking, denting, bending and scratching. 





NESCO EVENHEET COOKING UTENSILS ARE 
MADE OF 3 LAYERS OF METAL FUSED TOGETHER: Take advantage of the profit opportunity Nesco 
ry Evenheet Stainless Steel Utensils offer you! See 
meee! core They Locked in gleaming your Nesco distributor or write us today! 
spreads the heat for oo) stainless steel, endur- 
even, faster cooking! j = Tale Mo Late MMe Lelele Rea lele) diaref = 
SY ) 


Mixing Bowl—Fits 3 and 
4-quart Sauce Pans. 


AVOID “‘SPOT-SCORCHING"”’ 





Covered Sauce Pots 
—4, 6 and 8-quart. 


Covered Fry Pan and Covered Sauce Pans 


Chicken Fryer—8” and 10”. q —2,3 and 4-quart. 






NATIONAL ENAMELING AND STAMPING COMPANY 
LI 270 N. TWELFTH STREET, MILWAUKEE 1, WISCONSIN 


WHEE 
Gay SALES OFFICES: 1430 CANDLER BLDG., ATLANTA ¢ 1166 MERCHANDISE MART, CHICAGO ¢ 200 FIFTH AVE., ATLANTA 


NEW YORK ¢ WESTERN MERCHANDISE MART, SAN FRANCISCO ©* 901 AMBASSADOR BLDG., ST. LOUIS 4UISVILLE 
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Built around the Famous Red Label 


Build customer 
satisfaction 
with Wheeling 
galvanized 
roofings 


WHEELING CORRUGATING COMPANY ° WHEELING, W. VA. 


KANSAS CITY, 
ST. LOUIS 


DETROIT 
RICHMOND 


COLUMBUS 
PITTSBURGH 


CLEVELAND 
PHILADELPHIA 


CHICAGO 
NEW YORK 


ATLANTA 
SUISVILLE 


BUFFALO 
NEW QRLEANS 


BOSTON 
MINNEAPOLIS 
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CWE DRIVER FITS ALL SIZES OF 
REED & PRINCE RECESSED-HEAD SCREWS 


Wi isan: auto-race driving or screw-driving — you waste time and 
speed when you have to change drivers! When you use the Reed & 


Prince ONE DRIVER method, you do not need to change drivers 


for varying screw sizes. There is no fumbling, no shifting, no wast- 
ing time. Remember, ONE Reed & Prince driver fits ALL Reed & 


Prince recessed-head screws and bolts. Good workmen appreciate 





this fast, modern, efficient method — and it shows up to advantage 


MANUFACTURING 
Recessed and Slotted 
Wood Screws Sheet Metal Screws 
Machine Screws Stove Bolts 


Also 
Cap Screws Set Screws 
Machine Screw Nuts Wing Nuts 
MA Rivets and Burrs Rods 
NUFA 


Cc T U R | iad G Cc Oo ° Screw Drivers and Bits 
cute AGO, ILL. WORCESTER, MASS. Specialties 


On your time sheet. 
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Slotted 
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Stove Bolts 
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The amazing KEYLESS LOCK ; 


with 
push button control 


Here at last—a lock so radically different, 
so utterly new and simple—you'll wonder 
how you ever got along with old-fashioned 
key locks! No more fussing and fumbling for 
key or keyhole — PRESLOK is keyless. Four 
small “buttons hold the secret of a PRESLOK 
combination — yet the nation’s leading lock- 
smiths have failed to open this lock. 


SIMPLE - CONVENIENT + SECURE 


Flick a lever — PRESLOK locks. Tap out an 
easy combination — PRESLOK opens... and 
opens with one hand! PRESLOK is sturdily 
constructed for- heavy duty — precision-built 
like a fine watch. PRESLOK is easily. installed 
on most types of doors—old or new— 
adding strength to your door, as well as 
beauty, convenience, and greater security. 


Every building owner is your prospect for 
PRESLOK. Customers may still buy conven- 
tional locks for inside doors. But on entrance 
doors, they will want a PRESLOK —successor 
to the key lock—for security with fingertip 
control. And think of the replacement market! 
Distribution is now being established. Now is 
the time to get full information on PRESLOK 
and its amazing sales and profit potentials. 


SECURITY LOCK CORPORATION 
WALDEN, N.Y. 
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YOUR FINGER IS THE KEY 
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The uniform size and strength of Circle ® 
Bolts accounts for the large number of customers 


who prefer these nationally-advertised 


products. You can maintain the goodwill 


of these customers by filling their orders 


with these reliable bolts and nuts. 


(B) BUFFALO BOLT COMPANY 


NORTH TONAWANDA, N. Y. - SALES OFFICES IN PRINCIPAL CITIES 
Export Sales Office: Buffalo International Corp., 50 Church Street, New York City 
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A with or Without 


CUTTER 


ADVERTISED! 


Nationally advertised in lead- 
ing publications. Be ready 
with a stock. 


MEET Us Af Ti 


4 NATIONAL 
ie HARDWARE 


OCTOBER 5th to 18th. 1947 
GRAND CENTRAL PALACE. S. 


OCTOBER 9, 1947 


Never before has so much usefulness been 
packed into a single hand tool! Does more 
things EASIER and QUICKER! Fastest-selling hand 


tool ever built! Many customers will want one of each size! 


THIN NOSE Permits working in unusually close quarters. 
NVOLUTE JAW CURVE crcisc‘Vise-crit t0'now sccom 


plish things never before possible with a hand tool. Permits jaws to put 
tremendous pressure on 4 corners of any size nut. Increases tooth contact 
on round work, making it impossible for work to slip out of jaws. Holds 
round work up to 1%" diameter. Far better than a pipe wrench! Used as 
a clamp, pressure can be applied exactly where wanted. 


SUPER POWERED WIRE CUTTER Siri crs mou 
bolts. Actually cuts '/4," bolts by taking progressive bites. Also available 
without cutter. 


KNURLED JAW TIPS ws, Acgihae haga Fo fer held 

ing work to grinder, etc. 

EASY TO RELEASE fsx icica‘vuiten "°° * "eee 

PRICES ARE LOW. Retail prices are only $2.25 for the 7” size, 

ay for AM 14 = With Cutter; $1.85 for the 7” size, $2.25 for the 
ize Without Cutter. 


Order from your jobber at once 


PETERSEN MFG. CO., Dept. 43 * DeWitt, 

















Lit This Beautiful. 2-color Cyunten Display P 
% BOOST YOUR 
Chisinas GIFT BUSINESS 


This year Christmas sales of Burgess Vibro-Tool, lowest pric 

ong hand tool on the market, are keyed to reach an all ti 
ae 

Big, 2-color ads in ape | selected “ye. sagan with national 

coverage are sae nearly 4,000,000 sales messages monthly 

to potential buyers . 

New newspaper mats, comings stuffers and mailouts, all FREE, 

are available to help bring buyers into your store . 

Atl the beautiful, 2-color merchandising unit pictured here 

will help you clinch sales by attracting attention and featuring 

Vibro- Tool as the best possible gift for anyone in the family. 








DE LUXE Kir 
16 SPECIAL CHRISTMAS OFFER 


22 shechmamn One FREE Christmas Counter Display with each order 
for 3 Deluxe Kits. Display may be used with or without 
Kit . . . is die cut to show actual merchandise if desired. 
Deal also includes your choice of newspaper ad mats, 
literature and other merchandising aids at no cost. Order 


today as supply of displays is limited! 


% 1 a it me tle Wilen-"Peck Gradwagen.. We pagel 


HANDICRAFT DIVISION 


BURGESS BATTERY COMPANY stake zuricn, itinois 














"“VERNONTOWN" Masons Tools Are Made Right 





Made of STAINLESS STEEL with a thorough understanding of requirements. The design, 
material, balance and finish all reflect high quality and workmanship, An outstanding 
seller is the 5 inch “VernonTown” hand ground, precision balanced, pointing trowel, with 
hard wood, maple handle. This and kindred tools in the ““VernonTown” line are made: — 


RUST-PROOF AND STAINPROOF 


Their greater strength and lighter weight 
make them popular with Masons. Rivet- 
less construction—“shot-welded.” Their 
hardwood handles are shaped to afford a 
firm comfortable grip. ‘VernonTown” 
Masons’ tools are fully and 


UNCONDITIONALLY GUARANTEED 


against defects. Sell them with confi- 
dence. Small sizes packed 1 doz. to a 
box. 8 doz. to a master carton. Large 
sizes individually packed. 


Made in all popular patterns and sizes. 
Delivery—reasonably prompt. Sold solely 
through recognized jobbers. Cuts are 
available, 

Shipped f.o.b. Mt. Vernon, N. Y. Rail 
freight allowed on shipments of over 


500 Ibs. 








METEX CORP., 338 West Lincoln Ave., Mount Vernon, N. Y. 
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We have an audience of 3,7 MILLION men—alert, active, creative men 


who use lots of tools and hardware. Again and again, month after 


month, we're reminding them that BRANDED tools and hardware 


bought at the HARDWARE store —are BEST 


.;. Popular Mechanics Magazine 


5 
xe orga, YO" 


you gel 


cownet ed 





IT TAKES ANY KINO 
OF FROZEN FOOD 


IT'S SIMPLE AS 
“A-8-C€" TO USE! 


Every woman who has a home freezer or rents a cold 

storage food locker will welcome THERMOREX* with 

open arms. 

SIMPLE AS Here is a container as simple as A-B-C to fill. No 

carton to set up—no liners to insert—no heat-sealing— 

A-B-C no funneling. 

Because it has a moisture-proof inner surface, it 
e won't let gravies, juices, sauces leak out—can be used 

Remove Lid for cooked foods as well as fruits and vegetables. 

And it has a dozen other handy uses in the kitchen— 
for storing leftovers in the refrigerator, keeping cookies 
Fill Container fresh, packing salads, etc. 

Display THERMOREX* in the attractive dustproof 
bag and it will practically sell itself. It is nationally 
Replace Lid advertised and carries the Sealright emblem known to 
millions of housewives. Write for details. 


Sealright 


THERMOREX* CONTAINER 


= yoann dig SANITARY SERVICE aa & (*Means Temperature King) 
is . Size, a y 
quart size, or six 5 5 “ SEALRIGHT Co., INC., FULTON, N. Y.—KANSAS CITY, 
Ib. size. Easy to . "2 KANSAS —SEALRIGHT PACIFIC LTD., Los ANGELES, CAL. 
handle and display. = a CANADIAN SEALRIGHT Co., LTpD. 

: es 1s PETERBOROUGH, ONTARIO, CANADA 


SPECIALISTS IN SANITARY PACKAGES FOR FOOD PRODUCTS 
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by the National Coffee —— — 





a 


TRIPLE-COATED 


PORCELAIN-ON-STEEL 
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Sy) 
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PLe— 
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drip 


coffee 


r rents a coldé we 

(OREX* with \\ m re ke r 
C to fill. No » 

eat-sealing— y - . oa é 


r surface, it 
-can be used 
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he kitchen— 
ping cookies 


Twin handles for easy removal 
Federal’s Flavor-Savor drip coffee maker has won the . ee a ee 
ve dustproof Seal of Approval of the National Coffee Association in 
recognition of its fine design and ability to produce a 
consistently good brew. Every Flavor-Savor now carries 
the Association Seal; convincing evidence to your 
customers that here is an excellent, dependable buy. 


Flavor-Savor is triple-coated porcelain on heavy gage 


S nationally 
m known to 





steel. Water container and coffee basket made in one aij 
piece for easy removal. It's a best seller everywhere. BS 
- Ome 
Triple-coated stain-resistant 


somal \ 

porcelain assures peak flavor 
in every potful made the Flavor- 
Savor way. 
i 


FEDERAL ENAMELING & STAMPING co. Assortment consists of four 


City, 3 
s, CAL. Pittsburgh, U. S. A. colors: red, blue, yellow, 
“World's Largest Manufacturer of Porcelain Enameled Kitchenware” green. 





PRODUCTS 
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> When more than a million users have something they’re proud 
of, they talk about it to others. And that’s one reason why it’s 
easy to sell WARM MORNING Coal Heaters. There are other 
reasons, too, why WARM MORNING brings you “Profit on 
a platter.” 

WARM MORNING is the heater with exclusive, patented 
interior construction which results in such amazing heating results 
and fuel saving. It’s the lowest cost dependable “heat-producer” 
that money can buy! Show them what’s inside! 


WARM MORNING is nationally advertised . .. widely pub- 
licized in general magazines, farm journals, newspapers. This 
brings customers to your store. 


Start now getting “profit on a platter” from the full WARM 
MORNING line! Call your wholesale distributor. 


LOCKE STOVE COMPANY 
114 West 11th Street Kansas City 6, Missouri —__,,,;;, 


n U.S. ce 
Name Reg nn a Rallies COAL 
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SELF-VENTILATING 
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Ow 
MISCELLANEOUS ITEMS 


COPPER HAMMERS g iE 
BEARING BRONZE giLicoN BRONZE poLTs gg 
KS, WASHERS, suts (i) en. ) OO 


BRASS NUMBERING CHEC 


BRASS AND BRONZE COTTER PINS 


BRONZE SASH CHAIN 


LOCK WASHERS (8) COPPER SHOT 
BRASS ANO BRONZE NUTS AND BOLTS Kyo 
E CAP, MACHINE AND wood serens gs AAS 


vets AND BURS 








BRASS AND BRONZ 


COPPER AND BRASS R 


COPPER AND BRASS WIRE cLOTH 


SOLDERING COPPERS 


AUTOMOTIVE AND OIL BURNER FITTINGS 


COPPER AND BRONZE acs JY COPPER WiRE NAILS 


cLouT AND SHEATHING NAILS 


ON PINS a aD 


COPPER cut, 


BRASS ESCUTCHE 


Have 

i you had difficu 

and copper miscella - re — wy 7 

and op cans Beane ach of the 20 

n your while to call ao” anwar See. 

But if 

PBs = 000d local Chase warehou 

calls you want, they'll 
r you from one that hes rs 


— CHASE S$ 
: ERVICE IS AS CLOSE AS YOUR PH 
oe 


Chas He Nadltons He 
S BRASS - ene 


WATERBURY 91, CONNECTICUT 


SUBSIDI 
THI ARY 0 
S IS THE CHASE NET\ F KENNECOTT COPPE 
ETWORK i ee R CORPORATION 
way to buy & 
uy brass 


CINCINNAT 
| CLEVELAN 
PITTS D DETROI 
SBURGH PROVIDENC ' T HOUSTON INDIA 
E ROCHESTER? SAN NAPOLIS KANSAS GIT 
> FRANCISCO ” Y. MO. LOS 
ANGELES 


ALBANY . 
= ATLANTA’ £ 
BALTI 
N F LTIMORE ¢ 
EWARK NEW ORLEANS £ BOSTON CHICAGE 
ANS NEW YORK PHILAD 2AGO 
: ILADELPHIA 
MILWAUKE 
EE MINNEAP 5 


SEATTLE ST 
ST. LOUIS WA 
SHINGTON 
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THE “GOLDEN sD EGG” LINE 


4 


duo 


SANDER 
POLISHER 


oie =| | 
List 
PRICE | 


J 


POLISHES 


The low-priced Duo Sander-Polisher will 
sell now and it will sell fast/ Painters, 
cabinet makers, metal workers and hobby- 
crafters want it. Everyone that does sanding 
or polishing wants it—for work on autos, 
boats, furniture, school desks—and for all 
types of general maintenance work. Get 
complete details on this new ‘‘Golden Egg” 
Line profit opportunity. Write now! 


SANDING MACHINE COMPANY 


3010 CLAY AVE., MUSKEGON, MICHIGAN 
103 





“me NEW “AMES” 


.--FEATHERLITE.... 
Tests Prove Tt Strougest 


Features of New “Ames” Glade aud Strape 


LOCK SOCKET Shovels & Spades [iieamramsdl anaa 
High Carton 


] Blade and front strap a single unit. No weld. Ss 
feel 





2 Blade and front strap forged from High Carbon Steel. S @) C 4 E T 


COMPLETELY 


Bock strap is electrically welded to blade. 
Meter 43 


Blade and lower section of straps carefully heat 


treated. 


3 
4 Straps are pre-formed. 
5 
6 


Uniformity in lift and balance of every 
tool — hang and balance never change. 


Pre-forming of straps the guarantee. 


Handle is driven to the point of 


frog. 





Unequalled strength insures 


maximum value. 


Lack Socket von 
APPROXIMATE BACK 
WEIGHT 3-1/2 STRAP G , 
to 3-3/4 Ibs. ELECTRIC- 
ALLY 


WELDED Bale 


No. 103 FWT 


C AMES ) 


(Since) 
¢ 1774 » 


PARKERSBURG, W. VA AMES BALDWIN 1 e £Or ene CO. NORTH EASTON, MASS 


PARKERSBU 
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S"LOCK SOCKET Séocel 


and STANDARD. ... 
Welded Shovel Ever Made! 


, f yy, 4 STANDARD WEIGHT 
KET yf y ALL GRADES. 


LETELY fi y FEATHERLITE 
"43D) Y 4 fl IN “BY GRADE 
: g VU AND HIGHER. 


BACK 
STRAP 
ELECTRIC- 
ALLY 
WELDED 


teak Your Wholesaler 


1774 ») 


AMES BALDWIN WYOMING CO. sort easton. mass 


PARKERSBURG, W. VA 
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SYLVANIA FLUORESCENT CHRISTMAS TREE LIGHTS 


MOVE FAST ~~ $4.95 72." 


NEW RETAIL PRICE — DOWN FROM $6.50! 


Now! Fluorescent Christmas tree bulbs that burn in- 
doors and outdoors! 
Stock them now—for a grand turnover and profit- 


able Christmas Season! 
These sensational fluorescent Christmas -tree sets are 


cool, glarefree—beautifully luminescent globes that 
appeal to everyone. 
That's why they sell fast—and new low price as- 
sures quick turnover. Get your supply right away. 
-med 
informe ORDER YOUR SETS FROM: 


g im ‘ 
. e Christ 
custome™ oresce™ . \ full Miller Electric Co., Pawtucket, R. I. 
Your dern. werlu : 
: 0 a n House Royal Electric Co., Pawtucket, R. I. 
2 Leo Pollock Co., 542 W. 27th St., New York 1, N. Y. 


ELECTRIC 


MAKERS OF FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; ELECTRIC LIGHT BULBS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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7%e Post-Master 


MAIL BOX POST 


SWINGS IF IT’S HIT... 
by Snow Plows, Trucks, Cars, Tractors 


For years farmers and suburban home owners have practically 
demanded a mail box post that would not be constantly damaged 
or destroyed by large passing vehicles like the snow plow. The 
POST-MASTER meets this demand. No wonder hundreds of people 
are asking for it. 








SWIVEL 


The New POST-MASTER Builds Volume Sales! = \j™ 


GHTS 1. It Swings —If the box is struck by a moving object, it swings out of 


the way on a swivel cam. In a few seconds, it swings right back to 
)F SEVEN Meee? = 
normal position. 


TAX 2. Looks Neat —Finished in white enamel, it appeals to both rural and - 

M $6.50! suburban home owners. Many communities are adopting the POST- 

MASTER as their standard mail box post . . . because it keeps its shape 

and is rarely banged up. 

3. Easily Installed —In just a few minutes, anyone can drive it into the 

ground. Goes down 3 feet. Firm, rigid, strong. 

4. Easily Adjusted — By merely loosening a set screw on the swivel 

cam, the box can be set from 3’0 to 5'6” high. 

ee i 5. Rugged —Tested and proved, the POST-MASTER has sturdy steel 
- construction throughout. The vertical pipe sets back 3’ from the road and 

well out of danger from passing vehicles. 


r 

HE POST. Masre 
ot the R 

NATIONAL 


HARDWARE SHow 


burn in- 
id profit- 


e sets are 


price as- 
it away. Increase Your Profits with the Fast-Selling POST-MASTER ! 


The POST-MASTER retails at $7.95 
with a big profit margin for you. 
+ boxes) of 


all receive 
der is for 


Beautiful display model sent with an order of 
12 POST-MASTERS. (withov 
that | sh 


mt . my 
d me x doz. It is ¥ if my ini 


TRADE - MARK 


ea 
Post-Master 


MAIL BOX POST wy 308 


wy NAME———— 


pers NAME— 


sTREET — 


SYNCHRO-MASTER 
Seneca Falls, New York 


TRONIC DEVICES 


0 
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OFFERS YOU A BRAND NEW 


PACKAGE DEAL FOR MORE 
FISHING TACKLE PROFITS 


BACKED These sales producing H-! displays will build greater fishing 
BY THE GREATEST tackle profits for you. Each striking, attention-getting card— 

one for rods...one for reels...one for lines—is a complete 
ADVERTISING unit, featuring items especially selected for BUY APPEAL. 
CAMPAIGN And each one will be pre-sold to your customers by the 
IN THE HISTORY greatest consumer advertising campaign in the history of the 


tackle industry. 

OF THE INDUSTRY 
This new triple barreled merchandising set-up is your oppor 
tunity to cash in with H-l. Feature all three displays. Then 
watch your tackle sales and profits jump. See your H-I rep- 
resentative or write us direct for complete information. 


HORROCKS-IBBOTSON 


UTICA, NEW YORK 


Manufacturers of the Largest Line of Fishing Tackle in the World. 
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PAL is Velocipede Headquarters be- 
cause at PAL you find a velocipede to 
fit every need. Whatever model the 
customer wants, you have it in all 
sizes. There are 6 models of riveted 
spoke velocipedes—and each model 
comes in 3 sizes. There are 3 models of 
tangent spoke velocipedes—and each 


"AT VELOCIPEDE 
HEADQUARTERS 





18 RIVETED SPOKE 
VELOCIPEDES 


9 TANGENT SPOKE 
VELOCIPEDES 














of these comes in 3 sizes. A total of 27 
PAL velocipedes to choose from. 
And back of this broadest, most 
complete line is the finest construc- 
tion that modern precision methods 
of manufacture in a large and very 
modern factory can turn out. Price, 
style, value are RIGHT—at PAL. 





SUPERBIKE §S 





Product of the LA PORTE CORPORATION, La Porte, Indiana 


NO OTHER LINE 
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AMERICAN 


Paint Removers 


and 
MEANS MORE 


PROFITS ——proriT HOURS for YOU! 








“t ee 

FLOOR SuaFac po 
ete NG MACMIRE Cy 
tree ee 


Here's a fact worth remembering 


When certain brands of products consistently outsell 

all competitors, that’s a sales fact worth remember- iss. 

ing. And in the field of paint removers, Lingerwett «| RW FORRESTERD) et 

and Wonder-Paste are the standouts . . . are preferred | ‘ “—" ; sacha 

by painters everywhere because they do a cleaner job, - ee 

guises. < Serving the 
So why not get your share of profits from these ' ; Chicago | terri- 

fast-selling favorites? Stock up on America’s largest- oe7. 5 - ab 


selling removers today. , 

“ ° \ .- oa opened new 
: and larger 
quarters as 


: i " American dis- 
e tributor. 


Lingerwett liquid remover is ideal : . og Mage get. ge 
for general indoor removing and RWE Be . ; R.N. For re ste :, 
for use on horizontal surfaces. Re- ; Chicago distributor for 
duces paint, varnish, enamel, shel- American Machines, 
lac, or lacquer to a soft, buttery 
sludge that comes off easily and 
quickly at every stroke of the : P| ter 
scraper. Remains wet 6 to 8 hours. ALS : ‘pees Sot al ’ Tha 
But 





4 





Sales office of the 
Chicago distributor. 


A heavy, paste-like solvent de- You get more profit hours with American Rental You 
diped eapedtiliy tus ound ent fae ay | a Sanders because they're American-built for top de- 
ais weal it deel PWONDER-PA B| | pendability...and backed by American Service that 
Sede Guise en aw G60 4 4] | eliminates costly hours of delay. : “a — 
aie ak Wie can aati te abd ey, “i | Wherever you are—there’s an American distributor 
lp inicceetiak~an dine, gnats ie “a | nearby ... ready to furnish quick service and genuine back 
ids esdliote asin, axe: V4 it parts when repairs are needed. This helps you pong 
ees er lie chee cow: ee OY i. equipment producing profits—full time! A big ad- 

mn} | vantage for owners of American Floor Sanders! The 
conded. . American Floor Surfacing Machine Co.. 
522 So. St. Clair St., Toledo 4, Ohio. 


Zoo 





Wilson-Imperial Co., Dept. H-107, 115 Chestnut St., Newark 5, N. J. 
MAIL COUPON FOR INFORMATION OR ADVERTISING DISPLAYS | 


: Wilson-Imperial Co., Dept. H-107, 115 Chestnut St., Newark5, N. J. 
I am not at present handling the products checked below. 
Please send me information concerning them. 

O LINGERWETT O WONDER-PASTE 
I am now handling the products checked below. Please 
send me advertising displays. 

O LINGERWETT O WONDER-PASTE 


ISTRIBUTORS IN : 
INCIPAL CITIES #4 


Floor Sander —~ Spinner Edger 
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For 
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Four 
Sure-Fire 
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That Draw Business 
But Don't Draw Pay 


Bou know how those 
good Devoe Superkleen 
brushes bring users 
back for more. Put these 
vendors on the job— 
they'll help make a lot 
more users. That all 
adds up, in brush sales, 


and paint sales, too. 


1. The 87 Spar brush ven- 
dor holds 3 dozen 
brushes. Displays brushes. 
Discourages pilferage. 
Dustproof for super stock. 
Yours with 3 doz. order. 


| Attention-compelling 
display vendor. Plastic, 
high-lighted with chro- 
mium and attractive illus- 
trations. A price spot for 
each brush. Yours with 
approximately $150.00 
brush order. 


QGP” BE SURE TO ORDER these display 
vendor deals today, while stock lasts. 
Supplied with orders of specified size. 


2. The Devoe Wire Brush 


vendor is compact (16" 
by 22"). Sturdily built. 
Packed with gross assort- 
ment of fast-selling wire 
brushes. 


Room for service stock 
provided under the 
sample shelf, available 
only from back. Spot 
several of these vendors 
at traffic points in your 
store. Supplied with 7 
doz. brush assortment. 


DEVOE & RAYNOLDS COMPANY, INC. 


BRUSH DIVISION, PRINCETON, INDIANA 
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When Mrs. Shopper sees and buys Freeport’s latest achievement, therc 
really is no brighter spot. 

Freeport Ware, forever improving their own line to supply both you 
and your customers, have now added Freeport Kitchen Tools, attractively 
arranged and packed. This nine piece gift set will consist of the following: 
No. 479A - Ladle, No. 491A - Skimmer, No. 488 - Perforated Cake Turner, 
No. 488A - Plain Cake Turner, No. 493 - Fork, No. 496 - Basting Spoon, 
No. 498A - Spatula, No. 499A - Cake Server, No. 495 - Rack. 

This kitchen set is manufactured with the same skill, and will have the same 
consumer appeal as the whole Freeport Ware line. 


IMMEDIATE DELIVERY 
A few additional facts about the FREEPORT Kitchen Tools: 
% Manufactured from the finest stainless steel available 
%* Heavier in gauge than any other kitchen tools on the market 
* Bright enduring finish, stain resisting 
%* Easy to clean and keep spotless 
* Attractive, unbreakable, sure grip; cool plastic handle 
* A lifetime of service; a lasting satisfaction 





* We have also ready 
for immediate delivery: 
Stainless and Pluramelt 
Three-ply heat conduction 
SAUCE PANS—SAUCE POTS 
(with or without covers) 
in 2-3-4 quart sizes. 
Chicken fryers and FRYING 
PANS of heavy gauge in 
two sizes. Three quart 
DOUBLE BOILERS. All with 
Stainless Steel and Plastic 
Handles. 


REEPORT 


MACHINE WORKS, Inc. 





In view of our increased production, we are happy to announce a reduction in our prices. Write for our catalog. 


OFFICE: 16 East 52nd Street + SHOWROOMS: 1150 Broadway, N. Y., Plaza 3-8225 


* FACTORY: Freeport, New York 
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ACTUAL SIZE 


This is it! A wonderful new improvement 
in ice-cube making! Icingles, a year ‘round 
gift item, combines smartness with simpli- 
city to give you a package with plenty of 
eye-appeal. Watch your sales rise when 
one happy housewife tells another about 
the many advantages of Icingles! 


SPREDETTES 
Plastic spreaders designed for 
tard and sandwich spreads, salad 
dressings or powder spoons. 2 on 
display card. Retail: toc 





COLDRINK SPOONS 


Retail: 10¢ 


$8.60 gross in gross lots 








Colorful plastic spoons for tall-glass 
cold drinks. 2 on display card. 
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SMART—BRAND NEW! 


VCVINGEES 


COLORFUL REFRIGERATOR TRAY CUPS 
THAT ELIMINATE FUSS AND WASTE! 


PRICED FOR 
QUICK TURNOVER 





RETAIL 








SANITARY—No hands ever touch the ice cubes! 
THRIFTY—No wastage of ice. Use only as needed! 
PORTABLE —Cubes can be carried from tray to glass! 
QUICKLY REMOVED—Cubes drop out in a few seconds 
from warmth of the hand! 

VERSATILE—The perfect tray cup for cocktails, jellies, cream 
and sauces! 

IDEAL GiFT—Excellent for bridge and party prizes! 
ATTRACTIVE—In glistening assortments of red, yellow, green 
and blue colors! 


GIFT BOXED—!2 Icingles and stirring 
spoon in tricolored box. Can be mailed 
anywhere in the U.S. for 6c! 


6 doz. to cin.—$7.20 doz. f.0.b., Boston 


SP/L-17" 


‘nC 
MALDEN, MASS. 


. ASSOCIATES 





MADE BY 


Order from— 


oY ll" 


1ZI1STATE STREET BOSTON 


Exclusive National Sales Representative 











IN PERFORMANCE 
AND QUALITY 


Top performance and highest quality have com- 
bined to make Millers Falls mitre boxes the leaders 
in their field. They offer your customers such out- 
standing advantages as: 


@ Choice of everlasting all-steel or standard 
iron construction. 


Ball-bearing saw-guides to make work easier. 


Positive adjustment for cutting angles to 
eliminate errors. 





Graduated arcs and index plates to produce 
near-precision cutting. 


Behind these specific selling points, is the long: 
established reputation of Millers Falls for the very 
We are rapidly building up production on . . : 7 3 
these Millers Falls mitre boxes. But, because best in tools. Investigate the Millers Falls line and 


only the highest quality back saws are sup- : ee 
plied swith them, our supply may wot always assure yourself of fast-moving, profit-building 


meet your customers’ demands. ‘ , ‘ ‘ 
5 merchandise. Complete information will be sent 


One thing in common — Quality! — on request. 


Tilia Laake MILLERS FALLS COMPANY 


TOOLS GREENFIELD ° MASSACHUSETTS 
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BOOTH No. 534 
NATIONAL HARDWARE SHOW 
GRAND CENTRAL PALACE—NEW YORK 


IPANY See the THREADWELL Exhibit 


it will interest you 





USETTS 


ie | THREAD WELL TAP AND DIE COMPANY - GREENFIELD, MASSACHUSETTS, U.S.A 


CALIFORNIA OFFICE, THREADWELL TAP & DIE CO. OF CALIF., 1322 SANTA FE AVE. LOS ANGELES 21 
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FREE 


with deal 


THIS BEAUTIFUL DISPLAY and STOCK CABINE 


pe 





Size: 20/2” wide, 28” high, 3/2” thick. Sturdily constructed of light wood (either natural or lacquer finish) with easily « 


cessible merchandise panel. Blends in with any fixture combination. Can be used either as wall case or as counter cas: 


HARDWARE STORE DEAL No. A > 





























Retail Brings Retail Br 
Quantity No. Item Length Finish Each In Quantity No. Item Length Finish Each 
4 93" Embroidery 31/2” Full Nickel $1.65 $6.60 Dressmaker Nickel-Chrome y By Ae) ~ 
x} 94 =e 4 es 1.65 4.95 3 87 * Shears p i - i 3.00 9 
K) 95 a 5 ge 1.80 5.40 K) 88 ; 8° Full Nickel. 
3 96 - 6" . 2.00 Cele) Household Japanned 
3 194 Sewing 4° 1.65 4.95 3 177. Shears 7 Handles 2.35 7 
K} 195 . 5" “ 1.80 5.40 K} 177% ze 7" “s 30060607 - 
3 196 _ 6” = 2.00 6.00 3 178 = 8” ee 2.65 7.9 
3 33% or 431% Embroidery 31,” Nickel-Chrome 2.00 6.00 Dressmaker 
3 34 or 44 as 4” 2 2.00 6.00 3 187 Shears ?* - 2.35 7.0 
3 35 or 45 " aC - 2.30 6.90 3 188 say ¢” bs 2.65 7.9 
3 36 or 46 + 6” ve 2.50 7.50 —- 
3 134 or 144 Sewing 4” 7 y mele) mele) Retail $175 
3 135 of 145 = §” id 2.30 6.90 Deater Cost 105.2 
3 136 or 146 se 6” 7 2.50 7.50 : 
3 137 of 147 Light Trimmer 7” . 3.00 9.00 Your Profit $70.14 
Household ; 
3 Pe Shears " Nickel-Chrome 2.70 8.10 — 
3 77, * : a - 2.85 8.55 m : / — 
3 78 se 8” . 3.00 +e) } 
. Re! 
[ Quanity No a) Finish Length Ea 
SCISSORS-SELLING MADE EASY 1 931. Embroidery Nickel-plated 31/2” $1. 
e.: 94 » 3 4” 1.6 
Sell. Joy Scissors and Shears from these attrac- ‘es i ag 
tive counter cards . . . Free with each deal. (DEAL NO. D)E 1 96 . 6” 2.00 
. . ; « 1 194 Sewin 4” 1.65 
Scissors sold from card can be easily replaced ign nee Rep ae 
from stock to:keep selling assortment complete. 1 196 6” = 2.00 
Retail $12.5 
Dealer Cost 7.5 
Your Profit $5.02 
Reto 
t Gidaetity No Item Finish Length Eac’ 
Full Nickel 
Japanned 
1 39? Straight Shears Handles 7 $2.3 
(DEAL NO. E) gator et. as 
1 178 = ss 8° 7.6 
1 187 Bent Shears * > ed y Kp 
1 188 ae ey 8 2.6 
\ Retail $12.50 
Dealer Cost 7.9 
Your Profit $5.00 
Re! 
Quantity No. Item Finish Length Eo 
Full 
1 77 Straight Shears Nickel-Chrome 7” $27 
1 774 5 “ 7," 28 
(DEAL NO. F) 2 1 78 “ “s 8” 3.0 
: : 1 87 Bent Shears z - 27 
7 88 * me 8" 3.0 
Retail $142 
™ Dealer Cost 8. 


Your Profit $5.7° 
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Fast Selling, Nationally Advertised 
JOY Quality Scissors and Shears 
Hot-dropped forged of surgical instrument steel. 
Properly tempered and hardened to retain a lasting 


edge. 


DIRECT INQUIRIES TO YOUR 
JOBBER OR THE MANUFACTURER 


REX CUTLERY CORPORATION, IRVINGTON 11, N. J. 













































Every poultry raiser 







a prospect for 
: HUDSON-HART 


An unusual opportunity for easy, profitable sales 
is offered by the Hudson-Hart Gas Brooder. This 
equipment is a “natural” for dealers serving gas 
users. Here’s why: The Hudson-Hart Gas 
Brooder gives poultry raisers exactly what they 
want and need—carefree, AUTOMATIC brood- 
ing. Just point out the convenience and freedom 
from daily drudgery this brooder brings. Needs 
virtually no attention — dependable in coldest 
weather — designed to raise vigorous, healthy, 
profitable, poultry. 


Gas Brooders : 








Fi 
Hudson Helps You Sell gh 
All during the brooding season poultry raisers in q 


your territory are told about the Hudson-Hart ” 


. ' Brooder. National and state farm magazines and 
Years Ahead in P erformance, Economy poultry magazines tell of its dependability high, 





Left: Carefree regulation assured by Hart performance, economy. Cash in on this advertis- 
thermostat and sensitive accurate valve. Right: ing. You profit two ways—extra sales of gas for 
Gas-saving burner with single burner and single brooding PLUS excellent profit on every 
pilot light. Special clay radiants reflect infra- Hudson-Hart Brooder. 


red heat to every chick under brooder. Write, wire or phone for details. No obligation. 


© 1947. w. 0. n. ure. co. 






H. D. HUDSON MANUFACTURING COMPANY © 589 E. Illinois Street, Chicago, Illinois, U. S. A. 


wo 
FOI 

Sprayers and Dusters Poultry Equipment 
Hay Tools and An ext 
Barn Equipment Farm Ventilation will : 
. roundce 
Livestock Equipment Equipment to avo 
TESTED AND PROVED EQUIPMENT ae 
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H™ is a new all-star hose line-up, the finest ever developed by Goodyear 

— world’s leading maker of quality hose. Reinforced with super-strong 
rayon cord, this new hose has amazing durability, lightness, ease ol 
handling and freedom from kinking. It comes in popular colors that boost 
sales. And it’s made in three different styles, Wingfoot, Pathfinder and 
Glide, to enable you to fit every garden need — to reach customers in 
every price range with the finest hose this year’s money can buy. 


And that’s not all — 
A Complete Merchandising Program — FREE 


Te ay £ coonkvene 
ey cAl SO 


To help you sell this great new line. 
Goodyear has prepared a handsome array 
of punch-packed merchandising material. 
It includes dazzling window banners. 
product display cards, a “How to Sell 
More Garden Hose” booklet, and a group 
of hard-hitting newspaper mats to be 
used at the peak of the buying season. 
All are furnished absolutely free. 





Fill out the coupon below, and you'll receive at once an illustrated folder 
giving you complete details of this sure-fire merchandising plan. It’s the 
quickest and best way to sell the finest hose ever made — a profit oppor- 
tunity you won't want to miss. 


GOODFYEAR 


THE GREATEST NAME IN RUBBER 


WORLD’S FINEST HOSE The Goodyear Tire & Rubber Co., 
Dept. 742 C, Akron 16, Ohio 


FOR COUNTRY CLUBS — 
EMERALD CORD 


An extra-sturdy, high-quality hose that hose. 


will give many years of service. It has a 
rounded-rib cover, especially designed jens) 
to avoid scuffing or tearing of greens. 





(Street Address) 
Wingfoot, Pathfinder, Glide, Emerald Cord—T.M. 's 3 


The Goodyear Tire & Rubber Company unis e | a 
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Now GOODSYEAR PRESENTS: 


THE FINEST GARDEN 
HOSE EVER MADE! 





3 STANBOUTS 
BUILT 

WITH 

RAYON 

CORE, 

FOR 

EXTRA 
STRENGTH 
Robe 
FLEXIBILITY! 


CUT 
YOURSELF 
SOME 
48 HOSE 
PROFITS 


Kindly send me full details of the merchandising plan for your new line of garden j 


(Name of Firm 


(City and State) 


Vo ee 
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(PLUS PRICE) 


SPACE HEATERS 
COOK STOVES 
and 
RANGE BURNERS 


2m, 


{ SFE 





COMPLETE UNIT — 


e Two 7” center feed 


burner b 
justable pedestals. 

metal oil 
h Roches- 
gouge: 
leak 


valve. 


ases on ad- 





e3 gallon 
container wit 
ter magnetic 
e Forged brass 
proof metering 


‘il 
° Floor base and of 


reservoir. 
parts 


ck Rd m-EVER K ae 


PORCELAIN Floor Base ° CHR 


Gleaming porcelain (easy to clean, good to | 











with 
and enduring chrome steel give this unit salegil ¢ 

CHECK THESE that sends it miles above competition. Better qe 
SELLING ADVANTAGES: at lower prices — that’s a sound way to sell: 


Porcelain floor base and oil sump are time, and that’s the CHROM-EVER formula fo 
beautiful and easy to clean. 








satisfied customers from coast to coast. 4 
Individual pedestals permit installation in 
almost all ranges. 


Manufactured B 
Sturdy burner base with 3 large port- a. SY 


holes for better oil distribution. BARRIDON Oil BURNER PRODUCT! 


Chrome steel shells for better circulation, HARTFORD 1, CONNECTICUT 
vaporization and combustion . . . thus more [oe oy 
heat at a lower cost. Won’t burn through. 





See us at Booth 53, National Hardware Show, Oct. 15-18 
Grand Central Palace, New York City Si 





FREE DI 


Write us toda’ 


ASSOCIATES , INC. 
131 STATE STREET, BOSTON TD increnced 


Exclusive National Sales Representative ture to give n 
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BETTER BUY NOW 
PRICES ARE GOING UP! 


According to Nation’s Business, wages and materials are on the 
way up again. “Hard goods will go up another § to 10%.” 


We are doing everything we can to hold present prices, but 
again we say... 











Better Buy NOW ... Prices Are Going UP! 


Write up your order for Gem Dandy Electric Churns and send 
it to your distributor today. Make sure you have a good balanced 
inventory. You should have at least two Gem Dandy Deluxe 
models to every Standard model. Take advantage of present low 
prices and stock at least a 90 day supply vow. 


BUY WITH CONFIDENCE. The farmer will cash in on 
the biggest farm income in history this year. Our powerful, 
national advertising is pre-selling every electrified farm in the 
country on Gem Dandy Electric Churns. 


A recent survey covering Southern states showed that 76% of 
the prospective customers (those who churn and who have elec- 
tricity) want to buy an electric churn selling for about $20 right now! 





Nationally, nearly 50% of prospective customers say they want 
to buy an electric churn now. 





Your customers are already sold! Display Gem Dandy Electric 
Churns and they will go like hot cakes. 


Better buy now... the better buy... Gem Dandy Electric Churns, 


ORDER GEM DANDY ELECTRIC CHURNS 
FROM YOUR DISTRIBUTOR TODAY 


DeLuxe Mopet Retail Price $19.95 
Recommended Dealer’s Cost $12.49 
Sranparp Monet Retail Price $16.95 
Recommended Dealer’s Cost $11.02 


Gem Dandy Electric Churns may be 
used with crock or with Gem Dandy 
Duraglas jars, which are sold separate- 
ly. List price: 3-gal. about $1.95, 
§-gal. about $2.45. 


FREE DISPLAY MATERIAL 


Write us today for free display material that 


ALABAMA MANUFACTURING COMPANY 


DEPARTMENT A-13, BIRMINGHAM 3, ALABAMA 


has increased sales as much as 500%. Be 
sure to give name of your distributor. 
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**Hlobby crafting” has become an increasingly popular 
activity. Metals, alloys, plastics and other materials are 
again becoming plentiful, while books, magazines and tool 
manufacturers’ literature are providing eager amateurs 
with thousands of ideas on “things to make.” All of which 
is creating a big and growing demand for the types of 
hand tools that mean a harvest for the hardwareman. 
Especially around Christmas. 

Consult your jobber—now—and line up a stock of the 





following Nicholson file specialties for holiday sales. (Add 
to them, of course, a supply of Nicholson or Black Diamond 
regular-purpose files.) 


Nicholson X.F. Swiss Pattern Files in handsome orange-and- 
blue plastic case. 12 assorted Round Handle Needle Files that will 
delight model makers, tool-and-diemakers, clock ‘‘tinkerers,” etc 


Nicholson Rotary Files in ‘Rotakit” assortments of Hand Cut 
and/or Ground Bur types. Standard size, with 4” shank for oper- 
ation with regular electric power tool, flexible shaft or drill press. 


Nicholson “Rotasets" available in a variety of assortments 

of Nicholson Hand Cut Rotary Files and Ground Burs with ‘es’ 

shank for use in small-size electric power tool or flexible shaft. 

~ 

Nicholson Curved Tooth Files. These “razor-sharp” milled- 

tooth files enable both fast and smooth “shear” filing on plastics 

and non-hard metals and alloys. Homecrafters prize them! 
NOTE: As a sales help to you, Nicholson files are continuously adver- 
tised in Popular Mechanics and Popular Science magazines. See the 
December issues for special Christmas advertising. 


wOLs 
Y~s=e 0 
20.s.a.% 


NICHOLSON 
f ILES FOR EVERY PURPOSE 


NICHOLSON FILE CO., 25 Acorn St., Providence 1, R. I. 


(In Canada, Port Hope, Ont.) 
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Among Other Advantages 
AMERICAN CHAIN OFFERS 


] 


ys 


A COMPLETE 
LINE 


SE TTT 


TM 


This illustration covers eleven of the most popular 
types in the American Chain line. Hundreds of 
applications are found for these chains and assem— 
blies made from them. Many of the light chains are 
put up in attractive shelf packages. Others which 
sell by the foot are handled conveniently on 

Acco Sales Maker chain racks. Even the heaviest 
chains are shipped in new bags, boxes, or shooks. 
For American Chain is old-fashioned about quality 
and particular about the way its merchandise 
reaches the retail store. We've been in business 
so long we can remember that more often than not 
the customer can afford to be choosy — and we want 


CT TLL LLAMA LLL RLLLULLLLLPLUCLLLC CLL oe 


So TTT TTT TTT TLL 


ne 


SELL AMERICAN. 
THE C 
SOMPLETE 
CHAIN LINE 


1 types of electri 
‘ tri 
ae fire welded shetnee 
aaee of weldless chai 
a. of formed Wire = 
pe pings — Complete lin 
. chain fittings att : 
ents and assem “a 


repair links—con ies = 


tter pins. 


customers to choose the stores that sell American Chain. 


York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 


In Business for Your Safety 
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‘nformal Editorial Comments 


By Charles J. Heale 





How Do Your Sources of Supply 
Stand With You?:— 


_-— issues ago we 


presented a story entitled “How 
Do You Stand Today With Your 
Sources of Supply?” (See Harp- 
waRE AcE, Aug. 28, 1947, p. 53) 
and then in the next issue pursued 
the same question again (See 
Harpwace AGE, Sept. 11, 1947, p. 
167). 

As an appropriate preface to 
thoughts at hand, we will repeat, 
in substance, our comments from 
the Sept. 11 issue. These follow: 

When the demand for any type 
of merchandise is far greater than 
the available supply we call the 
current business status a “sellers” 
market.” Perhaps it is too ideal- 
istic to talk about or even hope 
for, but somehow the relatively 
simple question arises—“Why isn’t 
it always a combined ‘buyers’ and 


sellers’ market for almost every- 
thing?” 

After all, continued prosperity 
pre-supposes some mutual interest. 
or call it co-operative interest, and 
effort among and between those 
who sell and those who buy. Those 
who buy do so only with the hope 
of selling soon and profitably. 

The more we think about it the 
more convinced we become that it 
should always be a _ combined 
“buyers and sellers’ market.” At 
the same time we cannot be blind 
to the fact of life, economically 
speaking. When the demand is 
heavy and the supply meager the 
seller will likely always be in the 
saddle. and when the reverse is 
true the buyer will inevitably 
crack the whip. And in both cases. 
human nature being what it is. we 
will probably continue along such 
lines. 


As might well be expected, 
wholesalers and retailers have pro- 
vided ample “come back” on the 
subject of relations with sources 
of supply. Unfortunately, most 
letters and ‘phone messages that 
really contribute some thoughts to 
such a discussion are very much 
off the record and confidential but. 
nevertheless, highly . interesting 
and we believe both informative 
and, in some cases, perhaps in- 
dicative. 

These articulate wholesalers and 
retailers have no hesitancy in ac- 
cusing producers of having traded 
heavily on war-imposed require- 
ments, and post-war problems and 
are, in most cases, quite unrelent- 
ing in stating that they do not feel 
they have been treated fairly 
either during the war or since the 
cessation of hostilities. 








OCTOBER 9, 1947 












































especially such letters as state that 
certain basic lines “which we have 
always handled will be out as soon 
as we can tbe assured of a con- 
tinuing supply from a competing 
source.” 

Even so, it seems to us that 
while we may be knee-deep into a 
buyers’ market in some lines and 
only ankle-deep in many more 
lines sold through hardware chan- 
nels, there is today present a need 
of selling and reselling that de- 





Admittedly, some of these let- 
ters are “beefs” and/or “gripes,” 


mands the best talents and great- 
est efforts that selling organiza- 
tions ever demonstrated. 

It is going to take more than 
photos of Army-Navy “E Award” 
pennants to convince some buyers 
ihat non-deliveries during the war 
era and slow post-war shipments 
were justified. That many of these 
complaints are wholly unjustified 
is beside the point. In each in- 
stance a salesman. worthy of the 
designation, faces a fact and not a 
theory. 

As far as we can determine this 
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is not merely a problem faced by 
producers in their relations with 
wholesalefts and/or in their rela- 
tions with retailers but actually an 
overall problem which definitely 
includes retailers and their rela- 
tions with consumers. In other 
words, we are all “in it” and, pri- 
marily, we must all sell ourselves 
out of it and persuade our respec- 
tive customers that we did do the 
best we could and that we desire 
and intend to give proper service 
and good values in the future and 
are competent to do it. 


Atlantic City Convention Story 


FEW days after this partic- 
ular issue of HARDWARE AGE 
has been received by our readers 
the big Atlantic City convention 
of hardware manufacturers and 


In Our Next Issue:— 


wholesalers will have been held. 
The complete story, as usual, will 
be told first in HARDWARE AGE, 
in the next issue dated October 
23rd. The program promises to 
be of major interest to all factors 


x * * 


of the hardware industry and at- 
tendance, based on hotel reports, 
promises a record crowd. Watch 
for the first complete story in your 
next issue! 


National Hardware Show 
October 15 to 18, 1947:— 


HE second National Hardware 
Show opens at Grand Central 
Palace, New York City, Wednes- 
day afternoon, October 15th and 
closes Saturday afternoon, Octo- 
ber 18th. This winds up the lat- 


F course there's going to be 
a Depression—/F YOU 
WANT ONE! 

—It's not at all difficult to 
create a Depression if you de- 
liberately go about it. 

—First of all, talk Depression— 
to your family, your friends, your 
associates... 


ter part of the week devoted to 
the Atlantic City. convention, and 
was so arranged to save the time 
of many hardware buyers who 
would normally participate in 
both functions and who fre- 
quently go from the convention 


x k * 


It's Up to You 


—Then, having convinced your- 
self by your own talk that there is 
a Depression on the way, begin to 
dig your storm cellar... 

—Cancel orders, slash prices, 
cut out advertising, take down 
your sign. 

—For you won't need a sign if 
you do all these things. 


on the Jersey shore to New York 
City to finish out the week. 

Advance requests for tickets to 
this exhibit and the list of firms 
showing their wares makes this 
event very much worth while and 
well timed. 


—Your competitor who doesn't 
want a Depression will take over 
your trade... ° 

—And your profits. 

—Sure, it's easy to make a De- 
pression— 

—But who wants one? 

—Do you? 

—E. B. Terhune 








HARDWARE AGE 


pea 


Bo te see 













Mien 








=e 











INDEP 


OCTOBE! 


n faced by 
itions with 
their rela- 
actually an 
definitely 
their rela- 
In other 
* and, pri- 
| ourselves 
yur respec- 
did do the 
we desire 
er service 
future and 


y and at- 
| reports, 
1. Watch 


‘y in your 


ew York 
= 
ickets to 
of firms 
kes this 
hile and 


doesn't 
ke over 


e a De- 











The demand for door closers is growing. More and more of them are going up 
on office, store and public building doors everywhere. 


ILCO Universal Door Closers are designed to sell — built to take it! 


There's bull-dozer power coiled in the spring to handle the heaviest kind of 


traffic. There’s pile-driver strength forged in the one-piece, steel crank- 

shaft for wear and more wear. And there’s silent, steady control to the 

final click of the latch in the improved one-valve dual-action regulation. 
Get behind your door closer sales — go after this ever-increasing market. 


Door Closer sales close easier with ILCO Universals! ve 


‘SECURITY KD HARDWARE 
INDEPENDENT LOCK COMPANY FITCHBURG, MASSACHUSETTS 
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Wide aisles encourage traffic to move toward the rear — open displays encourage self-service. 





Schlitt's Says, 


” 
T Pays to Play” is 
the slogan that has been adopted 
for the Play Shop, the newly- 
created basement sales floor which 
is the feature of the completely 
modernized store of Schlitt’s 
Hardware, at 422 E. Adams St., 
Springfield, Ill. 

A wide stairway, midway back 
in the main floor, leads to the 
Play Shop, which is stocked with 


This easy-to-climb stairway near 
the rear of the main store leads 
to the "Play Shop” in the basement. 
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Equipment for each sport has its separate display. The rear is devoted to games and toys. 


“It Pays to Play” 


Basement "Play Shop" of this modernized 
store in Springfield, IIl., is devoted entirely to 
featuring of sporting goods, games and foys 


equipment, togs and accessories 
for almost every sport. A big fea- 
ture of the shop is a year-’round 
toy store. In the Hobby Corner 
model builders find equipment for 
making minature cars, planes, 
ships, boats and railroads. Gasoline 
motors for power driven models 
are available. One display in the 
Play Shop is devoted to pet har- 
ness, foods, remedies and sun- 
dries. 
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Like the main floor store, the 
Play Shop has hard surface floor- 


ing and is brightly illuminated 
with flourescent lighting. 


Attractive Appearance 


The central display fixtures in 
the main floor store are devoted 
to kitchenware and other house- 
hold items, glassware, and gift 
and art items. This gives an at- 








tractive appearance to the store. 

Trafic appliances and other 
electrical items are shown well 
forward. Shower curtains are 
hung from a built-in display and 
also add a touch of color to the 
store. 

New office space has been pro- 
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The double-page announcement in the Illinois State Journal which announced the reopening. 


vided, with several roomy, glass 
enclosed offices painted in restful 
pastel shades and equipped with 
modern furniture. 

\ double-page newspaper ad 
was used to announce the reopen- 
ing of the store which had been 
closed down for only nine days. 
This excellent merchandising ad 
was prepared by Carl Morin who 
devotes his time to store planning, 
general sales promotion and ad- 
vertising. The Schlitt firm main- 
tains a large library of mats. 

The name of Schlitt has been 


associated with hardware in 


Springfield for the last 69 years. 


The late Fred P. Schlitt, Sr., who 
founded the business in 1916, 
started his hardware career in 
1878 as a clerk with the former O. 
F. Stebbings Hardware 
From 1892 until he started his 
own business he was _ associated 
with the J. L. Hudson Hardware 
store, in Springfield. 

When the firm moved into its 
present building in 1923 its line 
consisted entirely of hardware but 
it has increased its retail business 
to include a complete line of tools, 
gifts, sporting goods, electrical 
appliances and hobby supplies. 


store. 
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Franklin C., Fred P. and Theo- 
dore J. Schlitt, sons of the 
founder, are the present owners 
of the company. 


\ branch store was opened in 
Bloomington, Ill, in 1941 and a 
second store in Jacksonville, IIl., 


in 1944. 


Isenberg Hardware, in Baraboo, Wis., a town of 8000, solved the space prob- 

lem last year by placing this auxiliary, four-level, step-up fixture right over 

its year ‘round displays. Covered with gift wrapping paper, the unit per- 

mitted easy access to utility wares and yet gave ample display space for 

dolls, stuffed toys and other items. This step-up type shelving is one unit, 
and is bolted together and supported by the top of the table. 
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Barrett's, Inc., Joliet, Ill., does a steady business in sports equipment and luggage 
the year ‘round. The store played up the Christmas gift angle on those lines with 
this long display with an attractive holiday background which caught the eyes. 








» ants 


Santa Claus over an artifi- 
cial fireplace gave real 
Christmas spirit to this 
window of the F. M. Jaeger 
Hardware, Dubuque, lowa, 
and tinsel on the side and 
back added a holiday note. 
Cutlery and feminine lines 
had the Yuletide spotlight. 





A wide variety of Christmas 
gift suggestions—both utility 
and fancy type—was featured 
attractively in this window of 
The G. M. Williams Co., New 
London, Conn., last year. Holi- 
day gift packages added to 
the festive appearance and 
helped attract the passers-by. 











Here's another window of Barrett's, Inc. There are plenty of gifts shown here and 
they are mostly for the fair sex. A decorative background, a few holiday packages 
and artificial snow combined to make this an effective, attention-getting display. 


Oak Park, Ill., holiday shoppers had 
a real thrill when they looked at 
this window featured by Walker & 
Co. It suggested an exclusive gift 
shop. White and gilt whatnot-type 
display stands showed high-priced 
giftwares against the tinselled back- 
ground which suggested falling 
snow. A banner reading "Season's 
Greetings" and a centerpiece added 
a touch. Aluminum, dinner ware, 
china and pottery were ‘eatured. 





































This window of the Ott Hardware Co., Santa 
Barbara, Cal., was rich in appearance and 
featured toys. A large plastic bas relief head 
of Santa Claus was on the center panel 
against a blue background. A revolving pillar 
at the right panel showed a bride doll. The 
rest of the display was given over to dolls, 
stuffed toys and trains. 







Chiefy for the 
youngsters, this 
display showed a 
wide variety of 
playthings for 
both sexes and 
several age 
groups. A cake ef- 
fect in the center, 
three large burn- 
ing “candles” and 
two large holiday 
boxes on the back- 
ground were all 
used by The G. M. 
Williams Co., New 
London, Conn. 



















Given over largely to merchandise 
of a holiday nature, this window of 
the F. M. Jaeger Hardware Co. of 
Dubuque, lowa, got its atmosphere 
from the background. Sporting goods, 
sleds and numerous masculine items 
were featured attractively. 
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Ornamental articles, large 
and small, were attractive- 
ly displayed in the main 
store of Wolff, Kubly & 
Hirsig Co., Madison, Wis., 
in this holiday grouping, 
the decorative effects of 
which were principally in 
the background. A number 
of talking cards played up 
the merits of some of the 
merchandise shown. 





This “railroad window 
was a fine eye-catcher 
for Walker & Co. of Oak 
Park, Ill. The modern 
streamliner toy train 
whizzed along and pro- 
vided the motion. The 
background was a spe- 
cially painted winter 
mountain scene and the 
bridge was created for 
the store. Other than 
the firm name on the 
station, there was no 
advertising in this win- 
dow. Bells and garlands 
added the authentic 
Yuletide touch. 



































Motion and color were attained in this dis- 
play of toys,by Douglas Hardware, Janes- 
ville, Wis., by means of a turntable and color- 
ful background. Robert Albrecht, sales promo- 
tion manager, designed the turrtable which 
had eight compartments, each given over to 
a toy or group of small items. The top was 
covered with tinsel and was the display space 
for dolls and stuffed toys. 

































































Long famed for its excellent stock of tools and hard- 
ware lines, the Stebbins Hardware Co. in the Loop 
section of Chicago, Ill., continued to tell that same 
story with holiday windows. Holly, Christmas bells and 
other decorations and a Stebbins gift certificate at- 
tracted the attention of masculine shoppers. 


— 





The Hess Hardware Co., Ventura, Cal., caters 
principally to men but this display was 
directed to the ladies and suggested that 
they purchase fools for masculine gifts. 


The Wolff, Kubly & 
Hirsig Co., Madison, 
Wis., showed a big 
line of playthings in 
this built-up display 
which presented a 
compelling story. 
Price cards were in 
evidence. Large can- 
dies and festoons in 
the background com- 
pleted the picture. 
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The G. M. Williams Co., New London, Conn., is one firm that gives part of its window 
space to non-commercial holiday displays. This window portrayed the first Christmas, 
with an angel descending in a cloud. A star-bedecked curtain was in the background. 


Two Santa Claus cutouts on each 
side of a fireplace graced this open 
back toy window display of the Wm. 
Kittler Hardware Store, Santa Bar- 
bara, Cal. A Christmas scene in 
miniature was on the mantel. Over- 
head were green foliage, red ropes 
and clusters of green glass balls. A 
wide variety of toys was featured. 
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Year ‘round sporting goods and sea- 
sonal lines were featured in this 
step-up display window of Cornwell 
& Kelty Hardware Co. of Glendale, 
Cal. Colonial skaters in cutout form 
appeared against a white back- 
ground. All types of sporting goods 
were emphasized in this window. 
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Tall, red Christmas candles were displayed on Yule- 

tide logs with artificial Christmas trees in this dis- 

play of The Black & Co. store in Champaign, Ill. Three 

angels stood in a shadow box with a snow-covered 

floor with song sheets in their hands in front of the 

Santa Claus face. Mistletoe and cedar branches and 
cones were hung on sides of the box. 


Part of the main floor toy de- 
partment installed in the hard- 
ware, farm and home division 
of the Stampfer Farm & Home 
Store, Dubuque, lowa, last 
year. The Christmas spirit was 
provided by _ festoons of 
“icicles”, Santa heads, etc., 
along display unit ledges and 
structural columns. At 4:30 
p.m. each business day chil- 
dren talked to Santa via re- 
mote control, his voice being 
transmitted over a local radio 


station. 
a 


Toys were featured in the 
basement of the Henke-Sell 
Co., St. Cloud, Minn. Square 
pillars were covered with red, ‘ele be gat 
brick-type paper resembling FW o we 
a chimney which tied in well 

with the holiday season. 
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Walker and Co. of Oak Park, lil., does a year 
‘round business in ladies’ purses, compacts, 
handkerchiefs, etc., and they were featured 
like this. Wreaths, bells and festoons added 
the real Yuletide touch to the display. 


George & Hoyt Hardware, Grinnell, 

lowa, brightened up the rear of the 

store last year by covering the ledge 

of an office balcony with white 

crepe paper and adding a colorful 

lower trim. Gifts were’ featured 
along the ledge. 





The Henke-Selil Co. also used 
snow-trim paper along all of 
the wall shelving and on the 
counters in the center aisle. 
Lighting was excellent and 
made it easy for the holiday 
shoppers. Signs on the first 
floor pointed the way to the 
toy section in the basement. 

















































Burton & Shafer Co., of Boone, lowa, fea- 
tured this setup in its basement for Christmas 
merchandising last year. Completely painted 
and decorated for the Yuletide, this area 
was both attractive and volume producing. 
A long asbestos pipe was camouflaged with 
garlands and ribbons and shredded silver 
decorations were suspended from the ceiling, 
the Christmas tree added a holiday note. 


Brown Hardware, Marengo, 
lowa, decorated its bal- 
cony with the “Holiday 
Homecoming for Shoppers” 
sign in the corner of its 
toy section. Storage space 
for games was concealed 
in a continuous paper ef- 
fect which served to call 
customers’ attention to the 
numerous displays. 














Brown Hardware also 
made excellent use of 
this large gilt sign read- 
ing "Toyland" which 
stopped many customers 
who were looking for 
the toy department. It 
served to direct them to 
"Toyland" which was in 
the store balcony. 
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The wrapping table on 
the second floor year 
‘round toy department 
at the Douglas Hard- 
ware, Janesville, Wis., 
became a North Pole 
hut for the holidays. The 
canopy covers the light- 
ing and is also a storage 
space for twine. Snow 
upon the roof, a chimney 
and artificial foliage 
gave the wrapping 
table a real holiday 
appearance. 
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Large and small appliances were accorded 
notable treatment in the Stampfer Farm & 
Home Store, Dubuque, lowa. One table, con- 
taining three step-up levels, had snow-trim 
crepe paper covering on which small appli- 
ances were featured to decided advantage. 


George & Hoyt Hardware, Grinnell, 
lowa, brightened up the back of its 
store and showed merchandise on 
the rear ledge in this pleasing fash- 
ion. Crepe paper shelf covering, 
a light background and a “Merry 
Christmas" sign attracted attention 
to a display of bulky items. 
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817-819 Washington Ave. 
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lt isn't hard to make a child a 
booster for toys. Rechlin's accom- 
plishes this and more too—it makes 
every child a booster for “Rechlin's 
Famous Toyland" by giving them a 
colorful button and _ red-lettered 
badge of Santa. The badge is illus- 
trated above. The fact that it is 
printed on fabric accounts for the 
fuzzy appearance of the lettering. 


Santa Uses the Mails 


FE... Christmas, San- 


ta Claus’ headquarters move to the 
Rechlin Hardware Co. as far as 
the children of Bay City, Mich., 
are concerned. They know Santa 
will be there for they receive let- 
ters telling them that he'll be in the 
store’s Toyland. And sure enough, 
there he is in the store window 
answering telephone calls. What’s 
more, they’ve all got badges sent 
directly to them. 


Sends 4,000 Letters 


For many years, except during 
the war, the Rechlin Hardware 
has been sending as many as 4,000 
special Christmas letters to school 
children in the area. The children 
are invited to join “Rechlin’s Fa- 
mous Toyland.” A special badge 
accompanies each letter. The 
badge consists of a lapel button 
bearing a picture of Santa Claus 
and the store’s name and a cloth 
strip to be attached to the button. 
Children are urged to wear these 
badges and tell their friends about 
them. 

Each letter to the children is on 
special letterheads and is mailed 
in special envelopes. The imprint 
on both is in red. These help to 
make a striking impression on 
children and their parents and 
swell traffic at the two Rechlin 
stores. 


A Gupiral Letter 


Here is a typical Christmas let- 
ter sent to the children: 
North Pole 
“My Dear Little Chum, 
My, how the wind is howling— 


the snow is falling fast, and I can 
hear my reindeer getting ready to 
go to sleep, but I must write you 
tonight as it soon will be time for 
me to call on you. Now about toys 
—I’ll have a lot of them, and I 
believe the best I ever had. My 
friends, Fred and Walter Rechlin, 
have again given me their nice, 
big store at Washington Ave. for 
my display room. You know that 
the Rechlin Hardware Co. has 
been my partner for 36 years 
and I am always glad to make my 
Bay City headquarters at their 
store. 

“Oh yes—before I forget it. I 
am enclosing in this letter your 





Return Postage Guaranteed 


Santa Claus 


817-819 Washington Ave. 
BAY CITY - MICH. 











Even the envelopes containing the 


letter to Santa carry out the illu- 

sion that Santa is making his head- 

quarters at Rechlin's Toyland. The 
envelopes are printed in red. 
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booster badge. Be sure you wear 
it every day from now until Christ- 
mas, so I will know that you are 
my little helper in boosting for 
‘Rechlin’s Famous Toyland.’ | also 
have a book on toys for you. Just 
have your mother or daddy bring 
you to Rechlin’s Famous Toyland 
and get your book and look at all 
the toys. 

“I guess that’s about all for to- 
night, as I am getting sleepy, but 
remember to mind your mother 
and daddy, go to bed early, always 
say your prayers, keep washing 
your face and hands so they are 
nice and clean, brush your teeth 
and comb your hair, love and 
mind your teacher, do your work 
with a smile, and I'll come at 
Christmas with so much joy and 
happiness for you that you will 
love me, too. 

From your jolly friend, 
Santa Claus” 


Celephone Listing 


According to Walter Rechlin, 
his store was the first in the na- 
tion some years ago to carry a list- 
ing in the telephone directory as 
“Santa Claus” with an actual tele- 
phone number. During the Christ- 
mas season, the store put Santa in 
the display window where he an- 
swered actual telephone calls, 
much to the wide-eyed delight of 
hundreds of watching youngsters. 
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Oo get Bay City, Mich., youngsters excited about 
Rerhlin’s Coyland, the firm uses badges, a Santa 
Claus’ phone listing and letters addressed to 
them to personalize his anmuial visit 


G 
SANTA CLAUS Ano RECHLIN. OWNERS © 


RecHLIN’s FAMOUS ToYLAND 


617-619 WASHINGTON AVENUE 


BAY CITY MICHIGAN 


North Pole 
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SANTA CLAUS WALTER C. RECE 
OWNERS AND OPERATORS OF 


RECHLIN’S FAMOUS TOYLAND 


817-819 WASHINGTON AVE 
BAY CITY, MICHIGAN 


(THIRTY FIFTH YEAR) 


FRED A RECHLIN 





PRESIDENT - SANTA CLAUC Bey City’s Mest Original and Largest | MAIN OFFICES - NORTH POLE 
FACTORIES - UNITED STATES 


TREASURER = W. C. RECHL! DISPLAY ROOMS - RECHLINS TOYLANC 
SECRETARY - MERRY CHRISTMAS | TOYLAND | TELEPRONES- 1180 ; 1151 
DISPLAY MANAGER - HAPPY NEW YEAR Sa ———————| ESTABLISHED IW 1908 


North Pole in Iceland 


My dear little Chum:- 


It's agg! cold up here but I am very happy because I am again going to 
be partners with the Rechlin boys, Fred and Walter and come to Bay City to make ny 
headquarters at their big etore on Washington Avenue. I just checked back in sy 
big book and find that thie will be my thirty fifth year of partnership with tite 
Rechlin Hardware Company, of thie I am very proud. 


Surely you have noticed the nice big button I attached at the top of this 
letter, I know you will like this button and wear it every day until Christmas and 
help me boost *Rechlin's Famous Toyland" eo that our thirty fifth year as partnere 
will be a big one. 


I almost forgot in my excitement that I have also joined the "Famous Funn 
Family* service and I have a beautifully pictured toy book for you, so that you 
can pick out all the toys you want. I wish you would have your mother or daddy go 
to Rechlin's Famous Toyland and get you one of these books and an extra button 
(if you need one) for your chum. Now be ragl good, go to bed early, study your 
lessons, mind your teacher, help your mothér and daddy and mind them, brush your 
hair and keep your teeth clean, be sure your hands and face are washed often, say 
your prayers, if you do all this I will surely come on Christmas Eve with toys that 
will make you real happy. 


Your, Jolly 01d Friend 


Santa Claus 











About 4,000 happy youngsters receive letters like these printed in red and 
telling them where they can find toys and Santa—at Rechlin's of course. The 
store also maintains a Santa Claus listing in the telephone directory and last 


year St. Nicholas was in the windows answering calls from children. 


Re wks 27 BA 
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(Courtesy Tide Water Power Co.) 
Back in 1929 the Hilton 
Park section of Wilmington, 
N. C., first lighted this 
giant living oak for its 
Community Christmas cele- 
bration, a custom continued 
save in war years. More 
than 30,000 people turned 
out last year for the light- 
ing of the tree and 750 
lights illuminated it. It 
shines every evening from 
Dec. 7 until New Year's 
night has passed. 


Community 


Large Santa Claus heads of 

neon tubing 3 ft. high by Z 

ft. wide were placed on TTT ee ea 
each boulevard standard ia allt MU HOT TAANTTTUGAA UAHA THU TCU 
Greenville, Ohio, during WITTE I] 


a é / the 1946 holidays. YN \) } a 

: PY YY yy 
(Courtesy Greenville, Ohio, 
Chamber of Commerce) 


Holiday trade in Ogden, 
Utah, was stimulated a 
year ago by street dec- 
orations of bells, holiday 
wreaths and festoons of 
gay-colored lights. The 
business streets in the 
city became more active 
shopping areas because 
of this decorative effort. 
Christmas processions 
passed under these at- 
tractive archways. 


entire 








hee 


allt 
my 


* 








Decorations 
Holidays 





(Courtesy Greenville, Ohio, 
Chamber of Commerce) 
Large neon tubing 
figures of Santa 
adorned many build- 
ings in Greenville, 
Ohio, last Christmas 
and they helped make 
the city holiday-con- 
scious throughout the 
entire season. 


eo 





Members of the Lincoin Ave. Busi- 
ness Association, Milwaukee, Wis., 
including several hardware firms, 
sponsored this huge candle last 
Yuletide and advertised it as "The 
World's Largest Candle". it was 
built of wood and metal and was 30 
ft. high and 5 ft. in diameter. It was 
painted red, gray and white. An 
imitation flame bulb topped it and 
spotlights played upon it. 


(Courtesy Portland Press Herald, 








Portland, Me.) 
Huge, five-pointed, illumi- 
nated stars and festoons 
in which were embedded 
Christmas lighting helped 
feature the spirit of the 
season in Portland, Maine. 
Decorations were sponsor- 
ed by the Retail Board of 
Trade of the Portland 
Chamber of Commerce last 
year and were the most 
extensive ones in the his- 
tory of the city. 














Community Decorations 








lowa City, lowa, decorated its downtown 
area during the 1946 holidays with wreaths 
and green streamers, the latter crossing from 
side of the street to the other and being 
intertwined at street intersections. They 
created a pleasing sight to the passers-by. 





The Cedar River cuts through the center of Waterloo, 
lowa, so last year the city's merchants decorated 
one of the downtown bridges during the holidays. The 
‘ arches were decorated with bunting, cedars and ever- 
as greens with large silver stars in the center. 






Merchants of Dubuque, lowa, used a candle in 
a wreath for decorative purposes during the 
1946 holidays. They were strung at 100-ft. ? 
intervals throughout the entire downtown Colorful decorations 
business section and made a hit. play a big part during 
the holiday season in 
Cedar Rapids, lowa, and 
last year was not an 
exception. A flame and 
halo effect surmounted 
each lamp-post and 
white reindeer and a 
wreath were below. 
























Evergreen streamers 
with large wreaths at 
the apex were used to 
good effect last year 
by Grinnell, lowa, mer- 
chants. They brightened 
the business area. 
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WOOD BURNING 
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Sidren. Operates on 110 
= $1.29 





i : This two-columa by 10-in. ad was 
“OME: SLECTRIC TRAINS used by the Termine! Hardware, 


Wilmette, Ill. It invited youngsters 
TERMINAL to a Toy Preview and in simple copy, 
DWARE emphasizing prices, attracted young 


wrere youet 
R and old alike. 





WULMETTE 2049 
411 LINDEN AVENTE ——— 
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Each week from now until 
Wp eprriai | 


BIG SPECIAL! 


«++ look for it!] 


center. 












m "DEA’S 
ne 
J ea AT 0 A weekly holiday . 
4 Y special attracts This Week's Special 
interest to pre- Cote ity oa Ve Se | 
. Christmas ads of threes, thintic, "atia,arett 
Extra Special | Serene Maré ‘erase tle era 
ware, Corunna, . oo 
DOLL HIGH CHAIR : Mich. The cut of GugUD ASPHALT ASBESTOS FIBRE ROOF CoaTnG 
This chair will gladden the heart of eny little girl Santa is the eye- _ —— S oen.., $2.75 
27!f, inches height over all tray raises and lowers catcher, leads 


just like @ big chair, Logs ere well braced with two 
cross pieces. Stained attractive color with design readers to the 


on the back. special and to 
other items. The 
ad was two col- 


$1.89 ea ie 


Another shipment of sleds just 
arrived! 


Limited Quantity Marlin 22 Repeater Rifles 
9 PHONE 


a OF 4) 4217 4 ayy 
ARDWARE & PAINT COMPANY a ys 


ASBES 
[FURNACE CEMENT 
1Se 
























CHIMNEY SWEEP 
28c—$1.00_$1 89 


HUNTING and TRAPPING LICENSES | 


CORUNA Haro Ware 


I ES SIRE I IO OR SN OS US YR SA YS A YA OL 















Size of an ad isn't all as is demonstrated in this three- 

column, 6 in. high ad of the O'Dea Hardware & Paint 

Co., Des Moines, lowa. Its copy teases—showing only 

one item, a special—mentions a shipment of sieds— 

depending on those items to bring people in to see 
the other articles in the store's Toyland. 
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radios. Our table mod- 
: els fit anywhere! 


Tools 


You'll giv ea gift that 


Gifts of lasting beauty. 


all in our gift section. - 
around and you're sure to find the answer 
to ““what-to-give”’ gift problem. 





&, 


AUTOMATIC IRON 


will long be remember- $5.95 


ed and used with pleas- Make it an electrical 
‘ Christmas. Beautifully 
; ure when you give one designed iron, with au- 
: of our famous name tomatic heat control. 


ial permits selection 
of correct temperature 
and keeps it. 


ant HARDWARE 
Caiitna.Gitts 


Gifts to Please Everyone 


GIFTS that add a fine touch to the home— 


RE Ee SS 


You'll find them 


me in - brouse 


SKATES 
$10.50 


Make the kiddies’ 
dreams come true by 
buying them skates 
this year. Come in 
now and make your 
choice while t h e as- 
sortment is fresh and 
complete. 








In this ad, hardware and tools step forward as gifts 
for Christmas. Prices are set in prominent type for 
the items shown. In fact, prominent type makes the ad 
stand out on the page. It was featured by the Wintz 
Hardware Co., Viroqua, Mich. Three columns by 8 in. 
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Wolff, Kubly & Hirsig Co., Madison, 

Wis., in a four column, 18-in. ad, 

told a terse, compelling story in an 
eye-catching toy border. 


This ad makes its first striking im- 
pression by the originality of its 
head and large illustration. It gets 
an institutional message across and 
comes down to particulars about 
Christmas suggestions and does not 
neglect price. It was used by the 
Carr Hardware, Ames, lowa, and in 
original form it was five columns by 
approximately 17 in. 


HARDWARE AGE 

















Here 
and 

phas 
wore 
ware 
meas 














Oct 





, Madison, visit of Santa 
18-in. ad, Claus to the store 
oid in an and told young- 
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Our Toyland Is Ready for You | 
Toys to delight the heart of every 
youngster—and grownup too. You 
will find them all in our Balcony Toy 
Department. Many hard-to-get items 
that will not last long. Our advice 
to you is to 


Shop Earl 
~g tan 


Our display of toys is the largest it 
has been for years. Toys for girls 
and toys for boys. Toys for the little 
tots and toys for the larger children. 
All the old favorites as well as many 
new ones. But we urge you to hurry 
in making your selection while the 
stock is at its best. You can use our 
lay-away plan if you wish. 


PRESENTS FOR THE WHOLE 
FAMILY 
WILL BE FOUND IN OUR 
GIFT DEPARTMENT 














Satta Hardware Department Store | 
116 WORTH YORK STREET — ELMMURST 





a 








Here the accent on toys—on the store's large stocks 
and availability of then-hard-to-get items was em- 
phasized. And, where the eye can't miss it, is an added 
word for gifts for the entire family. Soukup's Hard- 
ware Department Store in Elmhurst, Ill., ran it. It 
measured four columns wide and was 71/2 in. high. 








Tell It to Santa! 


SANTA WILL BE HERE 


Tomorrow, Friday, Saturday 
at 4 P. M. 


See Him at Douglas’ Great Toyland 


DOUGLAS Hardware Co 


° 
22 S. River St. = 














Douglas Hard- 
ware Co., Janes- 
ville, Wis., told 
about the annual 


In this ad, four 
columns wide b 

sters precisely 11 in. high, the 
when he would be Johnson Hardware 
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—RECELIVS 
“Giery te Ged im the Highest, end on Earth Pose a — 





One of the real joys of Yuletide 
is the opportunity to put aside 
the routine of every day business 
and in real sincerity wish our friends 
a Merry Christmas 
and a Happy New Year 





FRED A. RECHLIN “BAY CETYS MOST FOFULAR TORE” = WALTER C. RECLIN 


RECHLIN HARDWARE COMPARY 


MAIN STORE—817-819 Washington Averne—Phone 5505 
WEST SIDE BRANOH—£08 East Midland Street—Phone 4344 














on hand. The ad 

was two columns 

in width and 6 in. 
in height. 
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sent out a holiday 
greeting to its 
customers in Cq- 
dillac, Mich., from 


Each verse de- 

scribed one of two 

members of the 
store's staff. 






ardware Co., Bay City, Mich., advertises the 
ee all services of its two stores throughout the 
year in ads three columns by 5 in. The top part is 
given over to philosophy or humor, the central part 
to merchandise. Last Christmas there was no commer- 
cial copy used but a Yuletide message was featured. 








Merry Christmas to All 


Merry Christmas to all as the 
[ L ¥ usuall, ; 
Each has his own expression and sagen te way. 


Epler is all business when around and about, 
€ says, “Merry Christmas”, now let's figure this out 


Big John sends 


his greetings to P a a 
He talks with a She's right ena 


stutter but he’s right on the ball. 


Our Serviceman, “Hep,” 


* 
" is happy, we know 
He says “Merry Christ a ; 


mas” wherever he go 


Now, our Bob is jolly and a lik 
, our Bob is \ eable chap, 
He says, “Christmas Greetings, sir, and Pains all of that.” 


GI Dean sends his greetings 


T Dean to all, far 
It’s Christmas at home and pied ag 


we are all glad that he’s here 
GI Wayne, who is 


G jolly, d ing 3 
days, “I’m glad th i I'ma Leck soning and ~~ 


at I'm back and greetings to all.” 


yd sends her greetings, and what could be worse? 
She says “Merry ( hristmas,” and says it in verse, 


“Merry Christmas to all” says Marion with a 


wnerry | smile, 
ay we have joy and peace for a long, lo 


ng while.’ 
on is quite tall and greets all with a smile, 

She says, “Merry Christmas to you, is your name in our file?” 
Katie sends her greetin, 


. s with as 
For a Merry Christmas and a Happy Nay che 


and a Happy New Year. 


Our Ha, who's quiet and swee 


J 2 t and dem 
Says, “A wonderful Christma sy 


8 you'll have, I am sure. 
Floyd says “Merry € 


*hristmas” to the 
May you have Chri ‘like. yout tot of us, 


stmas Cheer like. you have brought us. 
Be 1 Mrs. Sunstrom, with hearts as of gold, 
Say, e-wish a Merry Christmas, both to young and to old.” 


We all send our messa t 
When in Cadillac, desgien, re ira ae 


JOHNSON HARDWARE 
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Among the hardware stores that believe in a live Santa Claus is Douglas Hardware Co., 
in Janesville, Wis., a city of 23,000. Seated on a “throne” in front of a brick wall 
last year's Santa was on the job throughout every business day from Dec. 10 to 20, 
handing out balloons, candy, toy books and novelties. His headquarters were right in the 
store's toy department, to which he rode upon his “arrival” in town, in a Douglas truck 
and with a police escort. For many years it has been a tradition at the Douglas store to 
have Santa Claus in person. Last year's "St. Nick" was once a sales clerk for the store. 





Che Youngsters Get in Cour 
With Santa Claus 


‘ 














A conventional type mail box, with a sign, “Santa's 
North Pole Mail Box," has been a feature of Bohn 
Hardware's Christmas toy department for many years 
in its Woodstock, Ill., (population under 6200) store. 
Youngsters are invited to drop their letters in the 
box for Santa, and to include their name and address 
in the missives. Many children visit the store alone, 
others bring parents with them. In any instance the 
letters are relayed to parents by the store, a goodwill 
and trade builder for Bohn's. The store's Yuletide ad- 
vertising mentions the mail box, which also gets much 
word-of-mouth advertising from the children. Support- 
ing posts, in the basement, are decorated—usually— 
with red and white paper, to resemble candy canes. 
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They Came to Vote 
And Stayed to Buy 


When a group of New Orleans merchants 
held elections for honorary officials for the 
Carrollton section more than 30,000 partici- 
pated—many became customers or prospects 





Elections for honorary offices attracted customers to 
the ballot boxes. Above the box is a “political” poster. 
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4“ | 
WANT to vote. 
Where do I get a ballot?” 

“If I heard that once, I must 
have heard it a few hundred 
times,” says P. H. Lane, owner 
of the P. H. Lane Hardware Store 
in New Orleans’ Oak Street busi- 
ness district. “This promotion— 
an election for honorary officials— 
brought droves of new customers 
through our stores, and it is going 
to do a lot of lasting good, in my 
opinion insofar as building perma- 
nent business.” 

The “election” in question was 
a serious political affair. It was 
put on by hardware dealers and 
other merchants in New Orleans’ 
Oak Street and Carrollton business 
sections, as a means to focus at- 
tention of customers and pros- 
pects in their section of New Or- 
leans, on the nearness, complete 
stocks, and easy shopping facilities 
of the uptown stores. 

How did it succeed? How much 
good can such a stunt promotion 
do to build solid, easy to count 
hardware sales? 


30,000 Persons Voted 


“Well, I'll put it this way,” re- 
ports one dealer. “About 30,000 
persons voted. To vote, each had 
to enter one of our stores. It was 
not necessary to make a purchase, 
but the ‘voter’ still had to pass 
through displays in one of the up- 
town stores." When some 30,000 
prospects pass through and by 
your displays—some of them are 
bound, by the old law of averages, 
to turn from mere prospects into 
customers. 

“T look at it this way: as long as 
a man is on the sidewalk, he is 
only a prospect. But once he 
crosses the threshold into my 
store, he becomes a customer. If 
he doesn’t buy while he is in the 
store, then our selling work is at 
fault. 

“This promotion, by such a 
standard—and [| think it’s a good 
one — brought 30,000 customers 
through our doors. Besides the 
undoubted immediate sales jump 
that these 30,000 customers 

(Continued on page 168) 
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By BRIANT SANDO 


Sales Counsellor, 
Louisville, Ky. 


"The salesman is the foot soldier that in coming years 







What About the Future 





BRIANT SANDO 


/ AG OOD many 


' hardware store people are wonder- 
ing these days about their future as 
floor clerks and salespeople. They 
want to know “What’s in it for 


152 


The salesman should have an inquiring mind on 


the three factors that determine most sales—the 


customer, merchandise to be sold and himself 


me?” compared with other lines 
of work; where will such a job 
eventually lead, and how fast? 


Write Your Own Ticket 


Of course most jobs finally sim- 
mer down to the individual him- 
self. You write your own ticket 
almost always. Fortunately, you 
can do this more completely in 
sales work than in almost any other 
line. For selling is you and your 
own efforts; sales can be tabulated 
and analyzed; your results speak 
for themselves. That’s why a good 
salesman need never worry about 


a job: he can pay his way any 
place, any time. 

By the same token, the man who 
doesn’t produce is quickly found 
out and evaluated accordingly. 
Then, if proper sales training 
methods are applied promptly and 
vigorously, he may turn out all 
right; otherwise, he probably will 
settle back into a clerk or order- 
taker instead of a salesman, or 
drift into some other line of work 
“doing what comes natural.” 

Let’s consider, now, the man 
who really wants to be a hardware 
salesman and who has at least 
some of the natural qualifications. 
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will decide the battle of prices, production and sales." 





In Three Parts 
Part 2 





for Floor Salesmen 


In Hardware Stores? 


Let’s see what it takes to make him 
better, and what he has a right to 
expect in the way of progress, self- 
satisfaction and rewards from this 
line of work. 

The term salesman used to 
mean, a man who talked another 
into something—and not always 
into something good for the cus- 
tomer. 


“Let the Buyer Beware" 


Those were the old days of “let 
the buyer beware”—sell him any- 
thing and everything possible. 

Fortunately for modern mer- 
chandising. such practices went oul 
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of vogue with the handle-bar mus- 
tache, the checkered vest, and 
other relics of the gay 90's. 


What Is a Salesman? 


The salesman today is a man 
who knows what he is talking 
about, gives helpful counsel, and 
sells useful merchandise or ser- 
vices. 

The true salesman does not make 
anybody do anything. But he has 
the faculty of presenting facts to 
prospects so interestingly and so 
convincingly that the buyer will 
want the thing more than the 
money it costs. 

Such salesmen fill an important 


place not only in the hardware in- 
dustry but also in the new eco- 
nomic picture shaping up in the 
world. Even government diplo- 
mats are now referred to as sales- 
men of ideas or “salesmen for 
America.” And that’s no joke, 
son! It marks an important trans- 
ition in the world-wide apprecia- 
tion of sales qualities. 

If certain people have been 
prone to “look down” on the sales 
profession, that was a throw-back 
to the days of the back-slapping, 
story-telling, “bull thrower.” Some 
of it also was due to lack of sales 
training—many unskilled and un- 
prepared salespeople floundering 
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around, round pegs in square 
holes. 


Selling Requires Training 


Some people are not fitted by 
nature for saleswork, but selling 
itself is honorable and honest. 
Good salespeople don’t misrepre- 
sent; they simply state facts in 
the right manner to appeal to dif- 
ferent types of prospects. 

Selling is interesting because 
every case is different. Selling is 
even fun when it clicks because 
you can feel it take hold of the 
other fellow and exert an influ- 
ence. You are not just selling 
merchandise, you are dealing with 
people. 

So you look at the endless pa- 
rade of changing people that 
passes your way—you study them, 
their emotions and reactions, their 
needs and desires . . . and you 
learn how to handle them. 

After a while you become ex- 
pert at it, and then this ability 
coupled with a knowledge of your 
lines of hardware merchandise and 
services will make you a real sales- 
man. 

You'll get a kick out of this 
because you will realize that you’re 


helping to improve the standard of 
living in this country—making 
certain benefits available to others, 
and thus contributing your bit 
toward a bigger and better Amer- 
ica. 

In the economic battle between 
competing lines of merchandise or 
ideas—and even between compet- 
ing nations—the salesman is the 
foot soldier that in coming years 
will decide the battle of prices, 
production and sales. 

For such an important task, of 
course all salespeople need to be 
trained in the correct tactics and 
outfitted with superior equipment. 


A Hint to the Store Owner 


Sales training is important, and 
every salesperson should be drilled 
in the fundamentals. It is only 
fair, before turning anyone loose 


* in a hardware store, that he should 


have enough sales skill and knowl- 
edge of his products to give him 
the courage and self-confidence to 
sell. But—and here is a hint to 
the bosses—don’t drag this out too 
long. 

An ambitious fellow wants to 
keep moving. It’s all right to start 
new men at the bottom and let 











Auxiliary Unit Displays Holiday Gifts 





In Lodi, Wis., a town of less than 1200, the hardware store of Koltes Lumber 

Co. rigs up this display unit of two-by-fours each Christmas for juvenile 

gift lines. Two-by-fours from floor to ceiling that's the setup. In addition 

to the three shelves above the floor level, the flooring underneath this auxili- 

ary unit is used for display and storage of wheel goods and other bulky 

items for the small fry. Christmas decorative paper takes away the bare- 
ness of the shelving. 
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them learn their way through all 
the various stages of your busi- 
ness. That’s the best way to avoid 
flops later. 

But it also is a good way to kill 
off some of your most promising 
material, unless you follow a plan 
of steady improvement and ad- 
vancement. Many men were se! 
back two to five years by the war. 
and now they want to make up fo: 
lost time by advancing as fast as 
possible. 

I know a large hardware store 
that insisted upon training all its 
salespeople by requiring them to 
spend a year or two in doing 
menial, routine tasks, then another 
period as “cub salesmen.” At the 
end of all this time there were few 
real good ones left; those with the 
best potentialities had moved on. 

While advancing from being a 
clerk to a salesman through proper 
training, a man needs the’ “follow 
through” of putting approved 
methods into actua} daily practice 
—then after each real good or real 
bad effort he can fix the main 
points in mind. 


Three "Secrets of Success” 


Three factors determine most 
sales, and it is well to have an in- 
quiring mind on all three: 

l. The Prospective Customer. 
What is the nature of his business. 
or his home, or wherever he ex- 
pects to use your merchandise o1 
services? What are his exact needs 
or desires? Is he alive to the ad- 
vantages of new ideas or new 
equipment? Can he be developed 
into an extra good customer? 

2. The Merchandise or Service. 
For what purpose are they intend- 
ed? How are they made? How 
are they used? How do they 
work? What advantage over other 
methods or products? 

3. Myself. Am I tactful, court- 
eous and friendly? At the same 
time, able to talk straight to the 
point? Am I sales-minded at all 
times—even when reading or iook- 
ing in store windows, listening to 
the radio or to conversations of 
friends? De I apply what I see 
and hear to advance myself? Do 
I realize that I am, regardless of 
age or experience, still attending 
school every day—with courses in 

(Continued on page 167) 
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| Remind the customer that the ammunition is nationally 

* advertised. For example, display Peters advertisements 
that appear in Outdoor, Farm, Boys’, and shooters’ magazines. 
They'll work for you in backing up your sales story! 








Tie in product slogans with timely window displays. 

° Slogans such as “‘PETERS PACKS THE POWER,” used 

continuously in national advertising, have high remembrance 

value. They stimulate interest in the merchandise associated 
with them and help build bigger sales. 


“DOC” PETERS OFFERS— 


4 more ways to make 
your ammunition sales zoom! 








(No. 3 in a series) 


| PETERS 
| packs THE 





va Explain the product carefully to the customer. Tell him, 

* for instance, about the new Peters Flat Top Crimp now 
available on Peters “High Velocity” shot shells. Explain how 
they work and what they will do for him. Watch sales result! 


PETERS 


Packs the Power 


ses? . 

vA 
%, ts Read 
< ie 7 - Soke of = - 
ei J ee ‘ 
- ‘ pace, 
we... : 

ae 


Stimulate “‘impulse’’ purchases. For instance, spot 

* Peters High Velocity shot shells in several places in your 

store ... near the cashier, wrapping counter, at the entrance, 
etc. You will be surprised at the volume of extra sales! 


ee Show this advertisement to your sales trainees as part of their merchandising 
* ** course. Reprints of advertisements in this series will be mailed to you on request. 


OU PONT 
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PETERS CARTRIDGE DIVISION—Remington Arms Company, Inc., Bridgeport 2, Conn. 
“High Velocity” is Reg. U.S. Pat. Off. by Peters Cartridge Division. 
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The Ad-Viser 


Displaying Your Merchandise in an Ad 
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PRESTO COOKER 


A Christmas gift all women will appreciate. 
Cut cooking time and fuel cost with this 


new cooker. # quart size. 











iter Labratory approved. 
uy OL. colored bulbs to a set. 
High quality wire for safety ee 
outlet plugs for attaching cage 
sets. Patented berry beads hol 
lamps securely in place. 


CHRISTMAS 
TREE 


LIGHTS 


WS: eT 


~___ ALL STEEL CABINETS 


White enamel finish . . 


A. Wall Cabinet. 


22-qauge steel. Two doors, 
wh a 24x12x29 size. 


B. Cabinet Base. 


i helves . 
door style with three roomy $ Sse 
steel, white enamel finish. 24x! 8x36 in. size $27.95 


wate 
x. 





13" 


Mall orders 
add sales tax 


ROLLER 

SKATE s 
An Ideal Xmas Gift 
Ball bearing precision mad 
wheels, streamlined design. 


Every youngster will appre- 
ciate this quality skate. 





$2.98 


Mall orders add 10% 


MAIL ORDERS ADD SALES TAX 
Stainless steel top. Two 








3 shelves, 7 a 


. . 22-gauge 


C. Cabinet Base 


Stainless steel top. One 
drawer style with three 
roomy shelves. 24x18x36 
inch size. White enamel 








finish $29.95 


MAIL ORDERS ADD SALES TAX 





Mall orders‘adé 10% 











Wash drawings are used to show gradation 
of tone from white to gray to black. 


is years ago, a 


hardware store used a full page 
advertisement in a local news- 
paper in an attempt to sell a new 
line of cooking utensils. The ad- 
vertisement was principally com- 
posed of headlines and body copy 
set in 14-point Caslon bold. No 
illustrations were used but the 
story was readable and offered 
some very interesting price 
inducements. The promotion 
“pulled”—but far from antici- 
pated volume. Sorely distressed by 
the results, the retailer confront- 
ed the local newspaper advertising 
manager. Together, they decided 
to re-run the advertisement but 
this time to include a picture of 
the utensils. The results were 
amazing. The same advertisement 
with the same headline and copy 
in the same newspaper “pulled” 
so well that the entire stock of 
utensils was sold out in a short 
time. 


What Was the Reason? 


What was the reason for this 
great difference in results? Did 
the illustrations of the kitchen 
articles make so great a change? 
Although there is no way to ar- 
rive at a positive answer, it can 
be assumed that the pictures actu- 
ally made the difference between 


ua 0 oO 


EDITOR'S NOTE: The author 
solicits readers' advertising 
problems which will be 
treated in an "Ad Clinic" 
running concurrently with 
this series. 

Send your problems and your 
ads to the author in care of 
Hardware Age. 
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"The main function of illustrations is to attract attention 


through interest, novelty and contrast... Years ago the Chinese 
discovered that ‘one picture is worth a thousand words.’ ” 


By IRVING SETTEL 
Advertising Manager, 
Concords, /nc. 
Instructor of Advertising, 
Pace Institute, New York 


success and failure. Other statis- 
tics bear out this contention. The 
glistening utensils in the repeated 
ad attracted the housewives’ atten- 
tion to the story of the sale. Once 
the story had been understood, a 
potential customer was born. 

The importance of illustrations 
in advertisements has long been 
recognized by outstanding mer- 
chants. The better hardware ad- 
vertisements have carried illustra- 
tions for many years. However, 
while there are still a few who 
make the serious mistake of com- 
plete elimination of pictures, the 
major offenses are committed by 
retailers who make a poor choice 
of subject matter and method of 
presentation. 


Duplicate Displays 


Your advertisement should be 
considered a duplicated and ex- 
tremely effective window and dis- 
play case. Your pictures should 
represent your own merchandise, 
possibly the same items which are 
currently being displayed in your 
windows and counters. If pos- 
sible, avoid using stock photo- 
graphs and drawings unless they 
actually represent items within 
your store. Lay out the merchan- 
dise in your advertisement as in- 
terestingly as possible and use 
short descriptive copy close by. 
Wherever you can, use prices. 
This is always appreciated by 
economy minded readers. 

One important problem which 
often presents itself to the adver- 
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DOLLS 1.49.. 9.95 SEWING 
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gD nh 8 nee Sieas Se 
® CHEMISTRY SETS $1.1 | 
; 10$9.25 ALL METAL DRUMS . 9 
# CASTING SETS $1.98&$2.98 FOOTBALLS $2.98 came 


RING TOSS GAMES $1. io $2.98 


x WOOD BURNING SETS $1.98 
% BOW&ARROWSETS 49c¢&up CHINESE CHECKERS 23c & up 


% CROQUET SETS 98 STEEL Sc 
pe ly OOTERS . . $1.79 

# EASEL BLACKBOARDS $3.39 TRICYCLES . . .. 995 | 
R DART BOARDS . . . . 98 DOLL BUGGIES . . . $95 | 
x ICE SKATES - CAROM BOARDS - TOOL CHESTS - 
5 CHILDRE'N’S CHAIRS - DESKS AND mal — 4 
: AND MANY OTHER ITEMS PRICED RIGHT 
is 
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A simple pen and ink drawing is effective when 
strong contrasts and sharp outlines are needed. 

















tiser. is the possible selection of 
the kind of illustration to use. 
\mong the various kinds of artists’ 
media or tools which are used to 
make illustrations, the following 
are the most popularly employed: 

. Wash drawings: 2. Pen and ink 
piri 3. Dry brush drawings: 

Photographs. The selection of 
one of the above four depends 
upon the effect desired. Each me- 
dia serves its own purpose well. 

Wash drawings are used to por- 
tray a subtle gradation of tone. It 
is a drawing made with black and 
vray water color. applied with a 
brush. By varying the amount of 
lampblack and water, gradations 
from light to dark gray and solid 
black, may be obtained. Wash 
drawings are used in illustrations 
portraying texture of metal, wood 
or fabric, reflecting surfaces, etc. 
In many cases. wash is more satis- 
factory than photographs because 
the artist can glorify the subject 
by adding or subtracting certain 
features. A good use of wash 
drawing would be employed in 
the portrayal of a set of kitchen 
utensils or pots and pans. There 
is, however, an added expense 
since it is necessary to make a 
halftone plate to capture the gra- 
dation of tone. 

Pen and ink drawings are well 
adapted to illustrations requiring 
strong contrasts and sharp out- 
lines. No variation in tone is pos- 
sible with this technique. Pen and 
ink is used effectively for fine de- 
tails and delicate lines such as is 
needed for the internal workings 
of a machifie. Because there is 
no gradation of tone in line draw- 
ings, halftone engravings are not 
necessary and production savings 
will result. 

Dry brush drawings are similar 
in production to pen and ink. No 
halftones are necessary. Ink on a 
partly dry brush is used to pro- 
duce a tonal effect. Most sub- 
jects look good in dry brush and 
while production costs may be 
low, the art work may be a little 
more expensive than usual. 

Photographs are best when an 
impression of realism is required. 
Faithful portrayal of construction 
of goods is possible here. Many 
people believe that photographs 
are necessarily factual although 
modern photographers can_per- 
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form miracles with their cameras. 
In addition to realism, a photo- 
graph is an excellent medium to 
use when it is necessary to illus- 
trate a multitude of items, too ex- 
pensive or impractical to be drawn 
by hand. If, for example, you 
wanted to show a large stock of 
nuts and bolts or a full showcase 


eecceoccce CHF OOORHOe 





Genuine Wheeling 


Garbage Can 


Big 26-gallon capacity 


@Special rolled extra heavy sheet steel 


@Hand-dipped (after forming) in pure molten sinc 
—guaranteed not to leak. Rust-proof 


e@Sturdily reinforced at top and bottom 
@ Raiséd bottom. Tight-fitting cover. Sturdy handles 


CPR: taht hie ante te ie 
less banging on truck — which means longer 





NEW ... and necessary . 
needed by every householder 


Garbage-can Holder 


See eres 

and upright . sere frm dom 

«++ prevents rusting improves GB 
sanitation, Eaaly attached to 9a- a 


D Store open Mondays noon ‘til 9 p.m. 











When an impression of realism 
is required photographs should 
be employed by the advertiser. 









of carpenters’ tools, it would be 
more practical to use photography. 
Good photos usually end up being 
just a little more expensive than 
They almost always re- 
halftone 


art work. 
quire retouching and 
screens are necessary for repro- 
duction. 

The use of stock illustrations is 
permissible, only when you can 
match them with your own mer- 
chandise. Do not illustrate items 
in your advertisements which you 
cannot supply to the public upon 
request. Stock illustration books 
or mat services may or may not 
carry your items. If they do, you 
will save the cost of an artist o1 
photographer. 

If you must hire an artist, you 
can keep your costs down to a 
minimum by employing some of 
the following suggestions: 

1. Remember that artists differ 
in techniques and abilities as well 
as in their prices. Always choose 
the specialist in his field. It may 
cost a little more at the time but 
results will be appreciably better 
and you will save money in the 
long run. 

2. Always give an artist com- 
plete instructions to avoid mis- 
takes and Always de- 
mand to see a “rough” first so that 
you can see what you are getting. 

3. Try to anticipate your art 
work requirements in advance. In 
this way, it will be possible to 
order art work¢in quantity and 
thereby afford a saving. Artists 
will always charge less for quan- 
tity work. 

4. Always ask the engraver for 
the original art work after he is 
finished with You may have 
some use for this in the future and 
you can use the same work over 
and over again. This also holds 
true for the engravings themselves. 
Do not hesitate to re-use an old 
photo or drawing if you have the 
item in stock. If you change the 
layout and copy, it will appear 
completely new to the average 
reader. 

Remember that the main func- 
tion of illustrations is to attract 
attention through interest, novelty 
and contrast. Hundreds of years 
ago, the Chinese discovered that 
“one picture is worth a thousand 
words.” This proverb holds true: 
than ever today. 


“re-do’s’’. 
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[ 
eo Dog Chains are 


_ @ Sure source of profit 

when the Cleveland 
w display is located in 
a prominent spot. | 






































































J Proof Coil Chain 


and BBB Coil Chain in 
4 popular sizes (%<’’, 
%"", Ke’, %”) are 
available in attractive 
plywood ‘“Kegettes”. 





Every person who enters your store is a 
potential buyer of chain. 

Chain is used in every home. . . in every 
plant, large or small. It’s a household and 
industrial necessity. 

Consequently, chain is a ‘‘bread and 
butter’’ line. It’s an ‘‘old faithful’ on which 
you can count for steady sales volume and 
PROFITS month after month . . . year 
after year. 

And you, Mr. Dealer, can increase your 


Security in every link 
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i CON CHAIN 
eaten 


(250’) is packed in a handy 
dispenser carton. Simply pull 
out and cut to any desired 
length. 


CHAIN SALES INCREASE 40% 
.... heen cudlomend 10e tt on diyelay 


Lhe Cleveland (‘hain & Mfg. (0. Cleveland 5, Ohio 
| PLZAL LE Fs Fi [HAIN ASSOCIATE COMPANIES: David Round & Son, Cleveland 5, 


Ohio « The Bridgeport Chain & Mfg. Co., Bridgeport 1, Conn. ee 
+ Seattle Chain & Mfg. Co., Seattle 8, Wash. « Round California “7 yy 
‘ : mer _ Chain Co., So. San Francisco and Los Angeles 54, Calif. « 
are ; Woodhouse Chain Works, Trenton 7, N. J. 
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BUCKEYE 





























Buckeye Pattern Chain 























# The Cleveland Reel 


Salesman displays all types 
of welded and weldiess chain. 
























chain volume and profit by one simple 
sales action: Put chain on display so it can 
sell itself! 

A recent survey of 60 representative 
stores indicates that chain on display out- 
sells chain in bins or on shelves by 40%. 

Customer attraction of Cleveland chain 
is enhanced by attractive, convenient pack- 
aging, modern displays and sales aids. 
Place Cleveland on display today. Watch 


your profits increase! P & P-5021 


Since rDR\ 1869 
we 




























WATER 


HOT WATER | HEATER 


AT youR WINDOW 
FINGERTIPS | MERCHANDISE: 



















Automatic water 
heaters ofseveral 
b types and sizes, side 

arm heaters, gas, 
coal, and oil types, 
shut off valves, elec- 
tric pail water heat- 
: ers, copper tubing, 
© water softeners, salt 
and mineral for wa- 
[ ter softener, oil heat- 







































er wicks. 
BACKGROUND: 
Center panel of bright 
pmo. S yellow corrugated 
board or painted 
| wallboard. Side pan- 
els of light brown 
material. Cut - out 


letters on panel of 
wre wrens bright red material. 
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Early November—Water Heaters 
And Steel Kitchen Cabinets 


HARDWARE AGE Original Window Display IDEAS 














STEEL apis aT 
KITCHEN 
CABINET 
WINDOW 


MERCHANDISE: 
Steel base and wall 
cabinets to make a 
kitchen unit along 
one wall, kitchen sink 
in center, tea kettles, 
and pressure cook- 
















































































ers. ee 
BACKGROUND: - 
Cabinets make up = = 
most of the back- 
ground except where ] ] 1] 1] o40 


wall is exposed. Cov- 
er such spaces with 
tile board in any col- 
or. Center portion of 
the background 
should represent a 


window. AMERICAN ' 


\ Branch Fact 


Sales Office 
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treated all-weather 
PURE MANILA ROPE 
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id 
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¢ BAC 


At last we have been able to get the ingredients 
y/- santa yh “ Lt; f. ) for the special cordage solution which is applied 
am Te Mes es, 94 357-% to AMCO Treated ‘‘All-weather” Manila Rope. 
ae yi 6 I46 95/4 Distinctively dark in color, AMCO is built to with- 
a oe ' stand heat and water and to sesist fungus growths. 
AMCO is now available in a full range of sizes. Order 
through your local supplier or write for information 


regarding available stocks in your territory. 





RED GREEN 
tS 





LOOK FOR THE RED AND GREEN MARKERS 


Like regular “AMERICAN BRAND” PURE 
MANILA ROPE, AMCO can be readily identified by 
the Red and Green markers. They are your assurance 
that you are selling your customer the very best rope. 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22,N.Y. © ROPE - TWINE - OAKUM - PACKING 
Branch Factories: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. - DELAWARE RIVER JUTE MILLS, PHILADELPHIA 48, PA. 


Sales Offices: BOSTON * CHICAGO HOUSTON NEW ORLEANS PHILADELPHIA 
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Floor sanding products showing the new standard and minimum package 
with distinctive, diagonally-striped labels which indicate at a glance that 
they are Resinized Speed-Grits. 
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THE OLD AND THE NEW: Old quire packages in center are contrasted with new sleeve 
packaging to show how the new method prevents curling. The sleeves are end printed 





to give all pertinent information, which can be read easily when packages are stacked. 


Abrasives Line in New Dress 


Service Packaging Plan of the Behr-Manning Corp. was 

evolved after months of research on hardware trade prac- 

tices and requirements. Shelf goods are packed flat in 

hundreds or part thereof instead of in quires and reams to 

moke it easier for wholesalers and dealers to handle, fill 
and price small orders 





I. answer to a continu- 
ing campaign over the years on 
the part of wholesalers as well as 
retailers for more practical pack- 
aging of hardware store mer- 
chandise, the Behr-Manning Corp.. 
Troy, N. Y., has announced its 
new Service Packaging plan for 
its coated abrasive products. 


"Planned, Tailored Method" 


This completely co-ordinated 
plan, the result of two- and one- 
half years of study and research 
into the buying and selling hab- 
its of its wholesalers and dealers. 
is described by Behr-Manning as 

. a planned, ‘tailored’ method 
of packaging coated abrasives in 
such proper quantities, weights. 
and invoice values and in such 
readily identified containers or 
wrappers as to best serve the func 
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Pincor Pc 
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STEER THIS PROFITABLE 
BUSINESS YOUR WAY... 


Thi any iy! 

Wy, 

Get reprints of full-page 4-color ad— 
display in your window and on counters! 
Order dramatic new counter display! 

Use our new Christmas ad-mats, radio 


scripts, envelope stuffers! 
Write for complete details—today! 


PINCOR PRODUCTS 


Mfd. by Pioneer Gen-E-Motor Corporation 
5841 W. Dickens Ave., Chicago, Illinois 


now PINCOR 


STEERS CHRISTMAS 


SHOPPERS YOUR WAY! 


Power-packed Christmas promo- 
tion of PINCOR Electric Hedge FA 
Trimmer means new 

business for you! 


For too many years—the great bulk of Christmas shopping trade has 


flowed past your doors—and into the cash registers of necktie and 


shirt counters. 

But things will be different—from now on! 

Beginning with the first-in-history full-page 4-color national magazine 
advertising campaign behind the Pincor Electric Hedge Trimmer—a 
tremendous volume of gift shopping traffic will be steered straight to 


your sales counters. 


Millions — including the most responsive customers in your town — 
will see this new Pincor advertising! And they'll see why the Pincor 
Electric Hedge Trimmer is the perfect answer to the problem of choos- 
ing the perfect gift for Dad! 

This is just the beginning of a sensational series of promotions that 
will make the Pincor Electric Hedge Trimmer and the Pincor Power 
Lawn Mower buy-words of the most valuable franchise in your store! 


Pincor Power Lawn Mowers + Hand Lawn Mowers «+ Electric Hedge Trimmers + Electric Power Plants 
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— For Furniture, Hardware 


6) FAST MOVING ITEMS — 
Z : 


and Department Stores 


Adjustable CURTAIN STRETCHER 


Smooth surfaced wood for delicate 
curtains, brass pins to eliminate rust. 
Upper and lower braces steadied 
with heavy gauge aluminum plates, 
easel legs fastened to aluminum 
strips. Easily assembled. Packed in 
individual cartons. Adjustable from 
21°'x 24” to 50° x 90", 





Attention Manufacturers Agents contact- 
ing Hardware and Furniture jobbing trade! 
Territories now open for sales representation. 








Folding CLOTHES DRYER 


Well constructed of strong, durable 
wood, smoothly sanded, folds neat- 
ly for storing... When opened 31” 
wide and 64” high. Collapsed, 31” 
wide and 5” high. 

30 FEET OF DRYING SPACE 


Jobbers and Dealers 


PIKE MANUFACTURING CO., Inc. 
TALLADEGA e 


ALABAMA 








Everywhere housewares department cash register xe 

bells are ringing as more and more housewives ‘ 
discover the convenience of Master-Brac, the new 

kitchen appliance holding bracket. Master-Brac ARP 
fastens permanently to table or counter top... 

holds Master-Brac Food Chopper, Ricer or 

Knife Sharpener rigidly without clamping . . . 


releases them instantly when work is finished. 


Master-Brac is a quality piece of merchandise 
priced to sell fast. Mark-up is good, too. For 
details and prices on this profit maker, write 


Master Appliance Division 


1803 WILDWOOD AVENUE ° JACKSON, MICHIGAN | — 
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tional needs and habits of the 
wholesaler and retailer alike.” 


Many of the traditional pack- 
aging practices of the coated 
abrasives industry were scrapped 
in behalf of newer, more practical 
ones. 


Benefits of Plan 


Benefits claimed for Service 
Packaging are neater, more attrac- 
tive shelf stock, foolproof product 
identification, right size and right 
invoice value packages, and sim- 
plified ordering, invoicing and 
stock-keeping. To the hardware 
wholesaler, it means all of these 
benefits for his dealers, plus 
economies in buying, selling, in- 
ventorying and order-filling. 

To implement the project a su- 
pervisor of packaging was ap- 
pointed, together with a staff of 
factory, shipping, wrapping and 
packaging personnel. Thousands 
of invoices were studied. Whole- 
saler records were similarly 
checked. Dealers were interviewed, 
and the entire picture of “what 
happens after the product leaves 
the factory” was examined. Ree- 
ommendations of hardware trade 
associations were studied and 
opinions solicited, so that Service 
Planning is claimed to have been 
tailored to the specifications of the 
trade. 


Since the beginning of | the 
abrasives industry the standard 
sheet goods, the so-called “shelf 
items” such as flint paper, emery 
cloth, garnet paper, Metalite 
cloth, etc., have been packed in 
unhandy ream and quire quan- 
tities, borrowed originally from 
the paper maker’s trade. Order- 
ing, pricing, billing and inventory- 
ing and all such operations dealing 
with package quantities were com- 
plicated by the 24-sheet quire and 
the 480-sheet ream counts. 

Catalog prices, based on ream 
quantities, had to be broken down 
into twentieths of reams to arrive 
at quire prices. Service Packag- 
ing eliminates this confusion by 
inaugurating decimal quantity 
packaging. Quantities are now sold 
in hundreds, or part thereof. 

Another fault discovered and 
corrected was in the packaging of 
the quire itself. In the past it had 
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been the practice to wrap a paper 
band around each 24-sheet quire. 
or in some cases, a thin paper all- 
over wrapping. Twenty of such 
packages were then bound to- 
gether to form the ream bundle, 
one to five reams, depending on 
bulk, being baled between wooden 
end boards and wirebound. 

According to the investigation 
of trade experience it was found 
that paper-wrapped or banded 
quire packages broke open readily, 
spilling and mixing their contents, 
and worse yet, permitting the 
corners to curl and dog-ear, ren- 
dering many sheets unsalable un- 
der conditions of extreme dryness 
or humidity. 

The large, wire-bound 
were, in many cases, much too 
heavy for handling without strain- 
ing by warehouse personnel. Upon 
opening the bale packages, some- 
times quires became broken and 
had to be recounted. To correct 
these conditions, Service Packag- 
ing adopted sturdy chip-board 
sleeves in which are packed 25, 
50 or 100 sheets each, depending 
on bulk. Ten of such sleeves are 
packed in sturdy, corrugated con- 
tainers whose weight and bulk 
permit easy handling without 
straining. 

The use of these sleeves also 
permits another reform—end 
printing of product, grit number. 
size and quantity in identifying 
colors, which are readily legible 
when shelf stacked. This is 
claimed to be a distinct improve- 
ment over face printing and to 
reduce errors and confusion in 
stocking, order-filling and inven- 
torying because of the ready and 
positive identification of each 
sleeve’s contents. 


bales 


Product Identification 


Another important advantage of 
Service Packaging is product iden- 
tification by colored labels. Both 
retailers and wholesalers for years 
have been asking manufacturers 
for better identification of ship- 
ping packages and of their com- 
ponent, inner packages, after the 
original package is broken open. 
Service Packaging utilizes seven 
basic label colors to identify its 
major product groups. Within 
these colors, the type of adhesive 
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~ To telp train your 
Sales staff. 


@ Here’s a complete and convincing 
customer-presentation on Arvin 
Irons! Tells all about Temperature 
Conditioning—Arvin’s exclusive, new feature-combination—how 
it makes ironing safer on all fabrics, how it makes ironing faster 
... easier... better! Tells how to demonstrate Arvin features and 
close sales easily and effectively. This is practical retail selling 
that will boost the ability of every sales clerk. Order as many 
copies as you need for your entire sales staff from your Arvin dis- 
tributor, or direct from the factory. It’s free... a powerhouse! 
° 


w . .. the name on many fine products from 





NOBLITT-SPARKS INDUSTRIES, INC. e COLUMBUS, INDIANA 
Arvin Fan-Forced Electric Heaters « Arvin Lectric-Cook Grill and Waffle-Baker « Arvin Big-Flo Car Heaters « Arvin 
Top-Flight Radios « Arvin Metal-Chrome Dinette Sets « Arvin All-Metal Outdoor Furniture e Arvin Automatic Electric 


Irons ¢ Arvin All-Metal Ironing Tables. 
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ATTENTION BUYERS OF BUILDERS HARDWARE. | 
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| Announces ; 


QUALITY LINE 
OF 


BUILDERS HARDWARE 


Door Pulls Drawer Pulls 
Door Plates Chest Handles 
Door Stops Cupboard Turns 
Mortise Bolts Sash Fasteners 


the costly 
chases. 


belt nests 


cartons ins 
Package q 
cloth belts 
eliminating 
reference t 
for quantit 


Barrel Bolts Sash Lifts 
Surface Bolts Casement Fasteners 
CAe ges Door Knockers Transom Catches 
Ge, Letter Box Plates Casement Adjusters 
Chain Door Fasteners Coat Hangers 
Door Holders Hand Rail Brackets 


$ 0 0 N 7 PRESIDENT 


AVAILABLE FROM YOUR DISTRIBUTOR 


ET. FRAIM LOCK COMPANY, INC. 


LANCASTER, PENNSYLVANIA 
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js further distinguished by either 
a solid tint block or all-over pat- | 
‘tern which may be triangles or di- | 
"agonal stripes. Thus, each master 


package and each component re- 


‘sale package is marked with a> 
characteristic colored label which | 
stockroom people, order clerks and | 

“inventory clerks can recognize at 


a distance. 


Package quantities were next | 
revised in the light of trade buy- | 
ing habits to arrive at the ideal | 
quantity per standard or master | 

' package and the corresponding 
quantities per minimum or resale | 


package, as to weight, bulk, in- 
yoice value, etc. With few excep- 
tions. standard package quantities 
and minimum package quantities 
have been either raised or low- 


ered to suit the demonstrated de- | 


sires of the trade. This is claimed 
to result in economies in the buy- 
ing and selling of standard unit 
packages and in the elimination of 
the costly “broken package” pur- 
chases. 


New External Wrapper 


To assist in distinguishing 


Behr-Manning material from other | 
products on shipping and receiv- | 
ing platforms and in stockrooms,, 
a distinctive all-over printed ex- | 
ternal wrapper has also been de- | 


veloped. 


Numerous other changes were | 


likewise made, such as placing of 
belt nests in minimum package 
cartons instead of banding them. 
Package quantities for paper and 


cloth belts have been standardized, | 


eliminating the necessity of cross- 
reference to two or more tables 
for quantity information. 


What About the Future 
For Floor Salesmen 
In Hardware Stores? 


(Continued from page 154) 


_ psychology, human relations, pub- 


lic speaking, advertising, credits 


and business management ? 


How far and how fast can a 


| salesman advance? That is up to 
the salesman himself. If you de- | 


serve a promotion, you are bound 
to get it sooner or later—either 
with your present house or with 
some other. This is especially 




















~ PADLOCKS 
NIGHT LATCHES 


BUILDERS HARDWARE 


THE NEW 
NO. 456 


THE NEW NO. 456 
CAST BRASS PADLOCK 


Double locking Heel and Toe 
Double Security — Hardened Shackle 


CASE Size 2Inches Cast Brass Polished 
11/32 Inch Hardened Steel 
Nickel Plated 
CONSTRUCTION 5 Disc Tumbler Cylinder 
2 Coined and Milled Brass 
Clear Baked Plastic 


Packed one-half dozen in a box. 


E.T. FRAIM LOCK COMPANY, INC. 


Lawn ASTER, PENNS YEiVARIA 
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RACING HARNESS 
BUGGY * TEAM * PLOW * GOAT HARNESS 
HARNESS STRAPS & HAMES 


HORSE and MULE COLLARS 
TEAM BRIDLES 


WE SELL ONLY THROUGH RELIABLE RETAIL DEALERS 
“eee — 


ENGLISH & WESTERN SADDLERY 












“wr 


BT. CRUMP COMPANY in 


1322 E. FRANKLIN ST 


N. Y. OFFICE: 225 FIFTH AVE. 
CHICAGO OFFICE: 
666 LAKE SHORE DRIVE 


RICHMOND 13, VA. 
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COLORFUL COUNTER CLERK 


The counter display shown here 
is printed in 4 colors and is a 
sure-fire way to move Live-Lure. 
The display carries 12 Live-Lures 
that can be removed easily by 
dealers but are so secured that 
they cannot be pilfered. Avail- 
able now. 


Dealers and Jobbers, Write Dept. HA 


RICE ENGINEERING CO. 


912 STEPHENSON BUILDING 
DETROIT 2, MICHIGAN 


OF TRANSPARENT PLASTIC 
TROLLING OR CASTING 







































true, if you will couple with your 
| sales knowledge some other all- 
| around qualities. 

By this we mean—be the best 
salesman possible, but don’t stop 
there. Be ready to take the jobs 
higher up, for there is always a 


| scarcity of sales-minded depart- 


ment managers or assistants ready 
to share the bosses’ burdens. ~ 

Suppose someone said to you, 
“Double your sales this year and 
I’ll see that you get one hundred 
thousand dollars.” Would 
double them? You'd certainly try 
hard! 

Now what is the difference be- 
tween the $100,000 this 
year and 10 years from now? 

If you will double your sales 
skill and your application to your 
job, extra results are bound to fol- 


you 


getting 












low. Maybe it will be five years, 
maybe 10, but you'll get what you 
deserve in the end. And now is 
the time to start working toward 
it. 

Everything we do is experience, 
but it pays to study that experi- 
ence and make improved use of 


| it next time. This gradually adds 





| skill and certainty. 


You can go 
far and fast hardware 
work if you like it and will work 
at it. 


in sales 


They Came to Vote 
And Stayed to Buy 


(Continued from page 151) 


brought, I think that the honorary 
election promotion will have a 
long range result in increased 
sales, because it has served to do 
more than merely pull people into 
the stores: It has made them con- 
scious of the hardware and other 
shopping facilities available al- 
most outside their doors on Oak 
Street and in other stores in the 
Carrollton section of this city. It 
has made them conscious of the 
section in which they live—and 
the natural follow-up to that is to 
become conscious of the stores in 
that section.” 

The election was held—at the 
expense of Carrollton and Oak 
Street merchants—to pick an hon- 
orary mayor, commission coun- 
cil, district attorney and other of- 
ficials for the Carrollton section. 
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Actually, a slight historical prece- 
dent for holding such an election 
did exist, because at one time Car- 
rollton had been a separate com- 
munity, connected with New Or- 
leans by a Smoky Mary railroad. 
As the city grew 100 years ago. 
the community of Carrollton, La.. 
was incorporated into the me- 
tropolis. 

There were two “tickets.” each 
composed of the owners of Oak 
Street and Carrollton stores. Their 
battle was as hard fought as any 
of the real political campaigns that 
have been held in New Orleans. 








The campaigning was done pri- 
marily over the air—using 15- 
minute programs on which both 
tickets’ representatives spoke. fol- 
lowed by merchandise “shopping 
lists’—and in the community 
neighborhood newspaper serving 
the Carrollton section. 

The voting qualifications were 
simple. Anyone over 10 request- 
ing a ballot could vote. There 
was no requirement calling for 
residence in Carrollton because, 
many of the stores report, a fair 
percentage of their customers 
come from other sections of the 
sprawled-out city. 

To guard as well as they could 
against 
owners required that each voter 
sign his name on the bottom of 
the ballot. This stub was torn off 
and filed away, while the ballot 
itself was crammed into a box. 


A Decided Success 


“Yes,” sums up P. H. Lane. 
“this promotion was a decided 
success. It has done our stores a 
whale of a lot of good by bringing 
in new customers, and by letting 
more residents of Carrollton learn 
about the shopping opportunities 
offered by the section in which 
they live. 

“Moreover, I think that this 
election is going to help the cus- 
tomers, too. The candidates run- 
ning all pledged themselves to 
work with the regular city gov- 
ernment to sell the town fathers 
the wisdom of making physical 
improvements to Carrollton streets 
and in the civic services rendered 


Carrollton. And they'll do_ it. 
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Such fine Rode... 


——FOR SO LITTLE MONEY!—— 


Unless you understand the economies of Union Hardware's quantity 
production, you'll wonder how we can give such values. Briefly, see what 
your customers get, when you demand Union Hardware Steel rods 


1. A choice of five styles and 
lengths in fly casting, bait casting 
and telescopic rods. 


2. Seamless tubular steel 
tapered construction (as in finest 
golf shafts) guarantees ideal 
action for expert or novice. 


3. Four coat enamel and varnish 
finish gives extra years of wear 
and beauty. 





4. Many special improvements 
(such as the patented “Quick- 
Lock” reel seat on bait casting 
rods) make sales easy. 


5. Value, action, beauty unsur- 
passed, even in rods selling for 
more money. 






Patented “’Quick-Lock”’ 
Reel Seat firmly locks 
in place any casting 
reel in an instant. 


ROLLER AND ICE SKATES, 
FISHING RODS, HAND TOOLS 


Torrington, Connecticut 





| 




























Scene at the annual banquet at the Palmer House, Chicago, September 11, 1947. 


Builders' Hardware Groups Urge 
Chapters Start Training Classes 


be ECORDING the largest 
convention and exhibit attendance 
in its history, the National Contract 
Hardware Association and American 
Society of Architectural Hardware 
Consultants met in Chicago, Sept. 
8-11, at the Palmer House for its 
annual builders’ hardware exposition 
which attracted an attendance of 
1500. 

John R. Schoemer, 421 Madison 
Ave., New York City, managing di- 
rector of the association and execu- 
tive secretary-treasurer of the so- 
ciety, commenting on the growth of 
both organizations said that com- 
bined they now had more than I.,- 
000 members. Joseph Raymer, Ray- 
mer Hdwe. Co., St. Paul, Minn., dis- 
cussed the advisability of adopting 
a national form of contract to be 
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Construction Costs Near Peak 


1500 at Chicago convention and exhibit of N.C.H.A. 

and A.S.A.H.C. hear discussions on adoption of uni- 

versal contract; maintaining specification standards 

in competition; cutting costs through design simplifi- 

cation; considered applying a fee for preparing 
specifications 


used as agreement between the 
hardware men and the contractor. 
To this end, a committee was ap- 
pointed to work out a standard form. 

Daniel C. Hay, Danie] C. Hay Co., 
Beverly Hills, Calif., spoke on the 
advisability of charging a fee for 
preparing hardware specifications 
and announced that a resolution on 
this subject, prepared by the Metro- 
politan Chapter at the Eastern Con- 
ference in New York, was now 
in committee and that a_ defi- 
nite procedure will be established. 


This resolution, read by Mr. Hay. 


proposed: 

“RESOLVED, that a member of the 
American Society of Architectural 
Hardware Consultants shall be en- 
titled to charge a fee for the prep- 
aration of builders’ hardware speci- 
fications. 

“Be It FurtHER RESOLVED, that 
we also recommend that in ordet 
to permit every member of the So 
ciety to express his opinion on this 
resolution whether he will or wil! 
not be able to attend the next annua! 
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JOHN J. SOEFFING 
President, N.C.H.A. 


convention, the executive secretary 
of the Society be requested to sub- 
mit to each chapter a request that 
the above resolution be presented at 
an early meeting for discussion and 
to have a recorded vote taken.” 

In support of this action, Mr. Hay 
pointed out that often specifications 
are written in one section of the 
country for work elsewhere and that 
consequently the consultant who 
spends time and effort may not have 
an opportunity to bid that job. This, 
Mr. Hay said is a service performed 
with the thought that the consultant 
would remunerate himself or his or- 
ganization through securing the job 
in competition. It is proposed that 
the architect through the A.I.A: 
should be educated to the acceptance 
of a fee being paid for the otherwise 
free consultant’s service. 

A large part of a session was de- 
voted to the subject of wider use of 
apprentice training and Adon H. 
Brownell, sales manager, Lockwood 
Hardware Mfg. Co., Fitchburg, 


JOHN R. SCHOEMER 


Managing Director, N.C.H.A. 
Executive Secretary-Treasurer, 
A.S.A.H.C. 
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VERY Pecora Product is designed 

to do a certain job better than it 
has been done before. This result is 
possible only because of long years of 
experience and painstaking Laboratory 
research. Coupled with this experience 
and scientific development, are manufac- 
turing facilities that have kept pace 
with mechanical improvement. Stock 
and sell Pecora and you will make and 
keep satisfied customers. 


OUTSTANDING BEST SELLERS 
FROM THE 
PECORA QUALITY LINE 
CALKING COMPOUND 
A leader since 1908. Will not dry 
out, crack or chip when properly 
applied. Gun and knife grades. 
ROOF COATINGS 
Plastic and liquid forms. Fire re- 
sisting, weatherproof, sunproof, acid 
and alkali proof. More durable than 
paint. Costs less. 
WATERPROOFINGS 
“Klere-Seal” and “Varseal” types; 
also Black Asphaltic Waterproofing 
in paste or liquid form. 
ASBESTOS FURNACE CEMENT 
A good and trustworthy friend of 
every furnace repair man. 


METAL & WOOD SASH PUTTIES 
STOVE & BOILER PUTTY 


WRITE FOR BOOKLETS 


ClOOtA 


PAINT COMPANY. INC. 


Established 1862 by Smith Bowen 


Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 
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Mass., discussed “Builders’ Hard- 
ware Education.” Mr. Brownell 
said, “There’s only one way we are 
going to do it, and that is to have 
the men with the ‘know how’ to do 
it.” As a text for training classes he 
mentioned, “Taking the Mystery Out 
of Builders’ Hardware,” of which 
he is the author and which is pub- 
lished by Harpware AGe. 

Mr. Brownell said he tried to fur- 
ther education in the builders’ hard- 
ware field by making the book as 
unbiased as possible and that it was 
written with no attempt to push one 
manufacturer’s line over another. He 
also mentioned an article which ap- 
peared in the Aug. 28th issue of 
HarpwareE AGE on the subject of 
how he would teach a class. 

Other valuable teaching instru- 
ments, Mr. Brownell referred to, 
were a film depicting the elementary 
story of builders’ hardware prepared 
by The Yale & Towne Mfg. Co., 
Stamford, Conn., which he endorsed 
for use in training courses. He sim- 
ilarly complimented the factory 
training classes conducted by the 
Russell & Erwin Mfg. Co. 


Must Be Dramatized 
To Arouse Interest 


In conclusion, Mr. Brownell said, 
“If a program is put across, it has 
to be dramatized to make it inter- 
esting to everybody. If you will take 
young men and train them in build- 
ers’ hardware, whether they stay 
with you or whether they don’t, you 
are going to render a great service to 
the industry as a whole. It is im- 
portant that they know what they 
are doing, and that we don’t have 
these continuous mistakes which re- 
sult in giving hardware away and in 
selling it at a loss because somebody 
doesn’t know what he is doing.” 

The subject “Method of Maintain- 
ing Specification Standards in Com- 
petition,” was reported on by Ar- 
thur H. Uhler, The Stanley Works, 
Los Angeles, Calif., who read the 
following resolution recommended 
and passed at the recent Pacific 
Coast Conference: 

“We recommend to the Pacific 
Coast Regional Conference consist- 
ing of Chapter 18, 19, and 20, that 
the following means be adopted by 
put into immediate operation by 
these chapters as the best method 
of maintaining specification stand- 
ards in competition. 

“1, Avoid vague terms in writing 
specifications that can be construed 
otherwise than intended. Factory 





GEN. J. M. WAINWRIGHT 


numbers should be used rather than 
descriptive specifications. 

“2. Do not over-specify the job, 
thus building up unnecessary costs. 

“3. Acquaint the architect fully as 
to the goods specified so that he is 
fully instructed as to the appearance 
and function of hardware specified. 

“4, Set up specifications in such 
form as to simplify inspection. 

“5. Set up a committee for each 
individual chapter consisting of 
three members which would be 
designated as the Specification Com- 
mittee with duties as follows: 

“a. Shall function as a board to 
straighten out any misunderstanding 
of specifications. 

“b. Would act as a clearing house 
for specification interpretation. 

“c. Would be authorized to spot- 
check hardware installations to de- 
termine whether or not hardware 
specifications were being complied 
with. 

“d. Shall be empowered to con- 
fer with offending parties so as to 
gather all facts pertaining to non- 
compliance of specifications. It is 
recommended that this investigation 
be carried on as privately as possible 
so as to cause the offending party the 
Jeast possible embarrassment. 

“6. The chapter as a whole is to 
acquaint the architect that such a 
specification committee exists within 
the chapter and to offer the services 
of this committee for the purpose of 
maintaining specifications. 

“7, It is recommended that in the 
case of where all other means have 
been exhausted to correct the of- 
fense of non-compliance with speci- 
fications, as a last resort, the Specifi 
cations Committee shall advise the 
architect involved of non-compli- 
ance.” 

Roy Wenzlick, Roy Wenzlick & 
Co., St. Louis, Mo., discussed the 
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“Outlook for Real Estate and Con- 
struction” and predicted that con- 
struction costs have about reached 
their peak and are likely to start 
down within a year. However, he 
added that the forecast was based 
on current labor and material costs 
and another round of wage increases 
would postpone the decline. 

He warned that while home build- 
ing values, including construction 
costs, were far below present market 
values, both figures would slide next 
year and would probably meet 
about the middle of 1949. The two 
items then will decline further at the 
same rate for the next four years, in 
his opinion. 

Mr. Wenzlick pointed out that in 
the case of lumber, prices have 








soared far above the levels at the 
time of the armistice after World 
War II. However, the percentage 
of increase has been less than in the 
corresponding period after the first 
world war. 


Cost of Living 


In a comparison of the cost of liv- 
ing gains since 1933 with the rise in 
the cost of government, Mr. Wenz- 
lick said that using 1933 as the in- 
dex figure, however stripped of mil- 
itary expenses, interest charges in 
connection with foreign loans and 
similar charges, have risen to the 
index figure of 686. 


| 


Lessing W. Williams, A.I.A., mem-- 


ber of the firm of George B. Post & 
Sons, New York architects, saw in 
the certification of consultants, a ser- 
vice to architects which would result 
in a smoother distribution of a bet- 
ter product. He also pointed out 
that the adoption of simplified, prac- 
tical designs such as grew out of 
war needs would reduce the cost of 
handling, stocking for distribution 
and sales expense. 

Mr. Williams urged an _ exten- 
sion of standardized specifications 
through labeling of the products to 
classify items or qualities according 
to the more varied conditions of their 
use. Successful addption of this 
principle used in other industries, as 
for example the Underwriters Lab- 
oratory approval, could be insured 
by gaining the mutual cooperation 
of the builders’ hardware industry 
and engineer and architect. 

At the annual banquet, General 
Jonathan M. Wainwright, U.S.A. (re- 
tired) was guest speaker. General 
Wainwright, “Hero of Bataan,” was 
making his first public appearance 
since his retirement, Aug. 31. He 

(Continued on page 176) 
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HERE’S THE PROOF! 


ority that makes LUMITE quality 
insect screen cloth a profitable 
item for you to sell. Customers 
have confidence in LUMITE—and 
they’ll have confidence in you for 
recommending it! 


What’s written on the LUMITE car- 
ton is more than mere “claim” It’s 
absolute fact—backed by guaran- 
tee—backed by exhaustive tests as 
well. 

It’s this factual proof of superi- 




















Won’t Dent or Bulge 
In “battering-ram test,” a 5- 
pound steel weight couldn’t 
dent LUMITE in 42,300 
blows. It has greater impact 
strength than metal. 


Won’t Stain 
No trace of “bleeding” or 
“running” on frame or sill 
even after 4 years exposure 
in all kinds of climate. 
Never needs painting. 


Won’t Rust 
Tests in a tropical chamber 
—in an acid bath —and in 
actual installations prove 
LUMITE rust-proof, corro- 
sion-proof, MORE DURABLE! 


Ask your wholesaler for LUMITE’S 5 free sales aids—framed screens, 
swatch samples, window streamers, folders, newspaper mats. 


LUMITE DIVISION, Chicopee Manufacturing Corp., 47 Worth St., New York 13, N. Y. 





QUALITY INSECT SCREEN CLOTH 


*Registered Trade-Mark 


DISTRIBUTED THROUGH HARDWARE AND WOODWORK WHOLESALERS 
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The 
Dean’s Page 


By SAUNDERS NORVELL 





SAUNDERS NORVELL 


catia will 


soon be here. Time is of the es- 
sence. Let’s give the selling of cut- 
lery a good strong shot in the 
arm! 


A Cutlery Christmas 


Why isn’t it a good plan for the 
hardware trade — manufacturers, 
wholesalers and retailers each in 
his own way, to make this coming 
Christmas a_ cutlery Christmas! 

All of us know that cutlery is a 
line that must be sold. It is not a 
line that is “just bought.” The 
main idea in selling cutlery is to 
place emphasis in your sales talk 
on quality. 

The chain stores—the mail 
order houses—the 5 and 10’s, are 
not recognized as sellers of qual- 
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ity—they stress price and consum- 
ers are fed up on cutlery of in- 
ferior quality. The hardware 
trade, probably, has never before 
had such an excellent opportunity 
to emphasize quality in selling cut- 
lery. 

Manufacturers selling cutlery to 
the hardware trade in their na- 
tional advertising should empha- 
size that retail hardware dealers 
should carry complete lines of 
quality cutlery and that no one 
can give a more welcome present 
for Christmas and a more lasting 
one than cutlery. 


Christmas Boxes 


They could prepare and dis- 
tribute inside sales cards and win- 
dow strips for retailers—Christ- 
mas boxes might also be supplied 
and used. 


Manufacturers could also see 
that their wholesale distributors 
and salesmen are “pepped up” for 
cutlery Christmas sales. 

Wholesalers might well go over 
and re-vamp their cutlery lines 
and fill in stock with fresh new 
Christmas cutlery. They could “re- 
fresh” their salesmen on selling 
cutlery. They could see that every 
salesman has an adequate up-to- 
date fresh line of samples and they 
should keep records of cutlery 
sales and send out these lists of 
sales to their salesmen. Lazy sales- 
men might be prodded. Cutlery 
sales prizes to salesmen would add 
enthusiasm. 


Retail Displays 


Retail merchants should ar- 
range show windows and interior 
displays featuring Christmas cut- 
lery. They should stress quality. 
They should prepare snappy ads 
stressing the advantages of cutlery 
for Christmas presents. Many 
Christmas presents last only a few 
days but cutlery of good quality 
lasts a lifetime. 

Chanel perfume No. 5—for a 
small one-ounce bottle costs 
$17.50, plus 20 per cent govern- 
ment tax, and in New York City 
a 2 per cent additional sales tax— 
a total of $21.35, and its life is 
very short. It is soon gone with 
the wind, but a _ set of shears, em- 
broidery scissors and manicure 
scissors lasts a lifetime. 

A box of cigars only adds to 
one’s cardiac ailment but a set of 
carvers—knife, fork and steel, will 
serve this generation and also the 
next. 

There’s no limit to the 
pelling” ads the retailer can use 
on cutlery if he will just use his 
imagination, and ingenuity. 


“com- 


But cutlery must be shown. It 
must be talked. Some prospective 
buyers must even blow their 
breath on a knife’s blade to see 
if the quality is there! 

I don’t suppose in the long and 
honorable history of the hardware 
business there was ever a “na- 
tional” selling effort by the entire 
trade in all its branches to push 
one line—all together—all at the 
same time. 


We have no favorites. We do 
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They're asking for them! 
That’s why alert implement dealers 
consider it smart business to 






















By the thousands—from all over the country—owners of Ferguson 
System Tractors are writing us—““Yes, we want genuine Ferguson 
Implements” . . . “Send us more information”... “I want a demon- 
stration” ... “Ask your dealer to come out to see me.” 

Yes—we wrote them—just to find out what they wanted. And did 
they tell us! We're still busy tabulating, sorting and answering the 
thousands of letters received. Here is business—with a capital “B” 
. . . business among the over 300,000 owners of Ferguson System 
Tractors ... business that’s waiting for profit-minded dealers who 
—Sell Ferguson! 

Why not get in on this demand-business? 

Perhaps the Ferguson Implement Franchise is open in your area. 
If interested, you are invited to write direct to Harry Ferguson, Inc., 
for information about the Ferguson Franchise and the profit oppor- 
tunities in your territory. 


HARRY FERGUSON, INC., 3639 E. MILWAUKEE, DETROIT 11, MICHIGAN 



















Here are some of the reasons why dealers profit 
when they—SELL FERGUSON ! 

















Moldboard Plows Row Crop Cultivators Terracers 
Two-Way Plows Lister Cultivators Tillers 
Single Disc Harrows Corn Planters Weeders 
Tandem Disc Harrows Corn Pickers Grain Drills 
Spring Tooth Harrows Feed Grinders Mowers 






Offset Disc Harrows Power Saws Parts & Accessories 


FERGUSON 


SYSTEM 


IMPLEMENTS 
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’Round 
On The 
Constant Consumer Demand 
For Reflecto Lawn - Signs 


For 
Profit 


Steady Year 
Cash In 








It is Profitably Pleasant 
to Handle Reflecto 


Attractive FREE cabinets 
for your counter keep 
stock in full view of your 
customers. 


1) 


Prompt’ shipments of 
refill stock keep you well 
supplied. 


No bother with special 
orders. Name and number 
signs are sold right out 
of stock. 


Your profit margin is 
high-no markdowns ever. 


Every sign fully 
guaranteed by us. 





4) 
5) 
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Ba 





This Display This Display 
Cabinet with 119 Cabinet with 50 
2%," Letters, 18 2¥%,"" Numerals, 


Panels, 
pga elgg 10 Assorted Pan- 


12 stakes, style 
C and 14 Per- els and 10 stakes, 
iods....Net $67.50 style C....Net $30 





Yever a dall moment 
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Reflecto L 


411 EAST 101s¢ ST. 


Spesialcls ins 


etters, Inc. 


NEW YORK 29, N. Y. 
House “Humbers } 




















not wish to focus attention on par- 
ticular brands. We believe in the 
old American tradition of free 
competition. Here is a great op- 
portunity to see how it works. 
There are other articles coming 
on cutlery but this one must be 
written to get the cutlery Christ- 
mas under way. Retailers should 
have their campaigns ready for ac- 
tion not later than November 
first—or the fifteenth at latest. 
The wholesalers meet in con- 
vention at Atlantic City about the 
middle of October. They will have 
to work fast to get cutlery lined 
up. Time is short all around but 
time was also short at the Battle of 
















the Bulge and in other battles. 

Even with stock on hand and 
quick fill-ins, a good showing can 
be made. Don’t say—“good idea 
but we will try it next year.” So 
this is the Dean’s contribution. 
Some will cash in on it, others 
won't. 

But my old boss used to say 

when he wrote his monthly sales 
letters— 
“Some of our men will read 
carefully and benefit by this 
letter, others, I am well aware, 
will not be impressed but han- 
dling sales is like throwing mud 
at a fence, it all doesn’t stick but 
some does.” 





Builders’ Hardware Groups Urge 
Chapters Start Training Classes 


(Continued from page 173) 


is at present vice-president and di- 
rector of public relations of the 
Acme Sash Balance Co., Beverly 
Hills, Calif. 

General Wainwright delivered a 
stirring account of his days on Ba- 
taan before it fell and of the fight 
on Corregidor up to its surrender. 

When General MacArthur was 
ordered to Australia to become Su- 
preme Commander of Allied forces 
in the Southwest Pacific, Wainwright 
succeeded him as commander of the 
American and Filipino forces on Ba- 
taan Peninsula. On March 22, 1942, 
he rejected an ultimatum from the 
Japanese High Command which 
praised the American and Filipino 
defenders for their bravery and 
urged them to surrender in the name 
of humanity. 

In early April, Wainwright’s de- 
fenders suffered from heavy air at- 
tacks. Two onslaughts were re- 
pulsed after savage fighting. On 
April 2, Wainwright reported that 
the fighting was continuing but that 
the “main line of resistance had been 
restored and the enemy advance 
halted.” Six days later, the General 
indicated that the Americans were 


retiring, forced back by strong 
enemy attack. 
After Bataan fell, Wainwright 


chose to continue the fight from Cor- 
regidor. There, as at Bataan, he 
and his under-fed, under-equipped 
men held on and fought grimly to 
the last while the Japs blasted them 
mercilessly from the air and from 
massed artillery. Not until May 6 
did he, haggard from lack of sleep 
and worry, raise the white flag. 


For 39 months after his surrender 
of Corregidor the General saw noth- 
ing but Japanese prison camps. He 
lived in a world of torture, of slow 
starvation, of death far from home. 
He could learn nothing of his coun- 
try’s resurgence, of its re-arming and 
its victories. Then on the morning 
of August 16, 1945, just a week be- 
fore his 62nd birthday, American 
parachutists liberated the No. 1 war 
prisoner of the Japs. The General 
was flown to Chungking to Manila, 
then to Tokyo to witness the sur- 
render of the Japanese empire. In 
the Philippines, he had the huge 
satisfaction of accepting the sur- 
render of General Yamashita. 

During the convention, both or- 
ganizations elected officers. Those 
elected for the National Contract 
Hardware Association are: presi- 
dent, John J. Soeffing, Adolph Soef- 
fing & Co., Philadelphia, Pa.; first 
vice-president, Joseph S. Hunt, Hard- 
ware & Supply Co., Akron, Ohio; 
second vice-president, Arthur J. 
Schelly, C. Y. Schelly & Bro., Allen- 
town, Pa. John R. Schoemer, 420 
Madison Ave., New York City 17, 
continues as managing director. 

The American Society of Architec- 
tural Hardware Consultants elected 
the following: president, Orville L. 
Meister, Fort Pitt Hdwe. Co., Pitts- 
burgh, Pa.; first vice-president, 
George P. Merrill, The Stanley 
Works, New Britain, Conn.; second 
vice-president, Daniel C. Hay, Dan- 
iel C. Hay, Beverly Hills, Calif. John 
Schoemer, 420 Madison Ave., New 
York City 17, is executive secretary- 
treasurer. 
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*From a letter now in 
our files. Name of 
Dealer is available 


upon request 


- ++ QUALITY 
IS HIGHER... PRICES LOWER 
THAN PRE-WAR LEVELS 


With the EMPIRE Line of Gas Floor Furnaces—thanks to EMPIRE mass 
production economies — you enjoy the distinct advantage of offering not 
only the highest quality, but the finest floor furnace ever built by EMPIRE 
or anyone else at prices lower than those which prevailed before the 
war. This makes EMPIRE Gas Floor Furnaces easy to séll. It’s the line on 
which to standardize for customer satisfaction, increased sales and profits. 
The happy experience of the above Dealer, who switched to EMPIRE, can 


be yours, too—for beating competition and meeting today’s Buyer's market. 


> waite NOW FOR FULL INFORMATION 


STOVE COMPANY 


BELLEVILLE, ILL. 


Manufacturers of Gas Heating and 
Cooking Appliances 

















Gillette Speed-Pak 


The Speed-pak containing 20 Gillette 
Blue Blades will be distributed nation- 
ally, starting Nov. 1, at which time the 
newly-developed Gillette Super-Speed 
one-piece razor with a Speed-pak con- 
taining 10 Gillette Blue Blades will be 
released as an introductory offer, to re- 
tail at $1.00. The differentiating fea- 
ture of the two Speed-paks is the color 
of the plastic dispenser. The #20 is 


blue and the #10 has a white top «nd a 
blue bottom. Gillette Safety Razor Co., 
Boston, Mass. 


Solder Package 


M. W. Dunton Co., 670 Eddy St., 
Providence 3, R. I., is introducing a 
new package of Acid and Rosin core 
solder which is suggested to retail for 
25 cents. They are neatly packed so a 
buyer can see the solder at a glance. 


‘Cedacote’ 


Affiliated Products Co., 154 Nassau 
St., New York City 7, is offering Ceda- 
cote for moth-proofing closets which can 
be applied directly over the brown 
plaster or wall board. It can be spray- 
ed, brushed or troweled. Cedacote is 
a compound of crushed red cedar wood, 
impregnated by a process with many 
times the quantity of cedar oil that na- 
ture provides in cedar wood, says the 
maker. Mixed with water to a plastic 
consistency. The substance is claimed 
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to resurface the closet, sealing all 
cracks where moths breed. It is smooth 
and ornamental in color and claimed 
not to rub off or stain. It will not 
burn. Packed in 50 lb. bags suggested 
to retail for $25.00. 


Keyless Door Lock 


Security Lock Corp., Walden, N. Y. 
is making the Preslok, a keyless door 
lock. It is a push-button combination 
lock. Locks at the flick of a lever and 
opens when the proper combination is 
tapped out on four small buttons. In- 
stallation requires just a single-straight- 
through cut. Can be installed on all 
standard 1% in. wooden doors. 








Pocket Draft Gage 


Readable to 1/100 in. of water, this 
pocket draft gage is said to show in- 
stantly what the draft is over the fire. 
at the smoke outlet, in the flue pipe 
and in the chimney. Six important 
Draftrite uses are: checking over fire, 
smoke pipe and chimney draft, setting 
draft regulator, adjusting oil burning 
firing rate and flame, locating aid leaks, 
balancing fire box and smokehood draft, 


and checking pressure drop across air 
filters. Available also in .25 in. range. 
Gage is shipped in a small carton and 
can be reshipped simply by placing 
shipping label on carton. Suggested to 
retail for $7.10. Bacharach Industrial In- 
strument Co., 7000 Bennett St., Pitts- 
burgh 8, Pa. 


Evans Service Kit 

Service Kit is available to dealers 
through distributors of Evans domestic 
heating equipment, Evans Products Co., 
Plymouth, Mich. Kit contains all the 
equipment necessary for field service 
calls on oil-burning space heaters and 
water heaters. Tools and gages are 
packaged in a light-weight sturdy can- 
vas kit which wraps into a roll for easy 
handling. Contents of the kit include 
draft gage, graduated glass cylinder 
and breaker for measuring oil flow, 
clean out rod and brush and wrenches 
and screw driver. 
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and 


improved 


These 

threaders come in “Stand- 

ards,” “Ratchet,” and “Geared” types 
operating on the “receding die” prin- 
ciple. They will cut perfect threads in 


the following sizes: “Standard” and 
“Ratchet”—1”, 1144”, 1%” and 2” 
and “Geared”—214”, 3”, 3%” and 
4”. Chasers are made of special 


analysis tool steel, hardened, drawn, 
tempered, and tested. 





ADJUSTABLE STOCKS 
and DIES 


“ARMSTRONG Bros.” stocks are more 
compact, and are smoothly finished to 
fit comfortably in the hand. Each 
takes all standard make dies of its 
type. They are made in all sizes and 
are sold singly or with dies and guides 
in sets. 





“ARMSTRONG Bros.” Dies, both solid 
and adjustable, are machined from 
special tool steel, with “backed-off” 
ground teeth. They cut easily, cut 
smooth, close-fitting threads, and 
“spin” off pipe ends without jamming 
or sticking. They fit all standard 
make stocks. 


ARMSTRONG BROS. TOOL CO. 
314 N. Francisco Ave., Chicago 12, U.S.A, 


Eastern Whse. and Sales: 199 Lafayette St., 
N. Y. (2, N. Y. Pacifie Whse. and 
Sales Office: 1275 Mission St., 
San Franciseo 3, California 
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RECEDING 
THREADERS 
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Ironing Table 


Aluminum top, all metal ironing table 
with a convenient drying rack incorpo- 
rated has been introduced by Seymour 
Tool & Engineering Co., Seymour, Ind., 





featuring an all-steel undercarriage with 
a positive lock. Top is rust and warp- 
proof. With 745 holes in the top of the 
new ironing table, moisture from iron- 
ing operation passes through the pad 
quickly and is dissipated through the 
apertures in the top. Drying rack 
slides out of the heel end of the top. 
It is also made of aluminum. Pushed 
back in the top when not in use it pro- 
vides a base on which the table rests 
keeping the pad clean. Table has two 
front feet to prevent creeping. All four 
feet are rubber tipped. 


Universal Ranges 


Landers, Frary & Clark, New Britain, 
Conn., is making eight range models 
under the heading of Speedliner 
Ranges. Each will feature the Thermo- 
Chef auxiliary oven which is heated by 
side wound unit and thermostatically 
controlled; the super-heat monotube 
thrift units, and a new large Tru-Bake 
automatic oven with positive heat con- 

















trol. Auxiliary oven bakes, roasts, steams 
and stews with automatic timing if 
desired and is capable of cooking when- 
ever large oven capacity is not needed. 
It is equipped with adjustable two 
layer cake or pie baking racks, and 
two covered steaming pans with lift-out 
handles. Well cooker is installed that is 
completely automatic with both time 
and temperature controls, and a look- 
in lid with heat proof glass. Monotube 
thrift units feature multi-heat control 
which gives any surface heat required 
to properly cook the food from a sim- 
mer to a boil. Tele-a-Switch panel per- 
mits quick identification of each unit on 
the cooking top as switch positioning is 
identical with units. Oven features auto- 
matic temperature control with push 
button pre-heat. When desired tempera- 
ture is reached, pre-heat switch snaps 
out with an audible click. Each range 
offers a one-piece wrap around white 
porcelain enamel steel body inside and 
out. Deluxe model has two ovens. In- 
cluded in the eight models are the de- 
luxe, a standard, stripped models which 
include some of the features, combina- 
tion coal or oil and electric range and 
the Bantam range which can be used 
on 110 volts. 


‘Scotch’ Electrical Tape 


Tape which combines the electrical 
insulation of rubber tape and the me- 
chanical protection of friction tape in 





a single wrapping operation. It is 
“Scotch” electrical tape with Vinyl 


Plastic Backing. Said to be weather 
resistant and have a dielectric strength 
of 1000 volts per mil. Also claimed to 
be unusually resistant to oils, acids and 
water, it is excellent for use on auto- 
motive and aviation ignition systems and 
for exposed wiring. Thicknesses of the 
four varieties range from seven to 12 
mils. Available in yellow, white and 
black. Minnesota Mining & Mfg Co., 
900 Fauquier Ave., St. Paul, Minn. 
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Tt Pays te Sell Perfection 


DUBL-CHEM-FACED 


(Trade-Mark) 


% COTTON MILK 
: FILTER 


PROFITABLE 
FAST TURNOVER 
LOW PRICE 
HIGH QUALITY 


NATIONWIDE PUBLICITY REACHES 
MILLIONS OF DAILY USERS 
Advertising appearing in 25 magazines is 
telling millions of farmers and others how 
they can save money at every milking, and 
be sure of protecting milk QUALITY with 
the new, economical Perfection DUBL- 
CHEM-FACED Milk Filter Discs. Out- 
standing success in milk filtering, from 
coast to coast, makes them the “talk of 

the dairy industry”, 


ORDER STOCK FROM YOUR JOBBER 
Favorably known! Easier to sell! Faster 
turnover! Bigger profits for you! Stock 
up now... and display them. Call your 
jobber today, 


NOTE: Perfection and Elgrade lines also available, 
as usual, in double faced, single faced, and nat- 
ural finish. 
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They Cut Longer 
Between Sharpenings 


IN THE WOODS 
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COLLINS 


AXES and HATCHETS 


The Collins Company, Collinsville, Conn. 















| finished in green. 





Xmas Tree Holder 


“Self-A-Just” Christmas tree holder 
is said to adjust itself to fit any size tree 
trunk up to 214 in. in diameter. Legs 
attach on patented hinge joints. This 
joint permits the holder to be quickly 
assembled or disassembled. Holder con- 
sists of four rigid cast iron parts. When 
erected it is said to be non-collapsible, 
self-centering and self-adjusting. Cup 
holds water to help keep needles from 





drying and falling. Legs are 12 in. 
long and cup is 4% in. deep. Unit is 
Suggested to retail at 
about $1.75. E. A. Blakeslee Sales Co., 
Benton Harbor, Mich. 


| Nutshellers 


Potter Ware Co., 85 Academy St., 
Newark 2, N. J., offers nutshellers in 
four different models. Nut sheller cracks 
just the shell with a twist of the wrist. 


\ 






Sheller is designed so the nut meat 
comes out whole after cracking says 


three tiers and 
retail for $10, 
shown, plastic 


maker. Model 40 with 
sheller is suggested to 
model 30-P, which is 
bowl with sheller, is to retail for 
$3.98, style 10—$1.98, and style 30, 
which is suggested to retail for $8. All 
but model 30-P are styled in solid nickle 
aluminum, highly polished. Models 40 
and 30 are packed in a flock covered 
box and style 30-P in a paper covered 
box. 


Whit S NEW 











‘Pal-O-Mine’ Hurdy Gurdy 


Nusco Mfg. Co., Inc., Akron, Ohio 
is introducing the “Pal-O-Mine Hurdy 
Gurdy” which is suggested to retail for 
$2.95. By sliding the selector button 
the Hurdy Gurdy plays either: Jingle 
Bells with 49 notes, Happy Birthday 
with 25 notes, and Mary Had a Little 
Lamb with 29 notes. Playing is auto- 
matic with the turn of the crank. Unit 
utilizes a plastic record designed to 
stand hard, constant use. It is about 
seven in. in diameter and five in. high. 
Jacko the Monkey, hat in hand, perches 
atop the plastic Hurdy Gurdy and 
dances around to the music. Monkey. 
top assembly and handle knob are of 
red, crank handle of clear plastic, and 
the case of ivory plastic with circus 
animals and characters around the sides 
in four colors. 


Picture Time Clock 

Schatten Co., Inc., 186 Fifth Ave., 
New York City 10, is introducing a 
Picture Time Electric Clock which can 
be used for the home as a frame to show 
child’s progress and favorite poses, at 
school for pictures of friends and family 
and in the service for pictures of loved 


ones. Clock has a Sessions movement 


and is made by the Dow-Gunther Corp. 
Clock is suggested to retail for $7.95. 
Picturetime is styled in pastel pink, 
blue and ivory to harmonize with nur- 
sery settings and in living rooms. 
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PIPE CUTTER 


a's the profitable 
Ay fast sellers 















-&) No. 42 
4-wheel, fast 
quarter-turn 
cutting. 


@ Your customers want the work- 
saving of cutting pipe with this 
new style Ritaip ... that rolls 
through any pipe fast and easily, 
leaving practically no burr. Beau- 
tifully balanced special malleable 
frame, its heavy-duty tool -steel 
wheel always cuts true, every cutter factory tested. 
Choice of 5 sizes to 6’capacity — 4-wheel cutters to 4.” 
It pays you to sell time-and- muscle-saving RiItaIDs. 





WORK-SAVER PIPE TOOLS. 


THE RIDGE TOOL COMPANY - ELYRIA, OM10 | 
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The Harvester—one of the finest members of the 
popular "C.Q.” Line of grindstones—is ready to 
build sales and profits for you! 
Rigidly braced, the Harvester car- 
ries a 24” x 3” stone of selected 
grit. This model is fitted with a % 
h.p. motor and self-tightening “V” 
type belts. There is no exertion on 
the part of the operator . . . the 
Harvester does all the work! 
Here is a luxury model you can 
offer your trade at an attractive 
price. It will last for extra years, 
making every buyer a satisfied 
customer for a long, long time 
Place your order now ... we will 
deliver whenever you say! 


@ Take a look at the folder listing and describing the entire 
line of “C.Q.” Grindstones, Ask for your copy . . . it's free! 















































“LOOK! 
BOSS GLOVES!” 


BOSS Big Ape—Leading 
Farm Chore Glove 


Two points to remember .. . 

One, Boss Work Gloves are job-designed. Two, Boss 
Work Gloves are carefully made. That’s why customers 
like ’em. Alert dealers like them, too. Your Boss 


distributor will do his best to meet your needs. 


WORK GLOVES 


58 YEARS OF HAND PROTECTION 


THE BOSS MANUFACTURING COMPANY e¢ KEWANEE, ILL. 
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WHATS NEW 








Chace Candle 


Chace Candlecraft Corp., West Ches- 
ter, Pa., is making a type of candle with 
a mirror finished metal casing which con- 
tains a special small size wax taper. This 


candle will keep its shape permanently, 
says the maker. Never burns down or 
bends in the hottest weather, never 
drips and will burn three and a half 
to four hours without refilling. Light 
comes from the vaporized wax rather 
than the wax itself. Satin finish metal 
model is 12 in. high and % in. in 
diameter. It is suggested to retail at 
$3.50 per pair with gift box and rubber 
gripper washers. 


Xmas Tree Turner 


General Die & Stamping Co., 262-272 
Mott St., New York City 12, has de- 
veloped the “Kasson” electric Christmas 
tree turner which makes the tree re- 
volve three times a minute and has a 
built in two-way outlet for tree lights. 
It is said to be adjustable to almost 
any size tree and will easily turn a 15 
ft. tree. It is built to carry a load up 
to 200 lbs. Cast aluminum holder is 
waterproof and steel base is 18 in. in 
diameter and the all-over height 10 in. 


— | 


Finished in green. Operates on 110 
volts, AC, 50/60 cycles, can be adapted 
for 25 cycles. Self-starting motor is 
completely enclosed in all steel housing. 
Operating cost is said to be but one- 
half cent a day. 


HARDWARE AGE 











Or 
Set up a B 


OCTOBER 


p., West Ches- 
of candle with 
sing which con- 
ax taper. This 


e permanently, 
yurns down or 
eather, never 
2e and a half 
filling. Light 
d wax rather 
n finish metal 
nd % in. in 
d to retail at 
ox and rubber 


g Co., 262-272 

12, has de- 
ric Christmas 
the tree re- 
te and has a 
r tree lights. 
ble to almost 
ily turn a 15 
ry a load up 
um holder is 

is 18 in. in 
height 10 in. 


Tae, | 


Jj 


ates on 110 
n be adapted 
ng motor is 
teel housing. 
be but one- 


ARE AGE 





A. Rubber-Tired 
Wheel Hoe. Dou- 
ble or single wheel 
operation. Ball 
bearings. Also 
made with steel 
wheels, plain bear- 
ings, Attachments, 


B. High Wheel 
Cultivator. Easy to 
operate. Carbon 
steel frame. Tubu- 
lar handles. Stur- 
dily built. Takes 
wide variety of at- 
tachments. 


C. Easy Garden 
Mulcher, Eight re- 
volving blades chop 
up the soil and 
weeds, leaving fine 
dust mulch. Three 
cultivator shovels, 
An all ‘round tool. 


D. Combination 
Seeder and Culti- 
vator. Seven tools 
inone! Drills seed. 
Plants in hills. 
Plows. Opens fur- 
rows. Serves as cul- 
tivator or weeder. 


E. Single Wheel 
Hoe. Semi-pneu- 
matic tires. Ball 
bearings. Complete 
with attachments. 
Also made with 
steel wheel, plain 
bearing. 


eee, every one of them! Designed and 

built to sell on sight. That's why it pays to display 
Dandy Boy garden implements. Put these Dandy Boy 
tools on display in your store where garden enthusiasts 
can see, handle and “‘get the feel’’ of the tools. You'll 
make extra sales and bigger profits. 


Ask your distributor about the fast-selling tools shown 
here, and also about the Dandy Boy seed caster, lawn 
spreader, Krust Buster and other products in the com- 


Order from Your Distributor NOW! 


OCTOBER 9, 12947 


plete Dandy Boy line. Every one a profit item! 
Order your supply of garden tools early — because 
the high cost of food is going to induce more thrifty 
people to raise their own gardens in '48. For complete 
information on the money-making Dandy Boy line — 
write us today, 


Set up a Business-Getting Christmas Gift Display 
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ON-RUS 
SANIT- KIT 


NON-RUST ALUMINUM 


CUNCH KITS 


te HEAVY GAUGE SOLID ALUMINUM 
Hw SEAMLESS CONSTRUCTION 
te SANITARY — ROUNDED CORNERS 
te PIE TRAY Available for Extra Capacity 


BAT WING 


CARPET BEATER 










Patent coil spring 
throat for unusual 
beating action! 

Perfect balance... 


lasts longer. 
For the millions who 
still prefer the old 
fashion way. 


WASTE 
BASKETS 


“The Full Line” 


Plain colors. 

Decal decorated. 
Original hand paint- 
ings in oils by Vargol. 
A Wide assortment 
of background colors. 





Mfg. of Wheel Goods and Metal Specialties, 
sold through leading hardware 


jobbers from coast to coast. 













METAL FABRICATING CO. 


WILKES-BARRE, PA. 





Plastic Kit 


Chicago Wheel & Mfg. Co., 1101 W. 
Monroe St., Chicago, IIl., offers a plastic 
kit for internal carving. Costume 
jewelry and plastic decorations on most 
any type of piece can be carved with 
the complete array of accessories in- 
cluded in the kit. Completed projects 
have the appearance of flowers encased 
in crystal clear plastic. Included in the 


kit are specially designed carving cut- 
ters, sanding and polishing accessories, 
supply of assorted sizes and types of 
plastic, dyes, cement, jewelry findings 
and a complete set of instructions with 
working drawings covering a variety of 
projects. 


All that is needed is a small 





hand powered tool or flexible shaft. Kit 
is neatly packaged with a four-color 
process label showing examples of work 
in natural color. Suggested to retail 
for $6.95. 


Air Pistol 


Similated “Luger” all metal air 
pistol is offered by Healthways of 
Hollywood, 1360 E. 16th St., Los An- 
geles 21, Cal., under the name Sports- 
man Junior Air Pistol. By use of in- 
terchangeable barrel nozzle attachments, 
it can be used by adults and children 
alike, indoors or outdoors. Gun shoots 
corks for Junior and BB’s, darts and 
pellets for youths and adults. Said to 
be accurate within 20 ft. Available in 
attractive display containers with five 
corks, three darts, 50 BB’s, 50 pellets 
and two nozzle attachments. Suggested 
to retail for $3.95. 





WHATS NEW 





Piezo Xmas Tree Holder 


Holder is made with a rustproof 
aluminum bowl and red steel legs. Wide 
spread legs offer a firm foundation and 
with sharp spiked ends driven into the 
trunk the tree is held securely without 
need of wires, nails or screws, says 
maker. Adjustable to any tree up to 
eight feet high. Water bowl prolongs 
life of tree and prevents early shedding 
of needles. Packed 24 units to a car- 
ton, shipping weight, 38 lbs. Suggested 
to retail for $1.50. Piezo Mfg. Corp. 
110 E. 42nd St., New York City 17. 


Portable Sowing Machine 


Portman Sewing Machine Division, 
Portman Machine Tool Co., Inc., 70 
Portman Rd., New Rochelle, N. Ys, is 
making a portable sewing machine witli 
an open lower arm arrangement for 
darning stockings and mending gar- 
ment sleeves. It also features built-in 
direct work area electric light, alumi- 
num carrying case which opens to form 


a a 





a large work table, variable speed elec- 
tric drive motor, adjustable control for 
automatically regulating stitch length 
for forward and reverse sewing, and a 
horizontally located bobbin which is 
changeable without removing the work 
piece from the machine. Various at- 
tachments are included with the ma- 
chine so one can use it for all types 
of sewing. Weighs 14 lbs. and is sug 
gested to retail for $135. Packed in 4 
cardboard shipping case, shipping 
weight of which is 17 lbs. 
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Want to see your Silex equipment sales skyrocket? Want to win a 
grand cash prize? Then enter the Silex window display contest 
today! It’s easy to create dramatic, eye-catching windows with 
Silex Glass Coffez Makers—Steam Irons, and Lox-In Glass Filters 





/ ATTENTION! 





Trademark Reg. U.S. Pat. Off. 


(Everyone has an equal chance!) 


...and how it pays off! Don’t delay! Enter today! 


Here's all yeu do to quali 


o ® 6006 


7) 





Any retail outlet selling Silex Coffee Makers, Silex Steam Irons, or 
Silex Lox-In Glass Filters is eligible to compete. 


The window must feature one or more Silex products exclusively 
. . + for at least a one-week period. 


Contest begins September 15th and ends November 15th, 1947. 
Any Silex window display installed during this period is eligible. 


A photograph or snapshot of your window must be sent to: The 
SILEX Company, Window Display Dept., Hartford 2, Connecticut, 
postmarked on or before November 20th. Send in as many entries 
as you wish. All prize winners will be announced by December 
15th, 1947. 


On the back of your photograph or snapshot please print the fol- 
lowing information: 

A. Name of person installing display. 

B. Name and addfess of the store, plus date and length of display. 
C. Type of store: Department, General, Hardware or Appliance. 
Photos remain the property of the Silex Company. 


The individual whose name accompanies the winning entry will re- 
ceive the prize. If prize money is to be divided among two or more 
people in any store, the store’s own management will determine 
division of such prizes. 


Judges will be men well known in the field of display and adver- 
tising, and judges’ decision will be final. 


Winning Silex Window Displays will be judged on the basis of originality, 
sales effectiveness, and attention value. 


DON’T DELAY — Fill in the attached coupon signifying your intention 
to enter this contest and approximate date your window will be set up. 


THE MELE X company, Hartford 2, Conn. St. Johns, P.Q., Canada 


OCTOBER 9, 1947 
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WINDOW DISPLAY CONTEST! 
for fame...tor morta SHEX Soles { 
s.fot $3,000 1 CASH PRIZES / 

Set up a SILEX WINDOW and wina Windfall! 









Morenanls - 
patos! 


Manage" ! 


Sp ay 


Look at this list of 
CASH PRIZES 
for Department and General Stores 





Ist Prize........$500.00 
eae 250.00 

3rd Prize....... 125.00 

Be PGs: «2 +20 25.00 each 
for Hardware and Appliance Stores 
Ist Prize...... . .$500.00 

2nd Prize... 250.00 

3rd Prize....... 125.00 

25 Peizes....... 25.00 each 


TOTAL CASH PRIZES $3,000.00 
Fe 


Display material to help you win! 
Send for it teday...Use attached coupon! 


Feo ® SR ope 
| FOR SILEX COFFEE MAKERS 
1. NEW! A 3 piece Silex Coffee Maker Display set. 
Centerpiece lithographed in 8 colors with 2 slide 
platforms to display actual merchandise. Size 24” 
wide by 32” high. Two side pieces 12” wide x 21” 
high. Outstanding center for a forceful window 
display. 

2. Mounted reprints of current Silex national maga- 


zine advertisements backed with an easel and 4 
color consumer folders. 








FOR SILEX STEAM IRONS 2 

1. 5 color, three dimensional window display with 
steam iron die cut. 

2. Mounted reprints of current Silex national maga- 
zine advertisements backed with an easel and con- 
sumer leaflets. 





FOR SILEX LOX-IN GLASS FILTERS 

1. Display material with flasher unit. Lithographed in 
6 colors with die cut space for actual filter. 

2. Window streamers colorfully printed in 3 colors 
with a good selling story and mounted, easel-back 
reprints of Silex national magazine ads. 


pS 





National Publicity for the Winners 


Photographs of the winning Silex windows and winning display 
men will be released for publicity to leading Trade Magazines 
from coast to coast. A general direct mail announcement with 
illustrations of all prize winning windows will also be mailed to 
the Trade! 

@eeeeeeecovoeaos eee e eee e eee eee02 
m= The Silex Company 

Window Display Dept. Hartford 2, Connecticut 

Sure! 1! want to enter the Silex window display contest! 
My display will be set up approximately 


Name 


(Check) — Please send me the Free Silex Display Material or 
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Craftsmen quickly recognize the 
added quality of Vaughan Fine 
Tools, the added scientific design 
and balancing that reduce fatigue, 
and the limitless service these tools 
offer. 


For Industry or Home—Vaughan 
Fine Tools bring Dealers quality 
customers. Display them promi- 





nently. 









No. 700— 
Small Tool Assortment 


7. 













FINE TOOLS ARE OUTSTANDING IN 
* Design %* Durability 
% Dependability *% Materials 
* Craftsmanship 















WHATS NEW 





Miniature Radio 


Modernair “500” radio operates on 
standard midget type batteries with ear- 
phone reception. With Tenite plastic 





case, it is equipped with antenna con- 
nection wire and a small spring clip 
so it can be attached to any bare metal 


object available. Maker states that 
excellent reception of stations located 
within a 100 mile area is possible. 
Special condenser enables the radio to 
give full broadcast reception despite its 
size. HI-MU LIL4 Pentode receiving 
tube, about which the Modernair has 
been designed, provides low current 
drain with resultant long battery life. 
High “Q” antenna coil was developed 
for the receiver to cover the broadcast 
band with a comparatively short an- 
tenna. Radio is 436 by three by three 
in. Available, without batteries for sug- 
gested retail price of $5.98 in red, 
white, or blue. Modernair Corp., 952 
S. Grand Ave., Los Angeles 15, Cal. 





King Kut Chest 


Designed for the Christmas gift mar- 
ket, the No. 140 King Kut Imperial 
Treasure Chest, kit of handicraft tools, 
is suggested to retail at the fair traded 
price of $14.50. Consists of 38 tools 








in a polished natural grain poplar wood 
chest. Eye appeal and a safe, easily 
accessible arrangement of cutting edges 
are focal points of interest. Ten new 
items are among the 12 blades, six 
routers, six carvers, three punches, two 
handles, coping saw and three blades, 
plane, two spokeshaves, sander, sanding 
sticks, plastic parts box and combina- 
tion tool. All cutting tools are of razor 
steel, hardened throughout for re- 
sharpening. King Kut Division, The 
AP Parts Corp., Toledo, Ohio. 





Fire Extinguisher 

The Tel-O-Post Co., Akron 8, Ohio, 
is offering a fire extinguisher, known 
as the “Fire-Wand” which is designed 
to appear like door chimes. Decorative 





hanger with hand-painted flower design 
holds either orfe or two Fire-Wand units. 
Fire-Wand contains compressed carbon 
dioxide which when released through 
the funnel turns to a dry snow-like bliz- 
zard that blankets the burning mate- 
rial and smothers the fire. The cylinder 
can be held in one hand at arm’s length 
to reach the fire. Attractive appearance 
permits placing of the unit in any room 
of the house. Twin unit is suggested 
to retail for $12.75 and the single unit 
at $7.45. 
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THERE’S MONEY IN 
ACCESSORIES! 


Display them well, keep 
them clean—and make way 
for repeat sales on popular 
Handee accessories. There 
are over 500 of them—the 
largest and finest line avail- 
able. They fit all power 
tools. 


SPECIAL OFFER—This 
glass-covered, theftproof, 
dustproof case invites cus- 
tomers to make their own 
selection, sell themselves. 
(Plenty of room in back for 
literature and stock.) The 
display case is free! Write 
for details about the special 
offer. 





ACKED BY NATIONAL ADVERTISING 
af; 15 solid years of it! 


Your customers are sold on 
Handee in the Saturday 
Evening Post, Esquire, True, 
Fortune, Parents’, Popular 
Mechanics, Science Illus- 
trated, Popular Science, 
Christian Science Monitor, 
Newsweek, Mechanix II- 
lustrated, Home Craftsmen, 
Scientific American, Out- 
doors, Model Builder—and 
a long list of other leading 
magazines. It's the most 
profitable, fastest selling 
tool! 





















TE IN WITH NATIONAL ADVERTISING 


Write for your copy of the free 
Wandee Sales Booster which 








Free Ads* Displays * Radio Scripts 
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IT’S THE FAMOUS “TOOLSHOP IN YOUR HAND” 


—the original tool of this type and today’s finest 





There are more Handees in use today than all other tools of 
this type combined! You'll be glad te point out these popular, 
selling features: Handee grinds, drills, saws, engraves, pol- 
ishes, carves, etc. on any material—wood, metal, plastic, 
leather, glass, etc. Runs at a cool and steady 25,000 r.p.m. 
AC or DC. It’s 6%" long, weighs 12 oz. 


With its accessories and attachments, Handee performs 
more operations 
with greater ac- 
curacy than any 
other portable ACO) 
electric tool at any price. doe ORAS 
HANDEE KIT—Handee = Leorryiso¥i®s in sian | 
Tool and a complete =< 
accessory assortment in 
a steel, hinged top case 
is nationally advertised 
$27.50 
Handee (not incase) with 
7 accessories . . $20.50 


THESE ARE MINIMUM FAIR TRADE PRICES 
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Exclusive! 
PRECISION ATTACHMENTS 


Every Handee you sell paves the 
way for an extra sale of the Preci- 
sion Attachments —an exclusive 
and profitable feature of the Handee 
line. These fine attachments (they 
fit Handee only), enable the be- 
ginner or expert to achieve accu- 
racy not possible with any other 
tool of this type. A very popular 
item, the six-piece Handee Preci- 
sion Attachment set is attractively 
priced at $7.95 retail. 








MOST WIDELY ADVERTISED— 








MOST WIDELY SOLD 
Sal 


UNIT ON THE MARKET! 


CHICAGO WHEEL & MFG. CO. 
1101 W. Monroe St., Dept. HA, Chicago 7, Illinois 


[|] Handee Sales Booster 
(_] Details about the Display Case offer 
[_] Catalog of complete line 


Please send 


Name bes ned 


eT 
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Easy to carry, easy to 
use, easy to sell — three big 
reasons you should keep the 
Lufkin “Mezurall” and 


LUFK | N Ta p e R lu | e S “Wizard Junior” in plain view 


on your counters. Concave nickel 


plated blades, prominent markings—easy to read. Smooth, easy operat- 
ing. Satisfied customers mean repeat business—sell Lufkin for sure satis- 
faction. THE LUFKIN RULE CO., SAGINAW, MICH., New York City. 













xx 
OMPANY 


30-38 CUMMINGTON STREET 


BOSTON 15, MASSACHUSETTS 
Manufacturers of Soldering Equipment Since 1919 


MFG. 


FOR ACCURACY 





We're not telling you anything new when 
we say your customers want quality soldering 
equipment . . but at a fair price! This 
attitude demands merchandise that will give 
volume sales without sacrificing customer 
goodwill . . . or profits. That’s why Lenk 
equipment, backed by 28 years of customer 
satisfaction and volume selling success, can 


help you most — now. 
ort, FOR 


SALES LEADERSHIP! 





SELL 











WHATS NEW 





Train Accessory Set 

Centerville is a village set complete 
with buildings, metal figures, autos and 
grass all of which are in scale with 














most train sets. Buildings are colorful, 
and pre-fabricated Fold-A-Way con- 
struction method is used. This feature 
makes buildings quick and easy to set 
up or take down. Centerville includes: 
Residence, country store, lumber yard, 
signal tower, railroad section house, 
combination passenger and freight sta- 
tion, truck, package of grass and tree. 
Packed in a colorful display box sug- 
gested to retail for $3. Set up display 
unit of Centerville arranged so it can 
be used around a train layout is avail- 
able to dealers. E. B. Miller Associates, 
41 E. 42nd St., New York City 17. 


‘Mother's Own’ Tools 


The Peck Stow & Wilcox Co., South- 
ington, Conn., offers “Mother’s Own” 
set of tools which are of correct lady’s 
size finished in blue and ivory with 
polished trim. Set includes—carton of 
assorted household nails and a carton 
of assorted screws, lady’s hammer, slip 
joint plier, scratch awl, carpenter’s 
pincer, snip, and screw drivers. Tools 
are tissue wrapped and packed in a 
heavy box, in two-tone blue and silver 





with a jingle printed on the inside of 
the cover to personalize the gift. Counter 
or window display card comes with the 


| sets. Suggested to retail for $8.95 in 


the east and $9.45 in the west. 


HARDWARE AGE 
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carton of sare After two and one-half years of research into the pack- 
a carton aging recommendations of our distributors, dealers and 
mer, slip consumers, Behr-Manning announces the Service Pack- 
irpenter’s aging of Coated Abrasives, effective January first. 
s. Tools 
ed in a Service Packaging provides standard master packages, 
nd silver ap standard component resale packages, brand recognition 
Ly EDG.RDiscs. ZN by colored labels, and line identification by wrapper 
20% ‘ ; design. Thus, Service Packaging brings to distributors, 





dealers and consumers a new convenience and economy 
in the buying, selling, handling and use of coated abrasives. 








Write for your copy of this 24 page Book 





2 a charts showing package quantities by product, form and size. 
ith the 
$8.95 in BEHR-MANNING - TROY,N. Y. 


Here is the complete story of Service Packaging, simply told, with 
photographs of the new packages, full color labels and simplified 
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GREAT NECK STEPS 
FORWARD AGAIN 
with ‘“P-3’ —embody- 
ing an ALL-NEW DE- 
SIGN, a brand new 
principle in wood cut- 
ting compass saws! 
Handsome handles are 
of virtually break-proof 
plastic, with full-size 
pistol grip. Handle con- 
struction strengthened 
for durability, with 2 
nickel-plated screws. 
Blades are of service- 
wise high carbon elec- 
tric hearth spring steel, 
finished with mirror 
polish. Saw teeth pre- 
cision-set by new ex- 
clusive Great Neck 
process. Master carpen- 
ters will say “Wel- 
come!” to “P-3,” and 
so will everyone else! 


the PLYMOUTH P-3 
Packed 1/2 doz. 
per metal-edge box 


xt Sure Sller{ 


Retails at $1.00 each 


Refills Available Sep- 
arately—No.9 Handles 
(All New!) fit stand- 
ard American compass 
or keyhole blades. No. 
P-12 Blades fit stand- 
ard compass or keyhole 
saw handles. 


See Your Jobber for Details. 
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| GREAT NECK 
FRS., INC. 












Golden Rule Safety Tool 


General Wood Products Co., 2400 S. 
llth St., Rockford, Ill., has designed the 
Golden Rule Safety Stool with a slide 
out safety step and “waterfall” styling. 
Maker states 90 per cent of household 
tasks that require a ladder can be done 
from the 11% in. by 11% in. safety 
step. Made of hardwood, stool comes 
with or without back with upholstered 
or wood top with or without safety step. 
Also available with two-step ladder. 
Stool has a two-coat alcohol, alkali and 
acid resisting white enamel finish with 
trim in red or black. Stool and step 
have rubber feet. Stool is 13% by 13% 
by 24 in., and seat is 11% by 13% in. 


Kitchenaid 


Kitchenaid Division of the Hobart 
Mfg. Co., Troy, Ohio, offers model 3-B 
Kitchen Aid Mixer featuring planetary 
action, eliminating the necessity of turn- 
ing the bowl. Beater or whip is car- 
ried around stationary bowl while beater 
turns on its own axis in opposite direc- 
tion. Kitchen Aid affords a full-vision, 
heat-resisting glass bowl, self scraping 
beater action, and bowl design allowing 
for perfect handling of a single egg 
white or a bowlful of stiff cookie dough. 
Has 10 definite speeds controlled by 
electrical govérnor. Constructed of zinc 
die casting finished in white baked 
enamel, bright metal parts either 


chrome plated or stainless steel. Kitchen 
Aid is 13% in. high, base is seven and 
a half by 12% in. and weight is 18 lbs. 
Shipping weight complete with juicer 
is 24 lbs. Power for driving many at- 
tachments is supplied through attach- 
ment hub on front of transmission case. 





WHATS NEW 





Among attachments are: silver buffer, 
chopper set, ice cream 
freezer, knife sharpener, rotor vegetable 


pea sheller, 


slicer, etc. 


Collapsible Tree Holder 





Christmas tree holder designed to 
hold any family size tree with adjust- 


ments. Side members are 134% by % 





in. Side braces are 942 by % in. Made 
from cold rolled steel with rolled edges 
throughout. Black lacquer finish. Folds 
into space 13% by 2 in. Net weight 
is 1 lb. 3 oz. Suggested retail price 
is 49 cents. F. E. Peavler Co., Box 184, 
Sand Springs, Okla. 





Glider-Rocker Combine 
Ride-Toy designed for children be- 


tween the ages of two to six, enables 
the child to enjoy rocking and gliding 





“Glid-O-Tot” is con- 
structed of wood and finished ia red 
and cream. Maker states it will not 


at the same time. 


travel or tip over. The child is seated 
with feet flat on the platform and hands 
on the front cross rail. An easy for- 
ward-backward urge sets the four rock- 
ers in action. Arms, rock, feet move up 
and down and seat glides forward and 
backward. Seat is adjustkble to three 
positions. Individually packed, knocked 
down. Assembled with two carriage 
bolts. Shipping weight is 12 lbs. and 
heights 22 in. It is 30 in. long and 13 
ir. wide. Suggested to retail for $8.95. 
Hall Industries, Inc., 111 W. Jackson 
Blvd., Chicago 4, Il. 
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HOW a WyTeFace* Steel Tape. Your customer 
will take it every time. Show him how easy 
to read the jet black markings.on the white back- 
ground are—in the brightest glare or in hardly 
any light at all. You can assure him that WYTEFACE 
Steel Tapes are easy to keep clean, are rust-resist- 





ing and hard to kink. Ask your jobber about 
WYTEFACE Steel Tapes and Steel Tape Rules. 


*Trade Mark. WyYTEFACE Steel Tapes and Tape Rules are protected 
by U.S. Pat. 2,089,209 


TIP TOP* WYTEFACE HANDY} WYTEFACE 








Baoches,. .- *Reg. U.S. Pat, Of. inches. }Trade Mark 


‘ 
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; POCKET STEEL TAPES STEEL TAPE RULES 

| %-inch width: Handsome chro- —_¥2-inch width. Semi-rigid. Blade 
_ mium-plated case convenient for can be replaced in a moment, with- 
| pocket or handbag. 36 and 72 out taking case apart. 72 and 96 































FAVORITE* WYTEFACE 
STEEL TAPES 


For carpenters, masons, builders, electricians, 
plumbers, steamfitters, contractors, architects. For 
the farm, store or home. % inch width. With or 
without “K & E End Fastener for one man measure- 
ments”. Hard-wearing black leatherite case with 
nickel plated mountings. Four lengths — 25, 50, 
75 and 100 feet. *Reg. U. S. Pat. Off 


Drafting, Reproduction, Surveying 
LJ ih, ~ Equipment and Materials, 
7Tr Slide Rules, 
| \ oe Measuring Tapes. 


KEUFFEL & ESSER CoO. 


EST. 1867 
NEW YORK - HOBOKEN, N. J. 


CHICAGO « ST. LOUIS +» DETROIT » SAN FRANCISCO 
LOS ANGELES «+ MONTREAL 
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"Write for description of K-D Tools. 


with short 





K-D 99 Hack Saw 
Frame saws around 
corners with 3” or 412” 
blades; in narrow 





obstructions 











openings with any size 
blade. Takes 3”, 442”, 6”, 10”, 
12” blades. 

Solid steel frame — 
quick blade change 
Push lever down, 
install new blade, 














reset lever. 











K-D l10K Pliers Kit—For auto 
mechanics, electricians, etc. Hard- 
ened steel cadmium plated pliers, 
4,” long. 





K-D 20 Ratchet 
Wrench Set— 
ae, v1. 
i, re 
openings. 
Double-end screw. driver 








bit. 
Hardened steel, boxsocket con- 


struction. Reversible ratchets. 


Fabric roll. 


K-D MANUFACTURING CO., LANCASTER, PAJ 
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| E-Z-Dur-lt Nutcracker Set 


| nutcracker set. 





| Nesco Evenheet Utensils 


| National Enameling & Stamping Co., 
Milwaukee 1, Wis., is offering a new 
line of stainless steel cooking utensils 
known as “Nesco Evenheat.” Line is 
manufactured from a laminated stain- 
less steel composed of a layer of heat 
diffusing metal that is bonded between 
two layers of chrome-nickel stainless 
steel. Heat diffusing metal core is said 
to spread the heat quickly and evenly 
throughout the utensil and eliminates 
spot scorching. Utensils feature snug 
fitting covers for waterless cooking and 
finger fitted plastic handles and knobs. 
Lines include two, three and four qt. 
pans, four, six and eight qt. pots, eight 
and 10 in. fry pans, two and three qt. 
mixing bowls. three and four qt. double 
boilers and an eight-cup percolator. 


| Personna Gift Promotions 


Personna Blade Co., 
Ave., New York City, offers dealers two 


599 Madison | 


introductory deals which include every | 


set in the Personna Cutlery Line. An- 
other deal features Pal paring knives. 


Promotion will be backed with an ex- | 


tensive consumer advertising campaign. 
Personna No. 1947 assortment provides 
for the purchase of seven best selling 
sets for $66.12 to the dealer, with a 


single carver and the stag horn-handled | 
Total suggested retail | 


deluxe set free. 
price is $136.10. Personna No. 2541 
assortment provides that the dealer pur- 
chases four best selling Personna sets 
for $25.41, getting eight individually 
boxed hollow-ground stainless steel par- 
ing knives, $1 retail, free. Entire offer 


takes in at retail, $50.35. The No. 1200 | 


Pal Assortment offers a two-piece Pal 


Carving set free with the purchase of | 
three dozen Pal paring knives, retail | 


price, 49 cents each. Dealers profit on 
latter deal is $11.59. 


L. A. Lininger Co., 571 Radnor Rd.. 
Oakland, Cal., offers an “E-Z-Duz-It” 
Resinox bowl is di- 


vided for nutmeats and uncracked nuts. 
Special compartment is provided for 
the adjustable nutcracker of aluminum 
Suggested to retail for $5.95. 


alloy. 














BIG 


PROFITS 


to YOU 
with this 


Electric 


WELDER 


Welds 
Your 


Cost 
$895 


7 


“F.O.B.-N.Y.C. 


Brazes 






S 


FOR FARM, HOME AND SHOP 
REPAIRS; welds, brazes, solders and 
cuts all metals, two welders in one 
(flame and metallic arc attach- 
ments included). 110 Volts AC or 
DC current. So simple anyone can 
operate it. Complete instructions 
included in each set. Everything in- 
cluded . . . nothing else to buy... 
Individually cartoned. ORDER TO- 
DAY .. . fast deliveries. 


Distributed Exclusively by 


JOHN J. CASANO (0. 

















171 Madison Ave. 
N. Y. 








New York 16 
HARDWARE AGE 
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Animal Trap Toy Line 


WHATS NEW 


Line of molded toys and decorative | 
novelties is offered by the Molded Prod- | 


ucts Division, 
America, Lititz, Pa. Line features Santa 





Claus, boot, turkey, pumpkin and 
bunny. Light, sturdy characteristics of 
cellulose pulp and the broad bases is 
said to make the figures adaptable as 
toys and for display. As containers 
they can be filled with small merchan- 
dise and the openings sealed. Various 
color combinations are available. 





‘Shaggy Pine’ Candles 


Will & Baumer Candle Co., 15 E. 
32nd St., New York City 16, is making 
“Shaggy Pine” candles, standing six 
in. high, decorated with red and green 
dots. Tree itself is white. Packed two 
to an attractively decorated holiday box, 
suggested to retail for $1. Smaller 





candle is the lighted pine, white with 
a red base and red and green dots 


adorning the tree. Packed four to a 
box suggested to retail for $1 per box. 





‘Juice King’ Sales Aids 


National Die Casting Co., 3635 W. 
Touhy Ave., Chicago 45, IIL, in support 
of its fall and Christmas campaign is 
planning a series to tie-in material for 
Juice King dealers. Material includes 
four-color displays, newspaper ads, 
colorful circulars, and tags. 
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from %4"" te %" 
1—SC 140—140 Screws 
16 sizes Socket Hd Cap Screws 













For you 
SATISFIED SHARON DEALERS! 













ANOTHER 
fast-selling 


SSHARON GROUP 


for 
IMMEDIATE 
DELIVERY 









GROUP “B” ASSORTMENT 
1 FOOT 


$28.90 
Total Profit $30.35 


Every item is electro galvan- 
ized and clearly marked. 
Easy to find—always in place. 


Slam init 


BOSTON 10, MASS. 


FOR $28.90 YOU GET: 


1—8S shelf rack 
1—WW 1326—1326 Washers 
11 sizes wrought steel washers from %%, to 
1” bolt sizes 
1—HN 218—218 Nuts 
10 sizes USS SF Hex Nuts from %%,"' to 1" 
bolt sizes 
1—HN 255—255 Nuts 
8 sizes USS Hex Jam Nuts 
8 sizes SAE Hex Jam Nuts 
from 1%" to %"" bolt sizes 
1—HN 388—388 Nuts 
5S sizes SAE Castile Hex Nuts 
8 sizes SAE SF Hex Nuts 


Total Space 


Total 
Investment 


(Allen Type) 














Have Your PERSONAL ACCIDENT 
and HEALTH INSURANCE with ... 


EASTERN 
COMMERCIAL TRAVELERS 


Mutual Association ¢ Direct Purchase 


No Branch Offices 
Massachusetts Company, Incorporated 1894 


Insure Your Earnings .. . Protect All! 


Why Not? 











ACCIDENT POLICY PAYS SICKNESS POLICY PAYS 
$5,000.00-$10,000.00 $25.00 PER WEEK 
FOR ACCIDENTAL FOR CONFINING 
DEATH SICKNESS 
$25.00-$50.00 $10.00 PER WEEK 
FOR WEEELY FOR NON-CONFINING 
DISABILITY SICKNESS 
Estimated Annual Cost $15 Estimated Annual Cost $24 





MORE THAN 50 YEARS OF UNFAILING SERVICE 
Provides protection 24 hours a day when traveling, while at work, 
around the home or on vacation 
NO POLICY CANCELLED OR RATES INCREASED OR ANY 
BENEFITS REDUCED ON ACCOUNT OF ADVANCED AGE! 


COUPON John S. Whittemore, Sec.-Treas. 


Eastern Commercial Travelers 
TODAY 80 Federal St. Boston 


Without obligation, please send complete information and 
application for membership to 
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DIXON’S 
GRAPH-AIR GUNS 


filled with the world-famous 


MICROFYNE POWDERED FLAKE 
LUBRICATING GRAPHITE 


These guns get to hundreds of trouble 
spots, including the hidden squeaks 


and sticking in 


Door locks 





—_—.: 


~_ 


S 


Firearms 





Auto locks 


Cameras 


WE 





Office machines 


ot 


Fishing reels 





Window slides and hinges 



















EXTRA LARGE 
MECHANICS’ SIZE 


TYPE 4 netcus 40¢ 






4 ff 
4 
i, 








Auto bodies 


CAR and HOME 
OWNERS’ SIZE 


“CUB” retois 13¢ 





12 on a card a 


BIG MARKET! 
BIG GUNS! 
SMALL PRICE! 


pus A NATIONALLY ADVERTISED 


o— BRAND NAME 


Alert jobbers and dealers will cash in on 
Dixon’s nation-wide consumer advertising 
campaign running now. Immediate shipments. 
Write today for prices and printed matter. 


JosEPH DE XX OW crucible COMPANY 




















Jersey City 3, N. J. 


Div. 
















WHATS NEW 





Dishwasher Demonstrator 


Shadow-type demonstrator, designed 


surrounding a dishwasher. Through a 
glass-paneled door customers may see 




















how 58 dishes, plus silverware are 





washed, rinsed and dried at the touch 
of a button. Front-opening dishwasher 
is designed into a blue background 
on which the words, spray, rinse, drain, 
wash, and dry, are electrically flashed 
while the machine goes through its 
eight cycle operation. Hotpoint Inc., 
5600 W. Taylor St., Chicago 44, Ill. 








Plastic Floor Coating 


“Plas-Tile Nu-Clear Transparent,” a 
plastic coating for floors, linoleum, 
woodwork and furniture which is said 
to dry to a glossy long lasting finish 
that requires no waxing or polishing 
to keep clean. Claimed to be non-slip, 
non-crack, non-peel, resists alcohol, 
scalding water and acid. Suggested to 
retail at $2.75 per qt. its companion 
product, Plas-Tile De-Waxer which is 








used to prepare a surface for the trans- 
parent, is suggested to retail for 85 
cents a pt. Manhattan Paint Distribu- 
tors, Inc., 11 W. 42nd St., New York 
City. 
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‘Metaloid' Nu-Top Pads 


For protection for the tops of stoves, 


tables, refrigerators, etc., against mars, 
and heat discoloration the Nu-Top pads 





are rust proof and tarnish proof con- 
structed with air-cell insulation and soft 
asbestos base. Metal edges are rolled 
under all around. Fiesta pattern is 
lithographed on steel in five separate 
coats and the damask pattern is litho- 
graphed in ivory and red on a metal 
background. Heat resisting varnish 
coat is claimed to withstand tempera- 
tures up to 300 deg. F. Fiesta Nu-Top 
pads are available in: 18 by 20, 14 by 
17, 8% by 20 and 7 by 7 in. Damask 
pattern comes in all but last size. The 
Metaloid Co., 5815 Kinsman Rd., Cleve- 
land 4, Ohio. 


Child's Phonograph 


Walton Products Co., 614 S. Ohio 





iWAyY 
WEATHER STRIP 


rat rasiest FES 
STRIP TO SELL. 





. « « because it’s 
THE EASIEST 









Bank Bldg., Cincinnati 2, Ohio, is in- | 


troducing 
phonograph in blue, ivory or pink. Fea- 
tures of the phonographs include: Elec- 


tric player, shown, operates on 110 to | 


two models of a childs’ | 


125 V, 60 cycles, AC; spring wound | 


machine plays a 12 in. record without 
rewinding. 
is suspended in rubber for protection 
against shocks and jars. Speed control 


is said to regulate tempo as desired. 





Both have light weight aluminum cabi- 
net. The phonographs play up to 12 
in. records. 





Radiant Replacement Book 


Shuler Radiant Co., 1444 W. 9th St., 
Cleveland 13, Ohio, is offering a radiant 
replacement catalog. Company is able 
now to give delivery to all dealers on 
its complete line of radiant replace- 
ments and complete service on replace- 
ments, 
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intelligently. Here’s one 
strip that any customer 
can install with perfect 
results. Here’s one strip 
that serves every purpose 
on any type of door or 
window, either double 
hung or swinging. 


NATIONALLY 
ADVERTISED! 

















Handy Display Carton 
Takes Little Space — 
MAKES BIG SALES! 


This attractive, colorful carton 
contains twelve individual 
20-foot rolls of Nu-WAY 
Weatherstrip, each with suf- 
cient nails and instructions for 
installing. Get ready for the 
fall weatherstrip business by 
ordering your supply now. 





Sold Only Through Legitimate 
Hardware Stores, Building 
Supply Dealers and Lumber Yards. 






MACKLANBURG-DUNCAN CO. 
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Ax ELECTRICAL 
7 APPLIANCES 


FOR A QUARTER OF A CENTURY 
THIS TRADEMARK HAS STOOD FOR 
“QUALITY AT POPULAR PRICES” 





Famous ‘“Never-Boil” EMPIRE 


Electric PERCO-DRIP_& 


method of coffee-making ex- 
tracts only the desirable oils 
to produce clear, rich coffee of 
truly distinctive flavor. Starts 
percolating in 60 seconds. 
Attractive, modern design, 
polished seamless aluminum 
with cool ebonized handle, 


No. 1 
Suggested Retail 
Price, $4.50 


scratchproof feet, patented heavy-duty direct-heat 
emersion element and insulated valveless pump. 


In 9-cup size at present. 


Smartly modern chrome finished 
EMPIRE ELECTRIC TOASTER 





jut 





No. 759 
Suggested Retail 
Price, $3.75 


offers outstanding con- 
venience features. Han- 
dles two large bread 
slices, turns them by a flip 
of the door. Has large 
flat top for toast-warming. 
Extra large Nichrome 
heating element offers 
large heating area for uni- 


form toasting. Durable construction, black enam- 
eled base, scratchproof feet, large cool handles. 
A quality toaster at popular prices. 


EMPIRE FOCAL-RAY 
ELECTRIC LANTERN 


is the favorite of sportsmen, 
farmers, motorists — all who 
need handy, dependable, ver- 
satile night-lighting. Changes 
from wide-spreading floodlight 
to a powerful spot at a quick 
turn of the lens head. All- 
position pivot base turns the 
beam in any desired direction. 


HE METAL WARE CORPORATION 


TWO RIVERS, WISCONSIN 


RETAIL PRICE SLIGHTLY HIGHER IN WEST 





No. 900 
Suggested Retail 
Price, $3.00 







CHICAGO 















WHATS NEW 





Sturgis Faucet Handle 


Faucet handle is available for re- 
placement on all standard sink, bath, 
and lavatory fixtures. Handle fits all 
diameter valve stems, either square or 





spline shank and regardless of how 
badly the splines are stripped, says 
maker. Eliminates necessity of replac- 
ing entire fixture when handle slips or 
becomes stained or cracked. Feature of 
the handle is an Allen set screw in the 
side which upon tightening forces a 
hardened steel blade to imbed in the 
valve stem, producing a positive lock- 
tite grip, according to the maker. Made 
of chrome plated brass, the handles are 
offered in beaver-tail type suggested to 
retail for 79 cents and cross handle 
type, shown, to sell for 89 cents. Stur- 
gis Plating & Mfg. Co., Sturgis, Mich. 





"Menne Crawler’ 


The Holm’s 2468 N. 19th St., Milwau- 
kee 6, Wis., is making the Menne 
Crawler 1000 which will go up and down 
stairs and ramps. Has a caterpillar type 
frame with steel rollers supporting end- 
less belts. Tractor frame casting is 
made of aluminum alloy and a tubular 
frame carries the load. Has a 12 ft. 
heavy duty belt and a safety beltbrake 









for stops. Crawler is equipped with 
a 12 ft. heavy duty belt, and 8 by 2% 
in. ball bearing wheels, rubber tired. 
It weighs 60 lbs., is 64 in. long and 26 
in. wide. It’s capacity load is 1000 lbs. 
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Plasti-Foam Decorations 


White cellular Plasti-Foam Xmas 
Tree ornaments and decorations are of- 
fered by Lee-Bert Inc., 900 Lapeer St., 
Saginaw, Mich. Items are light in 





weight and safe. They are available 
in a variety of shapes and sizes suitable 
for tree, window mantel, table center 
and table decoration. Suggested to re- 
tail for from 10 to 49 cents. 





Spartan Steam Vaporizer 


The Spartan Co., 1163 Merchandise 
Mart, Chicago 54, IIl., offers an electric 
steam vaporizer, model 101, 110-115 
volts, 300 watts, AC. Designed for the 
relief of chest colds, coughing, humidify- 
ing sleeping rooms, etc. It holds about 
a half gallon of water, steams within 90 
seconds, runs seven to eight hours and 
shuts off automatically when water is 
gone. Unit is five by five and a half 
by eight inches. Medicament chamber 
provides for use of medication. Runs 
cool, can be held in hands while op- 
erating. Case is of lustrous plastic; 
cover of burnished aluminum. Individ- 
ually boxed with guarantee certificate. 
Packed three to a shipping container, 
total weight 10 lbs. Suggested fair 
traded retail price is $10.95. 





Lenk Soldering Iron 


The Lenk Mfg. Co., Newton Lower 
Falls 62, Mass., is making the Lenk 
Gun Grip soldering iron which has a 
built-in stand and is chrome plated over 
nickel and copper. Has three special 
tips, straight, 45 deg. and 90 deg. and 
one tip for heavy duty work. Claimed 
to solder in any position; 3000 cycle, 
six foot heater cord with unbreakable 
rubber plug. Spring construction is 
said to cushion pressure for delicate 
work, protect handle and unit, keep 
gun-grip handle cool. and insure perfect 
soldering. Soldering iron is 914 by 4% 
in., 75 watts, 110-120 volts, AC-DC. 
Packed one to a box with four tips, 50 
units to shipping case. Shipping weight 
is 1 lb. each. Suggested to retail for $5. 
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Flip the Switch - Clear the track 
for better KITCHENAID Sales 


Profits run higher an KitchenAid sales, because dollar volume per unit sale is 
higher—because there are several models to sell up to—because attachment sales 
and KitchenAid Coffee Mill sales follow so 

logically. Test yourself on these proven tech- # 
niques for closing KitchenAid sales and afford- (( 2 SY 
ing greater customer satisfaction. 3} 







































Do you just say that KitchenAid has more than 
enough power for every job without “power 
adapters”? Or do you also * slip on the juicer 
and show so much power the hand can’t stop it? 





Do you try to describe exclusive Planetary Action? Or 
do you also * flip on the switch and show how the 
self-scraping beater travels around the bowl while 
rotating on its own axis? And show how the special 
design of the stationary bowl combines with this for 
consistent fidelity to recipes in both large and small 
quantities? 


Do you talk about KitchenAid attachments? 
Or do you also * demonstrate them in terms of 
doing tasks more conveniently and thoroughly 
(showing how simply they slip directly into 
the attachment hub)? 





oo 
*K Equals greater sales volume! 

KitchenAid national 
advertising—bigger and 
better than ever—does 
the telling. Show ’em— 
close ’em—you’re on the 
track with KitchenAid! 












HOBART 


PRODUCT 









REG. U.S. PAT. OFF, 


Electric Food Preparer for the Home 
KitchenAid Division, THE HOBART MANUFACTURING CO., Troy, Ohio 
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Connect Tubing 
to Fitting. 


Connect Superseal 
Fitting to Range. 


Appliance into 
to wall outlet. desired position. 


3 Make Connection | 4 Push Range or 


























with Supersed, 


GAS APPLIANCE CONNECTORS 


@ QUICK, EASY, COMPACT .. 
neat, flush-to-wall installations 


| i every time—that’s the Super- 





seal Connector Way. These 
complete assemblies of spec- 
ial alloy aluminum tubing and 
Superseal fittings of premium 
grade malleable iron are avail- 
able in any combination of 
elbows, straight fittings or 
shut-off valves, as required. 


The long 10° tapered cone 
of a Superseal fitting assures 
permanent, gas-tight seal... 
no shearing when nut is tight- 
ened. Tubing can be bent as 
desired. Assembly can be used 
repeatedly without damage to 
tubing or heavy hex fittings. 
Underwriters’ Approved for 
all gases. 


AVAILABLE NOW. Write 
& for complete description. Over 
400 U. S. Distributors . . . one 

near you. 


SUPERSEAL DIVISION 
COLUMBIA MALLEABLE 


CASTINGS CORPORATION 
COLUMBIA, PA. 
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| 
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Karle Washers 


Karle Industries, Inc., Oil City, Pa., 
offers the Karle Nylon washer and the 
Karle Lingerie washer. It cleans ef- 
ficiently—hosiery, fine hankies, cuffs, 
gloves, collars, infants booties, etc. 
Lingerie washer is for washing of all fine 
lingerie and for women who let several 
pair of hose accumulate before wash- 
ing. It washes, panties, slips, gloves, 
bras, dickies, scarves, blouses, men’s 
sox and shorts, baby’s wool shirts, 
dresses and guest towels. etc. Actual 
washing time in hosiery washer is five 
seconds. One fourth teaspoonful of soap 
flakes is needed in hosiery washer and 
one teaspoonful in the lingerie washer. 
Can serve as an individual cleaner with 
cleaning fluid for neckties, etc. Wash- 
ers are made of 2SO aluminum and the 
lids are .50 in. thick and bodies ..040 
in. thick. Projection inside is made of 
aluminum rod and the ripples on the 
sides give the needed washboard effect 
with the rungs in the center piece. In- 
side peg is fastened to the body with an 
aluminum screw. Hosiery washer is sug- 
gested to retail for $1 and the lingerie 
washer for $2. 


Ivanhoe Heater 


Perfection Stove Co., Cleveland, Ohio, 
is introducing the Model 2130 space 
heater which stands 33% in. high and 
is 19 in. wide, Has a rated output of 
30,000 B.t.u. per hour, sufficient to heat 
from 2,500 to 5,000 cu ft. of space 
says the maker. Fuel is fed through 
a constant level valve. Also available 
as an accessory is a removable three 





WHATS NEW 


gal. reservoir. Burner is made of heavy 
gage steel and complete combustion of 
fuel is assured by primary and second- 
ary air inlets. Automatic draft reg- 
ulator is said to assure the burner a 
proper and steady draft, regardless of 
outside weather. Addition of a thermo- 
static control converts the model into 
an automatic heating system. Bayonet- 
lock lighter-opening plug is built into 
the burner. Designed along modern 
lines, the 2130 is finished in Silverspray 
brown baked enamel and trimmed in 
chrome. 





Tank Compressor 


Model 3150 tank compressor has been 
designed to meet the need for an inex- 
pensive flexible source of compressed 
air for high pressure service. When 
used for spray painting and finishing, 
air line assembly with spray gun and 
quart container is furnished. Balanced 





one-half hp. piston type compressor, 
cushion mounted on a 12 gal. stainless 
steel tank and equipped with casters, 
pressure gage, outlet drain, safety valve, 
hose, air chuck and an automatic start- 
ing and stopping switch maintains a 
constant air supply at between 120 to 
150 lbs. The Electric Sprayit Co., She- 
boygan, Wis. 


New Holland Line 


New Holland Metals Co., Leola, Pa., 
is offering a complete line of aluminum 
corrugated and 5 V-Crimp roofing and 
sliding, plain aluminum ridge roll and 
aluminum roofing nails with neoprene 
plastic washers. Aluminum plain 
sheets for heating and ventilation duct 
work are also featured. New Holland 
aluminum is fabricated in 5 V-Crimp 
or corrugated sheets in six, eight, 10 
and 12 ft. lengths in .019, .027 and .024 
in. diameter thicknesses. Aluminum 
shingles and weatherboard siding is also 
offered. 
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Portable Ventrola 


Window-type ventilator motor and 
fan of which can be reversed in the 
mounting either to exhaust air from a 
room or draw air in from the outside. 





It may serve as an exhaust fan in the 
kitchen or recreation room and then as 
a comfort conditioner supplying fresh 
air to living or bedroom. Specifications 
are: 110 volt, AC, 60 cycle, nine blade, 
10 in. propeller moves in excess of 750 
cfm; readily adjusted to windows 25 
to 35 in. wide, 13% in. high, six in. 
deep, window can be closed without 
removing unit, equipped with cord, 
switch and plug. Made by Carrik 
Products Co., exclusive sales agent is 
National Appliance Co., 4814 W. Vernor 
Highway, Detroit 9, Mich. 





Mechanical Pencil 

Rite Point Pencil Co., St. Louis, Mo., 
is making a mechanical pencil with a 
perpetual calendar in the top. Pencils 
are suggested to retail for $1 and are 





available in display card units of 12 
pencils to the card. Cupples Co., St. 
Louis 2, Mo., will handle its sales. 





Midget Soldering Iron 

Harmic Mfg. Co., Boston, Mass., of- 
fers the “Mighty-Mite” electric solder- 
ing iron featuring the Demon-Heet ele- 
ment. Iron has 35 watts and its copper 
tip is said to reach soldering heat in 
60 seconds. Iron is packed in an indi- 
vidual package with plug and rubber 
cord. Iron is suggested to retail for 49 
cents. 
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soil fumigant 


CONTROLS NEMATODES 
IN GREENHOUSE AND 
NURSERY SOILS 


Soil fumigation with D-D does a very effective job of 
controlling nematodes for you. And it kills wireworms, 
mole crickets and other soil-infesting pests as well. 
Result: with roots free from pest attack, plants have a 
better chance for healthy growth. Your nursery stocks 
give larger yields of vegetables, flowers and fruits . 
often as much as a 100% increase over plants grown in 


untreated soil. 


D-D can pay you a double profit 


Stocks grown in D-D treated 


soil can bring you premium 


prices. That’s one profit. And profit number two: you can 
sell D-D itself—easily—by recommending that, for best 
results, customers set out your pest-free plants only in 


pest-free soil. 
Pints, quarts, gallon and 
available to dealers. 


5-gallon quantities are now 


For information on using and selling D-D, write the 
nearest Shell Chemical district office listed below. 


SHELL CHEMICAL CORPORATION 


100 Bush St., San Francisco 6 * 500 Fifth ‘Ave., New York 18 


Los Angeles + Houston « St. Louis « Chicago * Cleveland + Boston + Detroit 


RID YOUR SOIL OF RUINOUS PESTS WITH 


















































PREFERRED BY THE 
MAN ON THE JOB 


TIGER 
GRIP 


The Work Glove that Ouvtwears Several 
Pairs of Ordinary Woven Fabric Gloves 


The man on the job has found 
that “TIGER GRIP” gives him 
more of everything he expects 
from a work glove! “TIGER 
GRIP” giveshim more protection 
—because its specially knitted 
material contains hundreds of 
“loops” in every square inch, to 
cushion and protect the hand. He 
gets more wear — because these 
entirely different gloves outlast 
several pairs of ordinary woven 
fabric gloves! And he gets wash- 
ability without excessive shrink- 
age! Treated with Johnson’s 
“DRAX” to make it water repel- 
lent! ADVANCE Work Gloves are 
laboratory tested, and re-tested 
under actual working conditions! 


Send For New 
CATALOG 


Big, new catalog 
lists full line of 
ADVANCE work 
proves including 
eather palm 
gloves, flannel 
gloves, wire 
stitched gloves, 
welder’s gloves, 
etc., as well as a 
complete line of 
safety and protec- 
tive clothing for 
every industry. 4) 


“A Better Work Glove For Every Purpose” 


DVANCE 


GLOVE MANUFACTURING CO. 


DEPT. HA-18, 901 W. LAFAYETTE BLVD. 
DETROIT 26, MICH. 


Detroit. Toledo» Chicago+Rome, Ga. 

























WHATS NEW 


Mallard Decoy Paint Kit 


Tra Parker & Sons Co., Oshkosh, 
Wis., is introducing a complete kit of 
Mallard decoy paints with full instruc- 
tions. It is a scientific assortment of 
authentic colors according to the maker. 











Each kit contains enough of each color 
to paint about 24 large-size Mallard de- 
coys. Set includes color guide. It is 
packed in a carton lithographed in 
four-color process printing forming its 
own display for counter or window. Six 
kits are packed to a case. Suggested 
retail price is $4.85 per kit. 





‘Scoto-Scope’ 


Process Engineering Co., 1969 S. E. 
25th St., Portland 15, Ore., offers the 
Scoto-Scope which is contained in a 
compact nine by 14 in. weather-proof 
cylinder and placed on sign or store 
building. It serves as an aid to the 
full power lighting circuit or may be 
cut in to any part thereof. Scoto-Scope 
is activated by any car headlight beams 
as far as they can be seen, but, says the 
maker, is usually set to intercept beams 
at the most effective distance. When 
contact is made, sign or building is 
lighted during the full time the motorist 








is passing. Makes possible an around- 
the-clock schedule of display advertis- 
ing. An integral day-time control de- 
vice activates it about dark and de- 
activates it at dawn. 








“IRON-ON” 
RUG BINDING 





is a FAST SELLER 
is sold NATION WIDE 


@ Adhesive backing of highest 


quality imported gums 


@ Quality proven by over 7 
years selling by the leading 


HARDWARE STORES 
FURNITURE STORES 
DEPT. AND VARIETY STORES 


@ Made in a range of 20 colors 


Also used extensively as a heavy 
dutv mending tape for articles of 
most? every description 


50 
No. 1000 $12 Gross Yards 


Regular 114” Width 
RETAILS AT 15c A YARD 
INSTRUCTION SHEETS 
COLOR CARDS DISPLAY CARDS 
NEWSPAPER MATS 





CHROMIUM DISPLAY CASE 
WITH ORIGINAL ORDER 





r 0 Ory ERY Pere rere 


MHA WHE WHOL Hed vid tut 











Contains one 36 yard roll each of 
the following colors: 


BLACK « TAUPE « MEDIUM BROWN 
MEDIUM RED + DARK GREEN 
DARK BLUE « DARK BROWN e¢ DARK RED 
TOTAL 2 TOTAL 


GROSS YARDS $25-0 cost 


Binding Shipped F.0.8., W.Y., Display Case F.0.8., Clacianati, Obie 























GILMAN B. SMITH CO., INC. 


915 Broadway—at 21st $t., New York 10, N. Y. 
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Portable Electric Dryer | 


Racine Universal Motor Co., Racine, 
Wis., makes a “Race 65” portable elec- 





TIME SAVERS ->: 


eing done ReyP 
i help the workman do it 


4 k 
wan having the wor 
addition,  aaete 


o positioners 









r bench work is . 
ns wi 





No. 101 Whateve 


Ball Base Positioner and vise combinatio 
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of highest Can be used for drying hair, nail polish, WILTON VISE 
gums hands when attached to bathroom wall, — POSITION ER 
and defrosting the refrigerator and Quick Acting Precision Vi 
by over 7 frozen meats and foods more rapidly by | - <j SIMPLE - POSITIVE - 
the leading directly hot air from the dryer. Powered C_—T9 ECONOMICAL PATS. PEND 
S by a Universal motor it operate son AC | Ne. 109-Hendle MADE BY 
or DC. It is packaged in a carrying : 
é' case fitted with a cotton cord handle, £3 / C20 CORPORATION 
¥ STORES —_ oe ee ee ae 1233 LINCOLN BLVD. + SANTA MONICA, CALIF. 
»f 20 colors OnISt 5e GtiaeRee HEME “ES P No.108 = Ne. 110 By the makers of REYPO MODELMASTER WOODWORKER 
plications. Hand Vise Swivel Base REYPO MODELMASTER METALWORKER - Folders on request 
as a heavy 
, i ° ° 
—— of Saws with Lamarith Handles 
The Great Neck Saw Manufacturers, 
Inc., Mineola, N. Y., offers two saws 
ross Yards with handles made of Celanese La- 
th marith. Skewback saw has the conven- 
ARD tional shaped circular handle grooved 
TS for a steady grip. As the color is in- 
— corporated in the plastic, it will not 
stain or flake off. Compass saw has 
removable blades which are held in 
place with two large setscrews. All- 
f CASE finger grip on this saw is possible due 
IRDER to its revolver-type handle. This shape 
handle permits fingers to flex separately 
while saw is in operation to relieve the 
strain of constant sawing without rest. 
Both saw blades are made of high car- 
bon electric hearth steel, handle of 
maroon-colored Lamarith Skewback is 
suggested to retail for $3.75 and the 
compass saw for $1.00. Refill blades 
are supplied at 50 cents each. 
ll each of 
rs: 
BROWN 
EEN 
DARK RED 
) TOTAL 
cost 
Cincinnati, Ohie 
).. ING THE UNIVERSAL CLAY PRODUCTS CO. 
se he N.Y _ : 1535 EAST FIRST STREET SANDUSKY, OHIO 
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J. W. PATTERSON, PRESIDENT 


HARDWARE GOLF ASSOCIATION 


W. F. Barnes, Jr., New York Wire Cloth, Wins Cham- 
pionship of 21st Annual Tournament at French Lick, 
Ind., Sept. 4-6—280 Attend. 


The Hardware Golf Associa- 
tion held its 21st annual meet- 
ing and tournament, Sept. 4, 5, 
and 6 at French Lick, Ind., with 
headquarters at the French Lick 
Springs Hotel. About 280 manu- 
facturers, wholesalers and their 
representatives attended. John 
W. Patterson, American Steel & 
Wire Co., Cleveland, Ohio, was 
elected president. H. H. Kuehlke, 
Richards & Conover Hardware 
Co., wholesalers, Kansas City, 
Mo., was elected vice-president. 
Dietz Lusk, Kansas City, Mo., 
Henry Disston & Sons, Inc., was 
re-elected secretary-treasurer. 

The following directors were 
elected for a term of three years: 
Ray Meeks, Miller Bros. Hard- 
ware Co., wholesalers Richmond, 
Ind.; Fred Dixson, Luthe Hard- 
ware Co., wholesalers Des 
Moines, Iowa; C. W. Dempsey, 
Shapleigh Hardware Co., whole- 
salers, St. Louis, Mo.; George 
H. Beaudin, Chicago, J. Wiss & 
Sons Co.; R. V. Isham, Sheffield 
Steel Co., Kansas City, Mo.; and 
A. J. Dolliver, Kansas City, Mo., 
American Chain & Cable Co. 

W. F. Barnes, Jr., New York 
Wire Cloth Co., won the cham- 





Left to right: H. H. Keuhlke, vice-president; J. W. Patterson, presi- 
dent; R. L. Rockholz, retiring president and Dietz Lusk, secretary-treas- 
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urer of the Hardware Golf Association. 


pionship defeating Fred Schulz, 
Chicago, Ill., National Lock Co., 
in the finals. Winners of the 
other flights were as follows: 
“Richard A. Sundvahl Flight,” 
George Gardner, Tiemann Hard- 
ware & Supply Co., wholesalers, 
St. Louis, Mo.; Class A Flight, 
Jack Hill, Northwestern Steel & 
Wire Co., Sterling, Ill. “B,” Rod 
Chamberlain, Stanley Works, 
New Britain, Conn.; “C,” J. M. 
Nordstrom, Eberhard Mfg. Co. 
Division; “D,” Stan B. Hanssen, 
Hanson Scale Co., Chicago, IIL; 
“EF.” Steve Burrett, Starline Inc., 
Harvard, Ill.;: “F,” R. F. Me- 
Clure, McKinney Mfg. Co. Pitts- 
burgh, Pa.: “G.” R. W. Dierker, 


Gary Screw & Bolt Division, 
Pittsburgh Screw & Bolt Co., 
Chicago; “H,’ G. E. Dresser, 


The Carborundum Co., Niagara 
Falls, N. Y.; “I,” P. T. Gibbons, 
Kansas City, Mo,. The Stanley 
Works; and “J,” John C. Pritz- 
laff, John Pritzlaff Hardware 
Co., wholesalers, Milwaukee Wis. 

Friday night a special enter- 
tainment under the direction of 
Phil W. Embury, Embury Mfg. 
Co., international past president 
of the Society for the Preserva- 


cago, composed of H. Lee Mur- 


tion & Encouragement of Barber 
Shop Quartet Singing in Amer- 
ica, Inc., featured the Hardware 
Golf Association Quartet, Chi- 


phy, Eagle Industries, Inc., Chi- 
cago, Ill.; Rollin Plumb, also 
of Eagle, Dwight Meyers, Ther- 
moid Rubber Co., and Phil En- 
bury. Also “The Songfellows,” 
Evansville, Ind., 1947 Champions, 
Indiana - Kentucky District of 
SPEBSQSA, and the “Doctors 
of Harmony,” Elkhart, Ind.: 
1947 International Champions of 
SPEBSQSA. Jerry Beeler, in- 
ternational vice-president of SPE- 
BSQSA, lead the community 
singing and C. Neal Turner, 
Eclipse Lawn Mower Co., Proph- 
etstown, IIl., performed some of 
his entertaining tricks. 











Franklin J. Lane has _ been 
elected president of the Boston 


ceeding the late James B. Lord. 
Mr. Lane joined the varnish com- 
pany in 1921 and was assigned 
to the Kyanize sales force, cover- 
ing territories in the United 
States and Canada. He became 
assistant sales manager in 1928 
and six years later was elected 
vice-president of the company. 
He was president of the New 


quer Association for two terms 
and is at present regional vice- 
president of the National Paint, 
Varnish and Lacquer Association. 
Mr. Lane is also a director of the 
Winchester, Mass., National Bank. 


Varnish Co., Boston, Mass., suc- 


England Paint, Varnish & Lac- | 


Franklin J. Lane Is President 
Of Boston Varnish Company 








FRANKLIN J. LANE 








AMERICAN STEEL & WIRE 
MOVES ASHBAUCHER TO 
OIL FIELD ROPE SALES 


B. M. Ashbaucher has been 
appointed manager, midcontinent 
oil field rope sales, for the 
American Steel & Wire Co., 
Cleveland, Ohio, it has been an- 
nounced by John Graham, gen- 
eral manager of sales for this 
United States Steel subsidiary. 
In his new position, with head- 
quarters in Dallas, he will suc- 
ceed Edwin T. Eggers, who has 
been transferred to the general 
sales department of the company 
in Cleveland. 





Mr. Ashbaucher has been as- 













sociated with American Steel & 
Wire Co. since 1939, and most 
recently has been manager of 
the electrical, wire rope, and con- 
struction materials department of 
the New York City sales office. 





NEW VICE PRESIDENT 
FOR HORTON MFG. 


Carl W. Jordan has been ap- 
pointed vice-president of the 
Horton Mfg. Co., Fort Wayne, 
Ind., by the board of directors, 
it was announced recently by 
A. E. Askerberg, president. The 
company manufactures washing 
machines and ironers. 
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Announce Final Details for 
Joint Annual Convention 
In Atlantic City, Oct. 13-16 


Complete details as to the 
program of the American Hard- 
ware Manufacturers and of its 
joint meetings with the National 
Wholesale Hardware Association, 
Oct. 13-16, at the Marlborough- 
Blenheim, Atlantic City, N. J., 
were published in the Sept. 25 
issue of HARDWARE \ACE on page 
163. As previously announced 
the opening joint session Mon- 
day night will be addressed by 
James F. Lincoln, president, 
Lincoln Electric Co., Cleveland, 
Ohio. The National Wholesale 
Hardware Association has now 
announced details on its separate 
sessions and those of its affiliate, 
the National Association of Sheet 
Metal Distributors. 

The NWHA session Tuesday 
morning will be addressed by 
President Henry J. Allison, Alli- 
son-Erwin Co., Charlotte, N. C., 
followed by the report of Execu- 
tive Secretary Thomas A. Fern- 
ley, Jr., Philadelphia. Ben G. 
Cox, president and chairman of 
the board, Buhrman-Pharr Hard- 
ware Co., Texarkana, Ark., and 
William Frankfurth, president 
Frankfurth Hardware Co., Mil- 
waukee, Wis., will discuss, “Key 
Figures Every Executive Should 
Have, Their Relationship to Each 
Other and Their Use.” George 
H. Gates, secretary and treasurer, 
Gates Hardware & Supply Co., 
Tulsa, Okla., will speak on, 
“Steps We Have Taken to Sim- 
plify Our Payroll Records for 
the Periodical Government Re- 
ports and for Budgetary Con- 
trol.” Rivers Peterson, Indian- 
apolis, Ind., managing director, 
NRHA, will talk on “The 1948 
Merchandising Program of 
NRHA.” Edmund Orgill, presi- 
dent, Orgill Bros. & Co., Mem- 
phis, Tenn., wholesale hardware 
distributors, president, the South- 
ern Wholesale Hardware Associa- 
tion and a member of the NWHA 


R. Bottorff, president, Belknap 
Hardware & Mfg. Co., Louisville, 
Ky., wholesalers, will discuss, 
“How We Cooperate in the NR 
HA Merchandising Program.” 

As previously announced the 
Wednesday morning session will 
be a joint meeting of manufac- 
turers and wholesalers. The Na- 
tional Wholesale Hardware As- 
sociation’s annual meeting will 
be held Thursday morning. J. P. 
Townley, Townley Metal & Hard- 
ware Co., Kansas City, Mo., 
wholesalers, will discuss, “How 
Can the Efforts of General Line 
Salesmen be Better Coordinated 
with the Activities of Specialty 
Salesmen?” A talk, “The Whole- 
saler’s Responsibility to the Re- 
tailer in the Field of Specialized 
Selling, Installment Sales and 
Service Department,” will be 
given by Charles E. Maloy, Jr., 
The H. C. Prutzman Co., Inc., 
Altoona, Pa., wholesalers. Con- 
cluding address will be that of 
F. V. Coke, Van Deren Hardware 
€o., Lexington, Ky., “Warehouse 
and Office Savings We Have Ef- 
fected Through New Mechanical 
Equipment.” 

The National Association of 
Sheet Metal Distributors will 
meet Tuesday morning, in a ses- 
sion for distributors only, in the 
Blenheim Card Room, with A. 
M. Vorys, Vorys Bros., Inc., Col- 
umbus, Ohio, president, conduct- 
ing the session. Discussion sub- 
jects will be: cash discount 
terms; methods of compensating 
salesmen; reduction of ware- 
house costs; the galvanized sheet 
situation; “What Effect Will the 
Increased Use of Aluminum 
Sheets Have on the Distribu 
tor?”; “How Can Manufactur- 
ers of Paint Further Assist Dis- 
tributors to Increase Their 
Sales?” and “How Are Distribu- 
tors Handling Freight Rate In- 
creases?” 


sion of the NASMD, will hear 
President Vorys and the report of 
Thomas A. Fernley, Jr., secre- 
tary-treasurer. Harry W. Ketch- 
um, chief, Distribution Cost Sec- 
tion, Marketing Division, Office 
of Domestic Commerce, U. S. 
Department of Commerce, Wash- 
ington, D. C., will speak on “The 
Role of Management in Success- 
ful Wholesaling.” “Aluminum’s 
Place in the Building and Con- 


struction Field” will be the sub- 
ject of W. T. Ingram, manager, 
Distributor Division, Reynolds 
Metals Co., Louisville, Ky. and 
Bennett S. Chapple, Jr., assistant 
vice president, United States 
Steel Corp. of Delaware, Pitts- 
burgh, Pa., will discuss, “The 
Steel Situation. The report of 
the resolutions committee and 
election of officers will conclude 
the sheet metal meeting. 














BEN S. WRIGHT 


Ben S. Wright has been ap- 
pointed general sales manager of 
Owens-Corning Fiberglas Corp., 
Toledo, Ohio and John H. 
Thomas has succeeded George E. 
Gregory as vice-president and 
purchasing director, of the com- 
pany. 

Mr. Wright became affiliated 
with the company in 1940 and 
was manager of the “Fiberglas” 
yarns division. In 1945 he was 
named manager of the “Fiberglas” 
branch sales office in Cleveland. 
Mr. Thomas had been vice- 
president in charge of sales since 
1946 and has been with the com- 
pany since its organization in 
1938. Prior to that he was with 
the Owens-Illinois research ac- 
tivities in Evansville, Ind., Colum- 
bus and Newark, Ohio that re- 
sulted in the invention and de- 








executive committee and Charles 
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The Tuesday afternoon ses- 








Ben Wright, Heads “Fiberglas’’ Sales; 


Thomas Becomes Purchasing Agent 


| Mr. Gregory has resigned to 


| become president of Morton- 
| Gregory Co., Inc., a company 
formed to manufacture and sell 
| new industrial and consumer 
| products calling for large scale 
| use of Fiberglas yarns. Mr. 
Gregory joined Owens-Corning 
from Corning Glass Works in 
| 1938. He became successively 
general sales manager, director 
of sales and then vice-president. 


KEYSTONERS INSTALL 
NEW OFFICERS 


At the Sept. 26 meeting of The 
Keystoners, Philadelphia, Pa., 
the following officers were in- 
stalled: president, Ben Butter- 
field, Greenfield Tap & Die Co.; 
vice-president, Bob Trimble, Si- 
monds ‘Abrasive Co.; secretary, 
Bob Case, The Lamson & Ses- 
sions Co.,-and treasurer, George 
Moran, Abrasive Products Co. 
J. J. McCann, 7116 Hazel Ave., 
Upper Darby, Pa., is in charge 
of publicity. 

Retiring president, Floyd An- 
derson, Precision Grinding Wheel 
Co., was presented with a hand- 
some Hamilton pocket watch in 
appreciation of his fine work. 

In the afternoon prior to the 
meeting, members played for two 
golf cups. The Dieterle Cup was 
won by Howard Easton, National 
Twist Drill Co. Jimmy Jones, 
The Carborundum Co., and Roy 
Behr, Norton Co., tied for the 
president’s cup, so both names 
will be inscribed on the cup and 
each will keep it for a period of 





velopment of Fiberglas air filters. 


six months, 
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WILLIAM D. MOORE 


RICHARD D. BUTLER 


Lowe Expands Executive Sales Staff 


The Lowe Bros. Co., paint 
manufacturers, Dayton, Ohio, 
has recently announced the ap- 
pointment of six men to execu- 
tive sales positions. Many of the 
appointments are to newly creat- 
ed positions made necessary by 
the expanding business of the 
firm. 

William D. Moore has been 
named manager of the Specialty 
Sales department. He joined the 
company in 1941 as a territory 





salesman for western Iowa, south- 
western Minnesota, northeastern 
Nebraska, and southern South 
Dakota and was promoted to 
division manager in 1946. Mr. 
Moore was formerly on the sales 
staff of the Hansen Glass & 
Paint Co., Sioux City, Iowa. 
Richard D. Butler has been 
promoted to the position of divi- 
sion manager, succeeding Mr. 
Moore. He will direct the sales 
of the company’s _ products 








WILBUR M. FUGIT 


through distributors in Sioux 
City, Salt Lake City and Denver 
areas. He started his business 
career with the National Cash 
Register Co. as salesman in the 
Toledo branch. 

He was also with the Fuller 
Brush Co., as a district super- 
visor. He served in the army as 
first lieutenant shortly after join- 
ing Lowe Bros. and on his re- 
turn was a salesman in his form- 
er territory. 

Wilbur M. Fugit has taken 
over his duties as district sales 





supervisor for the southwest dis- 
trict in Kansas City, Mo. He 
has been with the company since 
1945 and was a salesman in New 
Mexico and northern Texas. He 
will now concentrate his efforts 
on sales activities in Missouri, 


Kansas, Nebraska, Oklahoma, 

Texas and New Mexico areas. 
The other appointments elevate 
men to new positions in the 


general offices at Dayton. N. P. 
Cowden is assistant manager of 
specialty sales, O. M. Ingle sales 
supervisor and Robert A. Drerup 
assistant manager of industrial 
trade sales. 


CLARICK, PRESIDENT 
HOLT MFG. CO. 


S. J. Clarick, for over 10 years 
vice-president of Holt Mfg. Co., 
of New Jersey with offices in 
Newark, has recently been elec- 
ted president. Mr. Clarick suc- 
ceeds William E. Holt, chairman 
of the board, as eastern division 
president. Mr. Holt remains 
chairman of the board, and presi- 
dent of Holt Mfg. Co., Oakland, 
Cal. 

Mr. Clarick has been with Holt 
since 1934 having joined the firm 
in a managerial capacity. Prior 
to that he had been a practicing 
attorney. 
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king of all mats. 
Gee action. 


DOOR MAT KIT 

Casy % pout togsther / 

LONG WEARING 
DECORATIVE 


The MAT - KIT makes a quality door 
= oe’. 
rubber links, no metal. 
plete with instructions and ideas for 
@ personalized mat. 
and fancy borders made easily, in 2 
beautiful contrasting colors. 
assembled — no tools needed. Famous 
**Squee-Gee’’ Tread cleans shoes fast. 
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Guaranteed all new 
Packed com- 


Emblems, initials, 


Quickly 


Made by the makers of "No-Trax" the 


With the famous Squee- 


Available in 24 — 30 — 36” 
widths, in continuous rolls. 


DISPLAY ROOM AND SALES OFFICE — 6842 S. WENTWORTH AVE., CHICAGO 21 
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J. S. ESKIN 


J. S. ESKIN, GEN. MGR. 
REALOCK FENCE SALES 
FOR COLORADO FUEL 


J. S. Eskin has been appointed 
general manager of Realock 
Fence Sales for The Colorado 
Fuel & Iron Co., Wickwire 
Spencer Steel Division, 500 Fifth 
Ave., New York City. Mr. Eskin 
is to be located at the Curtiss 
Bldg., 361 Delaware Ave., Buffalo, 
2, N. Y. Mr. Eskin spent eight 
years with the Cyclone division 
of U. S. Steel, Newark, N. J. In 
1930 he joined Wickwire as a 


sales correspondent of fence sales. 
Later he was moved to New York 
as assistant to the sales manager 
of the Fence department and in 
1939 he transferred to Buffalo as 
sales manager of Wickwire’s 
Fence Department. 

L. J. Renner was also appointed 
district sales manager, Chicago, 
succeeding T. H. McSheehy who 
| has retired. 





CANVAS GOODS FIRM 
TAKES NEW NAME 


With its incorporation under 
the laws of Illinois, Canvas 
Products Co. has changed its 
name to indicate the scope of 
its operations. 

It is now known as Canvas 
Fabricators, Inc., 651 W. Fulton 


| St., Chicago 6. Products fabri- 





| cated include tarpaulins and can- 


vas. products of all types. 





MILWAUKEE LACE PAPER 
MAKES CHANGES IN 
SALES FORCE 

The Milwaukee Lace Paper 
Co., Milwaukee, Wis., has an- 
nounced several new appoint- 
ments and territory shifts in its 
sales force. Fleming B. Mathews 
has been appointed representa- 
tive to handle the territory for- 





merly served by the late Homer , 


C. Beattie, namely, Texas, Okla- | 
homa, Arkansas, Louisiana, ex- 
cept New Orleans, Kansas and 
the western half of Missouri. 
The territory of the late Mert 
Ward will be covered by Walter 
A. Koehler. He will service Wis- 
consin, Minnesota, Iowa, North 
Dakota, South Dakota, Nebraska, 
Illinois (northeastern counties) 
and ‘eastern Missouri. Indiana 
and Kentucky, heretofore cov- 
ered by Mr. Koehler, has been 
added to Robb. J. Lantry’s area. 





DAVIS MFG. CO. 
HAS NEW PLANT 


The Davis Mfg. Co., manufac- 
turers of electrical appliance 
cord sets, has opened a recently 
completed plant, at Plano, IIl., 
which is reported to allow a 100 
per cent increase in production. 
The new brick and steel build- 
ing covers 12,000 sq. ft. 





SIERK & CO. REPRESENTS 
HUFFMAN MFG. CO. 


Herbert Sierk & Co., Inc., 2705 
Canton St., Dallas, Tex., has been 
appointed factory representative 
of the Huffman Mfg. Co., Dayton, 
Ohio, for Huffman and Dayton 
bicycles in Arkansas, Louisiana, 
Oklahoma and Texas. 














W. M. PEARSON 


PINCOR DEALER DIV. 
HAS NEW SALES MGR. 


W. M. Pearson has been ap- 
pointed sales manager of the 
dealer division of Pincor Prod- 
ucts, which are manufactured by 
Pioneer Gen-E-Motor Corp., 5841 


W. Dickens Ave., Chicago. He 
will be the assistant to M. J. 
Walker. general sales manager. 

Mr. Pearson has more than 20 
years of marketing experience 


with hardware, implement and 
appliance dealers throughout the 
country. 








1. First in the field ... 





*Reg. U.S. Pat. Off 





Not only was Bissell the first to make 
a successful carpet sweeper, back in 
1876 — Bissell Sweepers have stayed 
first, in sales! They’re used in more 
homes than all other sweepers. 








4.And remember .. . Bissell Sweepers sell, as al- 
ways, at Fair Trade prices, with an assured margin to 
every dealer. With production still short of demand, 
they will continue to be allocated on a fair pro-rata basis. 





2. First in advertising ... 


Bissell not only came out with the first 
carpet sweeper ads, more than half a 
century ago, Bissell has been consist- 
ently first in advertising volume. Cam- 
paign for this Fall runs in 16 leading 
magazines, reaching 3 out of 4 homes. 


BISSELL SWEEPERS 


Bissell Carpet Sweeper Company, Grand Rapids 2, Mich. 


Why do women ask for a “Bissell” first? 











3. First with new features... 


Every major improvement in carpet 
sweepers has been introduced by Bis- 
sell. Latest is “Bisco-matic”* Brush Ac- 
tion which automatically gives just the 
right brush pressure to sweep any car- 
pet, without pressure on the handle! 
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When... 
Oh, when has a Hamper 


offered all this ? 





A choice of leading bathroom colors! 


A finish water and steam will not 
blister! 


No rough edges to snag delicate 
fabrics! 





and of course, it’s a WHITNEY HAMPER! 


with Guaranteed Construction Features! 


Yes, every Whitney product has a Fact Tag attached to it. 
This Fact Tag tells a customer the product’s advantages. It 
assures the customer of superior construction, of long life and 
service! It also tips the customer off to the slews of special 
features exclusive with Whitney! 


with Powerful National Advertising! 


Take a look at the powerful national advertising behind the 
Whitney name! Year after year, and this year is no exception, 
Whitney has run a powerful national advertising campaign. 
Practically every woman’s consumer magazine you can think 
of has consistently carried Whitney messages. Just think of 
the millions of Whitney reader impressions . . . the thousands 
of pre-sold Whitney customers. 





with Satisfied Customers! 
Praised by satisfied 
customers everywhere! 
Whitney takes the cake 
for No Returns! And 
buyers everywhere tell 
us that when they sell 
a Whitney, it stays 
sold! Whitney styling 
is superb! Whitney 
construction is_ solid! 
Whitney isa better buy 
for the customers’ 
dollars, and the cus- 
tomers know it! 


XS 











F. A. WHITNEY CARRIAGE COMPANY 




































J. G. HUGHES 


The organization of the na- 
tional sales force for electrical 
appliances of The Yale & Towne 
Mfg. Co. has progressed past the 
half-way mark with the announce- 
ment of six appointments. Joseph 
G. Hughes has been assigned the 
sales area covering upstate New 
York and Connecticut. From 
1939 to 1942 he was with General 
Foods Corp. retail sales promo- 
tion and merchandising in the 
New York City area. In the army 
he was a captain and executive 
officer of the Catalog section in 
the Field Requirements Division 
of the Chemical Warfare Service. 

A. Phil Stone served in the 
army as lieutenant with the quar- 
termaster corps for over three 
years. Prior to joining Yale & 
Towne he was Butler Bros. sales 
promotion manager, New York 
branch. He will travel Maryland, 
Washington, D. C., Virginia, 
West Virginia, North Carolina, 
Georgia and Florida. 

Wayne J. Hartmann was eco- 





A. P. STONE 


Yale & Towne Forms Electric 


Appliance Sales Force 


the Keswick Corp., New York 
City, before joining Yale & 
Towne. He served in the Navy 
as patrol bomber pilot during the 
war. His territory includes: Ohio, 
Indiana, and Michigan. 

J. Steven Katonah served for- 














nomic and corporate analyst for 











Since 1858 - LEOMINSTER, MASSACHUSETTS 





208 











W. J. HARTMANN 


A. G. HARRISON 


HARDWARE AGE 
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W. L. MOORE 


merly as district manager for the 
eastern seaboard for Pinaud, Inc. 
Prior to that he was with Ever- 
sharp, and for over seven years 
was eastern sales manager, Ses- 
sions Clock Co. He will cover 
Kentucky, Mississippi, Arkansas, 
Alabama, Tennessee, South In- 
diana, South Illinois, and Cin- 
cinnati. 

A. Gould Harrison was _for- 
merly with L. Bamberger & Co. 
where he was management execu- 
tive in charge of house furnish- 
ing departments. Before that he 
was with the Commercial Invest- 
ment Trust Corp., New York 
City. The district to which he is 
assigned covers: Pennsylvania, 
Delaware and southern New 
Jersey. 

W. L. Moore joined the com- 
pany after serving as salesman 
for the Aluminum Cooking Uten- 
sil Co. of Boston, Mass. As dis- 
trict manager for Yale & Towne 
he will handle Illinois, Wisconsin, 
Minnesota and East Iowa. 


FRED STEINMANN JOINS 
UNITED HARDWARE CO. 


Fred H. Steinmann, for the past 
15 years division sales manager 


for Hibbard, Bartlett & 


Spencer, 


— - ’ . 4 


Co., hardware wholesaler, has 
recently joined the United Hard- 
ware Co., Chicago, Ill., wholesal- 
er, in an executive capacity. In 
addition to supervising the sales 
force of the company, of 22 men, 
he will head a broad expansion 
program undertaken by the com- 
pany. 

EKMAN MADE SALES MGR. 
OF ST. CHARLES MFG. CO. 


Co., St. Charles, Ill., has been 
ceeding Phillip Mosher. 
Ekman joined the company in 
1938 as a draftsman and later 
functioned as a St. Charles dealer 
in the Geneva-St. Charles area. 
He then was made a field super- 
visor of the Illinois and Iowa 











R. F. EKMAN 


territory. During the war he 
served as chief inspector in the 
factory, and then became assist- 
ant sales manager in addition to 
operating in the field. 





BOTTORFF INJURED IN 
PARKING LOT ACCIDENT 

Charles R. Bottorff, president 
of Belknap Hardware & Mfg. Co., 


Louisville, Ky., was confined to | 


a hospital for ten days, last 
month, suffering from torn leg 
ligaments which resulted when a 
parking lot attendant backed an 
auto into him, on Sept. 2. 











FRED H. STEINMANN 
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| pres, 


Mr. Bottorff had just had | 
lunch with Luther R. Stein, vice | 
and gen. sales dir., and | 
Lewis Herndon, v.p. and asst. 
treas., and they were waiting for 


their car when the bumper | 
struck Mr. Bottorff below the 
knee, knocking him to 


ground. He returned to his office 
on crutches, on Sept. 15, and 
hopes that the soreness will soon 
disappear, but he definitely ex- 
pects to attend the jobbers aad 
manufacturers convention in At- 
lantic City. 


| 
the 
| 


R. F. Ekman, formerly acting | 
sales manager of St. Charles Mfg. | 


appointed sales manager, suc- | 
Mr. | 
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* a 
tale tls nen wuodee 
FOR BEAUTY, ACCURACY, VALUE 


* 
Styled in smart, modern motif ¢ Large mag- 


nifying lens for easy reading e Rolled 
front platform covered with ribbed rubber 
prevents scuffing front of scale e Durable 





baked enamel finish e Twin-Flex Springs * 





assure highest standard of accuracy e Zero- 






stat precision control returns dial to exact 






zero when weight is removed from plat- 






form e Stamina for years of dependable 





service e Shipping weight 914 pounds e 






When you examine this new Counselor 






you'll know why it is a “best seller”... + 


why it should be included in your plans. 


Sold by Leading Jobbers 
THE BREARLEY CO 


ROCKFORD, ILLINOIS 
1125 Broadway, NEW YORK 


* * * * * * * * 











Corning Glass Opens Three New Sales Offices | 


For Expanded Consumer Products Division | 


Corning Glass Works has an-| manager succeeding Harry R. 
nounced the expansion of its | Hormell, resigned. Ivan R. Susic 
Consumer Products division sales and Carl J. Gates have been as- 
staff by opening three district | signed to the southern district. 
Mr. Susic was formerly with 
Wietz Construction Co., Des 
Moines, as field expediter and | 
was also with Walgreen Drug | 
Co., in a merchandising capacity. | 
Mr. Gates was assistant buyer | 
and salesman for Bry’s — 


ment Store, Memphis, before 
| joining Corning. William R. | 
Lenfesty, Thomas M. Meehan 


| and W. Harold Sowers have been | a 
added to the eastern division | 

| sales organization. Mr. Lenfesty 

| was formerly with Corning’s 
Technical Products Division and 
Mr. Meehan was with Albert | 


Richards Co., Boston, as a sales- 





JOHN G. BURING 


| 


sales offices, the appointment of 
a sales service manager and nine 
additional sales representatives. 
The first of the new district 
sales offices was opened in Dallas | 
and it will serve as headquarters | 
for the southern district managed 
by John G. During. John Bed- | 
feld, manager of the Atlantic dis- 
trict will be in charge of the 
district office to be established | 
in Atlanta, Ga.; and the western | 
district office in San Francisco | 
will be under the direction of | 
Walter H. Hansen. Mr. Hansen | 
was recently transferred from the | leral manager of manufactur- 
central district and is now work- | ing at the company’s Bound 
ing with C. A. L. Wilson who | man. Mr. Sowers has been in| Brook, N. J., insecticide plant, 
will retire in 1948. | the sales and sales supervisiva | wil] be in charge of production. 
| field for 14 years with Keystone | Dr. EF. D. Witman will direct 
| Foods Products, and after army | 


Greatly expanded operations 
| in the farm field have resulted 
|in The Sherwin-Williams Co., 
| Cleveland, Ohio, combining its 
| insecticide and herbicide depart- 
| ments into a new Agricultural 
| Chemical Products Division with 
| headquarters in Cleveland, ac- 
cording to M. J. Fortier, vice- 
| president and general manager. 
é | Donald S. Gaarder has been 

| appointed director of the new 
Somerville, gen- 








| division. M. 


WALTER H. HANSEN 





HEADING S-W’s NEW CHEMICAL DIVISION are, seated 
left to right, Dr. Eugene Witman, and Donald S. Gaarder; 
standing from left to right are Dr. Harold A. Waters and M. 
Somerville. 


Sherwin-Williams Organizes 
Farm Chemical Division 


laboratory research and develop- 
ment and Dr. Harold A. Water 
will supervise technical service 
and field work. A. J. Gunderson 
has been named manager of the 
central sales zone of the division 
with headquarters in Cleveland. 

In announcing the new divi- 
sion, Mr. Fortier said that it will 
permit closer integration of the 
company’s research, production, 
sales and distribution making it 
possible to keep abreast of the 





rapid changes in the agricultural 
chemical field and to make new 
developments available to farm- 
ers even more rapidly than up to 





now, he added. 








service was with Paul Harris Co., | 
Sayre, Pa. 


| Sweet, new representatives, will MAIL BOX LINE 
bead the central district. Mr. A. M. Phelan, manufacturers’ 
| Payne was formerly associated representative of Wood-Ridge, 
| with Cuneo Press, Inc., Chicago, | Ny. J., and 401 Broadway, New 
and Mr. Sweet was with Con-| York City, has been appointed 
tinental Illinois National Bank & | New York State representative 
Trust Co., and Milwaukee Waste | for the American Device Mfg. 
Paper Co. Co., Red Bud, Ill., manufacturer 

Frederick J. Krueger and | of built-in mail boxes, cast and 
Everett F. Martin have joined the | wrought letter box plates. Mr. 
sales staffs of the western and} Phelan’s territory also includes 
Atlantic districts respectively. | the Philadelphia area. 





| Winfield S. Payne and Fred E. | ARCHIE PHELAN HANDLES | 





VOGEL IN SOUTHEAST 
FOR G-E RANGES AND 


| 

| 

| Mr. Krueger was engaged in ad- 
Ex and sales with Sears, 
| 
| 





Roebuck & Co., and was also 
with the sales department of Con- 
solidated Steel and the Union WATER HEATERS 

Oil Co. Mr. Martin, who served Len J. Vogel has been ap- 
in the navy five years, was a| pointed southeastern district rep- 
civil engineer with the Central | resentative for General Electric 
of Georgia Railroad and was| (Bridgeport, Conn.) ranges and 
associated with Letoruneau Mfg. | water heaters, it has been an- 


JOHN BREDFELD 


| 

Edmund W. Burke, for 10 
years a member of the company’s 
personnel department, has been 
named divisional sales _ service 
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nounced by J. M. Walker, dis- 
trict manager of appliance sales. 

A graduate of the University 
of Maryland, Mr. Vogel joined 
General Electric at Philadelphia 
in 1932. He was transferred to 
Cleveland as commercial refrig- 
eration specialist in the product 
service division, and in 1939 re- 
turned to Philadelphia as Atlan- 
tic district service supervisor. 

In 1944, Mr. Vogel went to 
Bridgeport, Conn., as range and 
water heater specialist in the 
product service division, 

EXPORT-IMPORT FIRM 

WANTS CATALOGS 


Dunster Trading Co., export- 
import firm of 395 Broadway, 
New York City 13, is interested 
in securing general hardware 
catalogs. 
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Panels and pick-ups have 
INCREASED LOAD SPACE— 
stake and high rack bodies 
MORE EFFICIENT LOADING. 
. . . New stronger, sturdier 
FRAMES are designed to carry 
greater loads greater dis- 
tances for a longer time! 


Wider, deeper WINDSHIELD 
and WINDOWS increase visi- 
bility by 22%! New rear- 
corner windows, permitting 
even greater visibility are 
available as optional equip- 
ment at extra cost. 





VALVE-IN-HEAD TRUCK 
ENGINES are world’s most 
economical for their size... . 
Chevrolet’s HYDRAULIC 
TRUCK BRAKES are exclu- 
sively designed for greater 
brake-lining contact and posi- 
tive action! 
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THE CAB THAT “BREATHES’’— 
fresh air is drawn in from the out- 
side—heated in cold weather—and 
used air is forced out! It’s roomier, 
much more comfortable, with 12 
inches more foot room—eight inches 
more seating space! 














Advance-Design 


CHEVROLET TRUCKS 


See the cab 
that “breathes” 


You’ve heard about them .. . talked about 
them. ..and now they’re here—ADVANCE- 
DESIGN trucks with the cab that 


‘‘breathes’’—that ‘‘inhales’’ fresh air and ‘‘exhales’’ used air!* 





Be sure to see this sensational new line of Chevrolet trucks 
with their scores of new features and innovations at your 
Chevrolet dealer’s. *Fresh-air heating and ventilating system optional at extra cost. 


CHOOSE CHEVROLET TRUCKS FOR TRANSPORTATION UNLIMITED! 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN 








The cab is FLEXI-MOUNTED 
—cushioned on rubber 
against road shocks, torsion 
and vibration! ... The seats 
are fully adjustable, bigger 
and more comfortable. 
LONGER WHEELBASES give 
better load distribution. 
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Ask Your Jobber For 
These Quick-Selling 


TWIX Leaders 


QUALITY TOOLS AT PRICES THAT 
WIN INSTANT POPULAR ACCLAIM 


(A) *TWIXKLIP—2 in 1 clip for toe and 
finger nails. Model T.F. 51. 


(B) ALUMINUM FOLDING RULES — 6 Ft., 
Model RL-113; 3 Ft., Model RS-113. 


(C) *ADJUSTABLE LEVEL Jr.—Model 
L-111. 


(D) CARPENTER SQUARE — with level — 
Model C-102. 


(E) HACK-SAW FRAMES — Heavy Duty. 
Model H-103. 


(F) SLIDING BEVEL—Model B-105. 


(G) No. 13 — JOBBER’S DRILL GAGE — 
Model G-115. 


(H) Electricians & Plumbers HACK-SAW 
FRAMES—Heavy Duty. Model H-109. 


(I) *PROTRACTOR & DRILL GAGE — Model 
P-108. 


(J) COMBINATION SQUARES — with levels 
and scriber. Model 100. 


(K) DEPTH MARKING GAGE — Model 
D-106. 


(L) ADJUSTABLE BENCH LEVEL (10 inch) 
Model S-107. 


(M) PISTOL GRIP HACK-SAW FRAME — 
He@vy Duty. Model H-116. 


*Pat Pending US.A 
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NEW NUMBERS APPEARING REGULARLY 
If your jobber can't supply you, write 


TWIX MANUFACTURING CO., Inc. 


40-09 21st STREET, LONG ISLAND CITY 1,N.Y | 
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ABBOTT MANAGES SALES 
IN MIDWEST FOR 
NAT. PRESSURE COOKER 
Curtiss Abbott has recently 
been appointed regional sales 
manager for the midwestern terri- 





CURTISS ABBOTT 


tory by the National Pressure 
Cooker Co., Eau Claire, Wis. Mr. 
Abbott will supervise a territory 
consisting of 12 states from Ohio 
to Oklahoma with headquarters 
in Chicago. 
He was formerly general sales 
manager of Crosley Radio Corp., 


gypsum liner paper, the supplies 
of these products are adequate 
for current domestic housing re- 
quirements. Requests for gypsum 
liner paper, for export have been 
negligible in quantity, and de- 
control is possible without creat- 
ing an undue drain on domestic 
supplies, OIT said. 

Decontrol of Portland cement 
is made possible by the normal 
seasonal decline in domestic de- 
mand. Production rates in June 
were 10 per cent higher than for 
the corresponding month last 
year, while producers’ stocks had 
increased 44 per cent. 





EVEREDY CO. OPENS 
N.Y. SALES OFFICE 


The Everedy Co., Frederick, 
Md., has recently opened a new 
display room and sales office at 
200 Fifth Ave., New York City. 
The company has on display its 
entire line of chrome kitchen 
ware and indirectly lighted wall 
cabinets. David Rosenbloom and 
Jack Sieber, associated with the 
company many years, are in at- 
tendance. 





JOHN HURLEY REPRESENTS 
SKINNER MFG. COMPANY 


John H. Hurley, manufacturers’ 





and vice-president of Columbia 
Phonograph Co. 





R. W. BRANDT IN SOUTH 
FOR CORBIN SCREW DIV. 


Robert W. Brandt has been ap- 
pointed sales representative for 
the Corbin Screw Division, The 
American Hardware Corp., New 
| Britain, Conn., succeeding George 
|A. Sloan in Virginia, North Caro- 
jlina, South Carolina, Georgia, 
[Florida, Alabama, Mississippi 
and Tennessee. Mr. Brandt was 
a sales correspondent in the 
home office and has gone through 
training in preparation for his 
new assignment. 





LIFT EXPORT CURBS ON 
DOOR LOCKS, LOCK SETS, 
CIRCULAR, BAND SAWS 
(Washington Bureau 
of HARDWARE AGE) 
| Export controls on gypsum 
liner paper, warm air pipes and 
fittings, door locks and lock sets, 
circular and band saws and Port- 
land cement were terminated by 
|the Office of International Trade, 








ltive Oct. 1. 


These commodities have been 
under export control to assure 
adequate supplies for the urgent 
United States housing program. 
Recent information indicates 


sales representatives, 30 Church 
St., New York City 7, has been 
appointed sales agents in greater 
New York for the Skinner Mfg. 
Co., Omaha, Neb., makers of Nil. 





RASMUSSEN RESIGNS AS 
UNITED WALLPAPER V.P. 
FORMS OWN AGENCY 


James H. Rasmussen, vice- 
president of United Wallpaper, 
Inc., Chicago, has resigned his 
position to enter his own busi- 
ness as manufacturers’ sales rep- 
resentative and market consult- 
ant operating under the name J. 
H. Rasmussen & Co., located at 
the Merchandise Mart. 











JAMES H. RASMUSSEN 
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J. P. SPANG, JR. 


president of Gillette Safety 
Razor Co., Boston, has an- 
nounced a new “Speed-pak” and 
the “Super-Speed” one-piece 
razor, which will be released 
to the trade on Nov. 1, and to 
the public on Jan. 1. The 
“Speed-pak” delivers a new, un- 
wrapped blade by a simple 
thrust of the thumb, and is 
claimed to be the quickest 
method of changing a blade yet 
devised. Gillette Blue Blades 
will cost no more than when 
sold in the familiar packages. 








MERRITT, 93, RESIGNS 
YALE & TOWNE POST 


Schuyler Merritt, 93, recently 
resigned as director of the Yale 
& Towne Mfg. Co., having served 
the company 70 years. He st- 
tended meetings of the board un- 
til last April. Mr. Merritt was 
a U. S. representative from 1917 
to 1937 and was a sponsor of 
the Merritt Parkway in Con- 
necticut, which was named for 
him. 

Mr. Merritt joined the com- 
pany in 1877 and at the age of 
25 became secretary of the com- 
pany and a member of the board. 
He then became in succession, 
treasurer, vice-president and was 
president from 1925 to 1932. He 
was a founder of the former 
Stamford National Bank and a 
vice-president of the Stamford 
Gas & Electric Co. W. Gibson 
Carey, Jr., president of Yale & 
Towne, said that the company’s 
board passed a special resolution 
expressing appreciation of Mr. 
Merritt’s service. 


MARSHALL RESIGNS, 
ANDERSON & IRELAND 


Earle W. Marshall, formerly 
with the Anderson & Ireland Co., 
wholesale hardware firm of Balti- 
more, Md., has joined the League 
Lumber Co., 701 S. Caroline St., 
Baltimore, as buyer of tools and 
hardware for its three hardware 
stores. His office is at the High- 
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land Supply Co. branch, 3315 | 
Pulaski Highway, Baltimore 24, 
Md. Mr. Marshall desires manu- 
facturers’ and jobbers’ catalogs. 





PIONEER GEN-E-MOTOR 
ADDS SALESMEN 


Pioneer Gen-E-Motor Corp., Chi- 
cago, makers of “Pincur” power 


lawn mowers, electric hedge 
trimmers and portable power 
plants, has appointed E, E. 


Hughes to travel Arkansas and 
Missouri, Maurice Stern to cover 
Michigan and John Hamilton to 
serve dealers in North Carolina, 
South Carolina and Virginia. 
Ralph L. Gray has been assigned 
to Illinois and the states of Flor- 
ida and Georgia will be handled 
by Richard Goff while William 
Cooper, Jr., has Louisiana, Mis- 
sissippi and Alabama. Minnesota, 
North Dakota and South Dakota 
dealers will be contacted by M. 





J. Johnson. 
pa 

WRIGHT STEEL & WIRE 

BUYS CHI. WAREHOUSE 
The G. F. Wright Steel & Wire 
Co., Worcester, Mass., recently 
purchased warehouse property in 
Chicago located at 1934 N. Clif- 
ton St. It is served by a railroad 





siding and customers’ pick-up 
trucks may be loaded under 
cover. 


TOMES IS TRUSCON 
LABORATORIES EASTERN 
BRANCH MANAGER 


Austin F. Tomes has been ap- 
pointed eastern branch manager 
of Truscon Laboratories, division 
of Devoe & Raynolds Co., Inc., 
Detroit, Mich. Mr. Tomes was 
formerly with the A. C. Horn 
Division of the Sun Chemical 
Corp. as field sales manager. He 
has been with the technical 
paint, waterproofing and main- 
tenance fields for the past 20 
years. 








AUSTIN F. TOMES 





.... Chattanooga, Tenn. . 


CHENEY 


NAIL HOLDING HAMMERS 
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Sales Rep. 







Eastern, Midwestern, \ 
js ein % 
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New York City 


Southern Rep. 
Sanford Bros. 





HENRY CHENEY HAMMER CORP.— 


Factory: Little Falls, N. Y. 


Sales Office: 217 Broadway, New York City 
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AFC Spring — Action FILTER 


\) Only Vaculator has the Automatic Flavor Control 
Clothless Filter, with Spring-Action, to insure 
positive safety and perfect coffee every time. 


VACULATOR, CHICAGO 6, U. S. A. 


| Walter H. Gebhart, vice-presi- 


| The American Supply & Ma- 
| tion, said that international 


| all and that there are other fac- 


| direction for stabilizing our 


| published by Harpware Acer, 
| summarizing wholesale hardware 
sales, inventories, accounts re- 
| ceivable and _ collections are| 
| first vice-president; R. J. Glock, 


mS 





| Inventories, collections, sales 





| Penn. Wholesalers Discuss Business Trends 


J. M. Witten, New York City, 


and price trends were among the] editor, HARDWARE AGE, spoke in- 


subjects discussed at the fall] formally on the credit situation 
meeting, Sept. 18 and 19, of the] in the retail hardware field, 


Pennsylvania Wholesale Hard-| quoting a national survey made 


ware & Supply Assecciation, at 
the Benjamin Franklin Hotel, 
Philadelphia, Pa. At the ban- 


quet Thursday evening, attended 


by more than 140 members and 
guests, John F. Davis, Reading, 
Pa., secretary of the Reading 


| Chamber of Commerce and 


candidate for mayor of that city, 


| delivered an address combining 
| economics, philosophy and wit. 


Give any group too much power 


| and it will abuse that power, he 


declared, in an appeal that our 
liberals be more conservative and 
that the conservative element be- 


| come more liberal for a happy 
balance. 


At the Friday morning session 


dent, Henry Disston & Sons, Inc., 
Philadelphia, and president of 


chinery Manufacturers Associa- 
affairs reach into the business of 
tors which while not in the 
headlines affect business. Adjust- 


ment of prices to production 
would be a step in the right 


by this publication through 
hardware wholesalers, and sum- 
marized in the Sept. 25, 1947, 
issue. 

Wholesalers participating in 
the discussion said they were 
generally tightening control on 
buying, ordering in line with 
sales and present day stocks to 
a larger degree than previously. 
Some distributors reported stocks 
‘out of line because of excessive 
receipts of items not heavily de- 
manded and limited receipts of 
those that are most active. One 
wholesaler said that his house is 
arranging for exchange of goods 
between its dealers to offset un- 
balanced inventories. Another re- 
ported his firm would not order 
stocks exceeding the sales made 
each day. 








Among the guests at the ban- 
quet and Friday morning session 
were representatives of the New 











York State Association of Hard- 
ware Jobbers: S. Roberts Rose, 
president, Barker, Rose & Kim- 
ball, Inc., Elmira, N. Y., vice- 
president of the New York 
group; C. G. Ralph, president, 
Burhans & Black, Inc., Syracuse, 





economy. Mr. Gebhart exhibited 
a chart showing trends for 37 | 


| years as used by his company | 
| in plotting production and sales 


and said that monthly reports 


valuable in its preparation. 
Trends in the hardware indus- 
try were outlined by Thomas A. 
Fernley, Jr., Philadelphia, execu- 
tive secretary, National Whole- 
sale Hardware Association. 





Some of the officers and executive 


N. Y., and R. C. Huntington, 
Barker, Rose & Kimball, Inc. 
Officers of the Pennsylvania 
Wholesale Hardware & Supply 
Association are: Denton L. 
Wright, P. A. & S. Small Co., 
York, president; C. E. Moyer, 
C. Dreisbach’s Sons, Lewisburg, 


Swank Hardware Co., Johnstuwn, 
second vice-president; Samuel B. 
Smith, Lancaster, secretary, and 
J. A. Aulenbach, Pottsville Sup- 
ply Co., Pottsville, treasurer. 





committee members of the Penn- 
sylvania Wholesale Hardware & Supply Association: Left to right, 
Samuel B. Smith, secretary; R. J. Glock, Swank Hardware Co., second 
vice-president; J. A. Aulenbach, Pottsville Supply Co., treasurer; War- 
ren Geisinger, M. S. Young & Co., Allentown, Pa.; Denton L. Wright, 
P. A. & S. Small Co., and H. C. Hopkins, Reilly Bros. & Raub, Lan- 
caster. 
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CECO PRODUCTS ELECTS 
OCHILTREE PRESIDENT 
Ned A. Ochiltree, formerly 

executive vice-president, has been 


elected president of the Ceco 
Steel Products Corp., 5701 W. 





Cc. LOUIS 


MEYER 


26th St., Chicago 50, IIL, suc- 
ceeding C. Louis Meyer, founder 
of the company, who is now 
chairman of the board. 

Mr. Ochiltree started as a 
stenographer in 1914 and was ap- 
pointed a vice-president in 1927. 
In 1944 he became executive 
vice-president. Mr. Meyer founded | 
the Concrete Engineering Co., 
Omaha, in 1914. With the addi- 
tion of products and services the | 
company changed its name to | 
Ceco Steel Products Corp. 


WILCOCK REPRESENTS 
GERITY-MICHIGAN 


L. F. Wilcock, formerly as- | 
sistant sales manager of the In- 
land Division of General Motors 
Corp., Adrian, Mich., has been 
appointed district sales represen- 
tative for Gerity-Michigan Die 
Casting Co., Dayton, Ohio. His 
territory covers southern Ohio, 


L. F. WILCOCK 








northern Kentucky and all of 
Indiana. His headquarters are 
located in the new Dayton of- 
fices at the Talbott Bldg., 131 
N. Ludlow St. 

OLD GUARD DINNER— 

OCT. 14, DURING 

JOINT CONVENTION 





annual dinner, Tuesday, Oct. 14 
at the Hotel Brighton, Atlantic 
City, N. J. The dinner is one of 
the highlights of the joint con- 
vention of the American Hard- 
ware Manufacturers Assn. and 
the National Wholesale Hard- 


ware Assn. 


HARRIS COVERS NEW ENG. 
FOR WHITING-ADAMS 


Norman J. Harris has been ap- 
pointed New England sales rep- 
resentative for the Whiting- 
Adams Brush Co., 700 Harrison 
Ave., Boston, Mass., and its af- 
filiates, Star Brush Manufactur- 
ing Co. and J. C. Pushee and 
Sons, brush manufacturers. 

Mr. Harris, a former Army 
captain, comes to the Whiting- 











NORMAN J. HARRIS 


Adams company from The Michi- 


gan Veterans’ Advisory Commis- 

sion. He was educated at. Wil- 

liam and Mary College and Har- 

vard University. 

JONES, SALES VICE-PRES. 
GLENWOOD RANGE 


Robert Haydon Jones has been 
named vice-president in charge 
of sales of the Glenwood Range 
Co., Taunton, Mass. 





“HI-BOY” FURNACES NOW 


ON DIRECT SALE BASIS 
The Coroaire Heater 


Cleveland 15, Ohio, has announc- 
ed a new distribution policy— 
that of direct sales to the trade 
for its “Hi-Boy” furnaces. Pre- 
viously the line was sold through 
franchised distributors only. 


Corp., 








The Old Guard will hold its | 









































E COULDN'T THINK of a better way Du 

TOP LINE Model 1300's radiant heat will warm a customer 
instantly regardless of the surroundings. For, although it take 
a little time for even this revolutionary new electric heater tc 
warm a whole room, it will instantly warm the person standing 


to show y now 


or sitting in front of it. It does this because the radiant ray 
pass through the cold air and go directly to the person. Thi 
is just one of the miracles of Model 1300's 3-way heat—the 
sensational development that gives Model 1300 users more 
heat faster and at far less cost than ever before. 

Show your customers TOP LINE Model 1300 today. Let them 
test it out for themselves. After that all you'll have to worry 
about will be keeping them in stock—they'll sell themselves. 
f you haven't already gotten your catalog and price sheet 












write us for your nearest distributor. 


Address: Dept. H. 





















TENNESSEE VALLEY 
MARKETERS, INC. 


117 NINTH AVE., NO., NASHVILLE 3, TENNESSEE 






















Pioneers in Electrical Appliance Manufacture 
in the Tennessee Valley 
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Patents applied for 


| the KNIFE GRINDER that 
| really does a professional 
Sharpening job... in 30 seconds 


~~ 
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Franklin Hardware & Sapply’s Fall Meeting 








Some of the officers and directors of the Franklin Hardware & Supply 
Co., left to right: R. H. Imschweiler, Tremont, Pa.; Walter Massey, 
Dover, Del.; George R. Park, Jr., Wayne, Pa., treasurer; and Herbert 
Weber; Harry D. Kaiser; F. Leon Herron, secretary and general manager 


and Charles P. Reinboth, all of Phil 


Two hundred dealer-stockhold- 
ers and dealer guests attended 
the annual fall convention and 
merchandising meeting of the 
Franklin Hardware & Supply Co., 
dealer owned wholesale house, 
Sept. 17, at its headquarters, 
918-928 N. Delaware Ave., Phila- 
delphia, Pa. F. Leon Herron, 
Philadelphia, secretary and gen- 


adel phia. 


eral manager; Harry D. Kaiser, 
Philadelphia, director and W. 
T. Massey, Dover, Del., director, 
were the speakers. Officers of the 
company are as follows: 

C. F. Parvis, Philadelphia; M. 
W. Allen, Carlisle, Pa., vice- 
president; George R. Park, Jr., 
Wayne, Pa., treasurer and Mr. 
Herron. 







































retail 
price 


$950 
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Ortrates 
new, improved PRINCIPLE 


Robo actually grinds an even, long-lasting, keen 
cutting edge. Simply roll Robo back and forth, 
pushing and pulling on knife handle. Guide faces 
support knife at correct angle. Cannot mar finest 
cutlery if correctly used. Vitrified aluminum oxide 
grindstone. Durable, red cellulose acetate wheels. 
Be the first to introduce this revolutionary labor- 
saver in your community. If your distributor has 
not yet stocked Robo, write or wire 


THE ALDEN SPEARE’S SONS CO. 


' CAMBRIDGE 42, MASSACHUSETTS 











SYDNEY JONES IS MILES 
MFG. REPRESENTATIVE 


Sydney Jones, 640 Brock Ave., 
Toronto, Canada, has been ap- 
pointed direct factory representa- 
tive in eastern Canada for Miles 
Mfg. Co’s. complete line of 
“Milescraft” masons hand tools 
made in Cleveland, Ohio. The 
territory consists of Ontario, Que- 
bec, Nova Scotia and New Bruns- 
wick. 


COLUMBIA STEEL PLANS 
LOS ANGELES PLANT 


J. Lester Perry, president of 
Columbia Steel Co., United States 
Steel subsidiary, has announced 
that a cold reduction mill with a 
capacity to produce over 300,000 
tons of sheets a year will be 
built by that company in the 
Los Angeles area. It is hoped 
that construction of the new 
mill will be completed by the 
end of 1949, provided no unfore- 
seen delays occur. 

In addition to cold reduced 
sheets, the new mill will also 
be equipped for hot rolled sheet 
processing and for sheet gal- 
vanizing and coating, in order to 
meet the West Coast demand for 
these types of products. 

In August, 1945, United States 
Steel announced that studies 
were being made with a view to 


cilities in the Los Angeles area. 
A modern cold reduced sheet mill 
was a part of that contemplated 
program. It is expected that the 
new mill will employ at least 
1500 men. 

The Torrance mill of Columbia 
Steel Co. in the Los Angeles 
area, which has been in opera- 
tion for thirty years, produces 
merchant bars and light struc- 
tural shapes, among other prod- 
ucts. The operation of the Tor- 
rance mill will be continued. 

It is expected that raw mate- 
rials for the new cold reduction 
mill, principally in the form of 
semi-finished steel in coils, will 
be shipped to a large extent 
from the Geneva Steel mill at 
Geneva, Utah, which U. S. Steel 
purchased last year from the 
Government. 

This new mill will give South- 
ern California and nearby terri- 
tories access to a largely in- 
creased supply of important steel 
products manufactured in that 
same area. 

‘ NIXON TO REPRESENT 

FRESH’ND-AIRE CO. 

W. A. Nixon Sales Co., 116 
Coolidge St., Irvington 11, N. J. 
has been appointed by the Fresh’ 


nd-Aire Co., a division of Cory 


Corp., Chicago, to represent it 
in the metropolitan New York 





modernizing Columbia’s field fa- 


area on its new humidifier. 


HARDWARE AGE 








OCTOBER 






| | 





PRICE 


Price M. 
dent and 
Shadboldt | 
Northern E 
Menominee. 
hardware f 
his home in 

Mr. Davi 
widow, anc 
whom, Pric 
dent of Sha 


ANDR! 


Andrew ( 
salesman w 
politan are 


‘ 
t 





r 


ANDRI 
for the M 
wholesaler, 


was drowne 
cently, while 

Mr. Head 
company as 
1926. Movin 
to another hy 
sales depart 
was a mem 
Twenty Year 
serving as ck 
pany’s junior 


DAVI 
David B. A 
25 years own 
ager of the S 
ware Co., Be 
recently. 


FRAN 
Frank C, 


and treasure: 
Co., Portlanc 
ware firm, 





though unde 
heart ailment 















l Meeting 


iware & Supply 
Walter Massey, 
r; and Herbert 
eneral manager 


rry D. Kaiser, 
ctor and W. 
Del., director, 
Officers of the 
llows: 

iladelphia; M. 
e, Pa., vice- 
R. Park, Jr. 
urer and Mr. 


Angeles area. 
ced sheet mill 
contemplated 
ected that the 
ploy at least 


1 of Columbia 
Los Angeles 
sen in opera- 
ars, produces 
| light struc- 
x other prod- 
1 of the Tor- 
continued. 
at raw mate- 
old reduction 
the form of 
in coils, will 
large extent 
Steel mill at 
1 U. S. Steel 


ir from the 


1 give South- 
nearby terri- 

largely in- 
portant steel 
red in that 


*RESENT 
RE CO. 

es Co., 116 
on 1l, N. Je 
y the Fresh’ 
ion of Cory 
represent it 
New York 
difier. 


ARE AGE 























OBITUARIES 








PRICE M. DAVIS, SR. 


Price M. Davis, Sr., 77, presi- 
dent and general manager of 
Shadboldt & Boyd Co., and the 
Northern Hardware Supply Co., 
Menominee, Mich., wholesale 
hardware firm, died recently at 
his home in Wauwatosa, Wis. 

Mr. Davis is survived by his 
widow, and three sons one of 
whom, Price M. Jr., is vice-presi- 
dent of Shadboldt & Boyd. 





ANDREW HEADLEY 


Andrew Gressitt Headley, 41, 
salesman working in the metro- 
politan area, New York City, 





ANDREW HEADLEY 


for the May Hardware Co., 
wholesaler, Washington, D. C. 
was drowned with his son re- 
cently, while on a fishing trip. 

Mr. Headley first joined the 
company as a truck driver in 
1926. Moving from one position 
to another he finally reached the 
sales department. Mr. Headley 
was a member of the Mayco 
Twenty Year Club and was also 
serving as chairman of the com- 
pany’s junior board. 





DAVID B. AYERS 


David B. Ayers, 64, for the past 
25 years owner and general man- 
ager of the Smith & Ayers Hard- 
ware Co., Beaumont, Tex., died 
recently. 


FRANK C. DOW 


Frank C. Dow, 44, president 
and treasurer of King & Dexter 
Co., Portland, Me., retail hard- 
ware firm, died Sept. 23. Al- 
though under treatment for a 
heart ailment, Mr. Dow had been 


working regularly up until his 
death. 

He entered the employ of King 
& Dexter as a clerk in 1922 and 
later traveled extensively for the 
firm for several years. He be- 
came sales manager in 1935 and 
had been treasurer and president 
since 1937. 

Surviving are his widow, a 
daughter, and three brothers. 





GEORGE J. ENGELHARDT 


George J. Engelhardt, 58, a 
hardware salesman for most of 
his life, died recently in a Buf- 
falo hospital after a brief ill- 
ness. Mr. Engelhardt was em- 
ployed by the same company— 
the Enos & Sanderson Company 
of Buffalo—for nearly 45 years. 





HOUSTON T. TAYLOR 


Houston T. Taylor, 58, timber 
buyer for the American Fork & 
Hoe Co., for 40 years, was killed 
recently in a plane crash near 
Bolivar, Tenn. Pilot of the plane 
was his son, Herman F. Taylor, 
27, who was killed also. Young 
Mr. Taylor was a veteran of four 
years as a B-24 pilot with the 
AAF serving with the 15th Air 
Force in Italy. 





. THOMAS B. BELL 


Thomas B. Bell, 66, who was 
engaged in the hardware business 
in Hamilton, N. Y. for many years 
died unexpectedly at his home 
there recently. He came to Ham- 
ilton in 1912 and entered the 
hardware business in which he 
was active until 1945. 





NEW LISTING SHOWS 
874 STANDARDS 


An entire new listing of its 
874 standards is now available 
free of charge at the American 
Standards Association and may 
be obtained from its office, 70 
E. 45th St., New York 17, N. Y. 
The foreword to the catalogue 
says: “These standards are used 
throughout industry and _ by 
municipal, state, and federal 
governments. Manufacturers use 
them to facilitate production op- 
erations or lower production costs, 
or to eliminate controversies be- 
tween buyer and seller, or to 
raise the level of their industry 
by eliminating misrepresentation 
—consumer groups, as a yard- 
stick to measure the merit of the 
things they buy—government 
agencies, in their capacity as 
buyers or as protectors of the 
public interest.” 
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For rapid turnover, repeated profits, 
customer satisfaction, Gilbert alarm 
clocks are the dealer’s best bet. Con- 
sumers instantly recognize and re- 
spond to the value evident in this 
famous line. 






Smart style, day-and-night utility, and 
a reputation for long lasting depend- 
ability place Gilbert high in the ranks 
of your fastest sellers. Moderate in 
price, this quick turnover is what 
spells PROFIT to you. 





Distributed 
thru the 
Wholesaler 










GILBERT atom CLOCKS 





manufactured and guaranteed by 


THE WM. L. GILBERT CLOCK CORP. 


CLOCK MAKERS TO THE NATION SINCE 1807 ———————— 
WINSTED, CONN. 


Laconia, N. H. 
551 Fifth Avenue 141 W. Jackson Blvd. 
New York 17, N. Y. 


Chicago 4, III. 





























































































NELSON & SUENNEN 
HAS NEW OWNERS 

Nelson & Suennen, Hudson, 
Wis., has recently been purchas- 
ed by G. R. Mueller and D. E. 


Wendt. The new owners are 





THEODORE SUENNEN 


from Chicago, where they were 
affliated with a manufacturer of 
chemicals. The company was es- 
tablished by Mr. Nelson and then 
24 years ago, Theo. Suennen be- 
came a partner. Mr. Suennen is 
past president of the Wisconsin 
Retail Hardware Association as 
well as the National Retail Hard- 


ware Association. 


450 PREVIEW DUO-THERM 
LINE AND SALES PLANS 


Approximately 450 distributors 
and salesmen from all sections 
of the United States and Canada 
attended the “housewarmings” 
held by Duo-Therm Division of 
Motor Wheel Corp., Lansing, 
Mich., September 5, 8 and 12 
in Lansing, Mich., where they 
were taken on a conducted tour 


through the new plant and told ~~ H. 4 —_ hse rag 
f the c any’s si . es ~a = 7 
* © company’s sales and pro strom and will supervise sales 


motion plans for its complete line 
of fuel oil appliances. Each meet- 
ing was a two-day affair with the 
first day being devoted to the 
trip through the plant and a 
series of discussions by Duo- 
Therm officials. 

R. H. Reeder, Duo-Therm sales 
manager, led off the program 
with a review of the fuel oil ap- 
pliance line and its outstanding 
features. High lighting Mr. 
Reeder’s discussion was the pres- 
entation of Duo-Therm’s com- 
plete new line of water 
heaters. 


gas 


In the afternoon, the distribu- | 


tors heard M. F. Cotes, Duo- 
Therm general manager and ex- 
ecutive vice-president of Motor | 
Wheel Corp., present the com. | 
pany’s production outlook and | 
discuss merchandising plans. | 
Other speakers were Karl Egeler, | 


218 


| the evening, all were feted at 4 


Swedish and Finnish 


Biltmore Products, Inc., an auto- 





advertising and sales promotion 
manager, who discussed national 
advertising and presented sales 
promotion material; E, M. Crary, 
assistant sales manager, who pre- 
sented the accessories program; 
Adolph Frantz, service manager; 
B. J. Adams, credit manager of 
Motor Wheel Corp.; A. L. Mur- 
ray, assistant credit manager; 
Donald Jones, chief engineer. In 


banquet in Lansing’s Hotel Olds. 

The second day was given 
over to a short course in the 
Duo-Therm factory service train- 
ing school. Here distributors 
were given a streamlined course 


Ross will supervise distribution 
of the company’s imported “Bush- 
man’s” saws, saw blades, hunting 
knives and wood chisels in the 
New England States and Nor- 
thern New York. 





BULLARD & TWEEDY ADD 
TWO SALESMEN 


Bullard & Tweedy, manufac- 
turers’ representatives, 323 Uni- 
ted Bldg., 43 Leon St., Boston, 
15, Mass., has appointed Leo A. 
Descheneaux and John D. Ken- 
ney, both veterans, to its sales 
staff. Mr. Descheneaux has com- 





in the proper methods for install- 
ing and servicing Duo-Therm 
space heaters, water heaters and 
furnaces. 


WM. WARD REPRESENTS 
ST. LOUIS CORDAGE 
MILLS IN TEXAS 

William Ward has been ap- 
pointed sales representative in 
south Texas for the St. Louis 
Cordage Mills, St. Louis, Mo., 
western division of American 
Mfg. Co., Brooklyn. 

Mr. Ward, formerly with Eagle 
Pitcher Sales Co., will operate 
from Houston. 


NEW SALESMAN FOR 
GENSCO TOOL DIVISION 
IN NEW ENGLAND 

William H. Ross has been ap- 
pointed New England representa- 
tive for the Gensco Tool Division 
of General Steel Warehouse Co., 
Inc., 1830 North Kostner Ave- 
nue, Chicago, IIl., importers of 
sporting 
goods and tools. 

Mr. Ross formerly was with 


from the company’s home office. 


\s Gensco representative, Mr. 





pleted his training and now cov- 
ers a territory and Mr. Kenney 
is completing his training period. 


TED HUMISTON HEADS 
TRAVELORS OF IOWA 


E. N. “Ted” Humiston, repre- 
senting Schroeder & Tremayne, 


Inc., 1711 Delmar Blvd., St. 
Louis 3, Mo., importers and | 
processors of sponges and 


chamois, in the North Central | 


states, was recently elected grand 
counselor of the United Com- 
mercial Travelors of Iowa. 


ROCHESTER HDWE. ASS’N 
HOLDS ANNUAL PICNIC 


The Rochester Hardware As- 
sociation recently held its 28th 
annual picnic at the Newport 
House. A baseball game _be- 
tween salesmen and _ dealers 
highlighted the afternoon sports 
program which was followed by 
dinner. F. H. Smith, president 
of the state association, at- 
tended. 


NEW SERVICE MANAGER 
FOR CONLON APPLIANCES 
G. Clark Frederick has been 
appointed service manager of the 
Conlon Division of the Conlon- 
Moore Corp., Chicago, manufac- 


BOOSTERS HEAR LESLIE 
PLEA FOR FAIR TRADE 


The importance of the sales. 
man and of real salesmanship 
was emphasized by Gary Leslie, 
executive vice-president, Ameri- 








GARY A. LESLIE 


can Fair Trade Council, 11 E. 
| 44th St., New York City, before 
a meeting of more than 40 mem- 
| bers and guests of the Hardware 
| Boosters, Sept. 26, at the Mid; 
| ston House, New York City. In 
| discussing “Fair Trade and Price 
Trends,” he outlined the history 
| of such legislation, which at 
present permits Fair Trade Con- 
tracts in all parts of the United 
States excepting Vermont, Mis- 
souri, Texas and the District of 
Columbia. His contention that 
Fair Trade Contracts do not 
harm, but in the long run bene- 
fit the ultimate consumer. was 
illustrated with comments on 
several nationally known lines of 
merchandise, long under Fair 
Trade, which have through the 
years been materially reduced in 
their retail selling price. 

Fair trade contracts are de- 
sirable, he declared, because they 
are a means of assuring not only 
the manufacturer but also the 





turer of household washers and 
ironers. Mr. Fredérick was as- 
sistant service manager of the 
Thor Corp. for seven years, and 
previously had been employed 
as a field engineer by Bendix 
Home Appliances, Inc. 





WM. OLSEN MARKS 35 
YEARS WITH LAMSON 





WILLIAM H. ROSS 





Wm. Olsen, western district 
sales manager of Lamson & Ses- 
sions, Cleveland, Ohio, has com- 
pleted 35 years’ service with the 
company. In the opinion of the 
company’s general sales mana- 
ger, “Bob” Patterson, there would 
hardly be enough box cars in the 
country today to hold all the 
bolts Big Bill has sold for Lam- 


wholesaler and the retailer a fair 
profit, for price wars can eventu- 
ally mean losses to the consumer 
because of resultant inferior 
qualities. His formal comments 
were followed by a lively discus- 
sion. The meeting was presided 
over by Kenneth A. Heale, 
Harpware Ace, president of the 
Boosters. 


THE BECHER CORP. TO 
OCCUPY LARGER OFFICES 

The Becher Corp., Manchester. 
Conn., has recently moved _ its 
quarters to Rockville, Conn. Due 
to lack of office space, the factory 
and office operations were sep- 
arated. The telephone number is 





son and Session’s. 


Rockville, 1251. 
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Coes-Cite SYNCHROME 
ALUMINUM PAINT 


For All Kinds of Roofs: Metal— 
Composition —Roll— Asphalt 
Shingled— Built-up Types 





































IT’S ROOF PAINTING 
TIME... AN EXTRA 
OPPORTUNITY TO STEP UP 
YOUR VOLUME ON | 


Cres-lile SYNCHROME! 


Cres-Lite Synchrome protects roofs because it reflects radiant heat and 
rays, and keeps interiors cooler in summer ... warmer in winter. Resists 
moisture, weather and corrosion; helps prevent “‘drying-out” and brittle- 
ness in position roofing 

Cres-Lite Synchrome contains: 

MORE Oll—penetrates composition roofing to keep roofing materials soft 
and pliable. On metal roofs extra oil content keeps paint from cracking 
and peeling. 

PURE 325 MESH Aluminum Pigment—gives one-coat covering with maxi- 
mum reflectivity. Prevents destructive action of sun’s rays on composition 
roofing. Lowers heat absorption in summer... insulates in winter. 
SYNTHETIC RESIN (made from asphalt base) provides hardness to the 
paint film and causes adhesion of paint to surface. Helps prevent rusting 


and scaling of metal roofs. 
T BRONZE POWDE 


C R ES C EN Chicago 10 Hl 1841 South Flower St., 
icago !U, . 


116 West Illinois St., 





Cres-Lite Synchrome is a quick-drying, synthetic 
resin, oil paint, guaranteed to contain only pure 
325 mesh aluminum and the highest quality 
grades of Oll, PIGMENT AND SYNTHETIC 
RESINS. For complete details regarding other 
uses of Cres-Lite Synchrome, write for FREE 
copy of “A Guide to Using Aluminum Paint.’’ 
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HOOVER BUILT 
HOOVER ENGINEERED 
Now dealers will have the 
answer for customers who 
want the finest in fractional 
horsepower motors. 

There’s more than a quar- 
fer of a century of electrical 
engineering know-how in the 
doover Fractional Horse- 
power Motor . . . the same 
skill that’s made the Hoover 
Cleaner the world’s best. 

You will be able to offer 
your customers compact 


/ 
BY THE MANUFACTURERS /; 
OF THE WORLD-FAMOUS 


HOOVER 


CLEANER 


power-packed fractional 
horsepower motors of watch- 
like precision, work-horse 
stamina and with a name 
they know is the leader. 


FEATURES OF THE HOOVER MOTOR ' 
Induction run... single phase ...6O0cycles...1725R.P.M....heavy 
duty .. . built for continuous operation. 


Capacitor start... more than 300% full load starting torque with 
minimum current flow. 


No vibration or “‘shift’’ . . . integral feet, carefully machined to give 
solid mounting and quiet operation. 


Low temperature . . . electrical and mechanical design for low-tem- 
perature operation .. .Ventilated open type... 40° C. Rise. 


Laminated steel rotor... carefully ground and balanced for maxi- 
mum efficiency. 
Centrifugal starting switch... built for years of trouble-free operation. 


High-grade ball bearings . . . sealed against dust and grit, give 
smooth performance and long wear. 
Rotation . . . clock or counterclockwise. 

THE HOOVER COMPANY 


Electric Motor Division, North Canton, Ohio 
Hamilton, Ontario, Canada 
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H. W. HOOVER, presi- 
dent of the Hoover Co., North 
Canton, Ohio, manufacturers 
of vacuuny cleaners, recently 
marked the 50th anniversary 
of going to work in his 
father’s saddlery factory. With 
his father and others he 
helped organize the Electric 
Suction Sweeper Co. in 1908, 
which later became _ the 
Hoover Co. He has been head 
of the firm since 1922. Mr. 
Hoover is a former president 
of the Vacuum Cleaner Manu- 
facturers Association; Stark 
County, Ohio, chairman of the 
Committee for Economic De- 
velopment; president of the 
American Society of Sales Executives and a member of 
the National Industrial Conference Board. He was 
president of his local Y. M. C. A. for 22 years, and a 
director of the American Red Cross; a member of the 
Canton Chamber of Commerce, and president of the 
North Canton Library Association. Mr. Hoover’s hobbies 
are hunting and fishing. 


H. W. HOOVER 
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JAMES P. CUMMINGS, 
president of the Associated 
Pot & Kettle Club of America, 
who manages the major ap- 
pliance and housewares de- 
partment of the Schwabacher 
Hardware Co., Seattle, Wash., 
wholesalers, rounded out a 
half century in the trade in 
July. He started work in 1897 
as a stock and shipping clerk 
with M. Seller & Co., Seattle. 
In 1903 he advanced to the 
sales department and bought 
china, glass and housewares. 
He has been with the Schwa- 
bacher firm since 1909, and 
JAMES P. CUMMINGS organized its housewares and 
electrical department. Mr. 

Cummings is a past president of the Seattle Pot & Kettle 
Club, the Electric Club’ of Washington and the Sierra 
Club of Seattle, which is a Catholic businessmen’s club. 








He is also a member of the Knights of Columbus, and 
when younger took an active part in its activities. For 
a number of years Mr. Cummings was quite active with 
the committee handling the Northwest Merchants Expo- 
sition, which was an annual affair in Seattle until 1940. 
In 1898 he was a “top” sergeant in the 2nd Washington 
Infantry and in World War I he was active in war re- 
lief work. Two of his sons were Naval officers in the 
last war. Mr. Cummings, who is now 70, finds recrea- 
tion in flower gardening. 


A. E. EWING, president 
of the Olvan, N. Y., hardware 
department store bearing his 
name, which will observe its 
50th anniversary early next 
year, has engaged in the hard- 
ware business since 1891, aud 
still comes to the store every 
business day at 8 a.m., and 
often remains at his desk until 
after 11 o’clock at night, “just 
because I like to work.” Asked 
about his hobbies Mr. Ewing 
confesses he has none, and that 
hardware has been recreation 
as well as work to him. He 
does, however, like to take 

A. E. EWING long trips with his family. He 
was president of the Olean 
Chamber of Commerce for five years, has been a bank 
director for 28 years, a trustee of his church and president 
of the Community Chest organization for a number of 
years. Mr. Ewing, who attained his 75th birthday on 
Aug. 11, attributes his excellent health to hard work, 
moderate habits and the happy faculty of locking his 
cares in the store when he leaves at night. One of Mr. 
Ewing’s sons, John R. Ewing, is associated with him in 
the store. 
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“GASPRUF”... 


GAS TUBING 


APPROVED... 
BY THE AGA 
BY GAS ENGINEERS 

BY RETAILERS 
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. ve Your assurance, and your customer's assur- 
e : ° . 4 
nie ance of complete satisfaction, is Gaspruf's 
Snes approval by the nation's gas authorities .. . 
he the American Gas Association . . . by health 
Y a authorities, the New York Department of 

— Health. 
*. Too, it is backed by Atlantic gas engi- 


neers’ technological research plus the firm's 
83 years’ manufacturing experience. 

Retailers in key buying centers point to 
the new-design “Gaspruf", its modern ap- 
pearance, advanced construction and pre- 
war materials as new sales opportunity. 
Customer approval of these superior fea- 
tures will quickly merit your approval, too, 
of so fine a product. . 
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Order from your 
wholesaler TODAY! 





? 





221 


























Hows the rl 


gy 


ee 





mnie 


“HES 


October 9, 1947 








DECLINES 
One line of electric cords. 


PRICES REAFFIRMED 
One line of silverware. One line galvanized ware. 








Electric cords reduced — Bel- 
den Mfg. Co., Chicago, lowered prices 
2 to 10 per cent below those in effect 
since Jan. 31, on its line of portable 
electric cords. Production economies 
made the lower prices possible, com- 
pany officials said, and also enabled the 
firm to absorb an increase of 2 cents in 
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Change 
froma 
year ago... 
SSUp 6 to 15 % 
EBUp O to 5 % 
E5Down 5 to O % 
National Average Up 2 

















the price of copper. The company man- 
ufactures a wide variety of cord and 
cable products. 
x * © 

Silverware “holds the line”— 
There will be no price increases in 
products of the International Silver Co. 
for the remainder of 1947 despite in- 


LaSalle Map of Business Conditions 
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LA SALLE EXTENSION UNIVERSITY 
institution — 


NIESSY4 
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EL 


creasing operating costs. So says E. C, 
Stevens, president, who adds that “it 
is our intention to continue this hold- 
the-line policy as far as possible into 
the future.” With some recent weaken- 
ing in the London market — still, on 
Sept. 24, foreign silver was quoted at 
713% cents a fine ounce at New York, 
unchanged from the preceding figure. 
cd * cad 

Schlueter absorbs a rise — 
Schlueter Mfg. Co., makers of galvan- 
ized ware, announced at St. Louis that 
it would absorb a 5 per cent increase 
in production costs of its nationally 
marketed products. W. H. Schlueter, 
president, said he hoped “other indus- 
tries will seriously consider similar ac- 
tion where possible, so that we can 
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xx VAST SUPPLY OF COAL, IRON 
AND PETROLEUM 


fx LEADING LIVESTOCK STATE 
xy TREMENDOUS WOOL CLIP 


yxy IMPORTANT MARKETING CENTER 
OF POULTRY AND DAIRY PRODUCTS 


dy LARGE PRODUCER OF SUGAR BEETS, 
POTATOES AND GRAINS 


fy EXCELLENT TRANSPORTATION 


OUTSTANDING SCENIC AND 
RECREATIONAL ATTRACTIONS 


We HEALTHFUL LIVING CONDITIONS 



















One of a series of advertise- 
ments based on industrial 
opportunities in the states 
served by the Union Pacific 
Railroad. 
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i. Wyoming manufacturers will find a vast amount of 
raw materials. It is a leading state in potential mineral 
resources; produces great quantities of iron... has the 
world’s largest untapped supply of coal. Copper, silver, 
gold, lignite and bentonite are among the mined metals 
and minerals. The State contains 27 oil fields and large 
timber lands. 













Wyoming is one of the greatest of livestock States, pro- 
ducing fine beef cattle. Its wool clip is tremendous. Poul- 
try raising and dairying are important activities. Principal 
crops are sugar beets, potatoes and grains. 


The healthful climate . . . scenic and recreational attrac- 
tions such as Yellowstone-Grand Teton National Park and 
scores of dude ranches... a fine educational system... 
are incentives to living in this western region. 
* * * * E 

Cheyenne is one of the principal Union Pacific mainline 
cities; an extremely important point to the railroad which 
provides the dependable transportation so essential to in- 
dustrial development. For travelers, daily Streamliner 
service is available from Cheyenne to and from Chicago 
and the Pacific Coast. 


% Address Industrial Department, Union 
Pacific Railroad, Omaha 2, Nebraska, for 
information regarding industrial. sites. 


UNION PACIFIC RAILROAD 


THE STRATEGIC MIDDLE ROUTE 
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Pliers for 
Every Need 









Ever progressive, UTICA has 
adopted a process of electronic 


hardening ° 





UTICA 
DROP FORGE & TOOL 


CORPORATION 
UTICA 4,NEW YORK 





















avoid an even worse postwar depres- 
sion than that of 1921.” 


x“ = =# 


Another “peak” for prices 
—Wholesale prices climbed to a new 
postwar peak during the week ended 
Sept. 20, and foods and farm prices 
soared to all-time highs. The Bureau 
of Labor Statistics reported its whole- 
sale price index at the week’s end 
stood at 158.1 per cent of the 1926 
average, up 0.4 per cent from a week 
earlier. 

x * & 

Vacuum Cleaners — Factory 
sales of standard-size household*vacuum 
cleaners for 1947 passed those for 1946 
in August totaling 2,389,713 in the eight 
months, compared to 2,289,441 in all last 
year, C. G. Frantz, secretary-treasurer of 
the Vacuum Cleaner Manufacturers’ As- 
sociation, announced recently. Sales in 
1947 already exceed those for all 1941, 
the industry’s greatest pre-war year, by 
43 per cent. The industry’s sales in Au- 
gust totaled 277,288 units, compared to 
280,585 in the preceding month and an 
increase of 22.6 per cent over 226,060 in 
Aug., 1946. 

* * 7 

Enameled plumbing fixtures 
—Shipments of porcelain enameled 
plumbing fixtures in the second quar- 
ter of the year showed slight increases 
above the first quarter total, the Por- 
celain Enamel Institute reports. In the 
June period, 340,000 lavatory units, 
305,000 iron sinks, 338,000 steel sinks 
and 423,000 bathtubs were shipped. This 
rate was nearly double last year’s ship- 
ments, the Institute said. 

* 


* * 





Oil burner shipments — Fac- 
tory shipments of oil burners in July 
totaled 100,524 units, according to the 
Bureau of Census. These shipments rep- 
resented a decrease of 4 per cent from 
the number shipped in June, but were 
more than twice the number shipped in 
July, 1946. Residential type oil burners 
accounted for 96 per cent of this July’s 
total, while the remaining units were 
commercial and industrial types. 

. € @ 


Fewer Swiss watches—Andre 
Ditisheim, Swiss watch manufacturer, 
said recently in New York, that ex- 
ports of Swiss watch movements and 
complete watches would not exceed 7,- 
000,000 units this year, compared with 
a record export of 9,651,000 last year. 
Swiss governmental limitations on pro- 
duction and new export markets were 
given as reasons for thus reducing ship- 
ments to the United States. 

. * + * 

Zenith radio reports — Zenith 
Radio Corp. reports that demand for the 
company’s home receivers, automobile 





radios, and portable radios continues to 
outpace production. E. M. McDonald, 
Jr., president, says that Zenith is still 
experiencing some difficulty in obtain- 
ing certain materials such as sheet steel 
and quality cabinets, but that produc- 
tion is steadily ir-reasing and profit 
margins are improviig. 


a 


Coleman sales soaring—The 
Coleman Co., Inc., manufacturer of 
lighting, heating and cooking appli- 
ances, is experiencing the largest dol- 
lar volume in its history and expects to 
realize total sales for 1947 of $36,000.- 
000, says L. W. Miller, manager of the 
company’s appliance division. Sales to 
date are running well ahead of last year. 
In the first six months, they totaled $15,- 
013,041, against $5,981,842 in the first 
half of 1946. Since the end of the war, 
the company has more than doubled its 
production facilities. Mr. Miller reports 
that practically all of the products of 
the company are still being allocated 
to jobbers and distributors, but Cole- 
man expects to increase production to 
the point that allocations will not be 
necessary after Jan. 1. 


x * * 


Retail sales — With August 
retail sales, aggregating $8.2 billion, up 
3 per cent over August a year ago, dol- 
lar volume of hardware and building 
materials sales registered a 17 per cent 
gain over a year ago, according to Com- 
merce Dept. reports. This is in line 
with durable goods sales as a whole 
which stood at 16 per cent above Aug. 
1946. 








More workers in industry — 
The nation’s industries picked up 400,- 
000 new jobs in August, “right on 
schedule,” to maintain full employment, 
says the U. S. Department of Labor. The 
Department’s Bureau of Labor Statistics 
reports that the number of non-farm 
employees hit a new 1947 peak in 
August, weekly earnings stayed around 
a record $49.25, unemployment de- 
clined, strikes were “away down,” home 
construction continued to rise, and 
building employment neared 2,000,000. 
Director Ewan Clague refused to guess 
how long the favorable situation could 
be maintained, but he said a month 
earlier that a 1947 depression was “no- 
where in sight.” While refusing to com- 
ment about the possible effect of high 
prices on employment, Mr. Clague said 
as long as employers could see a market 
for goods even at high prices, it is likely 
that there will be only a few work stop- 
pages. 


bod * * 


Factory sales and orders — 
Reported recently by the U. S. Depart- 
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BAY-TITE w tte CARLOAD 


TRADE MARK REGISTERED 


Goes North, East, 
South and West 


SUCH CONFIDENCE OF BUYERS 
MUST BE DESERVED 


20 YEARS of satisfactory Performance 
IS THE ANSWER 


Y le Lous 


MASongy 


KAY-TITE controls water scopage 
IL porous madsonu 








10 Ib. can retails for $2.90 throughout the U. S. A. 


For information write to 


WEST ORANGE 









AY-TITE COMPANY NEW JERSEY 























e Lighter 
e Stronger 
e Snappier 


Detachable Handle | 


Tempered Steel 


RODS$ 


Premax again steps ahead for 1948! 
A newly designed Detachable Handle 
that'll win additional sportsmen. Note 
its pleasing shape—the formed steel 
offset that gives* maximum strength 
without added weight—the cork com- 
position grips on steel cores. 

And the Blades are Tempered Steel, 
graduated in diameter, with expensive- 
looking hardened metal guides and 
offset tip-tops. 

Five numbers at $2 to $3 list—with 
a good profit for the dealer. 


Ask Your Jobber 


h Pemax he UCTS 


D vis 5/0Nn of Chishe 9m - Ruder Co. f nc 


Div. Chisholm-Ryder Co., Inc. . 


4801 Highland Ave. Niagara Falls, N. Y. 
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ment of Commerce there were decreases 
in July, both in sales by manufacturers, 
and in their receipts of new orders. 
The daily average value of sales fell 
7 per cent and the estimated value of 
July sales — $13,100,000,000 — was 500 
million dollars below June. The drop in 
sales was largest for durable goods. The 
Department’s index of value of new or- 
ders received by manufacturers declined 
6 per cent in July. 
* * © 


Housing gains in cities—The 
U. S. Bureau of Labor Statistics has re- 
ported that the dollar value of building 
construction, in cities, increased 10 per 
cent from June to reach a July total of 
$534,000,000. The Bureau said this was 
the highest figure, but one, recorded 
since Jan., 1942. Private housing regis- 
tered a 10 per cent rise in valuations 
in the first seven months of 1947, com- 
pared with 1946, the Bureau said, but 
added that the rise resulted largely from 
increased costs, and that actually the 
number of new privately financed dwell- 
ings in cities declined slightly this year. 

* * * 


Building materials fall off— 
The out-turn of construction materials 
declined in July for the third consecu- 
tive month, says the U. S. Department 
of Commerce. Its composite index of 
construction materials for July was 35.3 
per cent above the 1939 average and 
about 1 per cent above July, 1946, but 
it declined 1.8 per cent from June. 
Eleven of the 19 materials covered, fell 
off from June, many substantially. Lum- 
ber production dropped for the second 
consecutive month and the department 
said the decline was “greater than sea- 
sonal.” The construction materials in 
the index which have iron ore as their 
basic raw material continued the “fairly 
steady” decrease of recent months, said 
the Department, ‘and for seven of them 
the July drop was “substantial.” 


* * * 


Heavy building tops 1946 — 
A sharp spurt in engineering construc- 
tion volume in the week ended Sept. 25 
brought the cumulative volume for 1947 
to date above the figure for the cor- 
responding 1946 period, according to 
Engineering News-Record. The con- 
struction total for the latest week was 
61 per cent above the corresponding 
week of last year and 9 per cent above 
the preceding four-week average. As a 
result, heavy construction for the first 
39 weeks of 1947 now aggregates one 
per cent greater than the total for the 
same weeks of last year. Private con- 
struction for the latest week, was 144 
per cent above the corresponding 1946 
week; while public construction was 4 
per cent above the same week last year. 
For the first 39 weeks of 1947, private 














The Best Are 
BETTER BRAND 


mouse and rat 
TRAPS 


e METAL OR WOOD TRIGGER 
¢ FOUR-WAY ACTION 
e OIL TEMPERED SPRINGS 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 




















Natien 
Always 


No finer tribute could be our reward for an 
earnest endeovor to build a worthy produtt. 


The wide endorsement National Builders’ 
Hardware hos received from architects, 
contractors and builders everywhere is o 
safe buying guide for those who appreci- 
ate the importance of selecting hardware 
that delivers long, dependable service. 
Designed right and built right to withstand 
hard use in every climate, this hardware 
is well worthy of recog- 
nition. Specify National! 
The complete line em- 
braces practically every 
requirement for builders 
hardware. 
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LIGHT IN WEIGHT! 


..» here's two NEW 
wide margin items. 


FOSTER ALUMINUM ALLOY 


Sure-Grip OIL GATE 


%& TAMPERPROOF! 
x NON-SPARKING! & 
x NON-CORROSIVE! 


AccurateLy machined of hard, vir- 
gin ALUMINUM ALLOY—the type of 
metal developed for the exacting re- 
quirements of the aircraft industry. This 
FOSTER Oil Gate GUARANTEES un- 
rivaled performance for liquids from 
gasoline to molasses. Each valve is indi- 
vidually lapped. Only FOSTER offers 


your customers all these features. 


You Save 662/3% of Freight Costs 


FOSTER ALUMINUM ALLOY 


Self-Closing FAUCET 


TAMPERPROOF with provision for pad- 


lock. No metal to metal wear. 


REMOVABLE bottom cleaning plug, re- 
placeable Neoprene Seat. 


TESTED UNDER WATER with air-pres- 


sure to insure non-leakage. 


YOU'LL meet the increasing demand 

if you STOCK UP on these WIDE MAR- 

GIN PROFIT ITEMS .. . NOW! 
IMMEDIATE DELIVERY 


Write for Prices and Catalogue Sheets. 
Foster Aluminum Alloy Products sold by 
leading wholesalers from Coast to Coast. 


FOSTER 


Aluminum Alloy Products Corp. 


114-118 S. Salina St., Syracuse 2, N. 


DON’T OVERLOOK OUR SHOW 
EXHIBIT AT BOOTH 220! 
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construction fell 7 per cent below the 
same weeks of last year, but public con- 
struction was 13 per cent above the 
1946 comparison. 


* * * 


Air Express—Shipments han- 
dled in nationwide service in July in- 
creased 19.2 per cent over July, 1946, 
the Air Express Division of Railway 
Express Agency reported recently. A 
total of 272,273 shipments were dis- 
patched in domestic airline service for 
the certificated airlines of the U. S. dur- 
ing the month, compared with 228,316 
shipments in July a year ago. 


* * * 


Recent chemical progress — 
An abundant supply of heating gas 
from coal, stronger and less expensive 
synthetic rubber made in a fraction of 
present production time, and reduction 
in the cost of synthetic gasoline made 
from coal, were promised as result of 
new techniques in chemistry and chemi- 
cal engineering, described recently at 
the American Chemical Society’s an- 
nual meeting in New York. The revolu- 
tion in synthetic rubber manufacture 
will be made possible by a new catalyst, 
which cuts production time for making 
GR-S synthetic rubber to one-sixteenth 
the time normally required, thus en- 
abling far greater output for each plant. 
Also, using a lower temperature pro- 
duces a synthetic rubber with the 
“snap” and “spring” of natural rubber, 
characteristics usually reduced by the 
high temperatures formerly required. 
The new technique for gasifying coal 
will make it possible to convert effi- 
ciently all grades of coal to industrially 
useful gas, by suspending the coal in 
powdered form in a stream of hot air 
and steam. Also described was a new 


- technique which promises to reduce the 


cost of making synthetic gasoline from 
coal by eliminating the intermediate for- 
mation of coke. ‘Half the cost of syn- 
thetic gasoline manufacture lies in 
making the new material synthesis gas, 
the Bureau of Mines reports, and in this 
new method, synthesis gas can be made 
directly from powdered coal. 


*- * * 


Perfecting synthetic rubber 
—Better synthetic rubber for wire and 
cable insulation will be made possible 
by new processes disclosed at the 
American Chemical Society’s recent 
meeting. U. S. Rubber Co. scientists 
reported three new improvements in 
synthetic rubber, designed especially 
for insulation, but also applicable to 
fabric coatings molded mechanical 
goods, rubber footwear compounds and 
other preducts in which low water ab- 
sorption and absence of staining are im- 
portant. One improvement is a pre- 
servative which makes synthetic rubber 
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THE 
ROYAL EAGLE 


RIVETED 
STRIKE 
PLATE 
JOINTS 


Ilustrated is the 
No. 672W 
REGULAR MARKING 


ie WE 
EAGLE RULE MFG. CORP. 


514 HUNTS POINT AVE. NEW YORK 59, N.Y. 
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@ An Attractive, Low-Priced, Quality Item 


Insuring Sales and Repeat Sales! 
PLANTS @ Attractive Counter Displays — That Sell! 
@ National Advertising in Leading Publica- 
tions! 


a SOIL © Every Garden Needs an IRI-GATOR! 
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Only SEASON-AIR 
has all these 


| features! 
\ eg I / 


As a HEATER or FAN: 


} 
Rect for bathroom, basement 
= workshop, children’s play- 

> 

























“Sp 





LA } room, utility room, garage 


—any place in the home, 


ee) office or shop where a 
| ' — ! steady flow of warm or cool 
i air is desired for comfort 

~~ Pa or health. 

4. 


As an AIR 4, RES 


( 
i CIRCULATOR: § _ <2) 
| AMR 


for no-draft circulation in 
sickroom or any room, 
SEASON-AIR tilts to ver- 4 = 
tical angle and sends warm 
or cool air straight up. 
POPP PPR EEE EE EE EE EG 
4 DRIER. e for ladies’ hair and lacquer- 
s a@ @ ednails... photo negatives 
and prints . . . wet paint 
and varnish . . . damp clos- 
ets and basements. . . re- 
frigerator after cleaning .. . | 
ONS la laundry and freshly pressed 
7) ) clothing . . . wet boots, um- 
brellas and galoshes.. . 
household pets after bath 
. . . and countless other 
quick-drying uses. 
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heck these great SELLING FEATURES: 


BEAUTY ... Velvet crackle finish e Hi-polish 
heater grill © Silent, modern-design, “‘rigid- 
ized” aluminum fan blades @ Separate 
fan guard. 


STABILITY ... Sturdy all-metal construction 
e 7\%-inch base, keyhole slotted for wall 
mounting @ Fully guaranteed for one year 
against defects in materials and workman- 
ship. 

UTILITY ... For winter, 1320-watt forced air 
heater @ For summer, 10-inch fan with 
air displacement of 500 cu. ft. per minute 
@ Heater and fan COMBINED for one 


low price 
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Remove 
heater shell 






It's a FANI 


G-M LABORATORIES INC. 
4296 N. Knox Ave. © Chicago 41 











non-staining and non-discoloring, said 
to be the first such agent which does not 
produce an unpleasant odor. The second 
is a change in the coagulating of latex 
into solid rubber, which cuts by about 
65 per cent the amount of water ab- 
sorbed by GR-S synthetic. The third, 
the introduction of a new “cross-link- 
ing” agent, reduces shrinkage and 
swelling at the extrusion die, thus in- 
creasing the smoothness of extruded, 
calender, or molded “rubber” goods, 
thus making them easier to process. 
* * + 


New high in home building 
—Home-building reached a new high 
level for 1947 in August, says the U. S. 
Bureau of Labor Statistics. 524,100 
homes were put under construction dur- 
ing the first eight months of 1947, or 
56,000 more than during the same 1946 
period. “Early indications from local 
building permit reports are that home- 
building increased in nearly all parts of 
the country, only the east north central 
and the mountain regions showing slight 
declines,” the bureau said. 

* * * 


New Peaks reported—<Again 
on Sept. 16, the Associated Press 
wholesale price index of 35 commodities 
advanced to 195.31 per cent of the 1926 
“par,” a new high. A year ago, this 
index stood at 141.50, while the “top” 
reached at any time during 1946 was 
169.72. Also, the National. Industrial 
Conference Board reported its index of 
retail prices for consumers’ goods and 
services rose in July to a new record 
high. Expressed in 1923 dollars, the 
Conference Board says the purchasing 
power of the dollar was 79.1 cents in 
July, a drop of 14.4 per cent from June, 
1946. The Bureau of Labor Statistics 
said that sharp increases on foods and 
farm products continue to cause weekly 
increases in its wholesale index of 900 
commodities. [Its index of average 
prices is 157.4 per cent of the 1926 
level (considered as a normal 100). The 
general wholesale level was only 5.9 
per cent below the record set in May, 
1920. The Bureau said, too, that farm 
products, at 187.3 per cent of the 1926 
level, are 23.4 higher than a year ago. 
Foods at 180.9 per cent of the 1926 level, 
are 41.2 higher than a year ago. 


> + * 


Store sales—Department store 
sales throughout the 12 Federal Reserve 
Board areas declined 1 and 2 per cent, 
respectively, in the week and four weeks 
ended Sept. 13 from year-ago periods, 
the Board reports. Only four of the 12 
districts’ stores had increases for the 
latest week, and only one for the four- 
week period. Sales of independent re- 
tailers increased only one per cent ‘be- 
tween July and August this year and 
there was no change from August last 
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Hardware Store items 
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From the foot bones of beef 
@nimals processed in Omaho fg 
Packing Houses 
Pure Neatsfoot Oil 
Sheps Neatfoot Oils. 


Contains Mutton Tallow 
Made in stick and Liquid 








Sheps 
Neatsfoot Oils and Sheps Neatsiene Harness 
Olls. Best for Leather in all Kinds of Weather. 
Softens—Preserves All Leather. 


Three grades: Pure — Prime — No. |. 


» 











Liquid Seddle Soap 
A Leather Cleaner 
Highly concentrated. For saddles, 
shoes, boots, leather jackets, golf 
bags, riding and harness equip- 
ment—all fine leather. Cleans— 

Softens—Preserves. 
A Superior Soap for the Shine Trade 
Sold by jobbers everywhere 


Neatslene Co., Omaha 8, Nebr. 
ROY W. SHEPARD, "SHEP" 
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HERE AT LAST 


For Immediate Delivery 


ALUMINUM CAKE PAN 
AND MOULD 





Made of 24 Gauge Aluminum in decorative 


Scalloped Design. 
Size 10°' x 32"' with tube 412" —_ 


Capacity, 2 qt. 8.00 
Aluminum Cake Pan and Mould 
Scalloped Design—Less Tube pare 
" ¥ 342""—C 2¥: —b. 
Sine Hs a —Conecity Ws a0 dz. 


ORDER TODAY 


LURIE HARDWARE CO. INC. 
552 W. Lake Street 
Chicago 6, Illinois 


WHOLESALE ONLY 
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BOY UNDER 8, MAN OVER 80 SCORE | te 7 etn 
‘ur 
INSTANT STARTS IN “ONE-PULL” TEST | °° to cisco 


On Thursday, June 5, 1947, two fishermen who had never before started any 
outboard motor were taken to Lake Johanna for a special “‘Eight and Eighty” 
starting test of a new stock model Champion. 

Master Duncan Fowler, not-quite-8, and Mr. Rolf Jacobsen, 83, volunteered 
for the test. Each was shown the easy-to-follow instructions on the Champion con- 























































trol panel. Each gave one pull and started his Champion instantly! q 
Would you like to own an 7 
outboard motor that anybody * 
No. |. Sheps —eight to eighty—can start? 
isfene Horacss See your Champion Dealer, ¢ 
ds of Weather. take home a new weather- es 
proofed Champion, and x 
you're all set for fast starts, 
long runs, smooth power and 
trouble-free fun on the water! 
+ CHAMPION MOTORS COMPANY BELUXS 
z MINNEAPOLIS 13, MINNESOTA SINGLE 
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elivery Al Aesws , pecial ee Order Now For Spring Demands 


E PAN 
D 


"“MICROMATIC” REEL 


Feature the ''Micromatic’’ Reel for Christmas—it's the finest, most dis- 
tinguished GIFT for sportsmen. No other Reel can match it with its /2 
dominant features. Once fishermen cast with the “Micromatic’ and 
experience its smooth action—its backlash control and wonderful braking 
method, they tell all their friends and brag about their skill. Even 
beginners claim they can cast like experts with ‘‘Micromatic’’. Such 
performance builds sales. If not familiar with "Micromatic’’ Reels, write 
for descriptive circular—get all the facts. Stock now for Christmas 
business—Order Now! for Spring Delivery. 

PATENT PENDING LIST PRICE $26.50 Inc'l. Federal Excise Tax 
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Order from your Jobber — _ See it on Display 
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ANOTHER 
LeNARD PRODUCT 











ALUMINUM CAKE 
PAN AND MOLD 


(With or Without Tube) 


24 GAUGE ALUMINUM — 


SCALLOPED DESIGN 
Size 10" x 3/2" with tube 44" long 
Also Scalloped Design—No TUBE 
2 Sizes—10" x 3/2"' and 9 x 2%" 
STURDY CONSTRUCTION, DURABLE! 


IMMEDIATE DELIVERY 


| ORDER FROM YOUR JOBBER TODAY 


Jobbers’ inquiries invited 


Few choice territories still open to 
Housewares Salesmen with following. 


Le NARD INDUSTRIES 


Dept. HA 
179 W. Washington St., Chicago 2, Ill. 

















777 TA oa K —_— 
HEATERS 


COAL - OIL - ELECTRIC 


Campbell 


Electric 


TANK 
HEATER 


For bigger, faster sales — a new CIRCULATING 
TYPE, SELF-SINKING Electric Tank Heater, 
that promises the farmer new power savings, new 
heating performance. A sure “best-seller” priced 
and built for SALES to every farmer with elec- 
tricity. Get the facts on it today. 


EVERY FARMER NEEDS A TANK HEATER 
And Campbell provides a complete line, all types, 
all prices — five outstanding oil burning models, 
a coal burning heater, and a unique, sensational 
new Floating Electric model that’s sure to stop 
traffic in your store. Display the CAMPBELL 
line this fall and winter for greater tank heater 
profits — it’s the hottest line made. 


‘ witli e. 
badl 





Write ror compete rower 


= =H. D. CAMPBELL COMPANY 


Rochelle 54, Illinois 
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year, according to the Department of 


Commerce. 
+ ~ 7 


Watching crop results—The 
latest reports say that the outlook for 
the 1948 winter wheat crop is very un- 
certain at this time. “Scattered showers 
have put topsoil in good condition for 
seeding in many areas, but others, par- 
ticularly in the southwest, are awaiting 
rain before going ahead with this work. 
Furthermore, good general rains will be 
needed to replenish the subsoil reserves. 
Good returns of the last few years have 
encouraged producers to extend their 
acreage of winter wheat, and another 
increase in seeded acreage is in the 
cards if conditions permit. Progress of 
the corn crop during September has 
been generally good, which raises hopes 
that the final results will show some 
improvement over the last official esti- 
mate.” However, as of Sept. 25, the 
Weather Bureau said that the critical 
corn crop “undoubtedly” has been hit 
hard by extended frosts just reported 
through the northern part of the main 
production belt. 


‘2 = 


Peak demand for “home 
goods” — Business of the country’s 
home goods industry this year probably 
will exceed the record established in 
1946, says L. H. Whiting, president of 
the American Furniture Mart. “Manu- 
facturers are running about 30 per cent 
ahead of 1946 in dollar volume for the 
first three quarters,” he reports. “This 
is on top of a 90 per cent increase from 
1939 to 1946. Wholesalers are running 
about 20 per cent higher than in 1946 
and retail sales of home goods exceed 
those of a year ago 8 to 15 per cent, 
depending on the section of the coun- 
try. Producers’ shipments are running 
ahead of wholesale and retail sales be- 
cause distributors and merchants are 
accumulating a ‘normal’ inventory. Cau- 
tion, which prevailed during the second 
quarter and early part of the third 
quarter of 1946, has let up as merchan- 
dise has moved off the sales floors; and 
stores have realized they must acquire 
new stocks for Christmas.” The volume 
of furniture, home furnishings, and ap- 
pliance sales in agricultural areas is 20 
to 30 per cent above last year, but in 
larger cities the increase is only about 
8 per cent, says Mr. Whiting. Besides 
furniture, he reports, heavy sales of 
home appliances, including refriger- 
ators, washing machines, and radios, are 
contributing to the heavy home goods 
sales this year. A spot check of manu- 
facturers, wholesalers, and retailers dis- 
closes a general belief that home goods 
sales will continue at high levels for 


several years. 
* * * 


Analyzing stores sales—De- 
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tical device that keeps drains open and 
saves plumbing bills. It's simple. Any 
woman or child can use it effectively. 

| Simply attach to faucet, press cup over 

| drain and flush away the trouble under 

75 lbs. pressure. For kitchen, bath, laun- 
dry and basement drains, industrial traps, 
etc. Made of quality materials. Looks 
like Big Value and is! 


| 
} Th ds of h holders need this prac- 
| 
| 


If your jobber cannot supply you, order 
direct, or write for detaiied circular. 


SYMONDS (VD COMPANY 


fe ile tele) 


1414 S$. MICHIGAN AVE. 
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JAR OPENER 


One of the most popu- 
lar of Zim's efficient 
household helps. 
Opens anything 
that wears a cap 
—glass, bottle, can, 
Mason jar. Strong, 
all-steel construc- 
tion. White enamel 
or chrome finish. 





As Advertised | 
in Saturday 






_Evening Post 


CAN OPENER 


There isn't a housewife in 
the U. S. who wouldn't 
go for one of these. Neatly 
|  cpens any shaped can. 


Constructed for long ser- 
4 vice. Folds out of the way 





laar-~ when not in use. 
’ 


FLATIRON REST 


An important addition 
to any ironing board. 
Leaves entire board 
free for ironing. Folds 
back when not used 


ZIM MANUFACTURING CO. 








WRITE FOR Headquarters for 
LITERATURE Labor Saving Home Appliances 
AND PRICES 


3047 Carroll Ave. Chicago 12, Ill. 
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partment store sales, where relatively 
minor gains and an August decline have 
set the economists to worrying, fail to 
reflect the continuing strength of con- 
sumer buying, the Northern Trust Co. 
(Chicago) says in its October bulletin. 
Families are spending a lot more on 
food and durable goods, and the farm- 
er’s cash—more plentiful than ever be- 
fore—does not ordinarily go to the big 
city stores. Spending for food now ab- 
sorbs 30 per cent of total consumer 
expenditures compared with 24 per cent 
before the war. This single shift has 
moved an additional $10,000,000,000 a 
year into the food trade. Durable goods 
in the first half of 1947 drew off 12 per 
cent of total consumer spending, against 
last year’s 9 per cent. The relatively 
low part of the consumer’s dollar going 
for rent is a big factor in the more 
liberal spending now, for other things. 
Spending on services, including rent, 
now accounts for only about 28 per cent 
of the consumer total against 38 per 
cent before the war. The farmers’ large 
income now accounts for 10 per cent of 
the nation’s personal income _ total 
against 7 per cent in prewar days. This 
has pushed mail order sales up 20 per 
cent and total rural sales of general 
merchandise up 18 per cent from 1946. 
All things considered, the bank said, 
consumer buying now is “significantly 
more favorable” than department store 
sales alone indicate. 


2 * * 


Buying by vacationers—The 
same consumer tendency to “shop” for 
values, experienced for months by mer- 
cantile establishments, was shown by 
vacationers in the summer travel season 
just closed. This is reported in a recent 
mid-western survey, which says there is 
substantial evidence that while total 
dollar expenditures for recreational 
travel may prove to be as much or 
greater than they were a year ago, this 
year’s tourist was a more careful 
spender. In the face of rising prices, 
he bought accommodations judiciously 
and trimmed other expenditures where 
he could. Some areas experienced as 
much as a 20 per cent decline in busi- 
ness. There is significance .in this for 
the travel and resort industry in the 
coming winter season—and in 1948. 
Resort owners are pressing their drive 
to spread the recreational travel season 
throughout the year, in the hope that 
fall bookings will erase at least part of 
the earlier spottiness. Success of the 
campaign, of course, requires coopera- 
tion of the weather man, who was re- 
sponsible for poor spring business in 
almost every section of the country. The 
survey also showed that free-spending 
war workers who traveled in large num- 
bers last year, did not constitute the 
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L Keg v2 SWITCH 


FOR CONTROLLED POULTRY - HOUSE LIGHTING 


TAKES ONLY 
TEN MINUTES 


% “Plug-in” switch cord to 
electric outlet as you 
would a table lamp. 

* “Plug-in” cord from Bright 
Light circuit to side of 
switch marked “bright” 

*% “Plug-in” cord from 
Dim Light circuit to side 
of switch marked “dim.” 

That's all! 


A.J 
[pouvirer 

rime | 
Switch) 
} 


im) 
he 9 ie 


$I 4% Retail 


SPEEDS YOUR SALES 


INCREASES YOUR 


All sales resistance caused by tedious, costly 
instaliation is eliminated by this sensation- 
ally New Paragon “Plug-in” Poultry Time 
Switch. It reliably controls Poultry house light- 
ing, morning and evening ... . stimula- 
ting laying activity .... imcreasing egg 
production in Fall and Winter when prices 
are highest. Your poultry raising custo- 
mers want and need this easier-to-install 
lighting control NOW. 


* . 


BIG MARKET - 


CUSTOMERS EGG 


PROFITS 


PORTABLE... 
near any electrical outlet. 
EASY-TO-INSTALL . . “plug-in” 
to 1]5V 60 cycle AC receptacle. 
ACCURATE 


genuine Telechron clock motor 


SALES AIDS oe help dealers SELI 


“plug-in” Time Switches 


PARAGON ELECTRIC COMPANY 


TWO RIVERS © WISCONSIN 


ESTABLISHED 1985 


can be used 


pow ered w ith 


NATIONALLY ADVERTISED 


e@eeee Ask Your Jobber eeee 


J Marin FOR PROFITS WITH 


Paragon 
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Space savers. 


Shelby Adjustable Closet 
Hanger Bars are space savers 
in anyones home — your cus- 
tomers will welcome them. 
They'll save on pressing bills, 
too, for clothes hang straight 
and neat. 





Quickly installed — adjustable 
lengths. 


A fast selling, good profit item 
—Shelby's Hardware of the 
Month. 


See your Jobber 


i Spelb, 








SPRING HINGE CO. 
SHELBY, OHIO 
























ELECTRIC HEATER No. 514 


This profitable and exceptionally popular 
seller is made of finest quality 24-gauge iron, 
finished in rich porcelain enamel, walnut or 
white. Attractive design. Easy to keep clean. 
Excellent heating capacity. 

Patented nichrome element guaranteed against 
burnout for five years. Approved by Under- 
writers Laboratories. AC or DC. 1320 watts. 
15” high, 14” wide, 6” deep. Weighs 61, 
lbs. $6.95 retail. $7.50 west of Denver. 


All Armstrong heaters are 
and priced right. 


pre-war quality 
e PROMPT SHIPMENT. 
Order this and other fast selling Armstrongs 
from your jobber. 


ARMSTRONG PRODUCTS CORP. 


Quality Electrical Appliances since 1899 
Dept. HA, Huntington 12, W. Va. 


major travel market this year. The 1947 
tourist wanted a dollar in value for a 
dollar spent. And he bought less liquor, 
entertainment, and other luxury items 
this year. Both railroad and_air- 
line passenger travel was off, but, in 
comparison with last year, automobile 
travel was up. Apparently, the better 
supply of new automobiles and tires en- 
couraged “touring” rather than “stay 
put” vacations. Travel to the national 
parks showed that some favorites were 
“slipping” this year, while others gained 
in popularity. 


Steel Production 
Continues Far Below 
Country's Needs 


T will be many months before the 
size of consumers’ inventories be- 
come a factor in lowering steel ingot 
output in this country. A survey 
made from Maine to the West Coast 
by The Iron Age, national metal- 
working paper, affiliated with Harp- 
WARE AGE, indicates that stocks of 
flat-rolled material are far below 
normal in all cases studied. Even 
among other steel products, below 
normal inventories were more pre- 
valent than in those considered to be 
“about right” when measured against 
current demand, The Iron Age re- 
ported in its Sept. 25 issue. 

The big “if” is that inventories 
are a phantom sort of condition. 
When demand is extremely heavy 
they appear small. When consumer 
requirements drop off inventories 
bulge overnight. And when the bot- 
tom falls out “inventories glut the 
market.” 

But the estimates made last fall 
and early this year that steel supply 
would catch up with demand have 
fizzled out completely. At the very 
time slated by those who predicted 
that steel supplies would be in bal- 
ance—and The Iron Age was a way 
up front in this—the situation is 
tighter than ever. With some com- 
panies it is worse than war days. 

It is next to impossible for any- 
one in or out of the industry that 
week to make an absolute forecast 
as to how long demand for steel 
will be so far above the supply that 
inventories appear small and un- 
balanced. Recent statements made 
by steel leaders—2 years—can only 
be described as a “safe” guess. 
The survey for that week by The 
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Safest because: 


Hooks are rigidly held in accurate alignment 
by patented steel binder bars before, during 
and after application, distributing tension uni- 
formly across the belt, maximum traction and 
minimum wear. Patented binder bars lap over 
belt end, prevent fraying. 

Sizes for all belts. Cost no more than ordinary 

belt hooks. Write for circular. 


SAFETY BELT-LACER COMPANY 
5390 N. MENARD AVE., CHICAGO 30, U. S. A. 











FOR BEST SERVICE ON 
THESE STEADY SELLERS 


e Our policy is to give prompt 
service on superior products and 
a fair price through recognized 
jobbers. Below are some of the 
items in our line, all available 
now through your jobber. 


Wrought Nut 
EYE BOLTS 
Bright Zinc Plated 


TURNBUCKLES— 
“Alumaloy” Bodies 
—Steel Hooks and 


we 
c “ALUMALOY” 


SCREEN DOOR 
BRACES 


ALWAYS DEPEND ON 


/: Turnbuckles, Inc. 


729 West Lake Street ¢ Chicago 6, Illinois 
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Iron Age district editors and cor- 
respondents all across the country 
covering big and small firms brings 
the same story—stocks below nor- 
mal when measured against current 
manufacturing schedules. Many 
companies are keeping output high 
by buying in the gray market, using 
substitutes, working hand to mouth, 
periodically shutting down and util- 
izing every known and heretofore un- 
known brand of conversion deals. 

The automobile industry admitted 
that week that it will not be able to 
keep up a 100,000 car a week pace 
during the balance of this year be- 
cause it can’t get that much steel. 
Auto leaders and steelmakers agree 
on this point. At least one major 
automobile manufacturer this week 
is revising his production schedule in 
line with what his steel suppliers 
have told him he would get and not 
what he would like to get. 

One of the most serious conditions 
uncovered by the survey was the ex- 
treme shortage of bolts and nuts. 
For the want of bolts many projects 
and products are incomplete. Bolt 
and nut makers are of little help to 
their frantic customers. Some pro- 
ducers of these small but strategic 
products are entirely out of material 
needed for the manufacture of some 
common-sized bolts and nuts. 

The current tight inventory situa- 
tion applies despite action in the past 
several months“ during which steel 
consumers controlled inventories, 
balanced stocks, got rid of obsolete 
or excess stock and_ generally 
“cleaned house.” Both producer 
and consumer know however that 
any sudden decline in demand for 
durable and non-durable products 
would cause current inventories to 
become a much larger factor than 
they are now. 


Burning Up 
S. fire losses in 1947, according 
s to estimates of the National 
Board of Fire Underwriters: 
Inc. Over 
Yr. Ago 
January $ 57,180,000 8% 
February .. 64,247,000 
March ..... 72,435,000 
April ....... 68,029,000 
May 56,545,000 
June , 50,840,000 ’ 
July ; 49,357,000 20.4 


TOTAL $418,633,000 23.7 
Total for 12 months ending in 
July was $641,816,000, the HIGH- 


EST rate of burning in U. S. history. 
—National Board of 
Fire Underwriters 
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==> (CAPITALIZE WITH 
BERKSHIRE BERKSHIRE 


auminpati =OALUMINUM PAINT 
Here Is a Sure-Fire 


INT FOR USE ON RIOR 

ERIOR ane EXT e Sales Opportunity! 
Th tea al aa! The features of Berkshire Ready-Mixed 
va SHIRE Patet con Aluminum Paint make it an_ easy-to-sell 
— product. 








QUALITY «© PROTECTION ¢ SERVICE | 


MAY BE APPLIED DIRECTLY TO WET OR DAMP SURFACES! 
WILL SEAL THE SURFACE PAINTED! 
PREVENTS RUST AND DETERIORATION OF METAL! 
MAY BE APPLIED TO ALL SURFACES—WOOD, CONCRETE, METAL, CEMENT, etc.! 
RESISTS HEAT—REFLECTS LIGHT! 
WILL NOT CHIP, PEEL OR CRACK OFF! 
MAY BE PAINTED ON INTERIOR OR EXTERIOR SURFACES WITH BRUSH OR 
SPRAY GUN! 
@ WILL DRY WITH A LASTING, BRILLIANT METALLIC FINISH! 





It is no longer necessary to stock several different kinds of aluminum paint—STOCK 
JUST ONE—BERKSHIRE! It is the all-surface, all-purpose aluminum paint ALL 


IN ONE CONTAINER! 
IT'S A REPEATER 
Ask Your Distributor For Berkshire 


BERKSHIRE PAINT COMPANY 


MAKERS OF FAMOUS DARI-GLO 
P.O. BOX 251, HIGHLAND STATION, SPRINGFIELD, MASS., U.S.A. 





JOHNSON XLO MUSIC SPRING WIRE is precision wire essen- 
tial for a wide variety of uses. It comes to you attractively 
packaged for display and convenient handling in !/, lb., |/2 Ib., 
and | |b. units. Complete range of sizes. Meet the need for 
small packages of quality spring wire with JOHNSON XLO 
MUSIC WIRE. Order through your wholesaler. 


ae ; it Pe 


INC. 


JOHN 


AND WIRE COMPANY, 
WORCESTER 1, MASS. 
NEW YORK DETROIT AKRON CHICAGO LOS ANGELES 
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“Home on the Range’’ 
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s eye—priced 


Sparkle to catch the housewife’ 


tie 
EREDY 
WA prant y 
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wie 


sturdy, long-lasting, never-need-scouring 


- CHROME COOK WARE 


to open her pocketbook—dis 
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SEE YOUR JOBBER 


HANSON SCALE CO. 


525 N. ADA ST., CHICAGO 22, ILLINOIS 





| 


Population Forecast 


ORECAST of the population of 
the United States from 1945 to 
the year 2000 have been released by 
the Bureau of the Census. Accord- 
ing to the estimates the population 
will reach a peak of about 165 mil- 
lion in 1990 and will then begin to 
decline. 
The age composition of the popu- 
lation is expected to continue chang- 


| ing in the direction of increasing 


proportions in the older age groups 


| and decreasing proportions in the 


younger age groups. At present, ap- 


| proximately 7 percent of the popu- 





lation of the United States is 65 
years old and over; for the year 2000 
the estimates show 13 percent in 
this age group. 

In 1940 there were about 400,000 
more males than females. At the 
present time, there are about 300,000 
more females than males. By the 
year 2000, the forecasts indicate that 
there will be an excess of less than 
400.000 females. 


Urges Retention of 
Voluntary Credit Curbs 


After Remaining Federal — 


Credit Controls Cease 


ITH remaining Federal con- 
trols on credit scheduled to 
be abandoned on Nov. 1, failure of 
merchants and lending institutions 
to maintain voluntary curbs on in- 





stalment terms will bring increased | 


state regulation of consumer credit 
and demands for a return of Fed- 
eral controls, Robert Kaye, editor 
of Consumer Credit Letter warned 
businessmen recently. 

In a special report called, “What’s 
Ahead for Consumer Credit?” Mr. 
Kaye, president of Consumer Credit 
Publications, Inc., 175 Fifth Avenue, 
New York, told credit executives 
that while many credit granters are 
planning a policy of moderation, 
there has already appeared an un- 
dercurrent of free-and-easy granting, 
and several announcements of “no- 
cash-down” policies. 

Even some credit men who sought 
complete government decontrol of in- 
stalment terms are indicating con- 
cern lest free credit now mean a 
return to ruinous competition over 
terms. 

Kaye estimates credit sales in the 
12 months following Nov. 1 will total 
$30 billion, on the basis of probable 
national retail sales of nearly $100 
billion. 
























ARMSTRONG-BRAY 
GEAR and WHEEL 
PULLERS 

















Quickly and easily pull gears, 
wheels, pulleys and bearings 

off of shafts without damage: 
or breakage. ; 


Improved designs make them 
easy to set up and safe in use 
—the harder the pull the 
tighter the grip. 

12 types, 40 sizes—2-arm, 
3-arm, standard and special 
STEELGRIP Pullers with drop 
forged arms and heat treated 
screws as well as CHAINGRIP 
Universal Pullers that reach to 
considerable distances from 
end of shaft. 


Write for Catalog 


ARMSTRONG-BRAY 
& COMPANY 

5348 NORTHWEST HIGHWAY 
CHICAGO 30, U.S.A. 





DRILL 


$9995 


| 3 “Stripped for ac- 
Bey tion’’ without ex- 
cess bulk, weight 
or meaningless 
extras, SpeedWay 
Blue Line Tovls 
are lighter, handier and lower priced 
than other tools of equal performance 
on everyday work. Each is a com 
pletely engineered tool with its spe- 
cially wound motor. Each has the 
correct speed for its capacity and 
operation. Each is built to give years 
of service. Back in production, the 
improved SpeedWay Bench Grinder 
has 3 times the power of the pre- 
war model, a new 1-piece aluminum 
case with cast-in wheel 
guards and tool rests. Ask 
your dealer to demonstrate. 


‘ 4 a" ELECTRIC 







No. 209 
Drilt Stand 





Write for Circulars 


No. 117 Grinder 
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2 DRILL 
52995 WOOD FOLDING PORCH AND STAIR GATES 


Stripped for ac- 
ion’’ without ex- 
ss bulk, weight 
! meaningless 
ttras, SpeedWay 
lue Line Tovls 
ind lower priced 
ual performance 
Zach is a com 
»1 with its spe- 
Each has the 
: capacity and 
ilt to give years 
production, the 
Bench Grinder 
er of the pre- 
yiece aluminum 
ast-in wheel 


— STANDARD NOVELTY WORKS 


Grinder 


DUNCANNON, PENNSYLVANIA 
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MOTOR HEATER 


ast Mov ings 


Volume : 
rolit 


AF 
Big 
Long Y : 
specialty: 


PLUGS INTO ANY LIGHT SOCKET! 


EVERY motorist needs one! Hung under 
hood or in front of grill or under motor 
will warm too-cold-to-start motor quickly, 
safely — saves time, tempers, batteries. 
Low power consumption — leave on all 
night for instant starting! Nichrome heat- 
ing element, adjustable thermostat, pilot 
light, six feet cord. Use outside or in ga- 
rage. FULLY GUARANTEED. Only $5.95 
F.O.B. Order now, supply limited. 


“JIFFY” ECONOMY MODEL r 
Low cost, quick-action 
type for emergency warm 
ups. Nichrome heating 
element, six feet of cord, 
fully enclosed, fully 
guaranteed, $2.95 F.O.B. 








Credit is already being broadly 
promoted as a convenience and a 
means of acquiring needed or de- 
sired goods, services and luxuries, 
the report points out. Railroad 
travel, vacation trips and practically 
every form of luxury is being ad- 
vertised on easy terms, in addition 
to thousands of items of bulk mer- 
chandise normally purchased through 
this method. “Television,” the re- 
port says, “is expected to be a boon 
to instalment selling, just as pianos, 
radios and refrigerators led the pace 
in other eras. Aggressive advertis- 
ing and sales promotion is expected 
to continue throughout 1947 and 
well into 1948. Solicitation of new 
accounts through newspaper adver- 
tising, radio, internal selling and 
outside canvassing will show an in- 
crease. The handling of this tre- 
mendous volume of business and the 
resultant 15 billion to 20 billion dol- 
lars of accounts receivable will be a 
major task for credit operators of 
the nation. 

“Credit management will return to 
the important status it held in the 
late 20’s, before it was overshad- 
owed by the depression of the 30's,” 
the survey forecasts. “New tech- 
niques and more scientific methods 
will be employed. The expenses of 


credit department operations will be 
a major problem. 

“Credit executives should gain in 
stature and become more valuable 
to their organizations than at any 
time since pre-war days. More re- 
liance will be placed on the opinions 
of credit men than ever, for they are 
closest to consumer habits. Pressure 
for more sales will be held in check 
through the use of sound credit judg- 
ment in selecting risks and in setting 
realistic terms policies.” 

As protection against a recession 
or depression, credit granters will 
pay great attention to stability of 
employment for the next year, the 
survey forecasts. Applications from 
individuals in low income groups, 
who suffer most under adverse con- 
ditions, will be particularly scrutin- 
ized. 

“Many who no longer have suf- 
ficient cash are optimistic about their 
future,” the report says in explain- 
ing why users of credit whose in- 
comes have shrunk from war-time 
highs are turning | to credit as a 
means of satisfying their current 
needs.” But overloading customers 
with more credit than they cag carry 
safely will be one of the major 
dangers affecting the nation’s econ- 
omy, the analysis maintains. 
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AMERIC 


Office: 29 Pi 





American's Toy Fair 


HULL 
COMPASSES 


LEAD THE 
WAY TO 
GREATER 
PROFITS 


@ Years of ac- 
curate, dependable 
service ... on auto- 
mobiles, small air- 
craft, boats... 
keep Hull Compass 
demand alive and 
growing. It means 
always the right 





(A) BEACONLITE 
Illuminated Auto- 
mobile Compass 


(B) STREAMLINE 


Ctcinieatl dato. 325 dealer members of the American 


turns for your cus- 
tomers ... the right mobile Compass age Supply =. ing rt 
a., viewed these displays of toys 
turnover profits for (C) STREAMLINE and gifts during the company's an- 
you. Compass | * nual Toy and Gift Show held re- 
=emmems (Mailing C pe oe ee cently at American's warehouse. To 
HULL MFG. (radial stimulate interest in toys the com- 
a P. O. Box 246-HA8, Warren, Ohio pany also issued a full color con- 
# Send me information and prices on the Hull sumer promotional catalog. At the 
# Automobile Compasses. show main interest was shown in 
1 gifts and wheel goods. At the right 
' in the photo is American's office and 
warehouse located at 39-43 Terminal 
Way, Pittsburgh. 
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SAFE 


Retails 
profitably 


|AMERICAN WALL 





at only 


$38.00 


F.O.B. 
Worcester, 
Mass. 


A strictly fireproof safe that retails at $38.00 f.o.b. 
Worcester, Mass., and returns a good profit. Easily in- 
stalled in any closet, partition, chimney wall, concrete 
foundation, or in the floor. Suitable for homes, stores, 
gas stations, offices, etc. 

Equipped with four tumbler genuine YALE lock. Safe 
is fabricated from heavy gauge cold-rolled steel. 

Fire resistance: 2100 degrees F. Inside is lined with as- 
bestos; in case of fire contents remain undamaged. Safe 
has tamper-proof door. 

Dimensions: 7” deep, 10” wide, 14” long. Prompt ship- 
ment from stock on all orders. Take advantage of this 
unusual profit opportunity NOW. Write today for infor- 
mation and discounts. A few territories are still open to 
qualified retailers and distributors. Mfg. by 
AMERICAN WALL SAFE MFG. CO. INC. 


Office: 29 Pearl St. Factory: 65A Water St. 
WORCESTER, MASS. 






















MANUFACTURING QUALITY 
PADLOCKS, LOCK SETS, 
NIGHT LATCHES AND 

KEY BLANKS...FOR YOUR 
VOLUME SALES! 


Taylor Lock Company 
Philadelphia 32, Penna. 


We'll Lee You at the 
National Hardware Show 


BOOTH 294, GRAND CENTRAL PALACE, N.Y.C. 











OCTOBER 9, 19:7 
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*NO. 175 ZIPPO SPORTS 
LIGHTER for gifts, tournament 
awords, prizes, etc., wide 
choice of designs engraved in 
color, $3.25 


$1.00 extra if three initials or facsimile 
signature engraved in color are added. 


ZIPPO has long been the favorite of the outdoors- 
men and women (and just plain fans). They light every- 
time on the windy links or the roughest sea, and no 
dealer ever gets a come back because ZIPPO is 
guaranteed unconditionally and all repairs are made 
free for nothing. 


New Sports motifs are attractive as gifts, prizes, 
tournament awards. (They can be age | en- 
graved, too.) Make up a stock for multiple sales. 


*Other motifs not illustrated are Baseball Player, Sail Fish, Horses 
Head, Basket Ball Player, Hockey Player, Crossed Bowling Pins and Balls 
(for women's tournaments), Tennis Racket, Bucking Broncho, Elephant. 


NEW! ! 
"LOOP" LIGHTER 


Sportsmen have demanded a lighter 
that can be attached to chain, key- 
chain, cord, etc., so it will not be 
lost, drop out of pocket, or be 
mislaid. 

Ne. 278. ....2- $3.00 Retail 


(with 3 initials engraved in color $1.00 
extra, retail.) 








WRITE FOR PRICE LIST OF COMPLETE LINE INCLUDING 
OTHER NEW NUMBERS. ORDER FROM YOUR JOBBER. 


COMPANY 
BRADFORD, PA. 


ZIPPO MFG. 
DEPT. SX 
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Dependable steel products and 
unequalled steel: service facil- 
ities...available for your steel- 
buying convenience at twelve 
conveniently located Ryerson 
plants. Because of great de- 
mand, all sizes are not always 
in stock; but we usually can 
suggest a reasonable alternate. 


PRINCIPAL PRODUCTS 


Bars e Structurals « Plates « Sheets 

e Tubing * Allegheny Stainless 

Alloy Steel e Safety Floor Plate e 

Bolts « Rivets e Metal Working Tools 
& Machinery, etc. 


Josepu T. Ryerson & SON, twe. 


Plants: New York, Boston, Philadelphia, 

Detroit, Cincinnati, Cleveland, Pitts- 

burgh, Buffalo, Chicago, Milwaukee, 
St. Louis, Los Angeles 














WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 


WILL NOT SHRIN«(| 
it WORKS BETTER. 


STICKS AND STAYS pir 
Tl 





Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water. Putty keep 
doubling, year after 
year.” What’s more, 
Durham’s Rock- 


gives you by far the 

best profit-margin on 

any product of this 

nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical, Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or four 
4-lb. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-Ib. drums for 
industrial users. 


The PLASTIC Repair Material 
in POWDER Form 


( Here's the one that \ 








Hard Water Putty {_ “a wees = 





A Century of Expansion — 


The Joseph Woodwell Company 


Pittsburgh wholesalers’ centennial paces the 
growth of industrial city. Five generations 
of family have served the hardware trade. 


HE Joseph Woodwell Co. was 100 

years old on March 1, 1947 and 
it took an entire newspaper section 
to tell the history of this century- 
old hardware firm, so interwoven is 
it with the development and growth 
of Pittsburgh, Pa., one of the coun- 
try’s leading industrial cities. 

Pittsburgh, Pa., was a town of 
50,000 when Joseph Woodwell 
opened a hardware store there on 
the corner of Wood Street and Sec- 
ond Ave. He was no stranger to 
the hardware field when he went 
into business for himself and he 
was thoroughly experienced in the 
cabinet and warehousing lines. 

Born in New York in 1807, he 
there took up the trade of wood carv- 
ing and left behind a number of ex- 
amples of his trade when he left 
New York for Pittsburgh in 1828. 

Joseph Woodwell’s first business 
in Pittsburgh was a cabinet shop and 
warehouse he opened with J. W. 
Woodwell, a relative. He later dis- 
posed of his interest and in 1844, 
entered the hardware business with 
John Walker, who had been em- 
ployed as a bookkeeper for Logan 
& Kennedy, a hardware house. 

They took in as a silent partner 
Allen Kramer and the three-man 
concern prospered. The fire of 
April 10, 1845, which wiped out 
relatively large portions of the 
growing community, passed the Wal- 
ker & Woodwell Company by. 

In 1846, the three partners agreed 
to dissolve the company and it was 
agreed to perform the operation by 
a simple three-way division of the 
stock. Then Joseph Woodwell rent- 
ed a store on the corner of Wood 
and old Second St. 

The company’s increased business 
demands forced it to raze the old 
building in 1857 and erect a larger 
one. This, in turn, was replaced 
in 1907 by the eight-story warehouse 
which is part of the present struc- 
ture. In 1921 the building was 
moved 40 ft. back in a then un- 
precedented engineering feat, to al- 
low the widening of Second Ave. 
Shortly after this, an extension of 
the building along Wood St. was 
added and in 1925 the building was 
further extended. 


‘Sass ~ a 
The firm's old building. 


All through its latter half cen- 
tury of history, the company has 
added divisions. It was among the 
first to recognize the possibilities of 
the “horseless carriage” and in 1906 
added the second automotive depart- 
ment to be established West of the 
Alleghenies. Woodwell’s distribu- 
tion which is completely wholesale 
now, includes industrial and automo- 
tive equipment, toys, sporting goods, 
radios, refrigerators, washing ma- 
chines and air conditioning equip- 
ment in addition to general and 
builders’ hardware. 

The company now operates from 
two locations—the historic area it 
has occupied for 100 years and from 
an East End branch at 4909 Liberty 
Ave. From the 1890's to 1932, the 
company was headed by William E. 
and John Woodwell, grandsons of 
the founder. Present officers include 
John Knowles Woodwell,  great- 
grandson of Joseph Woodwell and 
now chairman of the board. John 
Knowles Woodwell, Jr., the fifth gen- 
eration’s representative is employed 
at the East End branch. 

Charles A. Lynch who joined the 
company in 1934 is president and 
treasurer of the company. Donald C. 
Scully, the vice-president and secre- 
tary joined it in 1919 and J. B. 
MacIntosh, assistant treasurer, came 
to the company seven years ago. 
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ominion...A GOOD BUY! 


TRACE MARK 





With each passing year, Dominion 

appliances are enjoying increasing 

popularity - - increasing volume. 
¢ 

Each year more people are 

discovering that a Dominion 

appliance is a good buy. 


DOMINION ELECTRICAL MFG., INC., MANSFIELD, OHIO 
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BUILDERS’ HARDWARE 


SINCE 1849 


MADE RIGHT 
PRICED RIGHT 





PADLOCK AND HARDWARE CO. 
LANCASTER, PA. 


SAF 
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HOOKS FOR THE 
ELECTRICAL TRADE 


Brooks makes wire hooks, 
insulated eyes, and a wide 
variety of fittings used by 
electricians. 


We will be glad to help you 
answer technical problems 
on wire applications. 


. S. Brooks & Sons, Chester, Conn. 


Since 1848 


“BROGKS fe HGGKS™ 

















Coming Conventions and Events 


Corrected Each Issue According to Latest Data 


Ace Hardware Corp., annual con- 
vention and exhibit, Jan. 25-28, 1948, at 
the Hotel Sherman, Chicago. E. G. Lin- 
quist, vice-president and secretary of 
the Ace Hardware Corp., 1319 S. Michi- 
gan Ave., Chicago, is in charge of the 
convention and exhibit. 

Albany Sportsmen’s and Boat 
Show, Feb. 28-March 7, 1948. Details 
from Campbell-Fairbanks Expositions, 
Inc., Park Square Bldg., Boston, Mass. 


American Hardware Manufac- 
turers Association, 93rd semi-annual 
convention, Oct. 13-16, 1947, at Atlantic 
City, N. J., meeting jointly with the 
58rd annual convention of The National 
Wholesale Hardware Association. Marl- 
borough-Blenheim Hotel is convention 
headquarters. Charles F. Rockwell is 
secretary of the manufacturers’ associa- 
tion with headquarters at 342 Madison 
Ave., New York City, and Thomas A. 
Fernley, Jr., is executive secretary of 
the wholesalers’ association with head- 
quarters at 505 Arch St., Philadelphia. 

American Hardware Supply Co. 
annual dealer meeting and exhibit, Jan. 
26-28, 1948, at the company’s warehouse, 
39-43 Terminal Way, South Side, Pitts- 
burgh, Pa. William M. Stout, executive 
vice-president and general manager. 

American Toy Fair, New York 
City, two weeks beginning March 8, 
1948, at 200 Fifth Ave.; 1107 Broadway 
and: other permanent offices nearby as 
well as at the Hotel McAlpin. Sponsored 
by Toy Manufacturers of U.S.A., Inc., 
200 Fifth Ave., New York 10. H. D. 
Clark is secretary. 

Arkansas Retail Hardware & Im- 
plement Assn., convention and exhibit, 
Feb. 16-18, 1948, at Little Rock. A. W. 
Porter, Lafayette Hotel, Little Rock, is 
secretary. 

Bicycle Institute of America, an- 
nual convention, Jan. 19-23, 1948, at 
the Flamingo Hotel, Miami Beach, Fla. 
Association headquarters, Room 1215, 
10 Rockefeller Plaza, New York 10, 
NM. Zs 

Buffalo Sportsmen’s and Boat 
Show, April 17-25, 1948. Details from 
Campbell-Fairbanks Expositions, Inc., 
Park Square Bldg., Boston, Mass. 

Canadian National Sportsmen’s 
Show, March 13-21, 1948, at Toronto. 
Details from Campbell-Fairbanks Ex- 
positions, Inc., Park Square Bldg., Bos- 
ton, Mass, “ 

California Gift and Art Show, 
Jan. 25-30, 1948, in Los Angeles, Calif., 
at the Brack Shops Bldg., Brockman 









Haggarty Bldg., Merchandise Mart and 
the Alexandria Hotel. 

California Retail Hardware Asso- 
ciation, annual convention, Feb. 16-18, 
1948, at the Western Merchandise Audi- 
torium, San Francisco, Calif. LeRoy 
Smith is manager-treasurer with head- 
quarters at the Western Merchandise 
Mart, Suite 262, 1355 Market St., San 
Francisco 3. 

Connecticut Hardware Association, 
annual convention, Feb. 10-11, 1948, at 
the Hotel Taft, New Haven, Conn. Ned 
Russell, Harris Hardware, Southport, 
Conn., is secretary. 

Crafts and Hobby Shows, Inter- 
national Hobby, Crafts and Science, 
Show, Nov. 1-8, 1947, at the Interna- 
tional Amphitheatre, Chicago, IIl., and 
National Hobby, Crafts & Science 
Show, Exposition Hall, Madison Square 
Garden, New York City, Nov. 23-30, 
1947. Complete information from Camp- 
bell-Fairbanks Expositions, Inc., Park 
Square Bldg., Boston, Mass., and 139 
E. 47th St., New York City. 

Detroit Sportsmen’s Congress 
Show, Nov. 29-Dec. 7, 1947. Details 
from Campbell-Fairbanks Expositions, 
Inc., Park Square Bldg., Boston, Mass. 

Franklin Hardware & Supply Co. 
annual stockholders’ meeting and ex- 
hibit, Feb. 3, 1948, at the company’s 
offices and warehouse, 918-928 N. Dela- 
ware Ave., Philadelphia, Pa. F. Leon 
Herron, general manager. 

Illinois Retail Hardware Associa- 
tion, annual convention and exhibit, 
Feb. 24-26, 1948, at the Hotel Sher- 
man, Chicago, Ill. William F. Ewert, 
1194 Merchandise Mart, Chicago 754, 
Ill., managing director. 

Indiana Retail Hardware Associa- 
tion, annual convention and exhibit, 
Jan. 27-29, 1948, at the Murat Temple, 
Indianapolis, Ind. G. F. Sheely, 333 No. 
Pennsylvania St., Indianapolis 4, Ind., 
managing director. 

Intermountain Association, annual 
convention Nov. 3-4, 1947, at the Hotel 
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FIRST Portable 
Electric Dryer to 
Retail Profitably 
At Only $13.95 


Useful 65 Different Ways 
- » Instant Appeal to All 









Homemokers 









Beautifully Boxed — Every 
Package a Disploy in itself 





— Every home needs one. 
Supplies torrent of HOT or 
COLD air at flick of a switch. 
Plug in at any outlet. Remov- 
able base. Chrome plated. 
110-120 AC-DC current. 





Your Customers will find a 
world of everyday, practical 
uses for this amazingly versa- 
tile,compactly portable RACE 
65 Electric Dryer... 





Drying Hands or Hair 
{Saves Towels} 


, Dealer Helps supplied. WRITE 
Defrost Refrigerator ee 


Se th or WIRE today for Dealer Dis- 
nm the Nursery as an Emer- : 
gency Fan, Vaporizer or Body counts and Illustrated Bulletin. 
Dryer 1637 Goold St., Racine, Wis. 





“x aa 8 


Drying Nail Polish— 








1637 Goold Stree! 


Racine, Wisconsin 

















SAFETY ROLL, JR. 


The famous Vaughan Can 
Opener that opens square or 
round cans with a twist of the 
wrist. All steel construction. 


Double shoulder 
gives positive seal, 
prevents gas leak- 
age. Display card 
(left) free with 2 
dozen stoppers. 


EXPANSION STOPPER 











“GAS-TITE” 


WORLD'S LARGEST MANUFACTURERS OF 
BOTTLE OPENERS AND CAN OPENERS 



















NOVELTY MFG. CO. 3211 CARROLL AVE., CHICAGO 24, ILLINOIS 





OCTOBER 9, 1947 
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5. Quality 
cutting properties 


Here they are—Acme scissors and shears heat-treated by 
electronics—the result of the latest methods plus 35 sepa- 
rate hand operations. Acme is proud of this new quality 
line—the achievement of 72 years in the manufacture of 
scissors and shears. 

Tested for uniform, precise, and higher hardness, sub- 
mitted to vigorous bending requirements, Acme’s elec- 
tronically heat-treated shears showed (a definite superi- 


This modern electronic heat treatment of solid steel 
means Clean cutting to the tip, longer life for the cutting 
edges. Acme sharpness and endurance lead to more profits 
for you. 





Acme's complete 
line of hot-forged, 
solid steel, and 
cast metal includes 
shears and scissors 
for almost every use. 
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fs... HARDWARE 
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SHEAR CO. 


7 ACME BRIDGEPORT 1, CONN. 


Makers of 


ACME + EVERSHARP + KLEENCUT 


Keep Your Eye om ACME 
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NOW AVAILABLE! 





- NAILS 
¢ STAPLES 


- WIRE CLOTH 


- POULTRY 
NETTING 


- FARM FENCE 


- WINDOW 
SCREEN 


WRITE TODAY FOR PRICES OR 
PHONE STATE 1275 











VALENTINE EQUIPMENT CO. 


561 WASHINGTON BLYD., CHICAGO, ILL. 
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TALK ABOUT 


TURNOVER! 


Brilliant colors make these 
clothesline reels attractive to 
display. 

And do they sell! Women 
snap them up as a high- 
quality bargain at a popular 
low price . . . with big profits 
to you. 


Clothesline Reel 


3 @ Retails 
a4 under 50c 
@ All-welded 


@ Brightly 
enameled 











@ Turning 
wood 
handles 





Drop penny postal direct 
to Cox for Bulletin A101. 


é Oo X METAL PRODUCTS CO. 


3014 W. Hepkins St., Milwaukee 10, Wis. 
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Utah, Salt Lake City, Utah. Leon L. 
Weeks, Chamber of Commerce Bldg., 
Boise, Idaho, is secretary. 


Iowa Retail Hardware Association, 
50th annual convention and hardware 
show, Feb. 10-13, 1948, in Des Moines, 
Iowa, Hotel Savery, is convention head- 
quarters, exhibit held in Coliseum 
Building. Philip R. Jacobson, Mason 
City, Iowa, secretary. 


Kentucky Hardware and Implement 
Association, annual convention and ex- 
hibit, Jan. 19-23, 1948, at the Seelbach 
Hotel, Louisville, Ky. Morris Jones, 501 
Republic Building, Louisville 2, Ky., 
secretary. 


Metropolitan Home Show, April 
17-24, 1948, at Grand Central Palace, 
New York City. Details from Campbell- 
Fairbanks Exposition, Inc., Park 
Square Bldg., Boston, Mass. 


Michigan Retail Hardware Associa- 
tion, annual convention and exhibit, 
Feb. 24-27, 1948, in Grand Rapids, 
Mich. Pantlind Hotel is convention 
headquarters, exhibit at Civic Audi- 
torium. Harold W. Schumacher, 1112 
Olds Tower, Lansing 8, Mich., manager. 


Mill Supply Joint Regional Meet- 
ings of the American Supply & Ma- 
chinery Manufacturers Assn., 1108 
Clark Bldg., Pittsburgh, Pa.; National 
Supply & Machinery Distributors’ Asen., 
505 Arch St., Philadelphia, Pa., and the 
Southern Supply & Machinery Distrib- 
utors’ Assn., 712 Volunteer Bldg., At- 
lanta, Ga., will be held as follows: Oct. 
31, 1947, at the Netherland Plaza Hotel, 
Cincinnati, Ohio; November (date to 
be announced) at Newark, N. J.; Jan. 
8, 1948, at the Edgewater Gulf Hotel, 
Biloxi, Miss.; Jan. 14, 1948, at the 
Copley-Plaza Hotel, Boston, Mass., and 
March 23, 1948, at the Palmer House, 
Chicago. 

Minnesota, Retail Hardware Asso- 
ciation, annual convention and exhibit, 
Jan. 27-29, 1948, at the St. Paul Audi- 
torium, St. Paul, Minn. C. J. Chris- 
topher, Nicollet at 4th, Minneapolis 4, 
Minn., manager. 

Missouri Retail Hardware Associa- 
tion, annual convention and exhibit, 
Feb. 24-26, 1948, at the Jefferson Hotel, 
St. Louis, Mo. Louis C. Kreh, 1189 
Arcade Bldg., 812 Olive St., St. Louis, 
Mo., secretary. 

Montana Hardware and Implement 
Assn. annual convention and exhibit, 
Oct. 23-25, 1947, at the Hotel Finlen, 
Butte. C. M. Wall, Helena, is secretary- 
treasurer and Norman O. Blevins is 
manager, with offices in Helena, Mont.; 
mail address, P. O. Box 216. 


Mountain States Hardware and 
Implement Association, annual conven- 
tion, Jan. 14-15, 1948, at the Cosmo- 
politan Hotel, Denver, Colo. Mrs. Mar- 


garet A. Bartlett, 637 Pine St., Boulder, 
Colo., secretary. 


National Hardware Show, Oct, 
15-18, 1947, at the Grand Central Pal- 
ace, New York City. Frank Yeager, 331 
Madison Ave., New York City, manag- 
ing director. 


National Housewares Show, Jan. 
15-22, 1948, at the International Amphi- 
Theatre, Chicago Stockyards, sponsored 
by the National Housewares Manufac- 
turers’ Association, 1402 Merchandise 
Mart, Chicago, Ill. A. W. Buddenberg 


is executive secretary of the association. 


National Retail Hardware Asso- 
ciation, 49th annual Congress, July 
12-15, 1948, at the Olympic Hotel, Seat- 
tle, Wash., Rivers Peterson, 333 No. 
Ind., 


Pennsylvania St., Indianapolis, 


managing director. 


National Sportsmen’s Show, Feb. 
14-22, 1948, at Grand Central Palace, 
New York City. Details from Campbell- 
Fairbanks Inc., Park 
Square Bldg., Boston, Mass. 


National Wholesale Hardware 
Association, 53rd annual convention, 
Oct. 13-16, 1947, at Atlantic City, N. J., 
meeting jointly with the 93rd _semi- 
annual convention of the American 
Hardware Manufacturers Association. 
Convention headquarters will be the 
Marlborough-Blenheim Hotel, Thomas 
A. Fernley, Jr., is executive secretary 
of the wholesalers association with 
headquarters at 505 Arch St., Phila- 
delphia, Pa., and Charles F. Rockwell 
is secretary of the manufacturers’ asso- 
ciation with headquarters at 342 Madi- 
son Ave., New York City. 


Expositions, 


Nebraska Retail Hardware Associa- 
tion, annual convention and_ exhibit, 
Feb. 25-27, 1948, at Omaha, Neb. Meet- 
ings at Hotel Paxton, exhibit at City 
Auditorium, C. A. McCoy, 325 Insur- 
ance Bldg., Lincoln, Neb., secretary. 


New England Electrical Show, 
April 3-10, 1948, at the Mechanics 
Bldg., Boston, Mass. Complete informa- 
tion from Campbell-Fairbanks Expo- 
sitions, Inc., Park Square Bldg., Bos- 
ton, Mass., and 139 E. 47th St., New 
York City. 


New England Hardware Dealers 
Association, annual convention and ex- 
hibit, Feb. 24-26, 1948, at the Hotel 
Statler, Boston. Russell Mueller, 185 
Dartmouth St., Boston 16, secretary. 


Modern Homes 
Show, May 24-29, 1948, at the Me- 
chanics Bldg., Boston, Mass. Details 
from Campbell-Fairbanks Expositions. 
Inc., Park Square Bldg., Boston, Mass. 


New England 


New England Sportsmen’s and 
Boat Show, Jan. 31-Feb. 8, 1948, at 


the Mechanics Bldg., Boston, Mass. 
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YES, SIR! YOU'LL REALLY DO A 


No. 120 (i1-9z.) and No. 130 (48-o0z.) comprise a complete set with 
matching chrome plated die-cast tops, stainless steel trigger slide 
and spring, and plastic tear-drop handles in assorted colors. Sug- 
gested retail: $3.00 per set, or $1.25 and $1.75 respectively for’ in- 
dividual selling. No. 110 (11-0z.) has similar chrome plated die-cast 
top; plastic handle is bell-shaped, and comes in assorted colors. 
Suggested retail: $1.00. No. 125 (11-0z.) has die-cast chrome 
plated top in smartly modern streamlined design for suggested 
retail at $1.25. Containers on all servers are clear glass in Federal’s 


new, exclusive “Tulip” pattern. Available for prompt shipment... 382 





With extended basket for silverware and cups. Heavy 
wire frame—spot welded. Capacity for 12 plates. 


Available in two styles 
18" by 13" by 41/2" (Bright Nickel Plated) 
16" + 13" td 4\/,"" (Bright Nickel Plated) 


Write for information and literature, set-up for jobbers. 


JOB WITH THIS DELUXE 
LINE OF FEDERAL 
NO-DRIP SERVERS! 





FEDERAL 
wz * 
HOUSEWARES 


Don’t overlook the other profitable items in this 
popular line of Federal Practical Housewares. 
Your Jobber has them in stock now. 


130 


12, ILLINOIS, U.S. A. 


Representatiues +. . NEW YORK ¢ ST. LOUIS @ MEMPHIS e¢ SEATTLE © DENVER @ DETROIT © PHOENIX 
4. \AINNEAPOLIS © KANSAS CITY © LOUISVILLE © PITTSBURGH e DALLAS ¢ ATLANTA 


PRECISION 
BUILT 


BICYCLE & 
TRICYCLE BASKETS 


LOOP OVER KNUCKLED CONSTRUCTION 


Sturdily constructed of heavy gauge wire 
with bright nickel finish. Complete with 
nuts, bolts, and struts, ready for assembly. 
Available in three sizes 

Loop Over Spot Welded 
15%" x 10” x 5” 15%” x 10” x S” 
16%” x 11” x 6” 16%” x 11” x 6” 

18” x 13” x 6” 18” x 13” x 6” 


vis MirtcHent INDUSTRIES 


4424 PAUL STREET ¢ PHILADELPHIA 24 PENNA. 


OCTOBER 9, 1947 
















DURBIN-DURCO 


MANUFACTURERS ¢ CERTIFIED PRODUCTS 


LOAD BINDERS 


Drop Forged « Malleable-lron + Steel 





© Heat Treated + 2 Sizes 

Durbin-Boomer F-1—2 swivels, 34, % or 44” chain 
Durbin-Boomer F-2—2 swivels, 1%, 2 or %” chain 

Malleable [ron * Heat Treated * 5 Sizes 
MIDGET No. 1—1 swivel, 4” chain 
DELTA No, 1—1 swivel, % or %’ chain 
DIXIE No, 1—2 swivels, % or 4” chain 
LONE STAR 1—2 swivels, %, % or % “chain 
LONE STAR 2—2 swivels, %, 4 or %” chain 






" WIRE STRETCHERS 
SD” Steel CONSTRUCTION 


plain bearings, 34’ rope 
roller bearings, %4" rope 
plain bearings, %" rope 
roller bearings, 34” rope 
roller bearings, 44” rope 


ALL-STEEL ROLLER BEARING HOISTS 











No. | Size | Cap. 


Rene | Loa. Construction 


Ship. Wt. 
Lbs. 





12 \y’ 2000 6 lbs. |Drop Forged Hook 

















13 %” 1000 | 2% lbs. | Malleable Hook 





Shipped with or without rope. 
Write for Catalog 
DURBIN-DURCO 


6611 Olive Street Road « St. Louis 5, Mo. 








No. 0 EMBURY 
AIR PILOT 


LANTERN 


Order through Your Jobber 
EMBURY MFG. CO., WARSAW, N. Y. 














Details from Campbell-Fairbanks Expo- 


sitions, Inc., Park Square ‘Bldg., Bos- 
ton, Mass. 


New York State Retail Hardware 
Association, annual convention and ex- 
hibit, Feb. 17-19, 1948, at Buffalo, N. Y. 
Convention headquarters at Statler 
Hotel, exhibit at Memorial Auditorium. 
Nicholas H. Kiley, 58 Hills Building, 
Syracuse 2, N. Y., secretary. 

North Coast Retail Hardware Asso- 
ciation, annual convention, Feb. 8-10, 
1948, at the Multnomah Hotel, Port- 
land, Ore. D. D. Stewart, 714 American 
Bank Bldg., Seattle 4, Wash., is secre- 
tary. 

North Dakota Retail Hardware As- 
sociation, annual convention and ex- 
hibit, March 23-25, 1948, at Fargo, 
N. D.- Convention headquarters at 
Hotel Gardner, meetings at the Town 
Hall, exhibits at the Fargo Auditorium. 
Miss Clarine Sherwood, 21 Clifford 
Building, Grand Forks, N. D., secre- 
tary. 

Ohio Hardware Assn., annual con- 
vention and exhibit, Feb. 3-6, 1948, at 
the Cleveland Public Auditorium, 
Cleveland, Ohio. John B. Conklin, 198 
S. High St., Columbus, Ohio, secretary. 


Oklahoma Hardware and Implement 
Association, annual convention and ex- 
hibit, Feb. 3-5, 1948, at Oklahoma City, 
Okla. Meetings and exhibit at Munic- 
ipal Auditorium. R. K. Thomas, 711 
Wright Building, Oklahoma City 2, 
Okla., secretary. 

Pacific Northwest Hardware and 
Implement Association, annual conven- 
tion, Oct. 27-28, 1947, at the Daven- 
port Hotel, Spokane, Wash.; Oct. 30- 
31, 1947, at the Multnomah Hotel, Port- 
land, Ore. J. B. Channing, 615 Empire 
State Bldg., Spokane, Wash., secretary. 


Panhandle Hardware and Implement 
Association, annual convention Feb. 9- 
10, 1948, at the Herring Hotel, Ama- 
rillo, Tex. Mrs. C. L. Thompson, Can- 
yon, Tex., is secretary-treasurer. 


Pennsylvania and Atlantic Sea- 
board Hardware Association annual 
convention and exhibit, Feb. 9-12, 1948, 
at Convention Hall, Philadelphia, Pa. 
W. Glenn Pearce, 400 N. Broad St., 
Philadelphia, Pa., is managing director. 

Rochester Sportsmen’s and Boat 
Show, March 27-April 4, 1948. Details 
from Campbell-Fairbanks Expositions, 
Inc., Park Square Bldg., Boston, Mass. 

South Dakota Retail Hardware 
Assn., annual convention and exhibit, 
March 16-18, 1948, at the Sioux Falls, 
S. D., Coliseum. Convention head- 
quarters at the Hotel Cataract. Earl 
Erlandson, Cottonwood, S. D. secre- 
tary. 

Southern California Retail Hard- 
ware Association, convention and ex- 





hibit, Feb. 17-19, 1948, at Long Beach. 
A. C. Kammeier, 416 W. 8th St., Los 
Angeles 14, is secretary. 


Sportsmen’s Shows, Detroit, Nov. 


29-Dec. 7, 1947; Boston, Jan. 31-Feb.8, . 


1948; New York, Feb. 14-22, 1948; Al- 
bany, N. Y., Feb. 28-March 7, 1948; 
Toronto, March 13-20, 1948; Rochester, 
N. Y., March 27-April 4, 1948; Buffalo, 
April 17-25, 1948. Complete informa- 
tion available from Campbell-Fairbanks 
Expositions, Inc., Park Square Bldg., 
Boston, Mass., and 139 E. 47th St, 
New York City. 


Tennessee Retail Hardware Associa- 
tion, annual convention, Feb. 23, 24, 
1948 (tentative), at the Andrew Jack- 
son Hotel, Nashville, Tenn. Morris 
Jones, 501 Republic Building, Louis- 
ville 2, Ky., secretary. 

Texas Hardware and Implement As- 
sociation, convention and exhibit, Jan. 
26-28, 1948, at Dallas. Meetings at 
Baker Hotel; exhibit at Adolphus Hotel. 
R. M. Souder, 814-15 Texas Bank Bldg., 
Dallas, is secretary. 


Triple Mill Supply convention, 
April 26-28, 1948, at Atlantic City, N. J. 
Sponsoring associations are the Amer- 
ican Supply & Machinery Manufactur- 
ers’ Assn., Inc., general manager, R. 
Kennedy Hanson with headquarters at 
1108 Clark Bldg., Pittsburgh 2, Pa.; Na- 
tional Supply & Machinery Distribu- 
tors’ Assn., secretary-treasurer, Henry 
R. Rinehart with headquarters at 505 
Arch St., Philadelphia 6, Pa.; Southern 
Supply & Machinery Distributors’ Assn., 
secretary-treasurer, E. L. Pugh, 712 Vol- 
unteer Bldg., Atlanta 3, Ga. 

The first Conference Booth Program 
will be held concurrently with the con- 
vention at the Atlantic City Auditorium. 

Virginia Retail Hardware Assn., an- 
nual convention and exhibit, March 22- 
24, 1948, at Roanoke, Va. Meetings at 
Hotel Roanoke; exhibit at City Audi- 
torium. G. T. Omohundro, Jr., Scotts- 
ville, Va., is secretary of the associa- 
tion. 

Western Retail Implement and 
Hardware Association, annual conven- 
tion and exhibit, Jan. 20-22, 1948, at 
Municipal Auditorium, Kansas City, 
Mo. Hardware and farm equipment 
forums will be held Jan. 19 at 8:00 
p. m. Frank H. Spink, 322 Scarritt 
Building, Kansas City 6, Mo., secretary- 
treasurer. 

West Virginia Hardware Associa- 
tion, convention, Feb. 16-17, 1948, at 
Parkersburg. James C. Fielding, 1628 
McClung St., Charleston 1, is secretary. 

Wisconsin Retail Hardware Asso- 
ciation, annual convention and exhibit, 
Feb. 3-5, 1948, at the Milwaukee Audi- 
torium, Milwaukee, Wis. H. A. Lewis, 
Stevens Point, Wis., secretary. 
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rgh 2, Pa.; Na- 
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Pa.; Southern 
ributors’ Assn., 
Pugh, 712 Vol- 
Ga. 

Sooth Program 
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ty Auditorium. 
rare Assn., an- 
bit, March 22- 
. Meetings at 
at City Audi- 
ro, Jr., Scotts- 
f the associa- 


plement and 
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)-22, 1948, at 
Kansas _ City, 
m equipment 
». 19 at 8:00 
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-17, 1948, at 
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t Long Beach. 
Los 








HYDRAULIC 


Jacks 


Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 






Was. 






























“BIG 8" 


HARDWOOD 
POKER TABLES 
Stationary and Folding 

—with Chairs to Match 


Matched Metal Bridge Sets—Woed and Metal Folding 
Seating Chairs, Upholstered Chairs. 


Prompt Shipmente—Write for Literature and Prices. 


HARRY M. WOLFE, 666 Lake Shore Drive 
Chicago 11, IIlinois 


— 











Small and large 
sizes for holding 
tools, garden im- 
plements, 
kitchen utensils, 
ete. Nickel plated. 
Packed on cards 
6 doz. to a box. 


small). Retails at 
10¢ each Ctreu- 
lars om request. 
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See your jobber or 


write direct for catalog FS 























DECORATORS FINISHES 


|| FLAT+SEMI-GLOSS- ENAMEL 
THE SPAR-TEX CORPORATION 













220 EAST 134th. ST. NEW YORK 51,N.Y. 











If You Want 
What You Want 
When You Want It- 


Then place your “WANT AD” 
in the Classified Section of 
Hardware Age. Hardware Age 
will tell your “WANTS” to 
the greatest number of read- 
ers of any paper in the Hard- 
ware trade. It brings employ- 
er and employee, buyer and 
seller together — and gets re- 
sults for its classified as well 
as display advertisers. 
















Hardware Age is not only 
widely, but thoroughly read. 
Address with copy and remit- 
tance — 


HARDWARE AGE 
Classified Opportunities Section 
100 East 42nd Street 
New Yerk City 




















Many styles. Upholstered & 
Tablet Armchairs — Folding Teen 


PROMPT 
SHIPMENT 
ADIRONDACK 
CHAIR Co. 


1142-A BROADWAY 
NEW YORK I, N.Y. 














e Sresae GOOD TOOLS, INC. . 
Orange, Mass., U.S.A. 


Gripper Clips 


Registered v. Ss. Pat. Ofte 
























STEEL WOOL 


Preferred by master craftsmen for its 
keener bite and longer life... 
uniform, resilient strands of finer qual- 
ity steel. Big 16 unit pkg. or { tb. 
tube. Order from your jobber or direct. 


| International Stee! Woo! Corp., Springfield, Ohio 






















price raages—all parts 
available. Complete fine of “AMERICAN” 
lacandeseent lamps—our own product cat best 
factery discounts. 
JOBBERS—send for catalog and prices. 


THE SAVE LAMP CO., Baltimore 11, MD. 


SELLS ON SIGHT! 


Dealers! New CALF-TERIA NIP- 
PLE PAIL, sells on sight to calf 
raisers. Endorsed by colleges, 
feed companies, top dairy- 
men. Immediate dely. 
Write for SAMPLE PAIL. 
full details. Dept. 7. 
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WOOD JOINERS 


Order from your Jobber or write for details 


SUPERIOR FASTENER CORP., 
2949 ELSTON AVE., CHICAGO 18, ILL. 


‘SU INE" 


Process 
Jre 





>ach 


cHAM 


MADE IN U.5.A. 


ASK YOUR JOBBER 


FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER 


HOYT & WORTHEN TANNING CORP 
HAVERHILL. MASS 











OCTOBER 9, 1947 












hour service 


@ ROOM HEATERS 
© COPPER TUBING 


P. ©. Box 2172 





QUALITY AND PROMPTNESS 
Is 
What Builds Our Business 


We are now in a position to give you 24 


on these items: 


@ RANGE OJL BURNERS ASBESTOS WICKS 


© WATER HEATERS 
© BRASS FITTINGS 


AMERICAN MANUFACTURING CO. 


Hartford, Connecticut 


See us at the National Hardware Show— 
oot 





















COOK'S 
of We 
SUPER VALUE 

NAIL CLIPPER 
reset ZOE 


THE H. C. COOK CO. 
27 Beaver St.. Ansonia, Gean. 











REPAIR PARTS 








221 1. W. 8th AVE. 


Assortments of 
PINIONS, PAWLS, ROLLER 
HANGERS, SCREWS, PINION 
COVERS, BEARINGS, ETC. 


Parts in stock to repair all makes 
Order Catalog No. 3 


A. Mm. COLLOT SUPPLIES 





a 


































SHOOT UP 
your Xmas 7 







$15 RETAIL 


getec complete with 
ome shooting gal- 
lery, (Slightly higher 
west of Rockies.) 


PROSIT PER 
UNIT 


with the “fmazing 
Aarnterss Guu that was 


written up in LIFE 





Nothing like the Johnson Indoor Target Gun ever hit the 
sports market before! 


So harmless the pellets won’t even puncture a balloon. 


So accurate you can put five shots in a 4 inch group at 
25 feet (that’s as accurate as a fine target rifle, brother). Cor- 
rects for elevation and windage, too. 


So sensational that LIFE Magazine (with 26,000,000 
readers ) devoted 3 picture pages to it in the June 30th issue. 


Get set for a bigger sports Xmas — feature this amazing new 
Gun that has a 3 -way appeal. 


IT’S A SALES NATURAL 
for parties — for kids — for shooters 


Sell The Johnson Target Gun—complete with home-shooting 
gallery —for a fascinating year-round game. Sell it for kids— 
safe to use around the house. Sell its unique real-rifle features 
—for learning and practicing actual rifle shooting. 


NATIONALLY ADVERTISED 


in American, Esquire, Outdoor Life, 
Boy's Life, Open Road for Boys, American Rifleman. 


Complete Home nome Gallery 


Eye-arresting 29-inch box includes 
everything — pellets, targets, shot- 
saver backstop, extra propulsion 
units — all in one package. Saves , 
your clerks selling time. Rings up “47 
$5 to $6 profit on every sale. 







If your jobbers can't supply you— 
write us for complete details. 


hns OM invoor 
TARGET GUN 











* What fish line company was a 
year ahead in broadening your 
market with advertising in The 
SATURDAY EVENING POST and 
COLLIER’S?... 


*& What fish line company was pro- 
gressive enough to feature fish lines 
as Christmas gifts in se a 


publications? ... 
Gladding of course! 


¥*®& What fish line company was first 
to improve its packaging with 
plastic spools? .. 

*® What fish line company is set- 
ting the pace with real advertising 


and merchandising helps for its 
dealers?... / 






n 
helps! Ta. 
you! With 
high, be r 
tomers wit 


that’s back 

























JOHNSON AUTOMATICS, INC., Dept. A-2, 84 State St., Boston 9, Mass. | 
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nent waterproof- 
ing. Precision 
braided of uniform 
threads. Smooth, 
easy casting. 


Desionsiatieentsemsenmmenpenenees 
THE AME 
. ee B. F. GLADDING & CO., INC. 
Cy Established 1816 CANADIAN 
SOUTH OTSELIC, NEW YORK 
OCTOBER 


Irish linen, special 
Cuttyhunk, 25’s 
lea yarn, expertly 
laid and twisted. 


satin-surfaced. 
Does not require 
use of dressing! 






HARDWARE AGE 





ome mr mn mre ee rec cece ome ew enn nen----= old reput: 
Check you 
eall your je 
ns 8 OUTDO! 
GLADDINGS “canines 
SLIGO Ae 
es 
woe é> 0% The Ta-Pat 
favorite w 
é te ; ; men. It’s | 
Gladding’s Invincible Gladding’s Sligo Gladding’s Dauntless tailored to 
Casting Line in Excellent quality Nylon Fly Line. A 
nylon or silk.World — moderately floater! Complete- easy move 
famous. Perma- priced. Genuine ly oil tempered, protection 


and rain. B 
Pat-Co Park 








ig’s Dauntless 


. Fly Line. A 
‘| Complete- 
tempered, 
- surfaced. 
not require 
dressing! 


—— 





WARE AGE 


TA-PAT-CO BLAZES 
YOUR SALES TRAIL 


FOR TH ya t 
é = 


Po 


¥ hon tL ye Jp 
/) a a L A 


SLEEPING BAG , 


Ta-Pat-Co 
kapok-lined 
sleeping bags 
are tops with 
sportsmen... 
ao soles builder 
for you. 


national advertising...more merchandising 
helps! Ta-Pat-Co blazes the trail to more sales for 
you! With interest in outdoor sports at an all-time 
high, be ready to get your “bag” limit of new cus- 
tomers with Ta-Pat-Co equipment. It’s merchandise 
that’s backed by a generation- 
old reputation for quality. 
Check your stocks now... 
call your jobber. 


OUTDOOR SPORTSMEN 


Want ‘Em! 


The Ta-Pat-Co Parka is a top 
favorite with. winter sports- 
men. It’s lightweight and 
tailored to fit for comfort and 
easy movement... gives real 
protection against icy blasts 
and rain. Be sure to have Ta- 
Pat-Co Parkas for Fall selling. 


re arene 








ee 





THE AMERICAN PAD & TEXTILE CO. 
GREENFIELD, OHIO 
CANADIAN BRANCH—CHATHAM, ONTARIO 


OCTOBER 9, 1947 





LI teiahd 


DAKOTA 


Shell and Game Belt 


atent applied for 


Carries 28 Shells and 8 Birds! 
Adjustable size — 32 to 48 inches 


For small-game hunters there’s nothing like the 
Dakota Shell and Game Belt. It’s lightweight, 
comfortable and doesn’t interfere with action! 
The balanced, weatherproof shell pouch with 
quick-action slide closure holds 25 shells plus 
three on the outside, The strong nylon game 
loops on each side of the belt hold 8 birds 
with weight evenly distributed. Adjustable 
belt size—32 to 48 inches—permits use with light 
or heavy clothing. Rustproof, non-slip buckles; 
sturdy construction throughout. : 
Nationally advertised in 
leading hunting and fishing 
magazines, Dakota Shell 
and Game Belt is already 
outstandingly popular and 
in big demand. Order a 
supply for your customers. 


NATIONALLY 
AOVERTISED 


56900 
eee 
Order from your jobber today—only $21.60 per dozen. If your 
jobber can't supply you, send your order direct to address below. 





DAKOTA BELT COMPANY 
1401 West North Ave. © Chicago 22, Ill. 
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Its Hot! Ite Neu! 1s from 


Two magnificent lines — E-Z-DO’s contribution to the best in 
home furnishings — backed by intensive national advertising. 












MAPLE 
CABINETS 
te 
po Maple Sonata to 
| — , gag 
ee } . 11%. 2 











Sheldon Credenza, Neo-clas- 
sic motif, with Amber-tone, 
multi-color design. Solid 


Maple Symphony © 
to retail at $12.98. | 








ize: 34} % @ 
re siete. he yee , wood framed, Size: 312 x 
; 4! 34%, x 11%. To retail at 
, i $19.98, 
reg | Record Cabinet to retail 
zg ; PRICES SLIGHTLY HIGHER IN WEST AND FAR SOUTH at $14.98. Size: 31 x 20% 
fi ; 
Maple Overture to f i These = gh i of gene oh ponaationsl x 14%. 
retail at $9.98. ieee a branes or “page catalog of the com- 
Size: 27 x 20 x - is inant 
11%. i 
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Ideal for 

workshops 
penters an 
saw to tak 
to equipm: 
Equipped ' 
uneven pie 
cial desig 
makes for 


LYNI 





At Lz 


Stelr 


Sta 
or 


STE 





















POWER HACK SAW Model No. PH-4 
LIST PRICE $30.00 


Ideal for farmers, garage men, service stations, home 
workshops, industrial plants, plumbers, electricians, car- 
penters and a host of others. Can be used as a portable 
saw to take right to the job and is a valuable addition 
to equipment in shops and factories. 

Equipped with 4 inch vise with floating rear jaw to hold 
uneven pieces. Operates at 130 strokes per minute. Spe- 
cial design of frame and saw precludes errors and 
makes for accurate sawing. 


LYNN POWER uct 


OCTOBER 15th to 18th, 
GRAND CENTRAL PALACE, \ 







MEET US AT THI 


in Delivery 





4 NATIONAL 
= HARDWARE 


1947 


ALUMINUM JIG SAW Model No. JS-6120 
LIST PRICE $24.95 


This saw features a fully removable upper arm that en- 
ables the user to do inside sawing on any size stock. Op- 
erating mechanism is a positive drive running in a bath 
of oil insuring balance and constant smooth operation 
at all times. 

Large work table can be tilted to any degree up to 45 
degrees either to the right or left. Specifications include 
14%” height, 814” width and 18” overall length. 





See Our Exhibit at the National Hardware Show, Booths 267-68-69-70. 
Write for catalog sheets and trade discounts. 


LYNN PRODUCTS COMPANY #21 E. Ontario St., Chicago 11, Ill. 


Export Dept., Valyn Export Co., 321 E. Ontario St., Chicago 11, Ill. 











Az Last! THE HANDY HOUSEHOLD TOOL 


Stelray SELF CENTERING PUNCH 


Starts holes for NAILS 





or SCREWS ... at 
angles ... tight spots 
+ + » corners. 






Get a supply 
on display ...- 


TODAY ! 

















STALL © 


Vaan 
: : punch | 4 















a / 
Moti! ry | | 
oe ‘ze etiam, | 


Expertly Selned aul eames 
ed. Appeals to hobbyists and 







Ask your Jobber — or write. 


\3 


ere 


One le to Easel board 
The “PUNCH BOARD" that really pays off. 


STELRAY METAL PRODUCTS INC. 


SHELTON, CONN. 






:DWARE AGE 


OCTOBER 9, 1947 
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SOUTHINGTON 
SCREWS 


For Wood or Metal 


Southington Wood Screws, Drive 
Screws and Sheet Metal Screws 
have ‘upheld their quality since 
1867. All standard sizes with vari- 
ous styles of heads in the most 
called for types. Send for screw 
catalog, also our catalog covering 
steel squares, tri-squares, bevels, 
etc. 

PHILLIPS RECESSED HEAD SCREWS 
FOR WOOD AND SHEET METAL 


- Driver fits se- AY Supply the in- 


curely into ta- creasing de- 
pered recess — mand for these 


. : modern, time- 
will not slip 


saving screws. 
out, or work to All standard 
one side. 


sizes. 
THE SOUTHINGTON 
HDWE. MFG. CO. 
SOUTHINGTON, CONN. 52; 


Est. 
1867 




























this old world. 


loosen up. 


otherwise let you down. 


" AMERICAN HOME 


St. Louis 6, Missouri 


REARDON’S 








knew it 
would fill 
a wobld need 





the world 
\S buying it now! 
There are a lot of nicks that need filling in 


Every home has dozens of cracks, chips, crevices, and 
chinks that call for quick, easy repair of some kind. 

Until 1 found Reardon’s Water Putty I never used a 
preparation of any kind that was EVERYTHING a 
crack filler should be. Some were too expensive, too 
messy, too wasteful and too apt to shrink in time and 


Reardon’s licks all these defects. It’s a big, economical 
full-pound can of handy powder that you mix as you 
need (only 25 cents). There’s no caking in the can, no 
waste, no sticky mess on hands or tools. It’s good for 
repairing defects in wood, metal, tile, plaster or almost 
anything. Ideal for reseating screws, restoring picture 
frames, repairing furniture, fixing walls and floors or 
whatcha got? And it does not shrink and loosen or 


The Reardon factory was so busy boosting Bondex 
Cement Paint that they sorta neglected their Water 
Putty until I told ’em how we the people would go for a 
preparation of this sort. So, they’ve been advertising it in 

THE SATURDAY EVENING POST 
GOOD HOUSEKEEPING 
_ BETTER HOMES AND GARDENS 


POPULAR MECHANICS MAGAZINE 
POPULAR SCIENCE MONTHLY 


| — and now it’s selling like popcorn at a circus. I tip you 
off to get in a supply and start featuring it, and you'll 
1 soon have a little gold mine on your hands. 


The REARDON COMPANY 





Good Housekeeping 
Nop ~) 


WATER PUTTY 











HERE ARE CLOSE-UPS 
OF OUR “STARS” 


POPULAR GARAGE AND BARN DOOR HARDWARE 





“GLIDE” 
HANGER 


Applied to inside of door 
-.. out of the weather... 
takes any thickness of door. 
You can’t derail “Glide” 
Hangers. Have great 
strength because door is 
carried directly under cen- 
ter of Track. Smooth oper- 
ating because of large 
wheels, roller bearing- 
equipped. For doors weigh- 
ing up to 750 Ibs. 
















“GLIDE”’ 
TRACK 


rack and cover in one 
piece . . . the original 
“water-shed” type. A pat- 
ented telescope joint gives 
smooth continuous tread. 
| Lag screws at 1 ft. intervals, 








hold Track securely to the 
building, without brackets. 
Top of door protected. For 
use with “Glide” No. 1 and 
No. 2 Hangers. 






TROLLEY 
HANGER 


For doors weighing up to 
350 pounds and from 134” 
to 22” thick, Trolley Door 
Hanger No. 61 is tops. Set 
No. 62 includes pair of No. 
61 Trolley Hangers, three 
track brackets, two end caps, 
and necessary bolts. Hanger 
has vertical and _ lateral 
adjustments, flexible joint 
allowing door to swing out. 
























TROLLEY 
| TRACK 


Trolley Track No. 110 is 
used with Hangers No. 61 
and No. 62 Frantz Trol- 
ley Hangers. Any similar 
hanger may also be used 
with this track. For all 
average-weight barn and 
gatage doors (doors weigh- 
ing up to 350 Ibs.). Made of 
16-guage steel, it comes in 
lengths of 6, 8, and 10 feet. 













Write today for details on the complete Frantz Line. 


FRANTZ 


GUARANTEED BUILDERS HARDWARE 





FRANTZ MANUFACTURING CO., STERLING, ILLINOIS 


HARDWARE AGE 
















ates 

























































Actual si: 
8\/n by | 
paper, wi 
sheets (4 


PAC 


You can 
job by usi 
SHEETS yw 
us design. 


From the 
to sell at 
25¢ mailings 
of good wh 
of inventor 
for 28 item 
for 11,200 i 


During 1w 
and whole; 
Inventory 


and handy 






















HARDWAR 
100 East 42 


Gentlemen: 
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Frantz Line. 
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ING, ILLINOIS 
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Simplify Your Stock Taking with the 


HARDWARE AGE WHITE INVENTORY SHEETS 


Actual size of sheets 9¥g by 12 inches over all; writing area 
8'/> by 11/2 inches. Sheets printed on both sides of white 
paper, with 28 entry lines on each side. PRICE $1 for 200 
sheets (400 pages) plus 25¢ mailing charge. 





























You can make your annual inventory taking an easier, surer 
job by using the HARDWARE AGE WHITE INVENTORY 
SHEETS which 1,000 leading retail hardware dealers helped 
us design. 


From the many suggestions received this sheet was designed 
to sell at a new low price—200 sheets for only $1, plus a 
25¢ mailing charge. As these sheets are printed on both sides 
of good white bond paper, this means you really get 400 pages 
of inventory record sheets. Each side of the sheet has room 
for 28 items. Your $1.25 investment provides inventory space 
for 11,200 items. 

During the past years, thousands of retail hardware dealers 
and wholesalers have used millions of HARDWARE AGE 
Inventory Sheets because they found them simple, convenient 


and handy to. use. The WHITE INVENTORY SHEETS are 


HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 


Gentlemen: 





Here is my $............. Please send me..... 


eeeennensnsewenesessseecsssseeesUSE THIS COUPON. .cnccccccccccccceccccccccccccce 


hundred white HARDWARE AGE Inventory Sheets (200 for $1.00 plus 25¢ mailing 










































the best ever—they are even more simple, more convenient and 
easier to use. Our entire effort was directed toward making 
your annual inventory taking an easier and surer undertaking. 


These WHITE INVENTORY SHEETS will fit the HARD- 
WARE AGE Inventory Sheet Binders which are used by thou- 
sands of dealers who reorder their Inventory Sheets from us 
year in and year out. 


Due to the exceptional low price at which these sheets are 
sold and which applies to the United States and its possessions 
only,:please have your money order or check accompany your 
order: 


Be 

Make ‘your inventory taking this year easier and surer with 
these WHITE INVENTORY SHEETS. Use the coupon below 
to order your supply today, 







charge). Also send me........... Binders (50¢ each). Send these to me by return mail. 
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Fluorescent Lighted Cabinets 








ADDED TO OUR REGULAR LINE OF MEDICINE CABINETS 


Cabinets are equipped 
with outlet receptacle 
boxes for direct wiring 
OR can be had with 


plug-in type. 
Please specify when 
ordering which type pre- 


ferred. 


Fixtures are chrome 
plated. 


All wires are encased. 


115V 60 Cy. A.C. 


IDEAL CABINET 





Cabinet lights should be 
operated from main bath- 
room switch as these 
lights give more than 
ample illumination, there- 
fore no other lights are 
required. 


Cabinets are equipped 
with outlet to permit use 
of electric razor or curl- 
ing iron. 


Sold through dealers 
only. 


Write for descriptive lit- 
erature on other models 
bathroom cabinets. 


CORPORATION 


division of Deslauriers Column Mould Co., Inc. 


Main Office and Factory: 7722 Joy Road 


DETROIT 4, MICHIGAN 














NU-TOP STOVE PADS 


Here’s a complete line of utility pads to fit every price 
range and to meet the demands of all your customers. 
The FIESTA (top), a new lithographed design is colorful 

. a fast seller. NU-TOP chromium plated pads are 
tarnish-proof . . . easy to clean. Send for price lists and 
catalog sheets for NU-TOP heat resisting pads. 


The METALOID Co. 


5815 KINSMAN RD. * CLEVELAND 4, OHIO 




















Sold by more 
DEALERS 


Atlas Wicks are sold by more Hardware 
Dealers than any other make. Atlas Wicks 
have performed so well consumers know 
they are more dependable and jobbers 
and hardware stores know they are more 
profitable. 











CNP SN S 


ASBESTOS COMPANY 


NORTH WALES, PA. 


MAKERS OF GLASWIK, FLAMEMASTER, TOP NOTCH AND VICTORY WICKS 





HARDWARE AGE 
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VICTORY WICKS 


WARE AGE 





HARRIS ATTIC 


Vertical Wall Louvers — for either new or old 
construction. Made of galvanized iron, aluminum 
painted. Screened to keep out insects and birds. 


Available in Standard Sizes 


TYPE “‘C 
flush flange recessed flange 


' any construction for new construction 


WRITE, WIRE OR PHONE HARRIS FOR PRICES AND QUICK 
DELIVERY ON OTHER FAST-MOVING ITEMS! ADJUSTABLE JACKS 
—BASEMENT DRAINS—GALVANIZED WINDOW WELLS—MEDI- 
CINE CABINETS—RUSTPROOF ALUMINUM ALLOY KITCHENS. 


Descriptive literature available on all items. 


HARRIS 


Siyper-F 
DRAIN PUMP 


CL 


1157 CLEVELAND AVE. 
COLUMBUS 3, OHIO 



















Engineers ‘ane 
Plumbers etree 
REDUCES LABOR COST — 
ON REPAIR WORK Toilet Bowl 


OR / 
oF 75 
Wy Xe 











St" 
FOR — ACTION 


TEN TIMES 
THE POWER 


Z = 
fe) as 
NVE-OpER™ 


8"' Head 


6" in Diameter Assured sanitation for Toilet 


Rooms in Hotels, Restaurants, 
Bowling Alleys, Gas Stations, 
Taverns, Schools and Institutions. 


TEN YEAR GUARANTEE 


LOUVERS 


SLANT ROOF LOUVERS — Same 
quality as other types. Gives 54 
sq. inches of ventilating area. 









PLPC 
For HER Christmas 
-,..from YOUR st 


ore 
ZI 


PATENTED 


A matched set of 


BURNS “‘toce’ KNIVES 








DEALERS 
WANTED 


PROOUCTS CO.INC. 


DEPT. H 
114 W. Hubbard St., Chicago 10, Ill. 


Tel. Delaware 2737 








PERL 





OCTOBER 9, 1947 





Perfect for Christmas giving—the famous Burns serrated 
edge knives that “‘cut like wildfire’’ and never need 
sharpening. Stock them—feature them—for a profitable 
gift item! 

BURNS MFG. CO., SYRACUSE, N. Y., U.S.A. 


ASK ABOUT BURNS’ SPECIAL XMAS BOXES 
255 






Have you stocked these 


‘BEST-SELLERS? 




















SALSBURY DELUXE 


SCRAPER 


! 
sa pocketknife! Quick...as an eye wink 
a 


Safe.- 
Click! Safety cover snaps 
over the blade. 
Glick! Safety cover ex- 
poses full blade. — 

No screws 60 adjust - 
loosen! Gives 4 — 
of hard service. wet 
painter and decorat 


f 
wants one- 





a 
es gu 
er can 


pock- 


* “Best-selling items in stock!” That's what 
many retailers are saying about these remarkable 
money-makers. They sell on sight to painters, dec- 
orators, warehousemen, retail clerks, handy men, 
dressmakers, housewives, modelmakers, artists, etc. 
Available on attractive display cards or on individual 
selling mounts. Don’t miss the boat! Write today 
for special discount list! 


Handy-Roll Division of 


The SALSCOR Company 


1161 East Florence Avenue, Los Angeles 1, Calif. 
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Mi 
yo 


y *Sellers 


WONDER PEELER 
MO 





Tempered steel, razor shorp 
blade. 5%" stainless handie 
Hook removes eyes. Mounted 
on sales card 
Suggested retall 35. 
MIRACLE PEELER 
MODEL 7M 


Same tempered blade. ';" 
aluminum handie. Also 






Give the W 
play carton 
on your cc 
feature this} 
item, you att 
of hobbyists 
handymen 

tomers who 
and again. 


PEELS—SHREDS 
MODEL G 







Tempered steel blade Weldwo 
— nickel plate body quickly and 
serves as shredder, smoothly iz 






Suggested retail 15¢ manent bor 
than the w 


madewith W 


UNITED 


Industrial Adhe 


WELI 





W. R. FEEMSTER CO. 


1548 PORTER STREET DETROIT 16, MICHIGAN 














See Our Display at Booth 274, National Hardware Show, New York City F 





CAR WINDOWS 


For PROVEN QUALITY— 


LUXOR woxcow soon 
WINDOW SQUEEGEES 

FEATURING 

Master 


and Junior 
Squeegee dis- 





Bh soe snr 
SQUEEGEES pres 


play deals. nine wet om wanes * 
tae m N.Y. AND | 
multiple blade . 
wiper and 6” 4 Powe 
single blade tising 






wiper. 


Master Display tures 












9 doz. assort- 
ed sizes, 1 dis- tubes 
play card and It pays 





4 wipers. 
Junior Display 
6 doz. assort- 
ed sizes, 1 dis- 
play card and 
4 wipers. 














FREE—with each deal, one easel display card in six 
colors. . a4 


G. & H. MANUFACTURING CQ. TUDOR C! 


3047 Amber St. Philadelphia 34, Penna. 229 W. | 
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A 


[015 
2 1" 


LS—SHREDS 
AODEL G 


ered steel blade 
:kel plate body 
s as shredder, 


ested retail 15¢ 


Jo, 
r/ Ng bbe, 
In ir, de 
Vite $s 


t CO. 


, MICHIGAN 


New York City 
WINDOWS 


2 WINDOWS 


=GEES 





ard in six 


34, Penna. 


TARE AGE 


MAKE REPEAT BUSINESS 


YOUR STR Wg Point 













Give the Weldwood Glue dis- 
play carton a prominent place 
on your counter. When you 
feature this popular, fast-selling 


item, you attract a steady stream be light-worked a few hours 
of hobbyists, homeowners, and after clamping, and withstand 
handymen .. . regular cus- moisture, heat, bacteria,and rot. 


tomers who come back again 


sad again. Weldwood Glue adds 


strength to your selling. Put 


Weldwood Glue mixes the handy display carton within 
quickly and easily . . . spreads easy reach and you'll get a 
smoothly ... and forms a per- steady call for all sizes... 10¢, 
manent bond that is stronger 25¢, 50¢, 85¢ and larger sizes. 
than the wood itself. Joints Ask your jobber for complete 
made with Weldwood Glue can details and samples. Or write to: 


Industrial Adhesives Division, Dept. 326, 55 West 44th Street, New York 18, N. Y 

















For Extra Prorits 


New Hand Cleaner 
QUICKEE in handy tubes 
Here’s a tie-in sale with every can of paint 
you sell to women! QUICKEE is kind to their 
hands! REMOVES paint—grime— grease —tar 
—printer’s and duplicating inks. In 17 seconds 
flat— WITHOUT WATER. Belongs in work- 
shop, car and kitchen. Fast-moving, new profit- 
maker for you! Fair Trade Minimum 29¢ 


35¢ SIZE GIVES 49% PROFIT + 
ORDER NOW! «ate 


N.Y. AND NO. ATLANTIC DEALERS:| 



































Powerful consumer adver- Quen... 
tising already begun! Fea- “HAND . 
tures new QUICKEE in CLEANE 





tubes—sells your customers. 
It pays to display and push 


VICKEE 


WATERLESS 
HAND CLEANER 


TUDOR CHEMICAL SPECIALTIES, INC. 
229 W. 179th St., New York 53,N. Y. 
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Registered Trade-mark 





UNITED STATES PLYWOOD CORPORATION | 


| 
| 
| 


WELDWOOD wareReroor cuve 


THE CHORE GIRL 
“POT CLEANER OF THE NATION” 


SAFE FOR HANDS AND PANS 


Now, the new, exclusive eyelet closure with four dis- 
tinct advantages: 


/ Eliminates the hazards of sewing wire ends. 


2 Increased serviceability—holds The Chore Girl 
together in ball or pad form to its last thread. 


3 A means of hanging up The Chore Girl other 
than through the mesh. 


4 Permanent identification—The Chore Girl brand 
stamped on each eyelet. 


THE CHORE GIRL | 
FAMILY OF SAFE POT CLEANERS 


A family made up of every consumer-demanded 
type pot cleaner backed by a selling policy of 
equitable fairness and stability for all distributors. 
The Chore Girl family is a line that guarantees 
the dependent value of your inventories, the high- 
level tempo of profit and repeat sales, and the 
assured safety of your investment. 







For your continual profit, sell 


THE CHORE GIRL 
FAMILY. 






METAL TEXTILE CORPORATION 


ORANGE, NEW JERSEY 








































away! 


de Luxe Gift Box 
of BURPEE 















This beautiful, 


it will sell itself. 





among gardeners everywhere. 


FLOWER SEEDS 


bright red gift box (9% x 
with a lovely Kodachrome garden scene, is so eye-appealing that 
The perfect Christmas gift, it is also appro- 
priate for Valentine’s Day, Easter, Mother’s Day and Father’s 
Day—ideal for birthdays and bridge prizes. All 12 packets have natural 
color pictures of the flowers they will produce—enough for a whole 
garden! They are truly “The Hit Parade of Favorite Flowers.” 
Burpee is the best-known, most advertised brand of seeds. 
magazines and newspapers have published many articles and news of 
Burpee seeds. The famous slogan “Burpee Seeds Grow” is a buy-word 
















CASH IN ON THIS BURPEE 
Christmas Gift Sensation 


BACKED by the greatest name in seeds, this 

unique selection of flower seeds means extra 
profits to you! Cash in on today’s great demand for 
flower seeds—half of all American families have 
gardens. Stock this fast-moving gift sensation right 








DISPLAY RACK 


WITH EVERY ORDER 





$720 


Shipped Prepaid 


count 
within 





10% in.), decorated 


TERMS—60 days net, 
or less 2% cash dis- 


date of invoice to those 
with established credit, 
or 3% 
cash 








Retail 
fa ety $] 


De anes you 60¢ 















fw ay, 
aTLRe 








12 
Color Packets 


A SPECIAL SELECTION 
OF FAVORITE FLOWERS 


All 12 full-size color packets, 
2 in each of the 6 compart- 
ments, show their regular sell- 
ing prices, ranging from 10¢ 


Leading 





for payment 
10 days from 


discount when 
nies order. 








PHILADELPHIA 32, PA. 


Send Your Order Today 


Pw. Atlee Burpee Co. 


CLINTON, 


Immediate Delivery! 


to 25¢—they total $2.20. An 
outstanding gift value. 


Your Customers Buy 
a $2.20 Gift for $1 











IOWA 








THE AMAZING 
Streamline 
LAWN SPRINKLER 


_ ptectually 


ne a RA > saturates lawns 
inSQUARES 
instead of circles... 


Mo Unsprinkled Sections 


Here is a lawn sprinkler that is built of strong, non- 
rustable materials. It is strictly a quality product, and 
made to last for years. 





It has a sprinkling range of from 3 feet to 24 feet on 
the side, and operates from 4 pounds of water pressure 
up. It eliminates the annoyance of wet sidewalks, or 
sprinkling the car in the driveway. It is thoroughly tested 
and adjusted before shipping. No attention whatever is 
necessary. Here is an item that is bound to move quickly 
when your prospects see it on display. 


Order through your jobber. 


eo 


MUELLER BRASS "aap 


Mueller Brass Co. Products are 
recognized throughout the nation 
as quality products. 

















CoOL 
THA 





need. 
job. Mice 


venient. 


50 years. 
vertised 


Mouse 











Offer your cust 


coeunell see 


Mouse SE 


agazines to 27 
pee 208 homes. Pays you $1.50 


profit on a 
ment! Order now. 


If your wholesaler hasn’t 


giving his name. 
*(Mousee' 


- canton @ Packs on 
obber to 

Wholesalers: Wrire 14 packacts:|A] 2 
for complete information. Costs you $2.00 r 


W. G. REARDON LasorarTonriEs, INC. 
8 Mill Street, 


TTLE SEEDS | 


KILL MICE! Over 
omers—and use veg 
- “A saucer and seed 1S a A 
eoarstaree pee or muss. Mouse SEED* put 
ae pear does the 


ea 
d placed where = Gay, chemically 


eat the kernels of t Clean, Easy. CO0- 


d—then they die. 
ep* has given excellent results for over 
Consistently ad- 


in newspapers and 
million mice- 












He'll 
clea 





$2.00 invest- 


SEED*, write us, 











d—Reg. U. S. Pat. Off.) 


—_— 


The above 
ber and [ 
azines, fay 
come bef«¢ 
be prepar 
yourself. 























You sell for $3.50 
You make $1.50 





2314A NO 









Port Chester, N. Y. 











OCTOBER 
HARDWARE AGE 






























SELF-SEAL 


P OLORON STEP-ON CAN 


@ CONVENIENCE The famons TWO-STEP TREADLE. Step 











once, step off...it OPENS and STAYS open... Step again, step 
off...it CLOSES. 








CAPACITY 16 full quarts. Big, without 
being bulky, because it’s square. Lasts j mars 
average family 3 days without emptying. Lead 











HEAVY DUTY Made of steel twice the 


gauge commonly used. 


INNER CAN 











“TITE SEAL” Heavy lid with rubber 
gasket keeps odors IN—keeps insects OUT. 














Packets 


. SELECTION 
ITE FLOWERS 


ze color packets, 

the 6 compart- 
heir regular sell- 
inging from 10¢ 
total $2.20. An 
ft value. 


tomers Buy 


Sift for $1 














. r | 
j a 

{—this 
all you 
sp* put 
loes the 


mically 
y. Con- 


for over 





CARTON OF 
14 PACKAGES: 
Costs you $2.00 
You sell for $3.50 
You make $1.50 


YWARE AGE 








@ BEAUTY Gleaming white triple-ply enamel. Modern streamlined 
design. Complements finest kitchen. 








Meet us at the 
NAT. HARDWARE 





16-qt. inner can of rustproof Armco 
Aluminized Steel 






Booths #130 & #131 


POLORON PRODUCTS, inc.’ 55 AVENUE E, NEW ROCHELLE, N.Y. 


For 16 years, known from Coast to Coast for 

































RED CAP (=, WOODLAND THERMEX WOODLAND 7-2) WOODLAND 
PICNIC | PICNIC PICNIC PORTABLE ‘ CHARCOAL 
wuss We JUGS JuGs ICEBOX GRILL 

















A Christmas Suggestion to 
Over 70,000,000 People 


—and— 
A Tip to Gun Dealers 


A Tip to Gian Dosis 
(A Personal Gift 


Shooter 
gud CLEANING PACK 


He'll doubly welcom 


cleaning kii because it is practica 


its giving 
THOUGHTFUL—not _ 
ly casual—selection. So - 
by all Sporting Goods an 

Gun Dealers. Price $1.00 


FRANK A. HOPPE, INC. 


8th & Dauphin Sts. 
Philadelphia 33, Pa. 
































The above advertisement will appear during Novem- 
ber and December in 20 of America’s leading mag- 
azines, farm papers and outdoor publications. It will 
come before the eyes of over 70,000,000 people. So 
be prepared. Do not disappoint your customers or 
yourself. Have sufficient Hoppe’s Gun Cleaning 
Packs on hand. Be sure. Send your order to your 
Jobber today. 


FRANK A. HOPPE, INC. 


2314A NORTH 8th ST. PHILADELPHIA 33, PA. 





CARRY STRAPS AND RIFLE SLINGS 


Made of Russet top-grained Cowhide in 
¥%, Ye, |, and 1% inch sizes. Adjustable 
to any Gun or Rifle. 


SEND FOR COMPLETE CATALOG 


BRADLEY E. GRIMES CO. 


W. COLLINGSWOOD HEIGHTS, N. J. 











OCTOBER 9, 1947 


Mfrs. of Hunting, Camping, Fishing & Sports Accessories 




















CHICAGO 
DIE CAST 
PULLEYS 


now come to you in attractive red, white and blue 
display containers. Complete range in sizes from 
1 1/2 inches to 5 inches in diameter. 

Increase your pulley sales by featuring Chicago 
packaged pulleys. Order from your jobber. Write for 
Catalog No. 48.8 


MEET US AT THE NATIONAL HARDWARE SHOW, OCT 15 
GRAND CENTRAL PALACE, NEW YORK 












COMPANY 
12 Hlinois 


Chicago DIE CASTING MFG. 


2512 West Monroe Street, Chicago, 














HERE’S PROOF 
of Vaco’s Extra 
BUY APPEAL 





a e eeeeeeees#s*® 
The Underwriters’ Laboratories, Inc., Re- 


examination Service Marker embossed on 
the end of each Vaco driver opens up new 
markets for Vaco dealers. The shock proof, 
break proof Ambery! handles are Slo- 
Burning . . . end the old nitro-cellulose 
handle fire hazard! 


= 


ft 


Write for information about 
the Vaco Reversible. 


Sales soar, too, when the new Vaco 
Reversible goes on display. Just pull out 
the blade, turn it around, and you have 
a Phillips instead of a regular screw 
driver! No change in quality . .. only 
finest chrome vanadium steel used in 
Vaco screw driver bits. 








VACO COUNTER CARDS 
KEEP COMING...BOOST PROFITS 





inn ea 317 E. ONTARIO ST. 
cor CHICAGO, ILLINOIS 














Machines {or Cutting 
Crimping 
and 






Beading 


STOVE PIPE 
FURNACE PIPE 









FOR EASIER, FASTER WORK 
mm = DEALERS! 
EXTREME 
QUALITY PRODUCTS LOW PRICES Write 


HEAVY DUTY BUILT FOR YEARS OF SERVICE 
Manufactured and Sold By 


CHARLES E. KRAUS MFG. co. 


122 S. 8th ST. LOUISVILLE 2, KY. ) 





\ 


— 














feisty ana be 
Amber-Handle 


TOOLS —— 


ca 
\ ARE BACK TO 




























"41 PRICES! 


“=e 


Fuller gives the tool business a “shot in the arm" with these 194 


Prices on popular, unbreakable amber-handle screw drivers, chisé 
awls, mallets—despite current high costs of materials and lab« 


Jobbers, get out your order pads dealers, check your stock and 


put these items in your “WANT BOOK” these new prices © 


Fuller Tools mean new business for everybody! 
DEALERS: Write tor complete catalog and name of nearest jobber 


FULLER TOOL COMPANY, INC. 


GARRISON AND FAILE STREETS, BRONX 59, N. Y 
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Services 
repair 
terials. 



























being no 
from hand 
"MAR-M 
at numer¢ 
Palace, 
fornia. 


Order no 

























38 


















Bo 22 
‘BLADING 
‘MAQMINE, 


EALERS? 
Write 

















QUALITY TOOLS 





OCTOBER 15th to 18th. 1947 
GRAND CENTRAL PALACE. ¥. 9: 


ty DUBL-A 


MEET US AT THI 





re 
ASS. NATIONAL 
a\7 Jie HARDWARE 


PLASTERING TROWELS 


Serviceable trowels for the apprentice or general 
repair man. Carefully made from the best of ma- 
terials. Full specifications gladly furnished on request. 








\ 


‘, No. 165 eo No. 85 \\ >» 


PAINT SCRAPERS 
Choice of several styles—all expertly made 
of high quality materials. Complete specifica- 
tions on request. 


No. 20 


POINTING TROWEL 





a 


. No. 57 


PUTTY KNIFE 


Polished and tem- 
pered blade of high 
quality carbon steel. 


a 
25 rs a No. 30 





BRICK TROWELS 


Popularly priced trowels in several sizes and types. 


Built to last from high 


grade steel with fully 


polished blades. Write for detailed specifications. 
CANADIAN AGENT: 15 WELLWOOD AVE., TORONTO, ONTARIO 











For All Broken Articles 


"“MAR-MORA" 
Cement retails 
readily at 15 
cents and returns 
a good profit. It is 
ten times stronger 
than glue and 
mends practically 
everything. It re- 
converts broken 
articles back to 
their original use- 
fulness and 
beauty. Has 
manyusesin 
every home. 
"MAR-MORA" 
Cement is per- 
fectly safe to use 


being non-inflammable. It's clean, too, easy to remove 


from hands or clothing. 


"MAR-MORA" Cement has been exhibited and tested 
at numerous Philadelphia Exhibitions and at the Crystal 
Palace, London, England. Sold from Maine to Cali- 


fornia. 
Order now. 


| doz. bottles on sales making display card. 


50th Anniversary—I1898-1948 


V. F. VAN STAN CO. 
3844 Germantown Ave., Phila. 40, Pa. 








FAVORITE OF HOME OWNERS, HOBSYISTS 
AND CRAFTSMEN FOR 20 YEARS! 





Here’s the all-purpose sprayer 
your customers have been waiting 
for! Famous for its clean, oil-free 
air, Speedy Sprayer is an entirely 
portable outfit—built to endure. 
One of the most reasonably priced 
sprayers on the market, it’s popu- 
lar in homes and workshops—a 
source of sure profits! 
Write for SPEEDY SPRAYER 


Catalog and Price Lists 
Cable Address “BROWNSPRAY” 





|W. R. BROWN CORP. 





Speedy Sprayer 
Special No. 890 


4 to 7 times faster than brush- 
ing! Sprays inside and outside 
paint, enamel, varnish, insec- 
ticides, etc. Diaphragm type 
compressor does away with oily 
rings and cylinders. Delivers 2 
cu. ft. free air per minute at 80 
to 40 Ibs. pressure. Operated 
by any % H.P. Motor with 4%” 
shaft. Equipped with pressure 
feed, internal mix gun plus 
round and flat spray nozzles 
and quart cup. Retails without 
motor, $26.95 


5722 Armitage Ave. 
Chicago 39, Ill. , 
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GRITTIN 
HINGES 


* 


(SRIFFIN 


nufacturing Company 


ERIE, PENNSYLVANIA 





AGENTS 
NEW YORK: 45 Warren St. BOSTON: 115 Broad Street 
SAN FRANCISCO: 703 Market St. 





GE WRIGHT inieeco 


WORCE ST E Ra aa oS. 

















% Hardware dealers can create new EXTRA 
PROFITS from ready and waiting home deral 
tlon jobs by owning and renting out this Lincoln 
Speed-O-Lite sander. Peeple gladly pay up to 
$5 per day In rentals alone. Besides you sell large 
ts of lies that are needed in any floor 


rr 


finishing or bullding modernization program. 
THE LINCOLN SPEED-O-LITE 


This famous rental sander has earned th ds upon th ds of dol- 
lars for hardwore and paint dealers from coast to coast. The rental 
Income that ranges up to $5 per day Is only a starter. 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 
Figures complied by a number of your fellow deciers clearly indicate 
that you can ADD SALES of sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to each and every Lincoln Speed-O-Lite 
rental customer. We urge you—write today for full details about the 


Speed-O-Lite Sander Rental business. 
World’s manufacturer of the most complete line of floor maintenance equipment. 











FLOOR MACHINERY COMPANY, Inc 
1252 WEST VAN BUREN ST., CHICAGO 7. ILLINOIS 
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usands of dol- 
st. The rental 


. SUPPLIES 
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pal, tools, etc., 
| Speed-O-Lite 
alis about the 
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Cash in on Bird’s new hard-hitting advertising 
campaign running the year ’round in the Saturday 
Evening Post. Stock up now to meet the demand 
for Rubberlike Runner. In rolls 27” by 100’ and 
36" by 75‘. Free sales aids are available at your dis- 
tributor. For his name, write Bird & Son, inc., 
23 East St., East Walpole, Mass. 


Bird RUBBERLIKE* 
PATENTED 
NON-RUBBER 
CONSTRUCTION 























ONE 
FIRESCREEN 


with the 
Spark-Proof 
PIANO HINGES 


* 





PATENTED 


The dangerous open space between fire screen panels 
which formerly permitted sparks to shoot through, has 
been replaced by the patented “Piano Hinge” which 
eliminates the openings. 

This exclusive feature of all Logan firescreens not only 
prevents sparks from passing through at this important 
point but also adds beauty and rigidity to the screen. 


(jth: Pose Lin PIRESCREEN 52/1) 


\ 


NITE-GARD (patent applied 
for) fits virtually all makes 
of folding firescreens and is 
the last word in fireplace 
protection. Slips on or off 
in a second. Prevents sparks 
from popping over the top 
. . « Ideal whenever fire is 
left unattended. 


604 CABEL ST., LOUISVILLE 6, KY. 















aN | 
TRILMONT © 












with a New Specially- 
Designed All-Metal 
Clothes-Drying Rack ! 






















Cash in Now on This 
Sure-Fire Profit Combination! 


Here’s the first low-priced safety electric clothes- 
drying outfit for the mass market that can’t 
afford expensive deluxe driers! It’s a NEW, 
durable, easy-to-use all-metal rack . . . with over 
35 linear feet of nickel-plated bars for clothes- 
drying . . . so compact it can be used in a corner 
space or small bathtub . . . collapsible so that it 
can be folded away for easy storage behind a door. 
PLUS the TRILMONT Safety* Electric Heater 
. .. world famous for ‘“‘warmth without worry”’.. . 
now better than ever with the new TRILMONT 
Safety Cord Switch! Write today for name of 
nearest distributor! Ask your distributor or write 
direct about special plan to equip TRILMONT 
Heaters in your stock with TRILMONT’S new 
Drying Rack and Safety Cord Switch. 


Heater and Drying Rack, List Price, $39.50. 

Special Combination Retail Price... 
Incl. Fed. T 

$34 50 Slightly Higher in 


Western Zone 


Heater equipped with Detach- 
able Cord Set and HEAVY DUTY 
Switch. Ivory or Brown Boked 
Enamel. Model A, 1200 Watts. 
Model AA,1320 Watts. A.Cor D.C. 


*Winner, Lewis & Conger First Annual Home Safety Award 


TRILMONT PRODUCTS CO.,2405 Walnut St., Philadelphia3, Pa. 


Sales Agents: A. C. Sanger & Ce, inc., New York, Boston, Philadelphia, Atianta, Cleveland, 
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Chicago, Dallas. West Coast: Les Taufenbach & Co., Los Angeles, San Francisco, Portland, Seattle. 
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Sy Wany “Shousands - 
More Dealers Sell More 
TEL-O-POSTS than any other 


TOPS for Profit Sales 


More dealers are re-ordering more 
Tel-O-Posts than any other because 
more homeowners are buying this 
best seller. Sales of nearly half a 
million Tel-O-Posts show the fast 
growing demand. 


TOPS for Proved Service 


Only Tel-O-Posts provide outstand- 
ing installation and safety features. 
Quick, easy adjustment — non-col- 
lapsible construction — complete 
security for every home need. On 
display, Tel-O-Post’s safety is evi- 
dent, its functions plain. It’s the 
ready answer to every “sagging- 
floor” problem, 


TOPS for Dealer Help 


Consistently and continuously, 

el-O-Posts are advertised to mil- 
lions of potential customers. Ad- 
vertisements in magazines like 
The Saturday Evening Post and 
Better Homes and Gardens are 
telling YOUR customers about 
Tel-O-Post’s advantages — leading 
good business and profits to you! 











NOW. 


order for a supply of fast-selling 
Tel-O-Posts, today. Or write 


Send your 


Cash Tnx 
et 


for complete information. 


RETAIL 
$995 


Slightly 
higher West 
of Missis- 
sippi River. 





AF Better Homes 
Know 

guy 
Ter fan any other adjustable post 







































TEL-O-POST COMPANY 


140 Ash Street Akron 8, Ohio 
Canadian Representative 
William B. Stewart & Co, 159 Bay Street, Toronto. Ontario 





IT’S PORTABLE 


Hot water by the pailful anywhere 
within reach of an electrical outlet! 






Shere 


Iii 
| 
ih 








IT’S PRACTICAL 


Operates on 120 volts, AC-DC, 1500 
watts — heats water faster... more 
economical than with open flame. 


IT SELLS 


























| Advertised in 45 major consumer pub- #8972 
| lications . . . dealer display stand fur- #8974 
|nished . . . complete sales promotion #8976 
| kit supplied with each order. 
‘ COMI 
It’s the PREMIER P-20 
* 
Portable Electric Water Heater 
Ideal for farm, home, dairy, janitor, store, trailer, camp or . 
cottage. Retails for only $16.50 including Federal Excise ° A 
Tax. FULL DEALER DISCOUNT ALLOWED! 
- For information ask your jobber or WRITE Dept. HA-101. 
THE NATIONAL IDEAL COMPANY JACK 
TOLEDO 4, OHIO 900- 
ANI 
The 





ON DISPLAY 
CORDIALLY INVITES YOU TO VISIT 
BOOTH No. 21 DURING THE 


VERT US AT TH 


NATIONAL 
HARDWARE 


OCTOBER 15th to 18th, 1947 
GRAND CENTRAL PALACE. \.¥. 





PACKED FOR THE JOBBING TRADE 
@ WOODRUFF KEYS e@ COTTER PINS 
@ TAPER PINS @® MACHINE RACK 
@ MACHINE KEYS @ STRAIGHT PINS 
NEW STANDARD BRAND 
HORSE SHOE NAILS 


STANDARD HORSE NAIL CORP. 


SINCE 1872 
NEW BRIGHTON + PENNSYLVANIA 
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JACKSON 
QUALITY YARDLIGHTS 


=. 


No. 8972-8974-8976 


FOR RURAL LIGHTING 


#8972 has 12” Porcelain Enameled Reflector. 
#8974 has 14” Porcelain Enameled Reflector. 
#8976 has 16” Porcelain Enameled Reflector. 














COMPLETELY ASSEMBLED AND WIRED 
For REA Installations. 


¢ Available thru your wholesaler 
¢ Manufacturers of Lighting Equipment 


JACKSON ELECTRICAL COMPANY 


900-910 W. Van Buren St., Chicago 7, Ill. 
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The NEW MYERS 
ALL WEATHER 


FROST-PROOF 


HYDRANT 






















Flag Pole Staffs 
are made of 
standard pipe, 
heavily galva- 
nized.Furnished 
with non-jamb- 
ing pulley. 


Steel Folding Gates in single 
or double construction— with 
or without overhead track. 




















Wire Mesh Partitions 
—sectional—fit any 
height or width. 
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Stewart fron Picket Fence is available in many 
styles. Also Chain Link Wire 
Fence for all types of property 
protection. 
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Here’s another famous Myers 
high-quality product for profit- 
able selling. Every Myers Water 
System customer can use one or 
more additional hydrants to 
deliver a constant supply of, 
running water where he needs 
it, and in all kinds of weather. 
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THE F. E. MYERS & BRO. CO. 
Dept. H-49, Ashland, Ohio 








OCTOBER 9, 1947 




























profits with Stewart products. And it’s all clear 
profit, too, because you make no investmént and 
you are not required to carry any stock. Here’s 
all you do: Send for free Stewart literature and 
familiarize yourself with Stewart products. Then you send us 
your inquiries for fence and other metal specialties. We do the 
rest and pay you a commission when the sale is made. Simple, 
isn’t it? Write today! There’s no obligation whatever. A 
few products are shown above. There are scores of others. 


Many hardware dealers are increasing their \ “a 
Md Ve 


THE STEWART IRON WORKS CO., INC. 
1437 Stewart Block, Cincinnati 1, Ohio 
Experts in Metal Fabrications Since 1886 
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Known since 1865 
for 
“KEY BLANKS THAT FIT’ 


We are now completely equipped for the 

prompt handling of Key Blanks for all cylin- 

der locks. Consolidate your purchases. Save 

bookkeeping and handling costs by buying 

all your key blanks from one source. Specify * “Sp 

GRAHAM Key Blanks—for prompt service ae 
“Sp 


and for quality. “Holly 
° perfors 
If your jobber does not carry them, 


write direct to us. 
We also manufacture a line of Locksmiths’ Supplies and Luggage Hardware. ORDER “SPARK 


* “Spe 


“THE GRAHAM MANUFACTURING CO. - Derby, Conn. 








LONG LASTING...FREE ROLLING 
BALL BEARING WHEELS 





GROUND 





Finely Setened Ball Senos 


PAL Replacement Wheels . . . Available Now! 


oe The same type and quality of wheels proved so successful on 
thousands of the finest ball bearing skates are now available 


to you. Garrett Fine Balanced Ball Bearing Wheels are precision 
made with scientifically heat-treated races to assure accurate 
hardness for longer life. Seven %4-inch balls assure free spinning. 
Each wheel is made fo fit all standard axles (%-inch bolts). 
Garrett's Fine Balanced Ball Bearing Wheels are ruggedly 
made for extra wear and brightly plated for a sparkling 
oppearance. Get immediate deliveries on these wheels. Write... 





Fit iN POPULAR. -paicen BLADE FIELD 


ers ee 3 GEORGE K. GARRETT COMPANY, INC. BETTI 


1421 Chestnut Street, Philadelphia 2, Pa 
MFRS. OF RED RASCAL TOYS—BALL BEARING SKATES, SCOOTERS, ICE SKATES, RIDERS EDLUND 
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“SPARKL-BRITE 
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STAINLESS 2 
STEEL 4 Welloweade 


* “Sparkl-Brite” Pulls Won't Chip, Rust or Peel! 


* “Sparkl-Brite” high-luster pulls look like chrome, 
make cabinet doors and drawers sparkle with beauty! 


* “Spork! -Brite” high-quality pulls bear the 
“Hollymade” trademark, your assurance of quality 
performance and design in builders’ hardware. 


* “Sparkl-Brite” pulls are priced low for dealer profit. 


ORDER “SPARKL-BRITE” PULLS FROM YOUR JOBBER TODAY! 


HOLLYMADE HARDWARE MFG. CO. 


MANUFACTURERS OF BUILDERS HARDWAPE 


4865 EXPOSITION BLVD. @ LOS ANGELES 16, CALIF. 
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EDLUND 
JUNIOR 
CAN OPENER 


THINK OF 


Ldlund 


for 


BETTER KITCHEN TOOLS 


EDLUND COMPANY BURLINGTON, VT. 
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ads like this 
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Good 
Housekeeping 
Journal Easy-to-Wear 
Charm Housekeeping Gloves 
unset 
s New Ebonettes slip rignt on without a tug 
—they're satinized inside! Make it easy to 
\ keep your hands lovely, save lotion 


bother, manicure repair. Wou enjoy their 
bare-hand efficiency—short fingers fit snug 
to tips, no floppy ends. Amazing non-slip 
finish grips slippery dishes as if dry' Of 
long-lasting DuPont neoprene. Buy easy- 


to-wear Ebonettes at drug, hardware, paint, 
department stores. The Pioneer Rubber 
Company, Willard, Ohio; Los Angeles. 





> vears of Quality Gloves 


Stwustlss ueet . . Easy-to- Wear 


Housekeeping Gloves Repeat and Repeat! 


Sell the most popular household glove in America and you 
have a really worthwhile glove business. Once your cus- 
tomers try Ebonettes, you’re sure of profitable repeat sales. 


Women like Ebonettes easy-to-wear 
features 


The ad reproduced above brings them good news of 
the kind of glove they’ve wanted for years. After they’ve 
worn Ebonettes, just try to sell them anything else! 


You like Ebonettes, too 


Only 3 sizes to stock. Attractive display carton, dozen 
assortment that sells out. Handsome profit at 59c MFT. 


Extra Sales, Extra Profits 


Stores everywhere tell us that popular Ebonettes mean 
real glove business. Order today from your Wholesaler — 
he has or can get them. The Pioneer Rubber Co., Tiffin 
Road, Willard, Ohio; Los Angeles. 


E MAKING 


YEARS OF QUALITY GLOV 


Your Glove 
Profits Easy 











he tie 































































TORRINGTON 

















Makers of femous 
Blue Line Kitchen 
Teols and Westeco 
Can Openers 
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i Now tne worto's FINEST | 
i HOUSEHOLD CAN OPENER | 
IS NATIONALLY ADVERTISED | 





This fall, in national magazines, | 
more than forty million people | 
will read about WESTCO No. 65. | 
Don’t miss this opportunity to step | 
up your can opener sales! Remem- 
ber, people want quality—and that 
means WESTCO No. 65... ac- 
claimed everywhere as the finest | 
household can opener ever made. | 
WESTCO No. 65 is attractively | 
finished. Its rotating cutting blade | 
is geared to precision, shears tops 
out of cans smooth as silk—and 
fast! WESTCO No. 65 opens cans 
anywhere, then tucks away into a 
drawer, out of sight—out of the 
way. You'll find WESTCO No. 65 
easy to sell—your customers will 
find WESTCO No. 65 easy to use. 
Packaged in an individual box. 
Write now for prices and complete 
information. 


Nationally advertised in 
BETTER HOMES & GARDENS 
SATURDAY EVENING POST 
FARM JOURNAL 

LADIES’ HOME JOURNAL 

in October, November and De- | 
cember. 


WESTCO No. 65 
The Can Opener Your 


Customers Swear By 
... not at! 








Insert shows 
Westco No. 65 
can opener in op- 
eration. Women 
like its smooth 
easy cutting ac- 
tion. 


THE TURNER & SEYMOUR MFG. CO. 


55 Lawton Street, Torrington, Conn. 
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STAR HEEL PLATE 


THE RESPONSE TO OUR AD 


“STAR HEEL PLATES ARE BACK AGAIN” 
WAS ENCOURAGING 


ST 





GET IN LINE WITH OTHER JOBBERS 
WHO NOW HAVE 
STAR HEEL PLATES 

IN STOCK AND GET YOUR SHARE 
OF THIS DEMAND 


PIONEER 
BRAND 





No. 4 


WRITE FOR PRICES 


STAR HEEL PLATE CO. 


357 WILSON AVE., NEWARK 5, N. J. 






















It takes Oxwall to give you this qual- 
ity single gear hand-drill at @ down- 
to-earth price * Polished steel shaft 
¢ Tool steel chuck closes to absolute 
zero * Hardwood handle for comfort 
and long life * Beautifully designed 
for real eye-appeal. 


See Our Entire Line 
On Display at 


BOOTHS 6 & 7 


National Hardware Show 
Grand Central Palace 
New York 


TOOL CO. iu 


928 BROADWAY + NEW YORK 10, N. Y. 
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Flower an 
Plantabbs g 
Display the 
demand for 
200 tablets, 
Make a Pls 
25¢ or 50¢ 
Plantabbs_ | 
mass circuls 
ter Homes 
Tribune, T 
papers), an 
day newspa) 
Enjoy the | 
Available fr 
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POM PLANTABBS MARKET KWICKY-er juicing 


OW wicky-er sales 












AIN” 


mes 


rr 


NDA 7. Sete a 
Flower and vegetable garden growers are now using NWICKY 


Plantabbs generously! nenetee tl 
TARE Display the 1000-tablet garden package! There’s a wide ‘ Dp email “ J U IC E te 
demand for this $3.50 size. And the $1.00 box, containing cc nia 

200 tablets, is a continuous seller. 


Make a Plantabbs window or counter display. Include the 
25¢ or 50¢ sizes, too. 


BBERS 


STAR Plantabbs is making new customers every day through 
mass circulation advertising in Life, Sunset Magazine, Bet- 

WITH ter Homes & Gardens, New York Times, N. Y. Herald 
Tribune, This Week (in 24 metropolitan Sunday news- 
STARS papers), and The American Weekly (in 20 other great Sun- 


day newspapers). 
Enjoy the good profit that Plantabbs will make for you. 
Available from most all wholesalers, or: 


PLANTABBS CORP., BALTIMORE 1, MD. 


PLANI<BBS 


























5, N. J. ° 
PLANT FOOD TABLETS PLUS Bi low price plus ALUMINUM 
— eT National Advertising 


CED 











assure you of 


PACKED IN SUPER SALES 
COLORFUL NEW rete 122 
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This unique, all-in-one $ 


juicer gets all the juice 





—no bitter peel oil! . 








e you this qual- 
drill at a down- 





Strains coarse pulp and 






romps oa seeds ...no holes to clog pouring. 
ses to absolu 
am cae Fast. . . Effortless . . . Easy to rinse 






tifully designed 






and clean. 


50-foot rolls now packed KWICKY’S PIVOT BASE 


inacolorful, self-service 
carton for counter 
display. 


Galuanized STOVE PIPE WIRE 
IN UTILITY ROLL Zinc-coated to pre- 


vent rust. 18, 19, or 20 gauge galvanized steel. 
50-foot utility rolls. Specify PESCO — order 
from your jobber. 


PEKIN SPECIALTY COMPANY 


PEKIN, ILLINOIS 

















Juicer moves back and forth on 





suction-grip rubber base, while 





fruit is held still. Base does not mar 






or scratch table. 
Nationally Advertised in 

| American Home + Better Homes & Gardens. 
QUAM-NICHOLS CO. 


33RD PLACE & COTTAGE GROVE «+ CHICAGO 16, ILL 
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THE 500 MILE SKATE 


7 


This pre-war sensation of the sidewalks . . . the 
Hustler ‘500-Mile” SPEED KING skate .. . is 
the only roller skate built strongly, sturdily 
enough to be guaranteed for 500 miles of actual 
travel (or one year of service). It’s the world’s 
fastest roller skate ... the only skate that offers 
freedom from wheel replacement and repair 
expense. See the complete Speed King line of 
five fast selling styles—a skate for every age— 
a price for every purse. Write today. 


HUSTLER CORPORATION + Sterling, Illinois 








Le 


axes... or in- 





efficient 
have the 
postcard 
your aid! Write: Dept. HA. 

SIMPLIFIED ORDS, INC. 


The Approved Tax Record 
74 VARICK STRE YORK 13, N.Y. 
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THE BEST GUN-CLEANING ROD AND BRUSH 
MERCHANDISING DEAL ON THE MARKET! 


Quality merchandise. Famous Mill-Rose reputation. 
Exclusive features. New packaging. Effective selling 


aids. Consistent advertising in FIELD & 
STREAM, SPORTS AFIELD, OUT- 
DOOR LIFE, AMERICAN RIFLE- 
MAN. Only the Brite-Bore line can 
offer you all these sales- 
making advantages—=stock 
it now! 
EXCLUSIVE FEATURES ae 


1. Most highly developed line 
of gun-cleaning brushes ever 
offered. 


















2. A specifie Brite-Bore Brush 
for every type and size of 
firearm. 


3. A type of Brite-Bore Brush 
to fit every gunewner’s 
ticular likes and requirements: 
phosphor bronze wire; nylon; 
bristle; and felt shotgun bore 
polishers. 


BRITE-BORE CLEANING 
RODS—the big-value line with 
exclusive selling features. Only four 
a ane to fill all demands. Stock 
them! 


. 
ots 
FREE DISPLAY 


BER TODAY! 


THE MILL-ROSE COMPANY, Dept. HA 
1985 EAST 59th STREET CLEVELAND 3, OHIO 





















Don't Miss That 
"Golden Opportunity” 





For securing desirable Sales Representa- 
tives, Sales Accounts, or for Business Op- 
portunities of any kind use the Classified 
Opportunities Section of Hardware Age, 
which covers the Hardware Trade thor- 
oughly. 


Hardware Age will tell your story to the 
right “CLASS”—reach the greatest num- 
ber of Hardware readers of any hardware 
paper and is noted for securing quick, 
tangible RESULTS for its advertisers. 


Send your copy with remittance to— 
HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 


iy 
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NOW-ORIGINAL 
TEHR-GREEZE 


FABRIC CEMENT 





AVAILABLE FOR 
IMMEDIATE DELIVERY 


Makes Patching And 
Repair Work Easy 


White — Repairs all 
cloth, canvas and leather goods. 


types of 


A tough, versatile adhesive with 
| thousands of uses in home, repair 


shop and farm. 


Write for Trade Prices 


VAL-A COMPANY 


700 W. ROOT ST. 


CHICAGO 9, ILL. 





Speed ... and accuracy ... in 
marking your merchandise pays 

big dividends. 

Compare the slow, illegible 
method of hand marking your 
price tags with the Kimball 
system of price marking... 
tags marked automatically by 
a time-saving, easy-to-operate 
printing machine, the Kim- 
ball MIDGET. Just place a 
strip of tags in the machine 
... turn the handle. . . zip 








- out come neat, legible 
printed price tags. 












mame... 


chine. 








= KIMBALL. 


A. KIMBALL COMPANY 
307 WEST BROADWAY, NEW YORK 13, N. Y. 
Branch Offices in Principal Cities 


Kimball’s Midget 

prints vital sales 

facts on string tags 

or labels . . 
matically, economical- 

ly. Tags, in perforated 
strip-form for easy han- 
dling, are furnished plain 
or preprinted with store’s 
. can be cut apart 
by knife attachment on ma- 


Write for descriptive folder. 








RUST 
PROOF 
2 for 1.49. 
80¢ 








Actual sample of 
tag after being 
marked, 


- auto- 











BY 7 YEARS OF 


nationtt ibuition 
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/ 
Dainter' 
For your 
health’s sake — 
use Lone Pine 


* 
NEW! 


For superior results 
in extreme climates 
— hot or cold, wet or 
dry — specify 
LONE PINE 
SPECIAL EXTERIOR 


WAREHOUSE STOCKS OF 
AIN OFFICE AND 


FacTory 


VIDALIA, GA. 


OCTOBER 9, 1947 





The steadily mounting number of enthusi- 
astic users and approximately 19,277 
satisfied dealers bears honest witness to 
the truth of our claims for Lone Pine Paint 
Thinner. Guaranteed the equal of Pure Gum 
Turpentine or any thinner when properly 
used, 

Lone Pine has practically the same 
solvency, evaporation and wet edge, and 
contains as large a percentage of “gum” 
as Pure Gum Turpentine. Fumes are non- 
toxic to eyes, skin, lungs or kidneys. Rea- 
sonable in cost. 

For prices and literature, clip this ad — 
mail it with your name and address to 
ELROY NAVAL STORES CO., INC. 

Dept. 50, Vidalia, Ga. 
Tell We About 
lone Pine Dipit Spotit Pennitrato 
Pine Oil Disinfectant EiRoy Pure Gum Turpentine 


ELROY NAVAL STORES CO., INc. 


LONE PINE MAINTAINED IN 














EXTRA GOO 


SINCE 





Set of Tools 





ATTRACTIVELY CARTONED 
ADVERTISED IN NATIONAL MAGAZINES 


ASK OUR WHOLESALE DISTRIBUTORS 


NOW: tne supety ts 


a e 


Inorthenrs Qu 


FOR THE 
HOLIDAYS 


















LIMITED 








































The ACTION Display-Way to Boost Sales! 
TURNS THREE 
TIMES A MINUTE 


Doto-Sho 


Ro ELECTRIC ONO 


A ROTO-SHO revolving 
display in your window will 
attract many times more cus- 
tomers than any “‘still” dis- 
play. . . . And ROTO-SHO 
quickly pays for itself in in- 
creased business. Attractive 
build-up fixtures available toe. 
Your wholesaler can probably 
supply you for immediate de- 


© Sturdy, all steel construction j/ivery. Why not write us 
TODAY for our complete new 


© For 110 Volts A.C. catalog! 
GENERAL DIE AND STAMPING CO., 264-Y Mott St., New Yerk 12 





© Comes complete with 18” table 
© Carries up to 200 Ibs. 





















the original 
glass-top fuse 


ROYAL ELECTRIC CO. , Inc. 
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makers of 


America’s 
ATLANTA « 
KANSAS | 


WIRE * PLUG and CARTRIDGE FUSES 
CORD SETS * TROUBLE LIGHTS 
* CHRISTMAS LIGHTING SETS * 











ORIGINATED 1896 
MAYES GUARANTEES ACCURACY, SERVICE 
*AND DURABILITY:- 


maves Toots MAYES BROS.TOOL MANUFACTURING CO., Inc. Port Austin,Micu. 


ASK YOUR DEALER 








ELS 


woo : 
AND ALUMINUM 


lov N olce 20) > 
ASKING 





More 


ON RENTALS WITH 


REID-WAY “8” 


Mam FLOOR SANDER 
e TROUBLE-FREE 
NO Belts, Pulleys, Gears 


¢ NO EDGER NEEDED 


Sands to 1” of baseboards — 
both sides 


Write Dept. HA for Full Details 


REID-WAY, INC. 
















2917 First Ave., S.E. 
Cedar Rapids, Iowa 










BROWN & SHARPE MFG. CO. 
| PROVIDENCE, R. I., U. S. A. 


‘BROWN & SHARPE| 


HAIR CLIPPERS 








cane O8 a“ a 


Pvaraved by 
Good Housekeepir 


\ 
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For LARGE FLOOR AREAS 


Oh Now anether model of the famous Cellulose Sponge Minute Mop aad 

A Drainer—the Ne. 801 Jumbe Model, for homes, steres, offices, shepe— 

50% more sponge—bigger head—bigger drainer. List price, ooaee 
NASI 
“a / 


model, $2.98 6 Complete with new Drainer, 54” handle and 
MINUTE MOP CO. 


tight ‘clamp. (List price regular model No. 101—$1.95 complete). 
Write or phone your jobber today. 


ee ae & ef Pe 
CHICAGO 16 ILL. 






















STOPS 
WASHER 
TROUBLES 





When You Know 
The Trade-Name— 


of a certain product and want to know “Who Makes It?” 
look in the General Directory Section of the “Who Makes It?” 
Number of HARDWARE AGE for the trade-name. You'll find 
it listed alphabetically under the product heading of the item 
in question. Alongside the trade-name you will find the name 
of the manufacturer, also the address of the maker arranged 
alphabetically in the same list. Keep your “Who Makes It?" 
Number close at hand where it will serve your wants quickly. 


HARDWARE AGE 




























100 East 42nd St. New York 17, N. Y. 















HARDWARE AGE 
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GOLDBLATT TOOL CO. TRADE 


ALUMINUM 
POINTING TROWELS = pLASTERERS'’ MARGIN TROWELS MOUNTING 











BRICKLAYERS’ LEVELS a, 187 Saad 46*tanothe) 








MARK 1622 WALNUT STREET, KANSAS CITY 8, MO. 

















WARM MORNING COAL HEATERS 


OUTSELL ALL OTHERS! 


Four Popular Models Available 


|| | Moves MODEL MODEL MODEL 
is) 420-4 520-8 524-8 616 


20 Warehouses to Serve You = Distributed Wholesale by 


STOVE DIVISION 


Southern Coal Company, Inc. 


America’s Largest Distributor of The Genuine Warm Morning Coal Heater 
ATLANTA ¢ BIRMINGHAM ¢ CHARLOTTE « CHICAGE « DALLAS « FT. SMITH 
KANSAS CITY + KNOXVILLE ¢ LOUISVILLE ¢ NASHVILLE « NEW ORLEANS 
OMAHA « ST. LOUIS 
GENERAL OFFICES: MEMPHIS |, TENNESSEE 

















BRING HIGH QUALITY 
TO THE LOW PRICE FIELD 


LeBus Type “‘A’’ Load Binders are drop 
forged of alloy and carbon steels, fully heat- 
treated, fully guaranteed and they have the de- 
pendable LeBus forged ‘‘ball-and-socket”’ 
swivel that cannot bind or deform yet, 
they retail at prices that will appeal to 
farmers, light industrial haulers and others who 
demand quality of low eost. Stock them for 
additional sales . . . greater profits. 
















Also available are Type 
“C” and Type “L’’ Load 


Binders fer heavier ser- 
vices. Complete informe- 
tion furnished upon re- 
quest. 










SOLD ONLY THROUGH RECOGNIZED 
JOBBERS AND DISTRIBUTORS 


LEBUS ROTARY TOOL WORKS S 


P. O. BOX 2352 LONGVIEW, TEXAS 





















so vs 


KEYHOLE SAWS « ALL OTHER TYPES 


eoeeereseeev* tea eeeen eee & @ 


E. C. ATKINS AND COMPANY 





FASiEST To sett 






























415 S. Minois St.. indianapolis 9, Indiana 





























ge Minute Mop aad 
eres, Offices, 8) 

List price, Jumbe 
handle and handle- 
1—$1.95 complete). 






3 rd.St. 
16 ILL. 





Makes It?” 
Makes It?” 
. You'll find 
of the item 
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er arranged 
Makes It?” 
ants quickly. 


17, N. ¥. 
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with Vacu-Top Applicator 


4, 
ALUES you ga atthe Here’s an item that is easy to sell because you give plus 


$ Vv value. High quality SAFEWAY cleaning fluid with convenient, 
pw economical Vacu-Top applicator. Backed by 173 million 
the : consumer ads in 1947. 25c retail. Liberal discounts. Write 


for sample and details. 


foot BRUSH-TOP SPOT REMOVER SAFEWAY CHEMICAL COMPANY 


5709 Walworth Avenue . Cleveland 2, Ohio 























PERFECTION floating WASHER | 


Washer profits go up with Per- 
fection floating Washers. Engineered 
to eliminate friction and prolong 





















BOOSTS washer life. Perfect water seal is 

WASHER assured. The floating washer stops 

sTOPS PROFITS faucet drip...ends water waste. 

WASHER Available in Y%4", %” and YY." 

TROUBLES ] 0 sizes. Order through wholesale 
C hardware jobbers. 


— © | 
—<—— 4 
Prempensermmenmenesteee 





EVO seus cieaner 












Keeps Paint Brushes in Top Condition 
THE EASY WAY! 


Your customers will tell their friends about Cabot’s 

Brush Cleaner. 

> Ic comes ready to use without fuss or mixing. 

> Ic smacks out paint, tar, varnish right down to 
the heel... leaves bristles soft, flexible, lustrous. 

> Ic’s non-inflammable, non-evaporating . . . can 
be used over and over. 

TRY A FREE SAMPLE . . . Soak an old paint-caked 

brush in Cabot’s and rinse with water. You'll see 

why Cabot’s Brush Cleaner is a profitable specialty 

item. Write today to Samuel Cabor, Inc., 1714 

Oliver Bldg., Boston 9, Mass. 

































NATIONAL LOCK COMPANY ROCKFORD, ILLINOIS 
Your "4 Prom Oue Source” Hardware Manufacturer 


CABINET HARDWARE + BUILDERS HARDWARE - CABINET LOCKS ~- SCREWS AND BOLTS 









OCTOBER 9, 1947 







































NO HEATING MAKES GLUING EASIER WITH FRANKLIN | 











NUTS! THERE GOES THE‘PHONE || HELLO! HOLD THE LINE.I'M 
JUST AS I WAS HEATING THIS 
SMELLY GLUE / 


COOKING GLUE-........ 














WHY DON'T You USE 


FRANKLIN GLUE? 
IT NEEDS | HEATING, HENCE 
No ODOR / bd 






NATIONAL ADVERTISING SAYS, 
“AT YOUR HARDWARE DEALER” 


FRANKLIN 
Genuine HIDE GLUE 


READY-TO-USE 


Sample sent when request 
is on business letterhead 















THE FRANKLIN GLUE CO. 


COLUMBUS 15, OHIO 
































Stock and display these items 
that are needed in every home | 
and office. The hanger with the | 
twist for pictures and mirrors 
up to 100 Ibs. The pin with the 
handle for lighter wall decor- 
ations. Nationally advertised. 


Also Moore Marking Tacks 
for display boards 


ORDER FROM YOUR JOBBER 





MOORE PUSH-PIN COMPANY 


SINCE 1900 + 113-25 BERKLEY STREET + PHILA. 44, PA. 











The Only CAULKING GUN 


with a Lifetime Guarantee 









For Cartridge or Bulk 
Compounds 





Precision made with all working 
parts accurately machined. ‘*Extra 
neavy gauge barrels. *Uses all caulk- 
ing materials — even handles light 
oils. *Available in three sizes— | 
6%”, 10” and 15”. List prices— | 
$6.50, $7.50, $8.50. Write for discounts. | 
All BEAVER guns are ae tor life. Apy gun damaged or worn | 
out in service will be r d by the manofacturer for only 
fifty cents. | 
WESTERN RESERVE MFG. CO., 3715 E. 93rd St., Cleveland 5, Ohble | 

















& A “BLIND” DATE | | 
You Can‘t Afford to Miss! || 


Today’s the day to order 
ARDCO’S Custom Made VENETIAN BLINDS | | 





for steady profits 


WOOD, STEEL & ALUMINUM BLINDS 
IN ANY SIZE—ANY COLOR! 
Made to measure up 
most exact requirements, ARBCO 
BLINDS are designed for your 
discerning customers who demand 
the best at a reasonable price. 
Wide selection of tapes — 
cords to match. Facia Board and 


Enclosed Brackets. Automatic 
— Tilter and Cord 


‘DELIVERY: 10 Days 


STOBER MANUFACTURING CO. 
991 FULTON ST., BROOKLYN 16, N. Y. 


a oy 4 5 - 


AUTOMATIC GRIP SCREWDRIVERS 


Hold-E-Zees do the job better, faster. 
They excel wherever screwdrivers 
are used. Gripper instantly released 
by spring action, sliding up out of 
way when not in use. Highest quality 
materials throughout. 


UPSON BROS., Inc. 
84 Exchange St. 
Rochester 4, N.Y. 




















ORDER 
THRU 
YOUR 
JOBBER 








PRECISION BUILD 











Do a Retter Job Faster / 


SHELTON PLANE & TOOL MFG. CO., SHELTON, CONN. 





FOR CRAFTSMEN 











HARDWARE AGE 
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GET SET FOR THE SKATING SEASON JUST AHEAD 


with these sturdy Hyde Hockey Outfits . .. all-over black (or brown 
trim), leather-lined with sole leather top, toe and counter—steel 
shank—close edge professional bottom. 


Hyde-Crafted Shoes for Basketball, Boxing, Wrestling, Roller- 
skating and Football are not to be forgotten either. Remember, 
there’s a Hyde-Crafted Shoe for every sport, and your customers 
will be seeing them in Collier’s, Seventeen, Open Road for Boys, 
Junior Bazaar, Sport, and Esquire. 


For Catalog Information, Write Dept. HA 9 


HYDE ATHLETIC SHOE CO. 


CAMBRIDGE, MASS. 























NOW AVAILABLE! 






DON’T BE LATE FOR 48! 


Order now through your jobber 
from the only complete line of rods 


and reels for every kind of fishing. 


STREET 
& RINK 


SKATES 


OCEAN CITY REELS 


Ocean City Mfg. Co., Philadelphia 34, Pa. 


MONTAGUE RODS 


Montague Rod & Reel Co., Montague City, Mass. 


WORLD LEADERS IN RODS AND REELS 


ROLLER DERBY SKATE CO. | 
4533 Payne Ave., Cleveland 3 | 











OFFSET REPRINTS 


ORDER BY matt Loa : 


AT LOW COST HE ATED NYLON LINES 
= 


Large or Small Quantities 


PRICE LIST 
BIA"s11" 11"x17" 
300 Copies $4.00 $8.00 ‘a 
500 ** 4.75 9.50| Clear, sharp reproduction. 20 Ib. Bond. 
say 1M rye = Letters 0 « Advertisements - . « Clip- 
besite Mm atten @ pings ... Price Lists . . . Catalogue 
- Testimonials . . . Drawings 


printed on 2 sides Sheets . . 
All prices F.O.B, - - « Documents ... Charts... Maps 


Newark, N. J 

















— Almost anything printed, typed, written, 
MAIL the original with drawn or photographed can be repro- 
your order for any quan- d d N . “ 

tity. Prompt Service. Al] duced. © engraving charges. Prices 
Shipments C. O. D, unless are for straight offset printing in black 


credit established. on white bond stock, printed one side. 


BARTON PRESS 


Credit References—Lincoln National Bank, Newark, N. J. 


138 WASHINGTON STREET Dept. H NEWARK 2, N. J. 














GILL ELECTRIC STOVE WITH DRIP PAN, 
GRILL & CAST ALUMINUM GRIDDLE 
only $39.95 List. 







l vE IS 
sTO Tt 
rate Ideal for DC and smaller models available. 
ADVER thes cabins, Ask your jobber for discount in- 
hes trailers, c . 
=. s rooms. formation or write to... 


barber EP RTABLE yet it bakes, 

— St Peis boils, frys- Cooks 
S , > - 

full dinner EEL cop * 

LESS 

STAINT jjustable heat co 
oot feet. sii alll 

NO SPECIAL WIRING usable 0 


Its, 
where with 1 ene c. Approved ad 





d aluminum 
ntrol, mar 





YVONNE B 
OE Cc ARLO 


ELECTRIC STOVE 


‘SLAVE Girt” 1 G-175 AC. § GILL ELECTRIC MFG. CORP. 
watts. Mo: wet Laboratories- 210 Citrus Ave., Redlands, Calif 
Underwrite Quality Electrical Products Since 1920 








E_ 


OCTOBER 9, 1947 























assified Aduertising Rates 














Help Wanted. Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Each additional word......... 
Positions Wanted 
(Special Rate) set solid, maximum, 
50 wor 
Each additional word......... 


Allow Seven Words for Keyed Address 
or Your Address 








Set solid, maximum, 50 words....... age 


GS ..ccccvcee ooescvccecces 62.00 
05 





*BOXED DISPLAY RATES 
$8.00 Per Column Inch 








Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions 

No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 
Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 


-— 





Sales R 








HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication. 


Address your correspondence and replies to 
HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 














Help Wanted 


~ ]| [Sales Representatives Wanted | 





(Salles Representatives Wanted] 








DETAIL MAN 


FOR LARGE BUILDERS HARDWARE 
FIRM IN NEW YORK. STEADY JOB. 
GOOD SALARY. 


Write Box L-480, eare of HARDWARE AGE 
10@ East 42nd St., New York 17, N. Y. 

















SALES MANAGER 


MUST BE EXPERIENCED IN HARDWARE, 
TOOLS, HOUSEWARES, ELECTRICAL MER- 
CHANDISE, ETC. TO ASSUME FULL CHARGE, 
EASTERN JOBBER. WE PREFER A MAN 
WHOSE PRESENT CONNECTIONS HINDER 
HIS PROGRESS. UNLIMITED OPPORTUNITY 
FOR A MAN WILLING TO ASSUME RESPON- 
SIBILITY AND WORK. PROPOSITION WILL 
STAND THOROUGH INVESTIGATION. LO- 
CATED IN CONNECTICUT. 


Reply with full particulars to: 
P. O. BOX 695, HARTFORD, CONN. 














[Sales Representatives Wanted | 








SALESMEN WANTED 


Leading manufacturer, complete line of leather 
deg furnishings, has a few choice protected 
territories open for experienced men with fol- 
lowing among jobbers, chains and retailers. 
Drawing against liberal commission. 


Address Box L-306, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















Sideline Salesmen Wanted! 


We offer prompt shipments on 


METAL KITCHEN CABINETS AND PORCE- 
LAIN TOP BASES. MEDICINE AND 
CLOTHES CABINETS, CASTERS. A FULL 
LINE OF HOUSEFURNISHING ITEMS. OUR 
SALESMEN ARE BACKED UP BY DIRECT 
MAIL—THROUGH ONE MILLION CATA- 
LOGUE MAILINGS A YEAR. 


The WALTER S. KRAUS CO. 
WOODSIDE NEW YORK 








SIDELINE SALESMAN WANTED to sell 
Complete Line of Paints. Address Becker Paint 
& Varnish Co., P. O. Box 54, Bay City, Mich. 





SALESMEN WANTED. FULL TIME OR 
SIDE LINE MEN calling on Hardware Stores 
and Lumber Yards with one Hot Item. Exclusive 
territories. Give me the lines now handled and 
territory wanted. Write J. A. Panther, Mt. 
Pleasant, Iowa. 





SIDELINE SALESMEN WANTED, SMALL 
TOWN COVERAGE; HARDWARE, HOUSE- 
WARES, APPLIANCE STORES. Liberal Com- 
mission. Chrome Tubular Chairs; Hampers, 
lroning Boards; Coffee Makers; Juicers; Alumi- 
num Cookware; Electrical Appliances; Pressure 
Cookers; Equipped Portable Bars; Clothes 
Baskets; Utility Gas Stoves; Aluminum F 
Choppers. State present products and coverage. 
Address Box L-489, care of Harpware AGg, 
100 East 42nd St., New York 17, N. Y. 








WELL-ESTABLISHED DETROIT PAINT 
MANUFACTURER SEEKS 
WIDE-AWAKE SALESMAN 


NOW CALLING ON HARDWARE AND PAINT 
STORES IN THE MIDDLE WEST TO SELL COM- 
PLETE LINE OF SHELF GOODS. WRITE GIV- 
IN@® AGE, EXPERIENCE AND REFERENCES. 
ALL REPLIES KEPT STRICTLY CONFIDENTIAL. 
Address Bex L-443, care HARDWARE AGE 
10@ East 42nd St., New York 17, N. Y. 




















STOCKING DISTRIBUTORS 
WANTED 


Nationally known TWIST DRILL manu- 


facturer has openings for additional 
representation in many areas due to 


policy change. 


For distributors furnishing adequate 


coverage, exclusive arrangements are 


available. 


Address Bex 1-458, care of HARDWARE AGE 
108 East 42nd Street, New York 17, N. Y. 








ACTIVE AGENTS WANTED TO_ SELL 
THE STRONGHOLD PLUGS, DRILLS AND 
HOLDERS. Only those familiar with fibre plugs, 
their sale and use need apply. Palatine Indus 
trial Co., Inc., 111 Fifth Ave., New York, N. Y. 





FEW CHOICE TERRITORIES OPEN 
FOR FULL LINE OF TOP-QUALITY STEEL 
WOOL PRODUCTS. Write details of area and 
types of accounts you serve. Address Box L-472, 
care of Harpware Acz, 100 East 42nd St, 
New York 17, N. Y. 





RESALE MAN, 21-30, TO CALL ON Fiorist, 
Hardware, Seed Trade, Chicago Territory with 
Distributor’s Salesmen introducing New Specialty 
Fertilizer. Backed by national, local, radio adver- 
tising. Large, old, national manufacturer. Ad 
dress Box L-475, care of Hanpware Acs, 100 
East 42nd St., New York 17, N. Y. 








SALESMAN WANTED 
FOR METROPOLITAN AREA 
To call on expert mill supply and industrial ac- 
pots for New York Hardware Jobber. Must 
be experienced. Drawing $70.00 against com- 
mission. 
Write Box L-479, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















TOP FLIGHT SALESMEN 


Leading Manufacturer “Brand Name" Mops 
requires several men with Jobber and Chain 
Store following for all territories of 
Illinois to Atlantic Seaboard. Some Estab- 
lished Accounts. Excellent Side Line. Full Pro- 
tection. Liberal Commission. State full par- 
ticulars. 
Address Box L-414, care HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















SALESMEN WANTED 


TO REPRESENT WHOLESALE JOBBER IN THE 
FOLLOWING STATES: ILLINOIS, INDIANA, 
OHIO, MICHIGAN, WISCONSIN, IOWA AND 
MINNESOTA. MUST BE EXPERIENCED AND 
HAVE A FOLLOWING AMONG RETAIL 
HARDWARE DEALERS IN THEIR RESPECTIVE 
TERRITORIES. EXCELLENT OPPORTUNITY FOR 
AGGRESSIVE SALESMEN. DRAWING AC- 
COUNT AGAINST LIBERAL COMMISSIONS. 
GIVE FULL PARTICULARS IN FIRST LETTER. 
ADDRESS— 
MR. F. H. STEINMANN 


UNITED HARDWARE COMPANY 
711 W. LAKE STREET, CHICAGO, ILLINOIS 
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[Sales Representatives Wanted | 


|Sales Repnesentakives Wanted | ! 


Accounts Wanted 





MANUFACTURER’S AGENT WANTED 
TO CALL ON CHAIN STORE ACCOUNTS, 
Wholesale and Retail Hardware and Specialty 
Outlets. Liberal commissions selling All Steel 
Christmas Tree Holders that retail for less than 
a dollar. Our holder produced and successfully 
sold since 1938 is a definite money maker for 
—— and outlet. Yarder Mfg. Co., Toledo 
12, 110. 





EXPERIENCED SALESMEN WANTED TO 
SELL ESTABLISHED LINE of Garden Hose 
and Automotive Hose, calling on the wholesale 
hardware, hardware chains, variety stores and 
automotive jobbers. State experience and _terri- 
tories covered. Liberal commissions. Address 
Box L-481, care of Harpware Acez, 100 East 
42nd St., New York 17, N. Y. 








SALESMEN 
ESTABLISHED 
WHOLESALER 
Mops, Tools, 
Appliances, will 


WANTED. LARGE, WELL | 

MANUFACTURER’ AND |} 
of Paint Brushes, Brooms, 
Cutlery, Electrical Sundries and 
consider applications. We sell 
direct to the Retail Hardware Dealers, Small 
Chains, House Furnishings and Department 
Stores. If you have experience and acquaintance 
in this field and will thoroughly cover a given 
territory, write us in full. We have several 
exclusive territories available. Liberal commis- 
sion and protection. Address Box L-482, care of 
= Ace, 100 East 42nd St., New York 
> is Be 





WELL-ESTABLISHED AND FAVORABLY- 
KNOWN MANUFACTURER, factor and dis- 
tributor of hardware and houseware specialties 
has some open territories available; selling direct 
to Retail Trade (no jobber business solicited). 
If you have experience and background in our 
lines we want to hear from you. Remuneration 
on maximum commission basis, Territories given 
on exclusive basis only. Our men know of this 
Ad. Apply Box L-485, care of Harnpware AGE, 
100 East 42nd St., New York 17, N. Y. 





SALESMEN WANTED BY LARGE WELL | 
ESTABLISHED NEW YORK WHOLESALE | 
HARDWARE HOUSE to cover Retail Hardware | 
Trade im Connecticut, Maine, New Hampshire, | 
Vermont, Central New York State, Middle and | 
Southwestern States and Long Island on 5% Com- 
mission Basis, no objection to non-conflicting side | 
lines. Write Chas. Weiland, Inc., 149 Chambers | 
St., New York, N. Y. 
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SALESMEN WANTED BY NEW YORK 
WHOLESALE DISTRIBUTORS of Tools and 
Hardware to sell nationally known brands to 
hardware stores, automotive supply houses, lum- | 
ber yards, chain stores in New York Metropolitan 
Area, Upstate New York, Connecticut, Southern | 
New Jersey, Eastern Pennsylvania. Car neces- | 
sary. Only experienced men with following apply. 
Liberal commission or other arrangements of 
mutual interests offered. Address Box L-465, 
care of HArpware Acer, 100 East 42nd St., New 
work 17, N. Y. 











Builder's and Cabinet Hardware || 


representation of its line of 
Contract Builder's, 
and/or Hard- 
type of trade 


Manufacturer wants 
Shelf Hardware to Jobbers, 
Hardware Specialists, Lumber Yards 
ware Stores. State lines now carried, 


| lines 


AGGRESSIVE TOOL REPRESENTATIVES 
Capable of Presenting and Demonstrating Ex- 
tremely Popular Electric Drill Attachment Tools | 
to leading hardware dealers, electrical supply, 
mill supply and plumbing supply jobbers. Lit. | 
eral commission. Many choice territories open. 
Give detailed information by letter regarding 

handled and territory covered. Address 
Lakeview Manufacturing Co., O. Box 4080, 
Portland 8, Oregon. 
| 





NEED REPRESENTATION IN 
NEW ENGLAND? 


Hardware, Housewares, Electrical, and Auto- 
motive lines for Jobbers, Chains and Depart- 
ment Stores. 
Inqmiries invited from responsible 
manufacturers 
LOUIS Y. PERKINS COMPANY 
41 Egremont Rd., Brookline 46, Mass. 











ATTENTION MANUFACTURERS 


Export ‘House New York with own branch in 
Brazil and agents throughout the world desires 
direct sources of supply for Hardware, Hand 
Tools, Household Appliances, Automotive Parts. 
Purchase for cwn account; shipping handled by 
us. Can produce volume business. 








Address Box 1-488, care of HARDWARE 


AGE 
100 East 42nd St., New York 17, N. Y. 








WANTED 
BUILDERS HARDWARE LINE 


By Manufacturers Agent with Office and Display in 
Chicago Merchandise Mart. Very close relations with 
leading Chicago Builders and Insurance Companies, 


ete. Direct Factory Representation only. Line must 
be established and represent at least $50,000 to 
$100,000 Sales Potential to Jobbers, Mail Order 


Houses, etc. in Illinois, Indiana, Michigan and Ohio. 


Address Box L-486, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 

















SALESMEN CALLING ON RETAIL HARD- 
WARE, HOUSEWARE, AND VARIETY 
STORES, interested in associating with one of 
the leading New York Jobbers (establ. 1937, 
travelling 20 men, serving 2500 accounts in 6 
States), car, residing in Middle, Seuth Atlantic 
States and Middlewest. Many exclusive terri- 
tories open. Very large line of name brands. 
Liberal commission and bonus. Experienced, 
mature, sincere go-getters apply in confidence. | 





| Address Box L-438, care of Harpwarge Acer, 100 


East 42nd St., New York 17, N. Y. | 








covered, and territory. 
Address Box L-49!, care HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















PAINT BRUSH SALESMEN 


EXPERIENCED MEN ONLY WITH DEALER 

FOLLOWING FOR COMPLETE BRANDED LINE. 

MOST TERRITORIES OPEN. WRITE FULL DE- 

TAILS. DRAWING AGAINST LIBERAL COM- 

MISSION. 

Address Box (-319, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















SALES REPRESENTATIVE WANTED 


Salesmen to call on Hardware Jobbers, Plumbing and 
Heating Contractors, Lumber Yards, Building Con- 
tractors to handle a complete line of Bathroom and 
Shower Cabinets; also Heating and Ventilating Grilles. 
Commission basis. Several good territories open. 


NORTHWEST STEEL PRODUCTS CO. 
2746 N. Elston Ave. Chicago 47, Illinois 











EXPERIENCED | 


PAINT SALESMEN | 


OR SALES AGENTS 
WANTED 


For Following Territories: 


MAINE, VERMONT, NEW HAMPSHIRE, MAS- 
SACHUSETTS, UPSTATE NEW YORK, PENNSYL- 
VANIA, OHIO, INDIANA, ILLINOIS, KEN- 
TUCKY, W. VIRGINIA, VIRGINIA, DELAWARE, 
MARYLAND, EASTERN N. CAROLINA, SOUTH 
CAROLINA, GEORGIA, ALABAMA, FLORIDA, 
LOUISIANA, MISSISSIPPI. 


TERRITORIES CAN BE SPLIT TO SUIT. SIDE- 


LINE PERMITTED. COMMISSION BASIS. FAST 
MOVING PAINT AND VARNISH LINE. 


HY-TONER DIVISION 
ROBERTS PAINT CORP. 


515 Bryant Ave. New York 59, N. Y. 











NATIONAL DISTRIBUTORS 
4_Boliah! Aggressive 
ANCO CORPORATION, Pittsburgh 22, Pa. 
Branch Offices 
teow York - Philadelphia - Detroit - Cieveland - Louisville 


Covering sll classes of jobbers. We will carry the 
eecounts or you can bill direct. 


Write for further information and refereners 


Wetehiiah 














Manufacturers’ Representatives 
and Merchandise Factors 
Covering Southwestern states selling to hord- 
ware and grocery jobbers exclusively. Desire 
additional herdware and specialty lines. Ex- 
perienced representation, aggressive coverage. 

Will carry accounts or you can bill direct. 
Address—MARTIN-SMITH COMPANY 
1725 Alamo Natl. Bldg., San Antonio, Texas 











MANUFACTURERS’ REPRESENTATIVE 


COVERING NEW ENGLAND WHOLESALE AND 
RETAIL HARDWARE TRADE AND DEPART- 
MENT STORES DESIRES QUALITY REPEAT 
SPECIALTIES. GOOD, RELIABLE REPRESEN- 
TATION. 


EDWARD F. CONGDON 


401 HIGH STREET MILFORD, CONN. 














MANUFACTURERS 


ARE YOU LOOKING FOR FOREIGN OUTLET FOB 
YOUR PRODUCTS ON A COMMISSION BASIS? 
CONTACT US FOR THE DISTRIBUTION OF YOUR 
PRODSCTS ARROAD AND FOR MORE PAR- 
TICULARS. ALL EXPORT FORMALITIES WILL 
BE TAKEN CARE OF BY NEW YORK OFFICE 
Address Box 1-446, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y 








(Classified Opportunities continued on page 278) 
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| —s Axccounta Wanted =f 


| Accounts Wanted | 


[Basiness Opportunities | 





WANTED HARDWARE LINES AND 
BUILDERS LINES FOR DETROIT AND 
STATE OF MICHIGAN. Big following in trade 
for many years. Address Ed. F. Callan, 15420 
Biltmore Ave., Detroit 27, Mich. 





SALESMAN WORKING SOUTHERN HALF 
OF ILLINOIS with following of Hardware Job- 
bers, Grocery Jobbers, Retail Hardware and Re- 
tail Lumber Yards desires Side Lines on commis- 
sion. Worked territory ten years. Address Box 
L-476, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y. 





LINES WANTED. LOOKING FOR SEV- 
ERAL GOOD LINES FROM MANUFAC. 
TURERS to sell to hardware or sporting goods 
jobbers, starting January 1. Can assure high type 
representation, will welcome personal interview. 
Territory Iowa and Surrounding States. Straight 
commission in exclusive territory only. Address 
P. O. Box 103, Mason City, Iowa. 





DO YOU WANT AGGRESSIVE, CON- 
STRUCTIVE REPRESENTATION in Greater 
New York and Adjacent Territory? Will have 
office in New York City. Interested in repre- 
senting manufacturer who wants real productive 
representation. Address Box L-490, care of 
oe Ace, 100 East 42nd St., New York 





LINES WANTED. WELL ESTABLISHED 
MANUFACTURERS REPRESENTATIVE of 
Housewares seeks an Additional Line nationally 
advertised for jobbers, department and _ chain 
stores and premium accounts for New Jersey, New 
York, Connecticut, Rhode Island, Massachusetts, 
New Hampshire, Vermont and Maine. Only top 
notch lines will be considered. Address Box 
L-483, care of Harpware Ace, 100 East 42nd St. 
New York 17, N. Y. 


FORMER REPRESENTATIVE OF A NA- 
TIONALLY KNOWN COMPANY for eighteen 
years, well-versed in calling on wholesale and 
retail hardware trade in Virginia and North 
Carolina will establish manufacturers agency with 
headquarters in Richmond, Va. Past record and 
excellent references warrant consideration by 
those needing dependable representation. Address 


Va. 





ATTENTION MANUFACTURERS. DIS- 
TRIBUTOR FOR GEORGIA AND FLORIDA 
WANTS ADDITIONAL LINES of major and 
small appliances. Well established, reliable and 
aggressive. Travels four men throughout this 
territory. Will buy major appliances in carloads. 
Submit full information with prices and photo- 
graphs. Address Box L-484, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 





TIRED OF ORDER-TAKERS, WANT A 
REAL SALESMAN? Complete coverage Illinois, 
Indiana, Wisconsin and Michigan offered by Ag- 
gressive Manufacturers’ Representative selling 
Hardware and General Merchandise Jobbers, De- 
partment Stores, Chains and Mail Order Houses. 
Will accept: qualified line of builders hardware or 
houseware. Chicago headquarters, best of refer- 
ences. Write Box L-439, care of HarRpDWARE 
Acz, 100 East 42nd St., New York 17, N. Y. 
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E. L. Moss, 3206 Chamberlayne Ave., Richmond, 
| 





ATTENTION MANUFACTURERS. RELI- 
ABLE AND PRODUCTIVE MANUFACTUR:- 
ERS’ AGENT covering hardware and electrical 
jobbing trade in the three Western States desires 
Two Additional Quality Lines. We can assure 
volume sales ots acceptable lines. Fink-Taylor 
Corp., 750-752 Natoma St., San Francisco, Calif. 





| Paritioms Wanted | 


SALESMAN DESIRES CONNECTION 
WITH MANUFACTURER MARKETI}ING 
PRODUCTS to hardware, mill supply, agricul 
tural trade. Pennsylvania, New Jersey, Dela- 
ware, Maryland. Accustomed missionary and 
service work on new accounts. Fifteen years’ ex- 
perience in territory. Address Box L-492, care 
of Harpware Ace, 100 East 42nd St., New 
York i N § 








BUYER OR SALES MANAGER POSITION 
WANTED by man 41 years old with twenty years 
experience with large hardware jobber. Familiar 
with every phase of the business. Best of recom- 
mendations. Good reasons for changing employ- 
ment. Also have retail hardware experience. 
Prefer South. Write Box L-493, care of Harp- 
ware AGE, 100 East 42nd St., New York 17, 
mn. J. 





SALES MANAGER OR ASSISTANT—In- 
side; Outside Selling, Catalegue and Pricing Ex- 
perience with hardware factory and wholesale 
trade. 15 years with one company. Desires loca- 
tion States south of Penn. Age 46, married. In- 
vestment optional. 
Harpware Ace, 100 East 42nd St., New York 
a a oi 








Address Box L-421, care of | 


EXECUTIVE SALESMAN NOW _ EM- 
PLOYED WILL CONSIDER MAKING A |} 
CHANGE. 20 years experience in steel and 


wire products. 
in a number of Eastern States. 


of Harpware Ace, 100 East 42nd St.. New 
York 17, N. Y. 





ABLE, AMBITIOUS, HARDWARE AND 
MILL SUPPLIES MAN. Have 9 years diversi- 
fied experience in buying, selling and manage- 
ment. College graduate business administration, 


sales, purchasing and inventory control. Married | 


veteran, 28, own car. Seek responsible position 
which will utilize my background and experience. 
Starting salary $85.00. Available in 2 weeks. 
Address Box L-487, care of Harpware Ace, 100 
East 42nd St., New York 17, N. 








SALES ENGINEER 


17 years’ experience selling mill supplies and tools. 
Established in Texas, Oklahoma and Louisiana among 
Hardware Jobbers and Mil] Supply Houses. Engineer- 
ing training. Now district manager nationally known 
concern. Would like connection with established grow- 
ing concern between now and first of year in same 
territory. 


Address Box L-478, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 














[ Business Oppovtunitien | 


HARDWARE MANUFACTURERS — DOU- 
BLE YOUR BUSINESS. Sell through auto ac- 
cessory chain stores. The fastest growing hard 
goods distributors. Our specialized organization 
has a long connection with this field. We will 
sell, and finance or advertise if desired. Your 
brand or private brand. Investigate in confidence 
without obligation. Address Box L-467, care of 
7 AcE, 100 East 42nd St., New York 17, 





Well acquainted with all jobbers | 
Offer must be | 
permanent, paying at least $5,000.00 plus com- | 
mission and expenses. Address Box L-464, care | 


FOR SALE. RETAIL HARDWARE AND 
PAINTS. One of the Best Locations in Large 
City in Northwestern Ohio. Owner moving to 
Texas on account of health. Address Box L-477, 
care of Harpware AGE, 100 East 42nd St., New 
York 17, N. Y. 





PETS. PET SHOPS, BREEDERS, FANCI. 
ERS, OWNERS. Tells where to buy anything 
in pets and supplies. 56 Authoritative Writers, 
Stories on every kind of pet. Sample 25¢; $1.00 
for 5 months; $1.75 a year. 68 pages and more, 
Established 1934. Ad rates on request. All-Pets 
monthly magazine, 18 Forest, Fond du Lac 16, 
Wisconsin. 





FOR SALE LOS ANGELES AREA, Estab 
lished Combination Hardware, Tools, Plumbing 
and Electrical Supplies—Wholesale Only cover. 
ing Western States. Average better $30,000.00 
monthly—Building 7,000 square feet, Rental 
$300.00 month. Owners have other interests. Full 
price approximately $75,000.00 cash. Address 
Myron M. Cole, Public Accountant, 714 § 
Central Ave., Los Angeles 21, Cal. 








WE WILL PURCHASE FOR CASH 
COMPLETE STOCKS & EQUIPMENT OF 
HARDWARE, HOUSEWARES, PAINT STORES, 
BUILDING MATERIAL & PLUMBING SUPPLY 
HOUSES 
Write Us What You Have To Offer 

MILTON SUPPLY COMPANY Pa 


U. S. ROUTE #1 OXFORD, 
No Steck Too Large Or Too Small. 

















HARDWARE-MILL SUPPLIES-PAINTS 
Est. Retail and Wholesale. $15,000 plus stock at 
inventory, 1946 Gross $140,000. 

FARM SUPPLY-HARDWARE 

Est. 5 years. 1946 Gross $215,746. Inventory and 
equipment at replacement cost, about $68,000. R. B. 
can be purchased. 

HERBERT 1. COOPER AGENCY 
WILLIAMSPORT PENNA. 

















SURPLUS TOOLS AND HARDWARE 
AT BARGAIN PRICES 


SOLD IN SMALL OR LARGE QUANTITIES— 


WRITE TO 
MAC WINNIG 

153 FRANKLIN ST. NEW YORK 13, N. Y. 

FOR SURPLUS LIST—OR CALL BE 3-7354-5 














HARD-TO-GET ITEMS 
FOR IMMEDIATE DELIVERY 


4 CUP ALUMINUM PERCOLATORS 
ALARM CLOCKS 
AUTOMATIC POP-UP TOASTERS 
XMAS TREE LIGHT SETS 
PULL CHAIN SOCKETS 
6 FT. WOOD FOLDING RULERS 


Send for Our Catalogue Cogtaining Hundreds 
of Scarce Items at Attractive Prices. 


SUPPLY SALES CO. 


190-196 EAST 4th ST., NEW YORK 9, N. Y. 


—_ 
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PLIES-PAINTS | 


15,000 plus stock at 


ARDWARE 
7 16 Inventory and 
ut $68,000. R. EB. 


-R AGENCY 
PENNA. 











D HARDWARE 
PRICES 


GE QUANTITIES— 
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WwW YORK 13, N. Y. 
CALL BE 3-7354-5 





464 WEST 34th STREET, NEW YORK 1, 


M. GRUMBACHER OF CANADA LTD.. 179 KING STREET W.. TORONTO. ONTARIO 









NEW YORK 















The famous old Bull Dog line now includes a lot of hot, fast- 
moving, high profit new specialties, made for easy selling in 
today’s market . . . Clip this advertisement and send it in with 
your address—we'll give you details by return mail. 


HOLD-TITE, Removers, Thinners, Brush Cleaners, Water- 
proofing, Floor Sealer, Window Cleaner, Polish, Waxes. 


GILLESPIE PAINTS 


135 DEY STREET JERSEY CITY 6, N. J 











OVER 86 YEARS’ EXPERIENCE 


PRIEST'S 
CLIPPERS 


Triple plate — copper, 
nickel, chromium finish. 
Ball bearing, easy action. 


Over 80 years’ experience. 
ASE YOUR JOBBER 


AMERICAN SHEARER MFG. CO, 


NASHUA, NEW HAMPSHIRE, U.S.A. 

















/2 


PLYMOUTH 


(Cordage ” noducks 


ROPE BINDER TWINE 
BALER TWINE 
TYING TWINE 

















10 
for Jobbers Drills 
1/16 to 1/4" inc 


for Wire Gauge Drills 
#1 +o 60 inc. 








# 
for Jobbers Drills 
1/16 to 1/2” by 64ths 


Sturdy Twist Drill Stands 


Made of die cast metal. Can be hung on wall 

or placed on work bench. Popular priced. Sold 

through hardware and mill supply jobbers. 

Sales Agents—John H. Graham & Co., Inc. 
105 Duane Street, New York 8, N. Y. 











HOLM'S QUALITY 


SAFETY 
LADDER 
JACK 





PROMPT DELIVERY 
SIX SAFETY FEATURES 


Plank cannot slip off 
. Correct designing makes adjustment easy 








T ITEMS 
DELIVERY 


-RCOLATORS 
KS 

’ TOASTERS 
iT SETS 
CKETS 

1G RULERS 


jtaining Hundreds 
active Prices. 


ES CO. 


/ YORK 9, N. Y. 








DWARE AGE 








. Sturdy, heavily riveted construction 
Extra deep and wide rung hooks 

. Great rigidity from double supporting bar 
6. Easily and safely adjusted 


HOLM'S MANUFACTURING COMPANY of Ohio 


106 N. MAIN STREET AKRON 8, OHIC 


PURWNm 














A new, fast-selling item 






SEARLE-CRAFTS 
FINISHING FILE 


A practical finishing file for hobbyist 
or professional worker. Readily 
adaptable to any grit of garnet or 
emery cloth. Retails at 89¢. 

Packed {2 in an attractive disploy 
box, with 12 extra refillers. Assort- 
ment for metal or wood use, or both. 
Sold through manufacturer's repre- 

ves. 





SEARLE-CRAFTS . 


ST. PAUL 5, MINN. 








INCREASE THE PROFITS OF A PROFITABLE BUSINESS / 


HOUK KEY MACHINES 





OCTOBER 9, 1947 


Please send without obligation: 


Ilustrated brochure of 
‘Profitable Key Cutting’ 


256 Page Catalog of 
Locksmiths’ Supplies 


IMMEDIATE DELIVERY 


* 82. 50° 











STATE 
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LAWN 
SPRINKLER 


30 ff. 





5141 MILITARY 

















EERLEs 


FAYDRO- Mis? 


LAWN - SPRINKLERS 


IT REVOLVES 
Metal Base with 
Spike ¢ Sprinkles 


radius e 


Hooks-up in series 


Dcertess INDUSTRIES 


DETROIT 10, MICHIGAN 















































Over 25,000 retail hardware stores serviced \ 
through established well-rated wholesale dis- 
tributors give your product consistent nation- 
wide sales. No credit risk . . one contact 
with Tru-Test means a complete over-all 
marketing and merchandising program for 
you. Write today for details. 


TRU-TEST 





650 S. CLARK ST., 





DIVISION OF OAKES & COMPANY 
CHICAGO 5, ILL. 





HAVE NO EQUAL" 


““VITAL CAULKING GUNS 








AND 








CARTRIDGES 





The complete original Ist 
line of guns and cartridges 


excess weight. 


at current prices. Liberal terms. Call your jobber. 


7500 Quincy Ave. 


rotary style single unit handles, all styles; sizes 1 pt. 
to 22 qts. Nozzles from 1/16” up. Vital Caulking Guns feature the 
new “Clear-flow” one-piece tapered nozzle—no strain, no slipping, no 
Vital-Pak top grade compound cartridges keep guns 
clean, eliminate messy filling. List: from $4.00 to $17.00. Cartridges 





The VITAL Products Mfg. Co. 


Cleveland, Ohio 











5O0c SET ¢ SET-10c SET 
Name 

on each 

Domes of Silence 
Rubber 


For Marble 


v 


Cushion 


Noiseless, 
chairs and all fur 


Ask your Jobber 





genuine 


DOMES of SILENCE, Inc., 35 Pear! St. 


Genuine DOMES & SILENCE 
SLIDE SILENTLY - SOFTLY- SMOOTHLY 


SAVE FURNITURE 
& FLOORS-CREATE QUIET 


Oomes of Silence 


Glide 


lides 


If he is not supplied write to 


JNY.C. 
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Acme Shear Co. 
Acme Steel Co. 
Adirondack Chair Co. 
Advance Glove Mfg. 
Alabama Mfg. Co. ! 
Aluminum Company of America.. 23 
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chine Co. 110 
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American Mfg. Co., Inc., Hart- 
OO errr err 247 
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GE vicadin pa veteeeuevscsnove 56 
American Wall Safe Mfg. Co., 

| SR RR OE Oe ee 
Ames Baldwin Wyoming Co. ..104-105 
Animal Trap Co. of America .... 74 
Armstrong Bray & Co. .......... 236 
Armstrong Bros. Tool Co. ......... 180 
Armstrong Products Corp. ....... 234 
Asquith Associates ............ 113, 120 
ee See 273 


E. C. 
Atlantic Tubing & Rubber Co. ... 22! 












Atlas-Ansonia Co. .........sseeeee 261 
Atlas Asbestos Co. ............-- 254 
TI I, TE saweistcwsecsecs 272 
B 
ee eT 4 
EE on ccccenwncneseccensen 275 
Behr-Manning Corp. .........-.+- ig! 
Bennett-lreland, Inc. .........+-«+ 86 
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Better Homes & Gardens ......... 42 
Billings & Spencer Co. ........... 47 
|) 8, arr rr 263 
Bissell Carpet Sweeper Co. ...... 207 
a, Serre re 184 
Brearley Co. ........... 209 
Brooks & Sons, M.S. ........ 242 
Brown & Sharpe Eh MOM. ¥00% Gee 272 
UE CE, Ws Be ccnccsccccces 261 
ST Oe eee 62 
Buckeye Aluminum Co. .......... 227 
a OS ae 94 
Burgess Battery Co. % 
Burns Mfg. Co. .... 255 
Burpee Co., W. Aflee ........... 258 
c 
Cabot, Inc., Samuel ........0.00 273 
Calf-Teria Co., The 247 
Caloric Stove Corp. .......-.+++ 29 
Camillus Cutlery Co. ........... 72-73 
Campbell Co., H. D. ........ 232, 238 
Casano Co., John J. .........-- 19 


Casein Company of America . 14 
Champion Motors Co. ........... , 231 
Chase Brass & Copper Co., Inc. .. 102 
Cheney Hammer Corp., Henry ooo Eee 
Chevrolet Motor Division 
Chicago Die Casting Mfg. Co. .. 260 


Chicago Wheel & Mfg. Co. ..... 189 
Chicopee Mfg. Corp. .........-++ 173 
Chisholm-Ryder Co. ..........-++- 226 
Clarke Sanding Machine Co. .... 103 
Cleveland Chain & Mfg. Co. ..... 159 
Cleveland Quarries Co. .......... 183 
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Collot Supplies, A. M. .........-- 247 
Columbia Malleable Castings 
SE oul te PSaistniniswademmenweae 200 
Columbian Rope Co. ...........- 43 
Congoleum-Nairn, Inc. .......-.-- 10 
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Dixon Crucible Co., Joseph ...... 19% 
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The Tuffy Tumbler Really “Tumbles” 





. . - colorful, fascinating 
combination of two toys in 
one. A vivid “Floater” ex- 
citingly tumbles when the 
aluminum carriage is 
pulled. White spiral on 3” 
wood wheels increases 
speed effect when in mo- 
tion. Attractive and in- 
teresting for toddlers and 
older children. Individual 
2 color illustrated box 6% 
x 4% x 8% and packed 
by 8 and 2 dozen—shipping 
weight 25 and 15 pounds. 


TUFFY TOYS 


8200 HARVARD AVENUE 


CLEVELAND 5, OHIO 











STATESMAN 


NYLON 


BAIT CASTING LINE 


Smoother... stronger ... smaller 
diameter ...and unaffected by 
salt water! Carefully made by a 
Norwich special process—in nine 
tests from 9 to 50 pounds. 
ar your 


WORVHE “Y- > 


LINE COMPANY, Inc. ~ 
The Line of Champions 
NORWICH, N.Y. | 


lakh 














WHY LOSE MONEY and FRIENDS 
On a 10¢ Oil? 


Sell a premium oil—famous for years— 


FIENDOIL 


‘The Enemy of Corrosion and Friction 2 


Sells hobbyist, hunter, householder—extra 
profit on each Fiendoil sale! 
Dealer Price 


3 oz. Spout Can 
40c. Retail 


@ ‘usricates 
@ CLEANS 
@ PREVENTS RUST 


$3.20 Doz. 


McCAMBRIDGE & McCAMBRIDGE CO. 
2201 Eagle St., Baltimere 23, Md. 


-} (op @ 0) Fh VELOCIPEDES 


ROLLER SKATES 


D P. HARRIS HDW. & MFG. CO 


INC 


Scuce 1895 


ROLLFAST BLDG. - NEW YORK, N Y 























WALTON TOOL BOXES 


THEY SELL AND SATISFY— 
PAY GOOD PROFITS 


MADE FOR MECHANICS 


Twenty years’ experience in making metal boxes guarantees 
Walton quality. Mechanics prefer these stoutly constructed, 
compact boxes with numerous exclusive improvements. 


. 
Special Features 
Rounded corners. Extra length for long handled wrenches, 
wrecking bars, other long tools. 24 gauge steel. Built-in 
continuous hinges. Sturdy suitcase bolts, and handles. Wrinkle 
enamel! two-tone finish. Smooth enamel trays. 


HIP-ROOF 
CANTILEVER 
MODEL with 

4 TRAYS 


2 sizes 
Divided and 
Undivided 


Trays 


FAMOUS WALTON GRIP-LOC BOXES FOR FISHER- 
MEN AND MECHANICS ARE AVAILABLE AGAINI 


Order from your Jobber. Write direct fo us for anew Cetelog Sheet 
illustrating and listing all styles and prices. 


WALTON PRODUCTS, INC. 


218 Madison Street Dept. 65 Woedstock, lil. 














CUTS STAINLESS 
STEELS WITH EASE 


Made of a new high-speed 

steel with only the teeth hard- 

ened... the back is tough 

and flexible. 

Cannot break or shatter in 

the frame .. . safe for every- 

one, on every job . . . both 

skilled and unskilled. 

The only blade with “Easy- 
Order Your aaa, Starting Teeth” . . . exclu- 
so sively Milford. 


Assortment 
NOW Safe Customers mean 
Satisfied Customers 





THE HENRY G. THOMPSON & SON CO. 
Saw Makers Exclusively for over 66 Years 
NEW HAVEN 5, CONNECTICUT 














LABOR SAVER! 
SUPER Carbide Vitped 


MASONRY DRILLS 


75% FASTER DRILLING 
IN BRICK * CONCRETE * STONE 
AND ALL NON-METALLIC 
MATERIALS WITH 

ELECTRIC DRILL OR 

HAND BRACE 


BIG SALES to 


@ HOME OWNERS @ PLUMBERS 


@ CONTRACTORS @ MAINTENANCE MEN 


STANDARD 
LENGTH 


SUPER TOOL COMPANY 
Carbide Tipped “Jools 


21650 Hoover Rd., Detroit 13, Mich. 5210 San Fernando Rd., Glendale 3, Cal. 


@ ELECTRICIANS @ BUILDERS 





Shipping Wt. 
Unit + Std. Pkg. 
12 units 





Soft-Jaw (table) 16 Ibs. 





Soft-Jaw (clamp) 20 Ibs. 
Wood Vise 33 Ibs. 
Steel-Jaw (table) 18 Ibs. 











Steel-Jaw (clamp) 21 Ibs. 


Bench Vise 60 Ibs. 

















Bronze De Luxe Vise 65 Ibs. 


JO 


HARDWARE AGE 











GLASS CUTTER 


ZS? All Aluminum All Aluminum 
No. GI 5 No. G5 


GLASS CUTTER 


Gass CUTTER 


GLASS CUTTER 


1: 
Ww All Aluminum 
| No. G8 





— RED DEVIL LEADS THE WAY IN SALES AND IN QUALITY. Since 1872, this lead- 


ership has been maintained thru progressive merchandising and constant 





alertness to new methods and new needs. Whereas most RED DEVIL TOOLS 





sete and MACHINES are standard requirements in the glass, paint, flooring, wall- 
-y GLASS CUTTER 
Go paper, building, farm, hobbies and general consumer fields, the ever mod- 


g ern, ever up to date improvements in manufacturing methods and functional 





ae utility make these old reliable RED DEVIL products as modern as tomorrow. 





RED DEVIL TOOLS. Irvington II,N. J. 





Send for Catalog % 
MIANGLE POINTS — 


\) 
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WOOD SCRAPER 


BALL 
POT CLEANERS 


GLASS PLIER 


ROLLER 
STIPPLER 


SEAM ROLLER 


GRADY WEDGES 


ELECTRIC FENCER 


GLASS PLIER 


ROLLER 
PAINTER 


No. EFI 
ELECTRIC FENCER 
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Kerosene Ranges 
BOSS KEROSENE RANGES have far more than 


sparkling Style and lustrous Beauty. In addition to Exclusive Utility 

Features the BOSS has a remarkable performance dependability. 

Visible baking promotes perfect results ...makes cooking a real BOSS 
pleasure. BOSS Fool-proof Burners are SAFE ... and provide fast, 

flexible, economical heat ... clean . . . odorless . . . sootless. OVENS 
From every viewpoint-- BOSS is the BUY. Ask for demonstration. 

Remember Boss ... See Boss... Buy Boss 
THE HUENEFELD CO, CINCINNATI 25, OHIO 
Citablshed 75 Years Ayo 


BOSS RANGES - STOVES - OVENS - HEATERS 





See the above Ad... 


in the leading 
women $ magazines 
and farm journals, 
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